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in New York’s Adirondacks
AGENDA VisitLakeGeorge.com

WARREN COUNTY
TOURISM DEPARTMENT

September 24, 2009

Committee Members: F. Monroe, Chairman Board of Supervisors
L. Tessier, Chairman H. Payne, County Administrator
D. Belden J. Sady, Clerk of The Board
W. Kenny
J. S8heehan
E. Merlino
K. Simmes
D. Strainer

1. MINUTES: Acceptance of July 29, 2009 meeting minutes with corrections and/or
deletions

2. ACTION ITEM
A, Resolution Request — Extend photography confract
B. Pending ltem ~ Sharing of Email addresses, County Attorney opinion

3. FOR YOUR INFORMATION .
A, Tourism Department Update — Kate Johnson
B. Group Tour/Meetings Update — Tanya Brand
C. Creative Update — Peter Girard
D. Broadcast Update - Susan Stratton

4. OLD BUSINESS
A. Pending Items - None

5. NEW BUSINESS

6. ADJCURN

Warren County Tourisim © 1340 State Route 9 « Lake George  New York 12845-9803
518.761.6366 © Fax: 518.761.6368 » VisitLakeGeorge.com * wctour(@co.warren.ny.us
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RESOLUTION REQUEST FORM NO. 4

Request for Extending, Rescinding or Amending Existing Contract

DEPARTMENT NAME: Tourism

DATE: 9/24/09
(a) Purpose of Contract Change:  to extend existing contract for 2010 for
digital photography services for the Warren County Tourism Department
(b)  Resolution No., or Nos. if Amended, which Authorized the Original Contract:
79 of 2008, 806 of 2008
{(c) Name of Cbntractor: Creative Minds Photography
(d)  Address of Contractor: 14 Ridge Street Glens Falls, NY 12801
..
(e} Contractor’s Contact Person and Telephone Number:
(Edward) James McEntee 111 (518) 798-4407
) Commencement Date of Amended Contract: January 1, 2010
(h)  Termination Date of Amended Contract: December 31, 2010
(1) Payment Provisions: i) lump sum amount N/A
ii) hourtly rate amount IN/A
iii) Total amount not to exceed $16,000.00
iv) how will payments be made (i.e. monthly, quarterly,
upon completion of the project etc. '
as invoiced
() Where are the Funds for this Contract ? List Budget Code, (with title), Object

Code (with title), and Amount: OR Capital Project OR Capital Reserve Project
Number, and Title, and Amount:
A.6417 470 (Contract); not to exceed $16,000.00




Warren Qounty Boach of Supervisors

RESOLUTION NO. 806 OF 2008

Resolution introduced by Supervisors Tessier, Belden, Kenny, Sheehan Nler[mo
Simmes and Strainer

AUTHORIZING EXTENSION OF AGREEMENT WITH JANIES-N!CENTEE CREATIVE
MINDS PHOTOGRAPHY PURSUANT TQ THE TERMS AND PROVISIONS OF
REQUEST FOR PROPOSALS (WC 21-08) - TOURISM

WHEREAS, Resolution No. 79 of 2008 authorized an agreement with James
McEntee Creative Minds Photography, 14 Ridge Street, Glens Falls, New York 12801
for digital photography services (WC 21 - 08) for a term commencing January 1, 2008
and terminating one year thereafter, now, therefore, be it

RESOLVED, that the Chairman of the Board. of Supervisors be, and hereby is,
authorized to execute an extension agreement with James McEntée Creative Minds
Photography for an additional twelve (12) month term from January 1, 2069¢hrough

- () §|_‘LT’M ;’u. llﬂd
December 31, 2008 for a sum not to exceed Fwenty Thousand Dollars $2—@~66©’) in
a form approved by the County Attorney, and be it further

RESOLVED, that the funds shall be expended from Code A.6417 470 - {Tourism

Occupancy - Contract).

