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OCCUPANCY TAX COMMITTEE
DATE: December 14, 2009
AGENDA

Committee Supervisors:
William H. Kenny, Chairman
Louis E. Tessier
Eugene J. Merlino
Ralph Bentley
Fred Champagne
Kathleen Simmes
Sterling Goodspeed

Accept minutes from December 2, 2009 meeting.

Open floor for any applicant who would like to give a 3 minute presentation
concerning his/her application.

Occupancy Tax Workshop

Adjourn



OCCUPANCY TAX RECEIPTS 2004 - 2009

TIME PERIOD 2004 2005 2006 2007 2008
JANUARY - 981.75 - - -
FEBRUARY - 9,381.93 12,620.80 37,818.87 44,286.13
MARCH 93,142.12 105,847.20 109,819.27 141,279.40 162,921.63

93,142.12 116,210.88 122,440.07 179,098.27 207,207.76

APRIL 51,313.00 39,365.75 73,310.46 74,389.93 75,611.27
MAY 5,214.23 30,535.08 64,332.92 88,646.14 117,249.45
JUNE 174,518.91 222,738.38 204,313.63 312,963.73 278,282.48
231,046.14 292,639.21 341,957.01 475,999.80 471,143.20

JULY 100,998.27 164,920.67 215,126.3] 155,736.20 145,930.36
AUGUST 157,088.36 113,891.85 196,332.77 234,161.72 257,168.80
SEPTEMBER 1,111,349.85 1,251,951.03 1,131,101.24 1,510,531.96 1,564,839.39
1,369,436.48 1,530,763.55 1,542,560.32 1,900,429.88 1,967,938.55

OCTOBER 111,842.43 120,442.09 169,949.82 164,801.11 120,925.18
NOVEMBER 69,724.26 45,523.78 148,758.71 82,856.16 77,429.66
DECEMBER 722,679.51 686,868.17 708,067.83 674,842.28 457,569.95
904,246.20 852,834.04 1,026,776.36 922,499.55 655,924.79

[ YEARLY TOTAL |

2,597,870.94

2,792,447.68

3,478,027.50

3,302,214.30

3033,733.78



Applicants for 2010 Occupancy Tax Funding

, ) Years of
Applicant Event Dates of Event New Event | Funding Rec'd | Amt. Requeste

1 |Adirondack Promotions, LLC and Mannix Md2010 Lake George.com Family Fun Festival 715-719/10 X 18,000.00
2 |Adirondack Promotions, LLC 2010 Lake George Elvis Festival 6/3-6/6/10 1 12,000.00
3 |Adirondack Sports Complex, LLC ADKSC Winter & Summer Youth Softball Tournamenty 35 dates X 32,000.00
4 Adir;)ndack Wedding Association Adirondack Wedding Association 1/9 & 1/10/10 X 1,500.00
5 |Adirondack Theatre Festival, Inc. 2010 Summer Season of Professional Theatre ' 6/23-7/31/10 4 18,000.00
6 {Albany Rods & Kustoms, Inc. 22nd Annual Adirondack Nationals Car Show 9/10-9/12/10 2 25,000.00
7 {Americade, Inc. Americade 6/7-6/12/10 5 50,000.00
8 Bolton Landing Chamber: of Commerce Bolton Landing Women's Weekend 5/14-5/16/10 X 18,000.00
9 C%o‘perative Committee - Adk. Chamber, CittHave a Seat in Glens Falls A 5/31-9/6/10 X 10,000.00
10]{Gore Mountain Regional Chamber of CommjAdirondack Adventure Festival 4/30-5/2/10 X 15,000.00
11]|Great Escape Theme Park, LP Holiday in the Park 12/10-12/31/10 1 50,000.00
12| Hudson Valley Volunteer Firemen's AssociatHVVFA Convention & Parades 6/16-6/20/10 1 40,000.00
13{Hyde Collection Trust Andrew Wyeth: An American Legend 6/11-9/5/10 3 25,000.00
14 |{Lake George Arts Project, Inc, Lake George Jazz Wgekend 9/18 & 9/19/10 3 12,000.00
15{Lake George Community Band 2010 LG Community Band Festival 717 & 7/18/10 4 3,000.00
16 |Lake George Community Band 2010 Summer & Holiday Concert Series several - See Attachment E 1 4,000.00
17 |Lake George Forum i, Inc. Summer Concert Series June - September 2010 X 30,000.00
18|Lake George Regional Chamber of CommelLake George Region Restaurant Weeks 6/20-6/26 & 9/12-9/18/10 2 14,000.00
19 Lake George Regional Chamber of Commei Canadian Visitor Promotion Program Jan - December 2010 3 12,000.00
20{Lake George Winter Carnival, Inc, LakekGeorge Winter Carnival 1/1 & (4) weekends in 2/10 4 20,300.00




¥

Applicant Event Dates of Event New Event | Funding Rec'd | Amt. Reguest
21|LARAC {LARAC - June & November Festivals 6/13 & 6/14; 11/6 & 11/7/10 3 5,000.00
22|Marcella Sembrich Memoriat Asspciation, In¢"Summer of Barber” - 2010 Summer Concert Series various between 6/15-9/4/10 3 5,500.00
23 Lastj of the Mohicans Outdoor Drama, Inc. {The Last of the Mohicans Qutdoor Drama 8/5 - 8/15/10 1 39,000.00
24 |New York State Public High Schooi Athletic ANYS HS Basketball Championships NYSPHSAA Boys 11 days in.March 2010 4 50,000.00
NYS Federation (Boys & Girls)
25|New York étate Puyblic High School Athletic {NYSPHSAA Girls Volleyball State Championships 11/13 & 11/19-11/21/10 4 10,000.00
26 North Creek Business Alliance, Inc. North Creek/Gore Mountain Shuttle Service 1/1/10-3/14/10 X 13,020.00
27 INortheast Winter Classic All-Breed Dog Sho|Northeast Winter Classic All-Breed Dog Show 1/30-1/31/10 3
28| North Warren Chamber of Commerce 11th Annual Halloween Pug Parade & Party 10/9 & 10/17/10 1 5,000.00
29 QuéensbL;.ry Little League, Inc. Cal Ripken 12u 50/70 Middle Atlantic Regional Basebd * 7/28 - 8/1/10 X 4.250.00
30| Ski Areas of New York, inc. Ski Areas of NY Conference & Expo 9/21-9/23/10 X 15,000.00
31|Upper Hudson Maple Producers Association New York State Maple Weekend 3/20-3/21;3/27-3/28/10 X 5,000.00
32|Velo Quebec Evenement Le Grand Tour 8/7 & 8/8/10 X 4,000.00
33 Village of Lake George : Queen's Race Weekend 2010 5/21-5/23/10 X 7,500.00
34 |Warrensburg Chamber of Commerce, Inc. [World's Largest Garage Sale 10/2-10/3/10 3 50,000.00
35 (Warrensburg Wrestling Club Northern New York Vintage Snowsled Racers 1/23/10 & 2/6/10 X 10,000.00
36 |West Glens Falls Emergency Squad, Inc.  |[EMS Symposium 2010 1/29 & 1/30/10 X 3,000.00
4
Total Requests for Funding 636,070.01




Andrew Wyeth, American, 1917-2009, The Ledge and the Island,
1937, watercolor on paper, 18 x 23 in., Gift of Mary H. Beeman
to the Pruyn Family Collection, The Hyde Collection, 1995.3.10

Andrew Wyeth, American, 1917-2009, Alvaro and Christina, 1968, watercolor on
paper, 22 13/16 x 28 3/4 in., Museum purchase, The Farnsworth Art Museum,
69.1646

ANDREW

WTYETH

AN AMERICAN LEGEND

Anrew Wyefh American, 1917-2009, Winfer Fields, 1942, tempera on panel,
17 1/4 x 41 in,, Gift of Mr. and Mrs. Benno C. Schmidt in memory of Mr. Josiah
Marvek, first owner of this picture, Whitney Museum of American Art, 77.91 TH E HYD E Co I' LECTI o N
CHARLES R. WOOD GALLERY
JUNE 12 through SEPTEMBER 5, 2010

Andrew Wyeth, American, 1917-2009, Winter Light (Winter Sunset),

AR i A i o ol 1953, transparent and opaque watercolor over graphite on heavy wove
Andrew Wyeth, American, 1917-2009, Turkey Pond, 1944, tempera on panel, paper, 20 x 28 in., Presented to Robert Frost in 1954, on the occasion
32 1/4 x 40 1/4 in,, Gift of Mr. and Mrs. Andrew Wyeth in memory of of his eightieth birthday, and given to the College in 1982 by Mr. and
Walter Anderson, The Farnsworth Art Museum, 95.2 Mrs. Edward Connery Lathem, Hood Museum of Art



THE HYDE COLLECTION

Andrew Wyeth: An American Legend

June 12 to September 5, 2010

About The Exhibition:

From June 12 —September 5, 2010 The Hyde Collection will present the exhibition Andrew Wyeth: An American
Legend. The exhibition, organized by The Hyde, will introduce the broad span of work by this most beloved and
enduring of American Realists to the populations of northern New York and western New England. In so doing, it
will demonstrate how, beginning in the late 1930s, Wyeth quickly achieved legendary status. The exhibition will be
accompanied by an illustrated catalogue with an introductory essay by Thomas Hoving. We are curating the
exhibition and The Hyde Collection will be the only venue.

