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Q1 Sales 
Overview

• 7 Bookings
• 8280 attendees; 1251 

Room nights
• $3,960,990 EEI (EEI = 

Economic and Employment)
• Connect NYC Tradeshow –
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Q1 Marketing 
Websites

• MeetLakeGeorge.com & 
VisitLakeGeorge.com 
analytics combined

• Website Traffic

• 13,139 Pageviews in Q1 2022
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Q1 Marketing 
Press

• Total Earned Media - $6,949,000

• LGRCVB “In the News” (Industry 
and organization updates)

• Ice Castles

• NYSPHSAA Ski Championships

• NYSPHSAA Boys Basketball 
Championships

AVE=Advertising Value Equivalency $

149

6,949

2021 (Q1) 2022 (Q1)

AVE (In Thousands)

LGRCVB PRESS (ADVERTISING VALUE 
EQUIVALENCY) |Q1



Marketing Recap | Meetings
Messaging: “Re-Discover Meetings”, transitioning messaging to “More than 
Meetings” (all the things you can do in the area), imagery of people 
engaging Channels: E-Blasts, Blogs, Social, Video ads, Display, Regional & 
National scope (166,000 Impressions based on analytics from digital 
campaigns)



Marketing Recap | Sports
Messaging: “Sport-Cation”, “Game Time. Play Time.” Family 
friendly.
Channels: National publications, organic IG posts, Blogs, E-blasts 



Messaging: ”Love is an adventure”. “Picture Yourself” (Here)
Channels: Social, Display, Regional Publications,, Regional expos, Blogs, 
E-blasts (568,700 Impressions based on analytics from digital 
campaigns)

Marketing Recap | Weddings



Wedding 
Promotional 

Video



Convention Services

WELCOME

meetlakegeorge.com
@meetlakegeorge

March 18 - 20, 2022

Events served: NYSPHSAA Alpine & Nordic Skiing, NYSPHSAA Boys Basketball, 
Ice Castles
Services: Welcome signage, Blogs, Microsite, Social, PR, Registration Assistance, 
Show Your Badge Pass, Services Referrals



Community 
Development

• Partner resources and support

• Winterfest Economic Impact 
Survey (Hospitality, Retail and Restaurant 
partners)

• Jim Spellos “Hot Technologies” 
virtual program offered to clients and 
partners

• DEI Initiative – Partnership for Community 
Belonging Steering Committee

• Arrival to Departure (A2D) Tourism Training –
168 Trained to date



What’s to Come

• New Staff – Nick Kelly, Sports & Reunion 
Coordinator

• A2D Training – Lunch & Learn for Business Leaders

• Lakegeorgeishiring.com and meetlakegeorge.com -
refreshed websites, easy to use, promotion

• F2F trade shows / appointments
• Adventure Travel Trade Association - Oregon
• Sports ETA - Texas
• GovBuy – Albany (w/Fort William Henry Staff)
• Empire State Society of Association Executives 

– Albany