Z:\Shared\2008Docs Resosi049-08 \k')ﬁd‘\llnc'xi 4. A-001
12711708



Warren County Board of Superuisors

RESOLUTION NO. 79 OF 2008

Resolution introduced by Supervisors Tessier, Belden, Kenny, Sheehan, Merlino,
Simmes and Strainer

REJECTING LOWEST PROPOSAL OF SCOTT BARROW AND AWARD[NﬁG ‘
PROPOSAL TO AND AUTHORIZING AGREEMENT WITH CREATIVE MINDS
PHOTOGRAPHY FOR DIGITAL PHOTOGRAPHY SERVICES TOURISM
DEPARTMENT

\NHE.REAS, ‘the Warren County Purchasing Agent advertised for written
proposals for digftaf photography services {WC 21-08), and

WHEREAS, ;JDDH review of the lowest proposal submitted by Scott Barrow, said
proposal did not réspond to the requirements of the specifications, aﬁd therefore,
. should be rejected,. and

WHEREAS it has been recommended that Warren County award the bid to the
second lowest b!dder Creative Minds Photography as its’ bid fully complles WIth the
specification requ:rements now, therefore, be it |

RESOLVED, that the Warren County Board of Supervisors hereby rejects the
proposal submitted by Scott Barrow for reasons mentioned above, and be it further

~RESOLVED, that the Warren County Purchasing Agent be, and hereby is,

authorized and directed to notify Creative Minds Photography of the acceptance of its

-

propasal, and be it further

RESOLVED, that Warren Courty enter into an agreement with Creative Minds
Photography, 14 Ridge Street, Glens Falls, New York 12801, for an amount not to
exceed Twenty Thousand Dollars ($20,000) for a term commencing January 1, 2008

and terminating December 31, 2008, in a form approved by the County Attorney.

Z53hared 2008 s Resos\0 08 wpd tne $79-4-G0 )
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To: Warren County Tourism Committee

From: Tanya Brand, Group Tour Promoter

Re: Group Tour and Meeting/Convention Update
Date: August/September 2009

2010 Group Tour Adventure Planner:
« 2010 Group Tour Planner to be delivered to Amsterdam Printing on
September 28" with an October 22, 2009 delivery date for 4,500 copies.
Exciting new redesign and pages include: Frequently Asked Questions
Page, 3 new Sample Itineraries, Scenic Drives & Services and a Request
for Additional Information & Feedback Form

2009 Meeting & Convention Planner:
e New listing additions include Blue Water Manor, Warren County Fish
Hatchery & Lake George Forum

Promotion & Follow-up to leads:

e Provided resource materials and follow up to Michael Mulone of ESPN
Bass Tournaments. This lead came directly from an ad placed in August
Issue of Connect Magazine

o Provided resource materials, application for event funding and
distributed Request for Proposal for the Church of Pentecost New York
Regional National Conference for 2010 and 2011 '

¢ Provided Images to Starr Tours of Trenton NJ, for promotion of the
Adirondack Balloon Fest in their 2010 tour catalog

s Compiled database of East Coast Bank Clubs for meeting/event
promotional mailing to be conducted before the end of the year

e INYS Assessors Association: Provided promotional materials and prizes
for an Adirondack themed basket to be raffled at the Annual Conference
to be held Sept.Z'_'/'-30th in Saratoga Springs. This conference has excellent
potential to be hosted in Warren County for 2010 and attracts over 250
attendees from around New York State. President of Warren County
Assessors Association, Ted Bigelow was overwhelmed by Warren County
response to his request, Prizes included 2 overnight stays, complimentary
admission tickets, wine, food and gifts from local attractions

L



Promotion(continued).

L]

Regional Group Tour Marketing Iiitiative: Participated in creating 2"
Regional Electronic FAM Tour presented on September 23", Over 10
Tour Operators attended the FAM Tour via internet for a virtual tour of
the Adirondack Region. The Lake George portion of the FAM
highlighted “What’s New for 2010%, including itineraries, attractions and
lodging

Co-created a Regional incentive posteard to be inserted in 600+ American
Bus Association attendee registration bags. This postcard will offer a
small Adirondack-themed prize to encourage tour operators to stop by

" {he Regional booth to learn more about what the Adirondacks can offer

groups

Solicitation for the 2010 ABA Binder was sent to Warren County ABA
members

SYTA RFP: Distributed Request for Proposal for 2009 Annual Board
Meeting

Received excellent feedback on follow up survey provided to participants
of Bus Tours Magazine FAM Tour, Erma Kern and Peggy Stringfellow of
Boston Seniors. (See attached survey) ‘

Local Events & Qutreach:

Conducted site inspection of the Lake George Forum and followed up
wiih new manager and promoter, Jim Bergeron. Forwarded “new
business” packet for group tour and meeting lead distribution and
advertising opportunities

Continuing to provide assistance to the Warren County District
Attorney’s Office for the NYS District Attorney’s Association 2010
Summer Conference to be held in July at the Sagamore Resort. Assisted
with contract negotiations and booking of Lake George Steamboat for
Reception Dinner

Provided promotional materials for Tiki Enthusiast Weekend held at the
Tiki Resor{ September 16-20'". Sandy Carr reported that 98 rooms were
booked with overflow staying at the Holiday Inn Resort. 240 people from
all over the country attended and participated in offsite activities such as
a cruise and miniature golf tournament

Reached out to Bill Vanpelt, Owner of Hickory Ski Center to discuss
strategies for Group Tour and Meeting promotion.

Meeting with Mary Goutos of Lake Motel to discuss group tour
promotion and departmental opportunities

Meeting with Adrienne Levec, Manager of Brooks Brothers Outlet to
discuss group tour Promotion and departmental opportunities

Aitended Lakes to Locks Annual Meeting to recap 2009 marketing,
promotion and organization highlights and to discuss 2010 plan of action

i .



Ad Placements:
e Received editorial coverage in Meetings East July Issue promoting group
dining in New York State (see attached)

2010 Shows Consideration:
» Registration for 2010 shows has begun and new shows will be incorporated
into the 2010 show schedule to include: African American Travel Conference,
Teams (sports event industry), Destinations Showcase and Connect (Social,
Military, Educational, Religious, Fraternal Groups) -

Shows attended:

o DONYS Connecticut Sales Blitz: Met with 12 Tour Operators over a2
day period

e ILNY Montreal Media Event: Met with approximately 25 Canadian
media representatives and travel writers. Conducted follow up to hot lead
Camping & Caravaning Magazine

e HSMAI’s Affordable Meetings:Washington D.C., Sept. 9-10, 2009 '

(Michael Consuelo of Lake George Regional Chamber of Commerce was

2" delegate for this show)

« Hartford Women’s Expo: Hartford CT, Sept 12-13%, 2009

Upcoming Shows:
«  Greater NJ Motorcoach Marketplace: Atlantic City, NJ Nov 4,2009
e Ontario Motorcoach Association: Ontario, Canada Nov. 9-11, 2009
« Meetings Quest: Chicago, Hlinois Nov 12, 2009
(Michael Consuelo of Lake George Regional Chamber of Commerce will be 2
delegate for this show)
¢ American Bus Association: Washington D.C., Jan 15-19, 2010
Appointment selection has begun and Warren County will be entitled to
up to 58 appointments this year
Success Stories:
Leary Reunion: 50-75 people in area July 2010
Broadalbin Seniors: 35 people day trip with cruise, Prospect Mt., dinner theater
Trolley Tours: 45 people day trip, cruise, Prospect & outlet shopping
Getaway Tours: 42 people requested Welcome bags, overnight at the Georgian
King Ward: 50-55 people will attend 2009 Balloon Festival
Starlight Tours: 120 singles will spend 2 nights to include New Years Eve
celebration, tubing and Circle B Ranch :
Divine Retiree Travel: 46 people overnight with cruise, step-on guide service &
dinner theater for 2010
Paragon Tours: 100 people attending Balloon Festival, Prospect Mt. and shopping
in village

ned
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Welcome Home Peggy and Erma! We hope you enjoyed your travel
experience 10 the Adirondack Region. We would love to hear your
comments and suggestions. . ..

Please circle the number which best describes your experience.

Glens Falls/Lake George Region FAM Tour

Unsatisfactory Fair Good Excgllent
1 2 3 @)
Lodging: 1 2 3 @
Comments: /f.gﬂ?,v( ol e L. AgTecl 4 bresp i Koo

Attractions: 1 2 3
Comments: (e L a/Toyy £ D The  Topr -V Cf/ Ansde 7O
b saTo  TAe Myt ps Al les

Dining: 1 2 3 ' @

Comments: & (ferty Thiasd S Fxcedleasm VMW
ABD g Comncsaris 08 ArniTAumde. (ESFecdiey
Ltk izD 7 A /:’OZ_IVNP.S/'/};\) C Al /