Andrew Wyeth: An American Legend will contextualize The Hyde’s own work by the artist, The Ledge and the Island,
1937. This Maine watercolor was purchased by the museum’s founder Charlotte Hyde from the Macbeth Gallery
not long after Wyeth’s 1937 exhibition, his first in New York, at which he garnered critical acclaim and was
compared to Winslow Homer.

Throughout the exhibition we will seek to unravel the myth surrounding Wyeth, and understand the man behind
the brush. The exhibition will be the first opportunity, since the artist’s death in 2009, to begin to critically
reevaluate his contribution to and position in American art of the twentieth century. It will include pencil,
watercolor, dry brush and tempera works, and will feature sections devoted to early coastal watercolors; landscape
painting; Wyeth’s models; Wyeth and vernacular architecture; Wyeth and the Regionalist tradition; and Wyeth and
Magic Realism.

The core of the exhibition will be comprised of a group of thirty works committed by the Farnsworth Art Museum,
including early Maine watercolors, highly finished tempera paintings, a group of works on paper relating to
Christina and Alvaro Olson, and the Wyeth homes in Maine and Pennsylvania. Building on this outstanding
collection, and The Hyde’s own watercolor as a foundation, the exhibition will borrow pieces from museums and
private collections, providing an overview of the principle media and themes in Wyeth’s production from the late
1930s to the early years of the twenty-first century. It is in this framework that we are writing to request the loan of
Snow Flurries, 1953, and Hawk Mountain, 1961, from your collection. Both works will play a significant role in our
exhibition; adding deeply to our understanding of the artist. Snow Flurries reveals the isolation and romanticism
often at play in Wyeth’s work and links him with an American tradition as well as revealing more contemporary
concerns such as Regionalism. Hawk Mountain is technically brilliant, demonstrating the near abstraction that is
featured in the handing of some areas of Wyeth’s watercolors of the period, as well as sharing the visual link that
Wyeth established between his models and their surroundings.



THE HYDE COLLECTION

Estimated 2010 Attendance:

ANDREW WYETH: AN AMERICAN LEDGEND
June 12- September 5, 2010

Estimated VISITORS 20,000

Estimated WEB SITE VISITORS 15,632

Geographic: Visitors Coming From
31% Greater Glens Falls area
31% Capital District Area
9% other areas of New York State including NYC
11% New England States
13% Other U.S. States
4% International

THE HYDE COLLECTION
Is a 501(c)(3) not-for-profit organization.

The Hyde Collection’s mission today is to be an art museum in a historic house complex
that is unique between Manhattan and Montreal, committed to developing and
highlighting a collection of international importance, creating exhibitions of regional and
national significance, while providing invigorating educational programs to its core local
audiences and communities. In all its activities, The Hyde Collection aims to be a leader
locally and regionally, among a handful of art museums in New England and northern New
York that are nationally recognized for their excellence and for their cultural and
economic impact.

1) Offers access to a collection of nearly 3,000 objects, including artwork by acclaimed
artists such as Rembrandt, Degas, Renoir, Picasso, Homer, Kandinsky, Calder, and
more, as well as antique furnishings and decorative arts.

2) Provides educational opportunities to over 8,500 children and families each year
through School Programs, ARTfull Afternoons, Tours for Tots, the Discovery Program,
and other specialized offerings.

4) Presents six to eight world-class special exhibitions annually and a Regional Juried
High School Art Exhibition that highlights the impressive talents of area youth.

5) Has a regional economic impact totaling approximately $1.56 million and supports
the equivalent of 50 full time employment positions. (Source: EIS, conducted by RKG
Associates.)
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OCCUPANCY TAX SCORING SHEET
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RECEIVED NOV 3 0 2009

EVENT NAME:  LakeGeorge.com Family Fun Festival

EVENT DATE: July 5-9,2010
While this time period is traditionally part of Lake George's peak summer
season, hotel occupancy during this period (the week following the July 4™
holiday) has never kept up with the rest of the summer. Further, during 2009,
data from the STR Report (which tracks hotel business) show a drop of almost
16% in hotel revenue in 2009 from 2008 for this period.

OBJECTIVE: Create a unique reason for families to visit during this period by combining low
hotel rates with low-cost or added-value attractions and activities.

OVERVIEW: Our goal is to provide five days of family entertainment. Each day will be
broken into various time slots (see the attached tentative schedule). Our hope is
that through a combination of attraction discounts and sponsorships, many of
these events will be free to the participant.

DEMOGRAPHIC: Families with children ages four to fourteen (4-14).

PROMOTIONAL ACTIVITIES:
The event will primarily be promoted with a strong Internet presence, which will
be supported by direct mail and brochures. We will rely heavily on the local
accommodations to use these activities as an opportunity to market to their
existing customer base. The marketing, advertising and public relations
budget for 2010 is $20,700.

VALUE TO THE COMMUNITY:
The event has been designed to fill a traditionally slow time during our summer
season where all of our local attractions, restaurants, shops and accommodations
are at full staffing levels and where any marginal additional revenue goes
straight to the bottom line. In addition, the event has the indirect effect of
promoting the Lake George Region, Warren County and the Adirondacks as a
fun family destination on a year-round basis.

“", DIRONDAC K

PROMOTIONS




TENTATIVE SCHEDULE OF EVENTS

Monday 5™ Tuesday 6" | Wednesday 7" | Thursday 8% Friday 9"
Morning Arrival Arts & Crafts | Lego® Building Sand Youth
Event Contest Contest Sculpting Triathlon
Contest
Lunch Participating Participating Participating Participating | Participating
Restaurants Restaurants Restaurants Restaurants Restaurants
Afternoon Mini-Golf Train Rides in Horseback Beach Volley Youth
Event Tournament North Creek Riding Ball Triathlon
Dinner Participating Participating Participating Participating | Participating
Restaurants Restaurants Restaurants Restaurants Restaurants
Evening Ice Cream Evening at the Family Film Rock Band® | Youth/Teen
Event Social Great Escape Festival Video Game Dance and
Contest Triathlon
Awards
Ceremony

All events are subject to change for any reason including weather: Ideas for additional events will be considered for addition to the schedule.
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY

UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L

ORGANIZATION AND CONTACT INFORMATION

1.

A. Please set forth your complete corporate, association or group name.
Adirondack Promotions, LLC and Mannix Marketing (LakeGeorge.com)

B. Please set forth the name of the event for which you wish to contract with

Warren County.
2010 LakeGeorge.com Family Fun Festival

C. Please set forth the contract amount you propose to be paid by the County

toward the event.
$18,000

Is the above name the only name you conduct business or fund raising under?

@ Yes O No. If No, please provide all other names you use for business and

fund raising purposes.

If your organization is incorporated, please provide the state of incorporation and
the complete corporate name, if different than set forth above.
Adirondack Promotions, LLC is incorporated in NYS.

Please set forth your organization’s principal business address.
PO Box 722

Lake George, NY 12845

Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information orif there is a need for presentations before County Committees

ZA\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpd\me\
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1I.

or other questions).
Jason Sherry, Adirondack Promotions, LLC

646-285-2325 (mobile)
PO Box 722, Lake George, NY 12845

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.
July 5-9, 2010 (see reasoning behind date in cover leter)

Please set forth the planned location of your event.
Throughout Warren County & the Lake George Region

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
The intent is to provide added value incentives for families to visit the

region during the week following July 4th which is a traditionally slow

week for accommodations (see cover letter for additional information).

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
We will need to arrange for use of various venues around the community

as well as meals and attraction passes.

Please set forth the number of attendees projected to attend the event.
We hope to have 3,500 participants.

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
We hope this will become an annual event.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to
use such qualifications to your information as you may feel necessary.

We estimate the 3,500 (all children) participants, traveling with their

families will generate 1750 reservations (assuming half are overnight

guests) and 5,250 room nights (assuming an average stay of 3 nights).

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
Our marketing efforts will focus on email and online initiatives

investing in email blasts through county, chamber and private entities as

cooperatively promoting the event through the region's accommodations.

Limited promotional dollars will be spent with local media.

1I1. EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:A\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpd\tme\
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15.

16.

17.

I8.

19.

for the event.
$35,925

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
$18,000 - $11,900 is already committed by LakeGeorge.com and local

accommodation sponsors. The rest is yet 1o be raised.

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
$0 - Our goal for this event is for it to be free to participating families.

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
N/A. We intend to apply for local occupancy tax support from towns

that host various aspects of the festival.

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.
$18,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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HI.  EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A.