Personnel Attentiveness:
1 2 3 : @

Comments:
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Would vou consider a group lour 10 the Lake George Rewon in 20104201 ]/‘_f 20127
———

Please circle.
If not, Why? A ] ]

What improvements can we malke [or our next FAM Tow?  vov Lo )

yerny Gowp R Elrmimwnre PLATTSALCA . .
NQJ’L Erjoubd To See  OR_ DO & Dinaint AN T BAReHT

E}

what was your favorite part of the FAM towr? TAhe BosT R yiSe

Would you recommend this FAM to other Group Leaclers@or No
Why or Why not

Thank you for taking the time to fill out this survey.
We hope to see you and your groups in the future.

Bekt Regards,
afya Brand
Warren County Tourism Dept.
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Paiectably Divarse: Groups can
enjoy the fresh creations of star

chef Dale L. Miller in Albany. or
haad to Naw York City for savory
gvents at the Empire Hotel rooftap,
delicious desserts at Mario Batall's
Del Posto or Imaginative cuistne

at & Battery Gardans Restaurant
recephion.

The Empire State rules when it comes to great dining experiences for groups

by MARLENE GOLDMAN

. ’-3';55'1

it

chefs, award-winning wineries «nd
micrabreweries.

Groups wn esperience all New
york has w Olfer with culinary Lours,
Irn Chel competitions, private dining
roums wnd uninue: food venues, fram
ski umps 16 dinoer boils.

New York City

fuking a bile of-the Wig Apple an
I a daunting expericace, with nearly
23,009 dining esiablishments through-
ot the city, One option is planning &
meting, dioand New York Ciry Res-
et Week, with mare than 230 res-
Lurants participaling—3 Cross seaion
ol the ¢ cnlinary scene.

Manhanan isell is o haven far ce-
lehrny chefs, such as Daniel Boulud
ol restayeem Daniel and Bar Baulud,
wmeny wihersy Dably Flay of iMesa
Grilt and Bar Americsn fame: Alain
Ducasse, it the 51 fegis New York:
anu Ceplt Restaurant's Tom Colicehio.

“pew York is the culinary capital
ol the world" says Kuren Shackman,
president and fenuicter of DMC Shack-
man Assovises Mew York, offering
culinary 1ours, dlinners and evenrs, as
welf o5 teuwn-building oprions.

“Culinary towrs take into consid-
eration themes. ltight nee, cupcake
wars is 1 big thene——a variety of cup-
calie shops Wave opened with their
own Navers and icing,” Shacknyin
saps. "We Gan custoniize 4 1our that
invorporates cupuike veting.”

Owher  culinary  tours  include
Chinarosvn for its dish sum, bukeries
and groeery shops; linde fly, which
lends Esell o » progressive [sting
\aur; andl a citywide chocolate tasting
exiravagans.

According to Shackman, & bur-
geaning wead is the rooltop experi-
ence, including » number of hotels,
such, as the Empire Horel, Gramercy
Purk Hotel and Hoiel Gunsevoor in
the ubser tendy Meatpncking District.

team bullding is another wend,
aceording o Shackmun, whose OMC
arganizes cake-making activities with
groups compesing for the hest cuke.
Alter being judped, they can Bring
their creaguns 10 lotal disacdvantaged
children and have o party with shem,

Empire Force Events, another
DMC, organizes o Rrogress
ing experience in various ndighbor-
hands. While the options are enclless,
n examyple would be the first slop at
Tribeca Rooftop for cacluails, dinner
at o hot spot like Mario Batali's Del
Posta and dessent at Banery Gardens

Restawrant for a viess of the Statue of

Libercy.
New options include Shake Shek

i the New York Mets' nesv Chi Field

ballpitrk, ss welt 95 dining ut the Ster-
fing Club, an urea behind home plate.
Mot to be gutdone, the new Yankees
Saaclium is offering its Legends Cu-
linary . Series, which brings in New
York's lop chefs during select pames

e din-
.

7 Ew YORK PUTS ITS DIVERSITY WHERE IT5 MOUTH 1S, ACCORDING TO THE
gﬁi Mew York State Restaurant Association, New York lays claim [o
more than 37,000 eating and drinking establishments. The projec-
sion for 2009 is that the food and beverage industry will post sales
of more than 27 billion.