(o) (For events of 2 or more consecutive days)

B.__ (O (For events only over long periods of time)
(Choose One)

A.

within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with

website provided by the Tourism Department in all advertisements, promotions and

marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
We will use the Warren County Tourism Logo and will provide other

opportunities to distribute any Warren County promotional information.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of

Z:\Shared\2009Docs\Occupancy Tax\2008 fundingWunding App2008.wpd\tme\
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to
contract with your organization.

| have read the agreement and agree to execute and be bound by it.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Jason L. Sherry

TYPE OR PRINT NAME

President, Adirondack Promotions, LLC
TITLE

November 24, 2009

DATE

Z:AShared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
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2010 Family Fun Festival Proposed Budget

Jan - Dec 10
Ordinary Income/Expense
Income
Sponsorship 18,000.00 *
Request from Occupancy Tax 18,000.00
Total Income 36,000.00
Gross Profit 36,000.00
Expense
Equipment Purchased 4,400.00
Insurance Expense 1,300.00
Licenses & Fees 25.00
Marketing & Advertising
Advertising (Media) 7,000.00
Advertising (Other) 2,500.00
Media Production & Management 600.00
Public Relations 600.00
Web Site & Online Marketing 10,000.00
Production 3,000.00
Trophies & Prizes (Non-Cash) 2,500.00
Volunteer & Staff Expenses 4,000.00
Total Expense 35,925.00
Net Ordinary income 75.00

* $11,900 already committed from local businesses and sponsors
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To:  Warren County Board of Supervisors
Occupancy Tax Committee

LAKEGEORGE.¢com
TP
From: Jason Sherry b K i G oY

Adirondack Promotions, LLC 7 i

Re:  Application for Contract Funding with
Warren County Under the Tourist and
Convention Development Agreement

Date: November 24, 2009

¥ X

FESTIVAL

Thank you in advance for considering the Lake George Elvis Festival as a possible
grantee for funding. With the continued support of the community and county the Elvis
Festival will continue to grow and become an even more dynamic part of Lake George’s
season and a larger contributor to room nights and sales tax revenue for the county.

Rather then using any awarded funds for the general budget of the event, this year we
intend to use the funds to develop and implement a marketing program geared at
attracting new visitors from the motor coach and tour market. While we know that both
nationally and as a region the number of tour groups has declined, we feel that the people
still traveling by bus are the correct demographic to pursue for the Elvis Festival. We
have identified this market as being the quickest way for the Festival to take the next step
in growth, both in tickets sales and in generating more overnight stays.

Despite a slight decline in attendance in 2009 (due predominantly to the overall trend in
tourism), we expect the Festival to rebound and possibly exceed the number we generated
in 2008 and continue to grow into the future.

Please feel free to contact me at 646-285-2325 (mobile) if you have any questions about
the attached application.



APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY

UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1.

A. Please set forth your complete corporate, association or group name.

Adirondack Promotions, LLC

B. Please set forth the name of the event for which you wish to contract with

Warren County.
2010 Lake George Elvis Festival

C. Please set forth the contract amount you propose to be paid by the County

toward the event.
$12,000

Is the above name the only name you conduct business or fund raising under?

@ Yes @ No. If No, please provide all other names you use for business and

fund raising purposes.

If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
New York, As Above.

Please set forth your organization’s principal business address.
PO Box 722

Lake George, NY 12845

Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees

Z\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpdime\
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iL.

or other questions).
Jason Sherry
646-285-2325 (Mobile)

PO Box 722, Lake George, NY 12845

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.
June 3-6, 2010

Please set forth the planned location of your event.
Lake George Forum and Throughout the Lake George Region

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
This is the seventh annual Lake George Elvis Festival. The four day

event includes a tribute artist competition, Elvis collectables sale and two

Las Vegas-style concerts.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
The event is licensed by Elvis Presley Enterprises, Inc., the company

that controls the Elvis Estate and trademark rights.

Please set forth the number of attendees projected to attend the event.
4,401 (a rebound to 2008 numbers from 3,169 in 2009)

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
The event is an annual event.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to
use such qualifications to your information as you may feel necessary.

We expect this year's festival to generate approximate 5,613 room nights.
Our 2009 Annual Report and 2009 Zip Code Report is attached to provide
the information requested above. Our 2008 Annual Report is also

attached as a comparison.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
We intend to use any awarded funds specifically for a new 2 yr marketing

program geared at increasing motorcoach and bus traffic to the festival.

It is our belief that the motorcoach market is the correct demoaraphic to

pursue and the quickest way to build additional attendees and overnights.

. EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

ZAShared\2009Docs\Oceupancy Tax\2008 funding\Funding App2008.wpd\tmc\
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15.

16.

17.

18.

19.

for the event.
$156,248 (see attached budget, sum of expenses and cost of sales)

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
$52,600 (see attached budget, details at bottom)

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
$91,800 (see attached budget)

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
N/A. Will apply for support of $2,000 from the Town of Lake George.

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.
$12,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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III.  EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A. . (For events of 2 or more consecutive days)

B.___ () (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (i) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
I agree to use the county logo and web site and provide one full page

of advertising space in our annual "Year Book."

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of

Z\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpd\tmc\
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to
contract with your organization.

I have read the standard agreement and | am willing to execute and be

bound by the agreement if funding is awarded.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Jason L. Sherry
TYPE OR PRINT NAME

President

TITLE

November 24, 2009

DATE
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2009 LakeGeorge.com Elvis Festival
Annual Report

The 2009 Lake George Elvis Festival was held
Thursday, May 28 through Sunday, May 31

.
.
.
.
.
.
.
.
.
St |
ot
.
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.
.

The festival was first held in October 2004.
This was the sixth year the festival was held.

The Lake George Elvis Festival is owned and produced by Adirondack Promotions, LLC and received financial support from
Warren County and the Towns of Lake George and Lake Luzerne.

The Lake George Elvis Festival is produced under license agreement with Elvis Presley Enterprises, Inc. and is part of the
Ultimate Elvis Tribute Artist Competition. Elvis, Elvis Presley, The King of Rock and Roll, and Ultimate Elvis Tribute
Artist Competition are registered trademarks of Elvis Presley Enterprises, Inc. The festival’s ability to use Elvis’ likeness
and the trademarked terms cost the festival $8,200 in licensing fees.

Overall the festival cost just over $157,000 to produce in 2009.

Events were held at the following locations: Painted Pony Rodeo, Shepard Park, Blais Park, Pavilion Park, Adirondack Pub
& Brewery, Boardwalk Restaurant, King Neptune’s Pub, Prospect Mountain Diner, Bella Luna, and aboard several Lake
George Steamboat Company vessels. The Wingate by Wyndham, Surfside on the Lake, Holiday Inn Resort, Six Flags Great
Escape Lodge, Clarion, O’Sullivan’s Motel, Hampton Inn, Studio Motel, The Elms, Lamplight Inn, Whispering Pines
Cottages and Mt. Kenyon Campground were all promoted through the festival, but attendees stayed as far south as Glens
Falls and as far north as Bolton Landing.

Over 70 volunteers helped make the 2009 festival possible. On behalf of its volunteers, the festival donated $1,267 to the
United Way.

Promotion & Marketing:
o $27,960 was paid for marketing and advertising
o $49,000 was received in media sponsorship from WTRY, the Adirondack Journal, and Capital News 9
/ Time Warner Cable
o  The festival’s PR effort generated over $70,000 in TV media coverage including stories on every
major TV station, plus an untold number of print stories.

Attendance:
o 4,527 individual tickets were sold, a 27% decrease from 2008
It is estimated that 3,169 people visited Lake George for the festival
e 1,965 of these are estimated to be overnight guests, generating 5,895 room nights

Geographic Distribution of Attendance:
°  49% of all visitors are day trippers from the Capital Region and local
16% of all visitors come from the NY metropolitan area
10% of all visitors come from other parts of NY
7% of all visitors come from other New England States
9% of all visitors come from Canada
9% of all visitors come from areas outside those mentioned above

Estimated Economic Impact:
e Direct taxable sales = $99,609

° Indirect impact from day trippers (1,204 people x 3 days x $70/day) = $252,840

o Indirect impact from overnight visitors (1,965 people x 3 days x $150/day) = $884,250
e TOTAL ECONOMIC IMPACT = $1,236,699

o SALES TAX IMPACT = $86,569

e OCCUPANCY TAX IMPACT =$18,864

(6/18/2009)



LakeGeorge.com Elvis Festival
2009 Zip Code Report

MA 010-120 2.92% 93
NH 030-039 1.30% 41
ME 040-049 0.32% 10
VT 050-059 1.95% 62
CT 060-069 3.25% 103
NJ 070-089 4.22% 134
NY 100-119 3.25% 103
NY 120-127 56.82% 1800
NY 128-129 12.34% 391
NY 130-149 6.49% 206
PA 160-199 2.60% 82
South 210-399 0.97% 31
Mid West 300-699 0.97% 31
Canada 2.60% 82

100.00% 3169



2008 Lake George Elvis Festival
Annual Report

The 2008 Lake George Elvis Festival was held
from Thursday, May 29 through Sunday, June 1

The festival was first held in October 2004.
This was the first year the festival was extended to four days.

LAAMSANE SRS At AT OB

The Lake George Elvis Festival is owned and produced by Adirondack Promotions, LLC and received financial support from
the Town and Village of Lake George. The festival’s request for an Occupancy Tax grant from Warren County was turned
down.

The Lake George Elvis Festival is produced under license agreement with Elvis Presley Enterprises, Inc. and is part of the
Ultimate Elvis Tribute Artist Competition. Elvis, Elvis Presley, The King of Rock and Roll, and Ultimate Elvis Tribute
Artist Competition are registered trademarks of Elvis Presley Enterprises, Inc. The festival’s ability to use Elvis’ likeness
and the trademarked terms cost the festival $8,200 in licensing fees.

Overall the festival cost just over $165,000 to produce in 2008.

Events were held at the following locations: The Lake George Forum, Shepard Park, Adirondack Pub & Brewery, Boardwalk
Restaurant, King Neptune’s Pub, Prospect Mountain Diner, JT Kelly’s, Duffy’s Tavern, Roaring Brook Ranch and aboard
several Lake George Steamboat Company vessels. The Wingate by Wyndham, Holiday Inn, Hampton Inn, Comfort Suites,
and Surfside on the Lake all participated as sponsor hotels, but attendees stayed as far south as Glens Falls and as far north as
Bolton Landing.

Over 70 volunteers helped make the 2008 festival possible. On behalf of its volunteers, the festival donated $1,000 to
Amanda’s House in Glens Falls.

Promotion & Marketing:
o $27,037 was paid for marketing and advertising
o 349,000 was received in media sponsorship from WCKM, The Post Star, and Capital News 9 / Time
Wamer Cable
o The festival’s PR effort generated 36 television stories valued at $71,000 in TV media coverage including
stories on every major TV station in Albany and CNN, plus an untold number of print stories

Attendance:
o 6,287 individual tickets were sold, a 31% increase over 2007
It is estimated that 4,401 people visited Lake George for the festival
2,245 of these are estimated to be overnight guests, generating 5,613 room nights

Geographic Distribution of Attendance:
e 49% of all visitors are day trippers from the Capital Region and local
16% of all visitors come from the NY metropolitan area
10% of all visitors come from other parts of NY
7% of all visitors come from other New England States
9% of all visitors come from Canada
9% of all visitors come from areas outside those mentioned above

Estimated Economic Impact:

e  Direct taxable sales = $107,000
Indirect impact from day trippers (2,156 people x 3 days x $70/day) = $452,760
Indirect impact from overnight visitors (2,245 people x 2.5 days x $150/day) = $841,875
TOTAL ECOMOMIC IMPACT = $1,401,635
SALES TAX IMPACT = $98,114
OCCUPANCY TAX IMPACT =$17,960

(6/24/2008 Revision)
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OCCUPANCY TAX SCORING SHEET

APPLICANT: AviRoNNACK  SP0RTS  fomPlex. (N

ADKSC, INTER « Stcman e N o {xj( ST @8 L
DATE APPLICATION RECEIVED: iahilog T onANAMEN T
APPLICATION MEETS 50% INVESTMENT CRITERIA - YES NO

POINTS

BED NIGHTS:
ECONOMIC IMPACT:
LENGTH OF EVENT:
MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




Dec 01 09 04:54p ADIRONDACK SPORTS COMPLEX (518) 743-1247 p.2

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
_Adirendack Sports Complex, LLC (ADKSC)

B. Please set forth the name of the event for which you wish to contract with

Warren County.
ADKSC Winter and Summer Youth Softball Tournaments

C. Please set forth the contract amount you propose to be paid by the County

toward the event.
£32,000

2. Is the above name the only name you conduct business or fund raising under?

@ Yes O No. IfNo, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
New York State

4. Please set forth your organization’s principal business address.
326 Sherman Ave.

Queensbury, NY 12804

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees

Z:\81ared\2009Dacs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmeh
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Dec 01 09 04:54p ADIRONDACK SPORTS COMPLEX (518) 743-1247 p.3

or other questions).
Doug Miller, Adirondack Sports Complex

326 Sherman Ave., Queensbury, NY 12804
Office: 743-1086  Cell: 232-4199

1L EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which
you wish to contract with Warren County.
Please see the attached proposed budget form.

7. Please set forth the planned location of your event,
Adkirondack Sports Complex, 326 Sherman Ave, Queensbury, NY

8.

Please provide a general description of your event i.e. the nature and type of event
. and why it is held.
Youth softball tournaments that draw teams from the entire New England

region. In 2010 we propose 192 teams and their families for our softball

tournaments. 172 of these teams are expected to be from out of town.

Please describe what licenses, contracts and/or infrastructure have been or will be
arranged for to support the event.

We will need to contract witb the Capital District Softball Umpires Assoc.
for umpires assignments.

10.  Please set forth the number of attendees projected to attend the event.
4,800 (typically 192 teams with 12-14 players per team, 2+ coaches,

and 10 to 12 family members per team, at a minimum.

(Contined on next page)
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Dec 01 09 04:55p

ADIRONDACK SPORTS COMPLEX (018) 1431241 p.4

11.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
We are looking continue to expand the number of tournaments each year.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
vour organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
3 620 hotel room nights. (192 teams x 80% from out of town = 172 teams

x 12 rooms per team x an average 1.75 nights per room.)

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
We are working with Warren County Tourism on developing a promotlona!

package that will be mailed and emailed to teams throughout the New

York, New Jersey, Pennsylvania and New England regions.

1L EVENT FINANCING INFORMATION

01,2709

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:38 1ared\2009Docs\Occupancy Tax\2008 funding'FundingApp2008 swpdiemeh




Dec 01 09 04:55p

ADIRONDACK SPORTS COMPLEX (518) 743-124/ p.b

01:27/09

for the event.
$123,193

15.

16.

17.

13.

19.

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same): -
We are working to secure local business sponsorships in order to

supplement registratiorr fees.

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
$90,400

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only ‘

to state this).

_ (0) zero i

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.
$32,700

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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Dec 01 09 04:55p

ADIRONDACK SPORTS COMPLEX (018) (43-124¢ p.b

1L EVENT FINANCING INFORMATION (Continued)

20.

. Please set forth whether you are requesting payment:

A Q (For events of 2 or more consecutive days)

B. (@ (For events onlky over long periods of time}

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof {copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a pumber of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV. WARREN COUNTY AGREEMENT INFORMATION

01/27/09

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
ldgo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
We will be happy to use the Warren County Tourism Logo on all

advertising and promotional material, etc. for these tournaments.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no c-ost, up to one (1) full page of

ZAShared\2009Does\Occupancy Tax\2008 funding\FundingApp2008.wpdiimel
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Dec 01 09 04:55p

ADIRONDACK SPORTS COMPLEX (518) 743-1247 p.7

01:27/09

advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor durin_g the event.

o
[ o]

Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
Yes, we are willing to be bound by the terms of the agreement.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Doug Miller
TYPE OR PRINT NAME ,

u

4

SIGNA
owner
TITLE
December 1, 2009
DATE

ZShared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditmch




Dec 01 09 04:55p

ADIRONDACK SPORTS COMPLEX (518) 743-1247

Adirondack Sports Complex
2010 Youth Softball Tournaments - Preliminary Budget

Winter Dates; 14U 1/2-3, 16U 1/9-10, 12U 1/16-17, 18U 1/30-31,
14U 2/6-7, 16U 2/13-14, 14U 2/27-28, 12U 3/6-7, 10U 3/13-14

Summer Dates: 10U 6/12-13, 128&14U 6/18-20, 16U 7/2-4, 18U 7/9-11,
14U 7/16-18, 16U 7/23-25 -

REVENJES
Registretion fees
Sponsorships

TOTAL REVENUES:

EXPENSES

-
——

Administration

- Awards

- Promctional material
- Security

- Supplemental Staff
- Phone

- Postage

- websile

Officials
-Officials

Facility/Other

- Utility Costs

- Temporary Restroom Facilities
- Signage

- Field IMaintenance

- Temporary / Safety Fencing

- Softballs

Miscelianeous

TOTAL EXPENSES:

$ 86,400.00
$ 4,000.00

$ 90,400.00

2,700.00
1,200.00
-300.00
9,400.00
100.00 -
100.00
800.00

LI R AR R

R 2]

35,493.00

$ 56,000.00
$ 1,500.00
$ 2,500.00
S 4,800.00
S 4,800.00
S 3,000.00

$ 500.00 expenses currently
not anticipated

$  123,193.00

NET: 3 (32,793.00)

p.8
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OCCUPANCY TAX SCORING SHEET

APPLICANT: AbiRod AATK Wennin ASS e idiion

DATE APPLICATION RECEIVED:__" 1 >¢le 9

APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO

POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




2 ,«\
P) .
RECEIVED Nov 3 0 2009
&/

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A.  Please set forth your complete corporate, association or group name.
Ay faﬁ/&qd& Wedding Assedakion
B. Please set forth the name of the event for which you wish to contract with

Warren County.
Shm< A5 Aber
C. Please set forth the contract amount you propose to be paid by the County

toward the event.