The state is home to the Cujinary Instinute of America and the
New York Wine & Culinary Center, as well as a plethora of celebrity

1o create o meal For diners in the sta-
dium’s aew Legends Suite Club.

Long lsland
Waterside venues abound throughout
Long stand.

The Montauk Yacht Club dffers
group dining Ia its Gulf Const Kichen
or the Turtle Lounge, a replica of the
lundmark Montauk Lighthouse.

For a slice ol history, groups can
hend 10 the Upper Masing Room over-
Jooking Greenport Harhor at Claudio’s,
which fisst opened its doors in 1870
aneh Is recagnized by the MNational Res-
wrani Associaton as the oldest sume-
family-owned restausant in the U.S.

Renowned chel Toddl  Jacobs
leads up the kilchen at Tiera Mar, o
classic oceanside dining space at the
Westhumpton Bath & Teanis Hotel,
Groups can also charter a yaclx from
Freepost-based Mautlcal Cruise Lines
for a dinner banguet.

The Sulfolk County Community
College Culinary Arts & Flospitality
Center features a demonstration theater,
Hands-on cooking classes are 2 team-
building option for up o 32 students.

Westchester
For a sampling of the Hudson Valley's
myriad restaurant choices, the Flug-
son Valley Restadran Week Is an an-
nual opportunity 1o test some of the
region’s best eateries,

Westchester s home to a pumber

of top chefs, including Peter Kelly of
%20 [ame, a restaurant located in Yon-
leers.on the banks of the Hudson River.
ranico’s restaucant i White Plains Ffea-
wires chef joe DiMaggio Jr., i distant
retative of the late baseball geeat,

One of the region's most unigue
experiences is an ouling 0 Stone
Patns Center for Tood and Apricul-
wre, located in the Pocaatco Hills.
The agricultural center demonsirites
the farni-to-table dining process at jts
on-site restaurant Mue Hil, set in &
landmark 190 eentury townhouse.

“Bverything they grow on the site,
from heibs to animals to vegerbles,
is served in the restaurant,” says Kim
Sinistore, directorof tousism for the
Westchester County Office of Tourlsm.

Albany

“Me state’s capital hos its share of star
chefs, such as cedified master chef
Daie L. Miller, swho heads up his own
Dala Miller Restsurant. For an exclu-
sive expesience, the penthouse-level
private dining cluly citers to groups.

Carmine Sprio's award-winnlng
Carmine’s Restaurant, subjecr of the
behind-the-scenes cooking elevision
show Carmie’s, caters (o groups at
its downtown locatlon, or he cun ca-
ter 2 small event in person.

The Albany Aqua Ducks and Trol-
leys hosts u chocolate tour, traveling
o places where groups can enjoy 4
chacolate demonstrition and choco-

fute treats, and get thelr hands ditty )

with a chocotare-muking adventure.
North of Albany, River Stone
Manor sets its private banquet spiace
along the banks of the Mohawk River.
Dining options oi-slte Include the
Manor House ‘isell and The Temace,
2 seasonal outdoor banquet Facility.
Saratopa Springs Is home o moe

“than 100 restaurants, One of the stal-
cortoued on paga 10

wnawmeetingslowws com | MEETINGS ZAST



v York SKale romowee iompages

waris s Panpas Hes
foeced an Sarags Lake and caters

e thmoyg noam

Buffalo/Niagara

Buffalin has left an indelible image on
Ihe vulinary landsenpe with is warldl-
famous Bullate wings. The best plice
1e clive inas L the Anchor Bar, origing!
home ol the Buflala wing. The group-
frieatlly eery Teatures hve jazz apdl
ke

Ancther signate opiion is 2
floaring banguer abourd Bulfalo Har-
hor Cruises, chartered from the Erie
Basin Alarini.

On Bulfules trendy Elmwvood A\'-
enue, o cooking school called Delish?
promotes s hanels-on caoking pir-
n-building activitigs.

“There are a lot of independent
resianrams and o ot of chefs wrained
Iy classie chels. People are surprised
Yy apuons” says Daug
manager of

A culin
Sitler, cammurpiions
e tinTalo Nagara CVB

Nagara spices up the group din-
ing expericace with 3 number of
UNGUE VENUER. whoas W poswer luneh
at the Prwver Visul. perched aop the
Nuars Power Projects main plant
and overioaking the Niagara Gorge
nen e Niagar Falls.