Ai506—
2. Is ée}%xame the only name you conduct business or fund raising under?
Yes O No. IfNo, please provide all other names you use for business and
fund raising purposes.
3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

P /\/ / /4’

4, Please set forth your organization’s principal business address.

T BAISCY ppcl  Glay falls, vy A1

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
01/27/09




or other questions).

/%’% g/amclfr/\l
A Halley 'p(act,, CAer pcv[t/, Ay (2%
¢ (¢ —992 ~(oo9a

II. EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

Sd:ré‘*t t'\yU"""“l./ ’j—:hdcd ¥ 10, 2cio

7. Please set forth the planned location of your event.

D uﬂ\(\«ms @Q\! (L(_S'df+l ‘ & (LC Cécq(

8. Please provide a general description of your event i.e. the nature and type of event
and why it is held.
A’V\AVM Brideh ycehend - desicuedto dar locak £ oIV o~
‘\’Zwr/ Lol 4o et plere Yhe e b hber ‘ﬂa\/"’ r Ther
Weldire.s A o arta.

9. Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

ot yeeded - [y

10.  Please set forth the number of attendees projected to attend the event.

5007 —fn Laver A, ¢
y .

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan
future events.

WQ‘\z\L ’.Jr tq;’r\,l e JUCC&'Xf E/n\// 'Hﬁf TS \_’/zg,—:#:_Z

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to
use such qualifications to your information as you may feel necessary.
50~ feo 5t -
Urdes O;wv_ Lo A ove- MNT A F fowners Cme
hram prewqorl ity A,
Show ¢ event Vondy s alge g%éf svirai gt A, Resord—

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national ett).

S’\"oj\'t\mw\,‘\‘trﬂd—\wl& ’S‘h;\'qu}&
D.\F(é’ P~ V&’\"c)ﬂ w'-éc

LSRR (g )
feda — (il

. EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the eyent.

- (/'ﬂcl.}tt - 55/ =

~

Please set forth the funding that has been obtained or is expected to be obtained

from the businesses, persons, governmental or non-profit agencies listed (an
, o

attachment may be provided instead of listing the same):

U fog) O e ,///9’

/

Please set forth how much you expect to raise from admission charges or fees earned
<
fromparticipating vendors,
#5066~ o legs

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only
to state this).

O

w

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

/S o

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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Adirondack Wedding Association

One Halsey Place, Glens Falls, NY 12801 518.792.6092
WWW.ADKWC.COM

Bridal Weekend budget, January 9 - 10, 2010

Radio, Adirondack Broadcasting, 3 stations: 1000.00
Staffing office-planning, sales and coordination: 1500.00

EVENT EXPENSES:
« Staffing event, 2 days: 1000.00
»  Guest gifts and prizes: 100.00
¢ Guest bags: 80.00
e Misc: 100.00
OFFICE EXPENSES:
*  Printing:
Cards and posters incl. design fee: 450.00
Vendor sheets and handouts: 100.00
* Postage, direct mail cards: 180.00
* Newspaper ads, Post star: 500.00
* Newspaper ads, Chronicle: 500.00

TOTAL EXPENSES: 5510.00 APPROX.

EVENT REVENUES:
Vendor booth sales, approx. $4000.00, if we sell all spaces
TOTAL REVENUES: 4000.00 APPROX.

TOTAL BUDGET SHORTFALL: 1510.00 APPROX.



1. EVENT FINANCING INFORMATION (Continued)

Please set f6rth whether you are requesting payment:

A. (For events of 2 or more consecutive days)

B. (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: ()

conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

01/27/09

21.

l IV.  WARREN COUNTY AGREEMENT INFORMATION
1

Please state whether you will agree to use the Warren County Tourism Logo with

website provided by the Tourism Department in all advertisements, promotions and

marketing materials distributed for the EVENT where reimbursement is requested

and to secure prior approval by Tourism Department for the use and placement of the

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

o~/ M rﬂr’m’\d \/v\a‘wr:yol{ ebade b Radp 23,

Please note: Any advertising, promoting and marketing for the EVENT must

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.

\Jes
Y

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
MNaric M- B/ age
TYPE OR PRINT NAME

s

Owit L

- TITLE

NERED
DATE
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OCCUPANCY TAX SCORING SHEET

| )
APPLICANT: ADRop D Ack, THATRE Festiv e e,
3104 g

DATE APPLICATION RECEIVED:

APPLICATION MEETS 50% INVESTMENT CRITERIA - YES NO

POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

'COMMENTS:




Mark Fleischer
Producing Artistic Director

Board of Directors

Kathryn Reed
President

David J. King

Treasurer

Janet Cordes
Secretary

Kate Broderick
Gilles Chiasson

Rene Clements

Jane Gibbs

Patty Malone Kircher
Jill Paltrowitz

David Turner

i)

ADIRONDACK

THEATRE

FESTIVAL

)
=

November 3, 2009

Ms. Leisa Grant, Principal Account Clerk
Tourism Department

Warren County Municipal Center

1340 St. Rt. 9

Lake George, NY 12845

RECEIVED NoV 03 2009

Dear Ms. Grant,

Enclosed please find Adirondack Theatre Festival’s application for Occupancy Tax
Funding in support of its 2010 16™ Anniversary Season.

Our season, which begins in June, helps to fill the gap between Americade and the
area’s regular tourist season. The County’s 2009 funding allowed ATF to expand its marketing
efforts and reach a broader range of cultural tourists in the face of rising expenses and an
economic downturn impacting all sectors of our area’s tourism industry.

Warren County funding has had a direct impact on ATF's ability to attract cultural
tourists to our area. This past summer ATF experienced a dramatic 180% increase in audience
members from outside the 128## zip codes including seventeen states and two Canadian
provinces. This portion of our audience represented 12% of our attendees. This positive growth
would have not been possible without support of Warren Country.

Other members of our audience came from communities less than two hours away;
they journeyed to Glens Falls from cities such as Albany and Saratoga — cities that possess
quality cultural programs of their own. In fact, this past season the number of audience
members from Saratoga increased 141% over 2008 making 12866 our fourth most popular zip
code.

Due to rising travel costs, many area citizens came to ATF for professional theatre
instead of their usual travels to the Berkshires or Williamstown. Warren County recaptured the
money these patrons traditionally spent on tickets, meals and transportation in distant
communities.

Based on casual talks with our out of town patrons, visiting ATF usually means a meal in
the area, and, depending on the time of the show, shopping in downtown or at the outlet malls
afterward. Those coming from more than two hours away also stay in area hotels.

We hope that Warren County will invest again this year in ATF so that the theatre may
continue its investment in the region as a cultural destination.

S

ark fleischer, Producing Artistic Director

Sincerely

PO Box 3203 | Glens Falls, NY 12801 | www.ATFestival.org | Tel: 518.798.7479 | Fax: 518.793.1334

Amy Justman, Adam Armstrong, Dana Steingoid, and Will Reynolds, Ordinary Days, 2009



APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY

UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L.

ORGANIZATION AND CONTACT INFORMATION

1.

A. Please set forth your complete corporate, association or group name.

Adirondack Theatre Festival, Inc.

B. Please set forth the name of the event for which you wish to contract with

Warren County.
2010 Summer Season of Professional Theatre

C. Please set forth the contract amount you propose to be paid by the County

toward the event.
$18,000

Is the above name the only name you conduct business or fund raising under?

Yes No. If No, please provide all other names you use for business and

fund raising purposes.

If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
New York

Please set forth your organization’s principal business address.
Mail: PO Box 3203, Glens Falls, NY 12801

Office: 50 Elm Street, Glens Falls, NY 12801

Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees
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or other questions).

Mark Fleischer, Producing Artistic director
50 Elm Street, Glens Falls, NY 12801
* 518.798.7479 (office) 518.222.8972 (cell)

IL. EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.
June 23 - July 31, 2010

7. Please set forth the planned location of your event.
Charles R. Wood Theater, 207 Glen Street, Glens Falls, NY 12801

8. Please provide a general description of your event i.e. the nature and type of event

and why it is held.
32 performances of live professional theatre employing actors & artists

from NYC: Four (4) unique productions & a new play workshop.

9.  Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

Contracts with Actor's Equity, Charles R. Wood Theater, & agreements

with writers to produce their work.

10.  Please set forth the number of attendees projected to attend the event.
7,500 audience members

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan
future events.

2010 marks ATF's 16th season. Plans are already underway for 2011.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overni ght
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

Please see attached reports

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
Please see attached budget and marketing plan

II.  EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.
$377,000

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
Please see attached list

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
$165,000

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
Please see attached list

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.
$20,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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.  EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A_ O (For events of 2 or more consecutive days)

B._ (® (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
Yes. Season brochure, website, email blasts, and select post cards if

funding is confirmed by 3/15/2010.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.

Yes.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Mark Fleischer
TYPE OR PRINT NAME

"SIGNATURE

Producing Artistic Director
TITLE

November 3, 2009

DATE
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Adirondack Theatre Festival, Inc.

2009 patrons from zip codes beyond 128##

691 Patrons total, 12% of ATF's audience.

A 200% increase over 2008 when 309 patrons were from outside 128##

Zip Code

City, State

Count

10018

New York City, NY

11021

Great Neck, NY

11576

Roslyn, NY

11952

Mattituck, NY

12037

Chatham, NY

12047

Cohoes, NY

12065

Clifton Park, NY

12084

Guilderland, NY

12143

Ravena, NY

12205

Albany, NY

12946

Lake Placid, NY

13820

Oneonta, NY

28277

Charlotte, NC

32751

Maitland, FL

32951

Melbourne Beach, FL

34102

Naples, FL

90802

Long Beach, CA

J4P2W8

Saint-Lambert, QC

KOE1X0

Spencerville, ON

M5R2N4

Toronto, ON

05459

Highgate Center, VT

06518

Hamden, CT

07927

Cedar Knolls, NY

10901

Suffern, NY

12027

Burnt Hills, NY

12075

Ghent, NY

12143

Ravena, NY

12190

Wells, NY

12212

Albany, NY

12943

Keene Valley, NY

13491

West Winfield, NY

13680

Rensselaer Falls, NY

18088

‘Walnutport, PA

18436

Lake Ariel, NY

18510

Scranton, PA

18966

Southampton, PA

19047

Longhorne, PA

24084

Dublin, VA

Zip Code |City, State Count
12180|Troy, NY 70
12020|Balston Spa, NY 47
12309 |Schenectady, NY 45
14031|Clarence, NY 35
12203|Albany, NY 34
33908 |Fort Meyers, FL. 25
12302{Schenectady, NY 24
12065 |Clifton Park, NY 23
12019|Balston Lake, NY 22
33146|Miami, FL 21
12303 |Schenectady, NY 18
10011 |New York City, NY 16
12143|Ravena, NY 15
07450|Ridgewood, NJ 12
18966 Southampton, PA 12
10025{New York City, NY 11
13452|St. Johnsville, NY 11
12054 Delmar, NY 10
12110{Latham, NY 10
12117 Mayfield, NY 10
12308]Schenectady, NY 10
10033{New York City, NY 8
12561 |New Paltz, NY 8
12603 {Poughkiepsie, NY 8
19146|Philladelphia, PA 8
33957|Sanibel, FL. 7
10009|New York City, NY 6
11205|Brooklyn, NY 6
12078{Gloversville, NY 6
12159|Slingeriands, NY 6
13224Syracuse, NY 6
60640|Chicago, IL 6

K7H 3C7{Perth, ON 6
01095{ Wilbraham, MA 5
06457|Middletown, CT 5
10034|New York City, NY 5
12070|Fort Johnson, NY 5
12208 |Albany, NY 5
07078{Short Hills, NJ 4
08831 {Monroe Township, NJ 4

33140

Miami Beach, FL

33433

Delray Beach, FL,
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2009 patrons from zip codes beyond the 128## zip codes

Page 2

Zip Code

City, State

Count

34235

Sarasota, FL.

Zip Code

City, State

Count

94115

San Francisco, CA

11758

Massapequa, NY

95667

Placerville, CA

11971

Southold, NY

01105

Springfield, MA

12018

Averil Park, NY

01106

Longmeadow, MA

12028

Buskirk, NY

01453

Leonminster, MA

12046

Coeymauns Hollow, NY

01950

Newburyport, MA

12047

Cohoes, NY

03062

Nashua, NH

12061

East Greenbush, NY

05757

Middletown Spring, VT

12118

Mechanicville, NY

06013

Burlington, CT

12134

Northville, NY

06468

Monroe, CT

12170

Stillwater, NY

06484

Shelton, CT

12186

Voorheesville, NY

06518

Hamden, CT

12189

Watervliet, NY

06880

Westport, CT

12207

Albany, NY

07508

Haldon, NJ

12210

Albany, NY

07661

River Edge, NJ

12304

Schenectady, NY

07866

Rockaway, NJ

12590

Wappingers Falls, NY

07920

Baskin Ridge, NJ

13207

Syracuse, NY

08243

Sea Isle City, NJ

14526

Penfield, NY

08332

Millville, NJ

16823

Bellefonte, PA

(08836

Martinsville, NJ

17025

Enola, PA

10003

New York City, NY

17042

Lebanon, PA

10017

New York City, NY

17055

Mechanicsburg, PA

10023

New York City, NY

17543

Lititz, PA

10028

New York City, NY

19348

Kennett Square, PA

10036

New York City, NY

21842

Ocean City, MD

10108

New York City, NY

27932

Edenton, NC

10303

Staten Island, NY

30512

Blairsville, GA

10314

Staten Island, NY

31322

Pooler, GA

10706

Hastings On Hudson, NY

32082

Ponte Vedra Beach, FL.

10917

Central Valley, NY

33149

Key Biscayne, FL.

10941

Middletown, NY

33410

Palm Beach Garden, FL

11218

Brooklyn, NY

33624

Tampa, FL.

11361

Bayside, NY

34109

Nales, FL

11362

Little Neck, NY

34293

Venice, FL.

11434

Jamaica, NY

44406

Canfield, OH

11561

Long Beach, NY

75024

Plano, TX

11725

Commack, NY

75287

Dallas, TX

11733

East Setauket, NY

77079

Houston, TX

11743

Huntington, NY

plvlvoivvlviolololoiololoiofro oo oo oo I IR o RN RN ININININININfNWIW]W
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Outremont, QC

85086

Phoenix, AZ
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Adirondack Theatre Festival, Inc.

2009 patrons from zip codes beyond 128##
691 Patrons total, 12% of ATF's audience.
A 200% increase over 2008 when 246 patrons were from outside 128##

Zip Code |City, State Count Zip Code |City, State Count
12180|Troy, NY 70 10018 New York City, NY 4
12020|Balston Spa, NY 47 11021}Great Neck, NY 4
12309|Schenectady, NY 45 11576|Roslyn, NY 4
14031 {Clarence, NY 35 11952 Mattituck, NY 4
12203 | Albany, NY 34 12037{Chatham, NY 8
33908 |Fort Meyers, FL. 25 12047|Cohoes, NY 4
12302|Schenectady, NY 24 12065} Clifton Park, NY 4
12065 |Clifton Park, NY 23 12084 |Guilderland, NY 4
12019{Balston Lake, NY 22 12143 |Ravena, NY 4
33146|Miami, FL 21 12205 Albany, NY 4
12303 |Schenectady, NY 18 12946{Lake Placid, NY 4
10011 {New York City, NY 16 13820{Oneonta, NY 4
12143 {Ravena, NY 15 28277|Charlotte, NC 4
07450 |Ridgewood, NJ 12 32751|Maitland, FL 4
18966 Southampton, PA 12 32951 |Melbourne Beach, FL 4
10025|New York City, NY 1 34102{Naples, FL. 4
13452{St. Johnsville, NY 11 90802 |Long Beach, CA 4
12054 |Delmar, NY 10 JAP2W8|Saint-Lambert, QC 4
12110{Latham, NY 10 KOE1X0|Spencerville, ON 4
12117{Mayfield, NY 10 M5R2N4 Toronto, ON 4
12308|Schenectady, NY 10 05459{Highgate Center, VT 3
10033|New York City, NY 8 06518|Hamden, CT 3
12561 |New Paltz, NY 8 07927|Cedar Knolls, NY 3
12603 jPoughkiepsie, NY 8 10901 {Suffern, NY 3
19146|Philladelphia, PA 8 12027{Burnt Hills, NY 3
33957;Sanibel, FL. 7 12075]Ghent, NY 3
10009|{New York City, NY 6 12143|Ravena, NY 3
11205|Brooklyn, NY 6 12190{Wells, NY 3
12078|Gloversville, NY 6 12212{Albany, NY 3
12159}Slingerlands, NY 6 12943{Keene Valley, NY 3
13224]Syracuse, NY 6 13491 [ West Winfield, NY 3
60640} Chicago, IL 6 13680{Rensselaer Falls, NY 3

K7H 3C7{|Perth, ON 6 18088 | Walnutport, PA 3
01095 |Wilbraham, MA 5 18436|Lake Ariel, NY 3
06457{Middletown, CT 5 18510|Scranton, PA 3
10034 |New York City, NY 5 18966|Southampton, PA 3
12070{Fort Johnson, NY 5 19047 Longhorne, PA 3
12208 |Albany, NY 5 24084|Dublin, VA 3
07078Short Hills, NJ 4 33140{Miami Beach, FL 3
08831 {Monroe Township, NJ 4 33483 |Delray Beach, FL. 3




2009 patrons from zip codes beyond the 128## zip codes

Page 3

Zip Code

City, State

Count

89104|Las Vegas, NV

90212

Beverly Hills, CA

94107

San Francisco, CA

MS5P 3B7

Toronto, ON

M8V 1G8

Etobicoke, ON

05161

Weston, VT

07981

Whippany, NJ

10009

New York City, NY

10024iNew York City, NY

10038

New York City, NY

12140

Poestenkill, NY

12188

Waterford, NY

12932

Elizabethown, NY

13214|Syracuse, NY

13317

Canajoharie

14850

Ithaca, NY

18440

La Plume, PA

33156

Miami, FL

45227

Cincinatti, OH

63119

St. Louis, MO
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TOTAL

® 691

12% of total audience
Increase of 180% from 2008



Adirondack Theatre Fesstival, Inc.
2009 patrons from within the 128## zip codes

zip count
12804 2074
12801 1476
12845 331
12866 265
12803 156
12839 116
12828 114
12831 92
12885 76
12820 46
12824 43
12846 41
12827 31
12838 27
12832 25
12865 25
12822 24
12808 23
12814 22
12844 22
12835 21
12815 20
12843 20
12853 20
12841 18
12856 16
12809 11
12874 10
12860 8
12836 7
12871 6
12819 4
12873 4
12810 3
12823 3
12834 3
12861 3
12870 3
12812 2
12833 2
12842 2
12847 2
12857 2
Total . 5219




Adirondack Theatre Festival, Inc.