Rochester
sigume ol e Rochester white ol 8

arsaian of a hot dog creaed in the
19205, Rochester dining does have »
more sophistcated side. with many
loval restauranus, such as the Gritl at
the Suathallan Moiel, offering wines
producced by Finger Lokes vineyardls.
A newcomer o the scene, Mes
45 at the Port is locaced ar the mouth
ol e Genesee River where it medis
Lake Ontisio and has a szcond-foor
Lalkeany dm provides ¥ view of boars
cruising in and out of The port.
Tustings Restaurant, part of fa-
mous Wegmans Grocery Chain, s
lacated adjacenr o Wegmans' Nag-
ship store in Pilsford Plaza and offers
groups a fine dining experience using
fresh ingredieats [rom the market.

Syracuse

The Tocal flaver of Syracuse 38 s saht
pornoes, invented by local subt mine
workers in the 1880s, Syracuse is also
home of the faved Dinosaur Bar-B-
Que, renowned Tor it biker wmo-
sphere and five mosic. The calery re-
cenily adeled a group space upsiiss
and can catec evends at the Oncenter
Complex convention space or other
locales.

The historic Mission Restaurant
caters 1o groups. Bullt ia the 1840s
andl Formerly the Speacuse Wasleyan
Methodist Church, it was also an im-
portant 1%h cengury way satien on
the Underground Rajlroad,

in Downlown Syracuse, fhe A
mory Square district fealnres 4 num-

ber of independen restaranis a8
well as breseries, and is suitable for
a dine-arcund.

Binghamton/Gentral
Leatherstocking

Bingharton is known for a delicacy
called the spiecie—marinated meat
on skewers, cooked over an open pit
ang} put on laalian bread. Lupo's S&5
Char Pit is 2 clussic spot for spieclies,
and they also caer group events.

Groups can also wrrange o clam-
balee ar Mountain Top View, boasting
views of the entire city, Downtown,
the popular Number 5 Restavrant, lo-
cated in a hiscoric firchouse, caters
groups.

For n more clegant setting, the
Oresaga Resornt Hotel's nwin diging
room serves prand bulier breakfasts
and junches, as well ns u five-course
dinner, sith imeginetive cuisine that
emphasizes foods from central New
York. The adjacent lobby bar and the
Oiesapa Veanda overlocking Lake
Otsego can siage sonser cockiails or
w reception prior 10 dinner.

Lake Placid/Adirondacks

Lake Placid opens its ski juinp rovwers
built fof the 1986 Clywpics ta groups,
and caterers can set up a full bar and

4 carving station in view of Nordic }

jumping competitians.

At the Olympic Cenler, groups
con arrange for dinners on the same
rink where the Miracle on lce took

place

In the Adirondacks region, The
Bouthouse Restaurant, built in 1876, is
locatecl on Lake Gaorge. Additionally,
The Sagamore Reson offers dinner
cruises aboard a replica 1%th eentury
touring Loat.

Warren Coungy's Inn ai Eriowes)
provides an elegant casife sening Tor
group dining.

Catskills

The Carskills may be koown for its
autdoos pursuils, bot it is also flood-
el weith op-tier chefs wcained in New
York City. In sddition, many of the
ingredients used in restaugaus in the
Big Apple are grown in the vegion.

Nestaurang 15 in Narrowsburg
mles advaniage of local produce,
as does the popular resmurant 1906
Both offer a personal and intimate
seming where groups can meat the
chefs, according to Herly Clark of Sul-
livan Gounty Toussa.

Groups can also take a cock:
ing class as North Branch [na or just
watch their food being prepared in
the lasge open kitchen.

In Greene County, the awarel-win-
ning Prospect Restaurant at Seribner
Hollow Lodge emphasizes regionat
fare and feawres one of the larpest
selections of wines in the Hudson
yalley. Mohonk Mounmain House in
New Paliz makes use of its gardens
for geoup lunches.