2008 Actual vs. 2008 Budget Breakdown
Warren County Tourist and Development Funding

INCOME
Box Office
Contributions
Other

TOTAL INCOME:

EXPENSES
Concessions

Employee Benefits

Fundraising
Hospitality
Insurance
Marketing
Office

Payroll Salaries

Payroil Stipends

Payroll Taxes
Postage
Production
Service Fees

Theatre Occupancy

Debt Service
TOTAL EXPENSES

NET INCOME (LOSS):

*In order to deal with the projected deficit for 2009, in 2010
ATF is eliminating two seasonal staff positions, adding performances,
and increasing ticket prices after two years without an increase.

2009

As of 10/5/09

&I €N &hH

156,769
152,576
38,010

347,355

1,246
21,544
7,060
1,440
11,215
33,512
27,366
118,036
34,103
18,356
6,165
50,649
15,710
24,331
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370,733

©w

(23,378)

)
$
$
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2010
BUDGET

165,000
169,000

43,000

377,000

2,000
23,000
8,000
1,200
12,000
40,300
20,000
108,000
28,000
16,000
6,000
45,000
16,500
26,000

25,000

377,000

**In 2008, ATF did not receive state fundng due to the Governor's deficit reduction program.
ATF has already been awared its 2010 funding of $16,500.



Marketing Budget Detail
Adirondack Theatre, Inc.

Warren County Tourist and Development Funding
Does not include in-kind marketing donations

2010
BUDGET
Advertising
Internet
Web page (national) S 300.00
PatronMail email blast service (national) S 600.00
Email list rental S 800.00
Warren County Email Blast (national) §1,200
Outdoor
Theatre {marquis posters) S 800.00
Billboard/Trolly S 3,000.00
Spectrum Screens (regional) S 800.00
Posters/Flyers (local/regional)
Printing S 2,000.00
Press (local, regional and national)
Printing (releases and photos) S 400.00
Postage S 200.00
Print
SPAC Program (regional) S 600.00
Times Union (regional) S 1,000.00
Hudson Valley Magazine (state) $  1,000.00
Amtrak NY magazine (state) $  2,000.00
Radio
WAMC (regional) $  1,600.00
NCPR {regional) S 900.00
VPR (out of state) $  1,500.00
Direct Mail
Claritas segement analysis (local/regional/national) $  4,000.00
Postage
ATF List (local/rehgional/national) $  1,500.00
Targeted mailings {local/regional) S  3,000.00
Goup Sales list (national) S 700.00
Printing
Season Brochure (local/regional/national) S 7,000.00
Group Sales Brochure (national) S 1,500.00
Set-Up {season brochure, graphics and ads) S 1,500.00
Mailing list rentals $  2,400.00
TOTAL $ 40,300.00

Please note in the 2010 Budget summary, Marketing expenses and postage are listed separately



Adirondack Theatre Festival 2010 Marketing Plan
Warren Country Tourism and Development Funding Request

ATF will build upon the successful tactics made possible through Warren County Funding to increase its
exposure to potential audience members across the region, state and nation. Past efforts resulted in a
200% increase in audience members from areas outside the 128## zip codes including not just New York
State tourists, but audience members from 17 additional states and two Canadian provinces.

ATF's marketing plan is a combination of paid advertising, sponsorships and free outlets that reaches
existing patrons in our local area and also targets those outside our area. Paid advertising is supported
through funding organizations such as Warren County as well as single ticket revenue. It is paid
advertising that allows us to truly reach beyond our region.

In addition to reaching our existing customer base, ATF will employ the services of Claritas, a division of
the Neilson Corporation, to analyze and segment its existing customer data to befter target its direct
mail and email marketing efforts to the most likely new consumers rather than a scatter shot approach
to random zip codes. This investment will allow ATF better use its limited marketing resources to reach
the most likely consumers. Cost of this program is around $4,000.

An overall theme of our approach is “partnership.” ATF presents over 30 performances each June and
July, but we see ourselves not as a standalone event, but as a vital part of the fabric of offerings tourists
and citizens can experience in our region. For this reason, partnerships are formed with other area
businesses and groups to promote a full experience (dinner, shopping, and performing arts). The recent
economic downturn has shown that we are all in this together and through strategic partnerships we
will not just survive, but excel.

SPECIFIC MARKETING COMPONENTS

INTERNET

Multiple email blasts will be sent to ATF’s email list as well as addresses of proven arts buyers
purchased from mailing houses. Last season ATF email blasts exceeded national averages with
its 30% open rate among those receiving email updates.

The addition of a computerized box office system, including real-time internet ticketing allowed
ATF to not only track but capture valuable contact information on ATF patrons. ATF's email list
increased 30% in 2008. Keeping in touch with these patrons increased repeat business this past
summer. In addition, the address information is used to track areas worth marketing to through
direct mail and season posters. ATF will continue to use internet ticketing, including using
survey techniques to help track how new patrons find ATF.

Social Networking sites such as Facebook and twitter have provided another way to hold onto
existing patrons. Last summer ATF’s Facebook fans increased 285%.



Adirondack Theatre Festival 2010 Marketing Plan, Page 2
Warren Country Tourism and Development Funding Request

ATF also scours the internet seeking free listings for our shows on such sites arts focused sites as
Playbill.com and various community calendars.

A generous in-kind donation from Mannix Marketing of Glens Falls will allow ATF to overhaul its
website. This will allow us to not only increase not the information communicated, but increase
the ease with which visitors to the site interact with ATF as they buy tickets and plan their visit
not just to the theatre, but to our region.

ATF will also take advantage of Warren county’s offer to include and interactive at in their June
9, 2010 email blast to 100,000 people for a fee of $1,200.

PRINT ADVERTISING

Sponsorships with The Chronicle, The Post-Star, the Lake George Guide, Adirondack Life,
Saratoga Spirit and The Saratogian provide ads for the shows throughout the summer to our
local and tourism based audiences.

Based on available funding, ATF will place ads and pitch articles in Metroland, The Chronogram,
Saratoga Living, the SPAC program, AAA’s Going Places Magazine, Wall Street Journal’s Theatre
Listings, Playbill and Amtrak’s New York by Rail.

ATF will continue to do ad exchanges with other area theatres and arts organizations including
Lake George Dinner Theatre, Depot Theatre, Pendragon in Saranac Lake, Depot Theatre in
Westport, LARAC and The Hyde Collection.

DIRECT MAIL

Season Brochure: Designed by Trampoline Design, the full color piece is mailed to patrons who
attended ATF the past two summers as well as every household in our top zip codes.

Group Sales Brochure: We have identified 2,400 group contacts including American and
Canadian tour operators and group leaders (senior centers, churches and civic clubs). We will
reach them through a targeted mailing highlighting not just ATF, but the offerings of the area
including restaurants, hotels, shopping and attractions.

RACK CARDS AND POSTCARDS

For the second year, ATF printed post cards and posters for each individual show. In the past
only one season piece was produced. Campaigns tailored to each production, rather than always
marketing the full season, made sure that materials were current and captured the specific
entertainment value of each production. Show specific marketing is much more appropriate for
tourists who are in town for only a weekend or a week.



Adirondack Theatre Festival 2010 Marketing Plan, Page 3
Warren Country Tourism and Development Funding Request

RADIO

Sponsorship by Adirondack Broadcasting provides free 30 second and one minute spots on The

Point.

ATF purchases sponsorship slots on both North Country Public Radio and WAMC. Plus we are
frequent guests on WAMC's Performance Place program.

TELEVISION

Last summer ATF ran its first TV ads in conjunction with The Today Show’s broadcast from the
Sagamore. As a result of this effort, we are working with downtown businesses to create an
advertisement to run throughout the Capital District promoting our area as a tourist destination,
specifically Glens Falls. While ATF could do this on our own, we recognize ATF is part of a matrix
of attractions in our area and communicating the fact that tourists can spend a full day or
weekend in our area enjoying fine shopping, dining and entertainment is a stronger approach
than promoting a single event.