Menanwhile, Stoutcdge Vineyards in kA

EVENT TEEH DI..EI

FORDABLE
M EETI NGS"

l:XHIEITlI:l“ AND BONFERENCE

The-seies of conferences and

expositions-dedicated to planners
continues witf
Meelings‘ West. Spend just two

SMAl'S « Affordable

day': gathering the knpiwledge and
resources-you'll need ta-produce
sugcessfil and cost-effective '
meatings and events, Experierice:
unparaficled educational
oppartunities &nd a diverse
seleation of exhibitors this Jung.
Reglstratmn is now gpen anc

is EREE OF CHARGEI

Leitest trends il onife registration, video- conferencing, social networking, web- and poduasting,

ledd inanagement:
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d more.
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- For mare information and to register visit wwwaffordablemeetings.com
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Warren County Department of Tourism
Fall 2009 Television Summary .

September 24, 2009

The following television schedule is recommended to begin Monday August 17
and continue through Sunday, October 11, 2009 -8 weeks.

Programming has been chosen based upon effectiveness and cost efficiency reaching
Women 25-54 and Men 25-54.

Fifteen second commercials will be used in Albany, Hartford, Springfield and New
Haven while thirty second commercials will be used on all cable schedules in Metro New
York, Long Island, New Jersey, Albany, Massachusetts and Connecticut.

Albany Time Warner , New York Time Warner and Cablevision/Comgast all have the
Request For Information and Video On Demand technology that provide us with names
and addresses of viewers who respond — that we in turn send out our catalogue.

Albany Time Warner, New York Time Warner, Cablevision/Comcast, and Comcast
(Conn and Mass) all have Video-on-Demand links.

Albany
Springficld
Hartford
New Haven

NCC Cable — Time Warner, Cablevision/Comcast Interconnect
Metro New York/Long Island /Hudson Valley/New Jersey /Conn.

Includes: Connecticut Cable

Massachusetts Cable
Albany Cable

s



Fall 2009 Summary:

Albany: 156x :15 commercials (plus 93x bonus)
808x :30 commercials /TW cable RFE/VOD
$42,222 gr
$37,999.80 net

Springfield: 76x% 115 commercials (plus 20x bonus)
378x :30 commercials/Comcast cable VOD
$15,114 gr
$13,602.60 net

Hartford /New Haven:
171% :15 commercials (plus 43x bonus)
476x 30 commercials /Comcast cable VOD
$49,425 gr
$44,482.50 net

NCC: 1096x :30 commercials
TW/Cablevision RFI/VOD
$134,640 gr
$121,176 net

Grand Total ~ $241,401 gr
$217,260.90 net



warren County Department of Tourism
September 22, 2009

Request for Informgfion / Video on Demand Report

May 4 - August 2, 2009

Time Warner “Request for Information” (RFI) allows the viewer using their
remote, to click on a bar af the bottom of the screen during the airmg of
our commercial. ' ‘

(A) - receive information

(B) -to view a video and receive information.

RF! capabilities are only on the digital Time Warner cable systems reaching
1.2 households in the Metro New York ared and parts of the Hudson
Valley.

Under o separate order, Time Warner in the Albany market area reaches
189,000 digital households.

Also included for 2009 is Cablevision/Comcast reaching 2.8 million
households in New Jersey, Long Island, parts of the Hudson Valley
and western Connecticut.

Cablevision/ Comcast directs the viewer to go to their Video on Demand
cable station where the viewer watches the long format VOD and can
then opt to request information - where the address is sent weekly to
Warren County Tourism.

RFI Results

Time Warner Metro NY/Hud Valley:
27,659

Cablevision/ Comcast NJ, LI, Hud Valley,Conn:
3,858

Time Warner Albany:
783

Total: 32,300



in addition to RFI, Warren County is also included in the Journey TV
program - "Video on Demand" {VOD)

The viewer goes to the Jourmney TV cable station or clicks the VOD bar at
the bottom of the spot asit runs - and views a two minute promotional
piece on Lake George.

VOD does not provide names and addresses.

VOD 1.2m hh's Time Warner Metro NY, Hudson Valley
vOD 189,000 hh's Time Warner Albany

VOD 836,650/261,000 digital hh's Comcast Connecticut
VOD 2.8m hh's Cablevision/Comcast -

Plus: on Journey TV nationally 7,102,000 hh's

VOD Results

Time Warner Metro NY/Hudson/Nationgl:
15,186

Time Warner Albany: : >
783

Comcast Connecticut:
2702

Cablevision/Comcast NJ, L, Conn ;
28,904

Total: 47,575
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