PRESS COVERAGE

OTHER

Our ability to receive coverage in a wide range of media outlets (TV, radio, internet and
newspapers) is a free and key component to our strategy. Last season this included coverage on
WAMC's Performance Place, Capital New 9, The Times Union, Metroland, North Country Radio,
The Gazette and more.

Posters: ATF's interns were responsible for distributing posters to businesses throughout
Warren County as well as Saratoga and parts of Washington Country. For the first half of the
season the poster promoted the full season. Then in July, as part of our show specific marketing
efforts, the interns went back to those businesses and replaced the out of date poster with one
specifically for LEAVING [OWA.

Billboard: In 2008 our billboard on Route 9, the result of a sponsorship from Lang Media,
generated ticket sales from new patrons. It not only increased exposure for our musical ALTAR
BOYZ, it also raised the public perception of the organization. 2009 Budget cuts meant we had
to forgo this outlet last summer, but discussions are in progress with Lamar Advertizing to
expand our presence on the trolley. Currently an ad runs on the service between Lake George
RV Park and Lake George Village. Next summer we plan to place ads on the sides of the trolley
running between Glens Falls and Lake George.



Adirondack Theatre Festival 2010 Marketing Plan, Page 4
Warren Country Tourism and Development Funding Request

Table Top Displays: Glens Falls restaurants {132 Glen Bistro, Davidson Brothers, Ridge Street
Coffee House and G.G. Mama’s) placed table tents displaying information about current ATF
shows. Our plan in 2010 is to expand this effort beyond Glens Falls to restaurants in

Queensbury and Lake George. Once again, this effort shows that there is a full gamut of
entertainment possibilities in our area not single events.



Attachment

Warren County Tourist and Development Funding
Adirondack Theatre, Inc.

. 17.

New York State Council on the Arts $ 16,500.00
City of Glens Falls $ 5,000.00
Shubert Foundation $ 7,500.00
Barton Mines 3 5,000.00
Lake George RV Park 3 5,000.00
Ravenhill Foundation $ 4,000.00
McNeill Foundation 3 5,000.00
City of Queensbury $ 3,000.00
Board Contributions $ 18,000.00
Individual contributions $ 75,000.00
Corporate contributions $ 25,000.00
ATF WinterBenefit (1/15/2010) $  49,000.00

$ 218,000.00
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OCCUPANCY TAX SCORING SHEET

APPLICANT: ALBady RepS e KustumS, (WT, )
ABiRow D ALK NMeTip ALl AR Sefow
DATE APPLICATION RECEIVED: st [a% e
APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO
POINTS
BED NIGHTS:
ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

- AMOUNT REQUESTED BY APPLICANT: 3

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY

UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L

ORGANIZATION AND CONTACT INFORMATION

k-

A. Please set forth your complete corporate, association or group name.

Albany Rods & Kustoms Inc.

B. Please set forth the name of the event for which you wish to contract with

Warren County. .
22nd Annual Adirondack Nationals Car show

C. = Please set forth the contract amount you propose to be paid by the County

toward the event.

$25,000

Is the above name the only name you conduct business or fund raising under?

' @ Yes O No. IfNo, please provide all other names you use for business and

fund raising purposes.

If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
Incorporated in NY

Please set forth your organization’s principal business address.

P.O. Box 14054

Albany, NY 12212

Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
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1L

or other questions).

Michael Kilmer
43 Rossman Circle
Hudson, NY 12534 cell: 518-505-2961

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.
September 10-12, 2010. Some will start to come in on September 7.

Please set forth the planned location of your event.
Fort William Henry, Beach road, Canada Street in Village for cruising cars.

Please provide a general description of your event i.e. the nature and type of event

and why it is held. - _
Street rods, classical, and custom car show with public display of

cars cruising village of Lake George on Friday and Saturday nights.

Held to raise money for local charity donations and scholarship program.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
Contract with FWH, T-shirt vendor, Entertainment staff, Porta John company, golf cart

rental, insurance binder, video prdduction crew. Permits with Village forr vendors.

Please set forth the number of attendees projected to attend the event.
3000 participants with cars, 13000 spectators thru gates, estimate another 15000 in Village.

(Continued on next page)

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditmc\

01/27/09




11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events. v
This show is yearly, this will be our 22nd Annual show.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained eaéh day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
Our people come in 2 days before the show begins and will stay in town untii Sunday.

Many people we speak to make this car show event a vacation for them and they

stay at least 3 nights. Our people will stay in hotels from Glens Falls to Bolton ianding.

Attendance figures estimate a 5 million positive impact on local ebonomy.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc),
TV commercial on Cablevision, local/metro Albany south to Columbia county, MPG

radio into CT, NJ, MA, VT, ME, NH & Canada, weblinks, clear channel local

radio broadcasts morning, noon, nights, website advertising, promotional DVD,

program booklets, newletters, flyer handouts, collector car magazines.

ML EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.

$155,050

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

N/A

 Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

Admission=%$98,000, Vendor fees=$21,500

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).

We will apply for Village=$3000
We will apply for Town=$6000

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

$130,050

Please attach your proposed budget for the event, showing anticipated income and
expenditures. ‘

(Continued on next page)
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I EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

(For events of 2 or more consecutive days)

B O (For events only over long periods of time)

(Choose One) ‘

within twenty-seven (27) days of all of the following occurring: (1)

conclusion of the event; and (ii) the furnishing of: (a) a completed and-

properly executed County Voucher; and (b) proof (copies of ads, invoices

etc- not paid receipts or canceled checks) that the marketing and promotional

opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

>

>

Iv. WARREN COUNTY AGREEMENT INFORMATION

21,

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional rriaterial, please describe where and

when the logo will be used. _
Yes, we agree to represent the Lake George Tourism Logo

on anything we print for advertising purposes.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22. Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
Yes, we agree.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Michae/ Lilm e

TYPE OR PRINT NAME

LS DL e

_/SIGNATURE

‘f/‘t’&f yievr <"7[ ,/4‘ Q" /(.

TITLE

WEER
DATE '
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Site Fees
o FWH. ..o 50,000
e Village (Rent/permits).......................... 4,000
e Steamboat parkinglot ..............oooeeie 2,400
o' PortaPotties.............coooviiiii 4,000
@  SECUMY ...oooveirieee e 1,500
Advertising
o Windowdecals...............ooooiiiiiinnn. 2,000
¢ Admissionbands...........coooiiiiiiiiiiii 6,200
e Trophy jackets/hats............................. 5,000
e Dashplagues.........coooon, 1,500
e Souvenirs/marketing giveaways .......... 4,000
e Program book...............ccoeii 8,600
e  Show photOos ... 800
¢ Radio ads/TV commercial ................. 11,500
e Print ads (poster/magazines)............... 3,000
e Coloringcontest..........l 700
o Show sigNagde.......cocoviiiiieierie e 600
e DVDVIAEO ....oooovoviiiiiin s 17,500
o Postage.....cccooooiiriiiiii 500
Event special features
e Entertainment/DJ................ 5,000
e Public address system ...............ooo 2,200
e Posttrophies ............ocoooi, 5,000
e Trolleyservice ..., 1,100
o Fireworks .......oooooiiiiiiii 4,000
Miscellaneous
e Insurance (show/vehicle)................... 3,600
e Giveaway prizeS...........ccceeeeeeeinienneennn. 1,000
e Chinese auction ..., 5,200
e Golfcartrental.................c. i 550
e Food/beverages volunteers................... 600
- o Meeting expenses ..........ccccccveeeenniennn 3,000

$155,050

Adirondack Nationals
Car Show
Budget 2010

INCOME
Gate ticket sales...........coooen.. s PR 88,000
Vendor SPaces .......cooeevviiieeeiie e 21,500
Souvenirtrailersales.............coooiiiii 4,900
Trophy SPONSOIS ..., 1,200
Video sales ..o _ 1,600
Saturday registration sales................... 1,500
‘ Car cormal SPaces.........cocceeriiiviiiie e 420
Vendor SPONSOr.....ccoooviiii i 7,000
Hotel sponsors.......ocociiiii 1,000
50/50 raffle.................... e 5,500
Saturday night cruising stickers......................... 350
On site chinese auction.............c.cooovvivini . 6,200

$149,170



OCCUPANCY TAX SCORING SHEET

APPLICANT: AmeR) cape, 10C.
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DATE APPLICATION RECEIVED:
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BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

L A. Please set forth your complete corporate, association or group name.
AMERICADE, Inc.
B. Please set forth the name of the event for which you wish to contract with

Warren County.

AMERICADE

. Please set forth the contract amount you propose to be paid by the County

toward the event.

$50,000

2. Is the above name the only name you conduct business or fund raising under?

Yes O No. IfNo, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

NYS

4. Please set forth your organization’s principal business address.

PO Box 2205
Glens Falls, NY 12801

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees
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II.

or other questions).
Nora Twyman

c/o Americade, Inc.
(518)798-0858 ext.209

EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

June 7-12, 2010

7. Please set forth the planned location of your event.
Roaring Brook Ranch, Holiday Inn, Million Dollar Beach, Gaslight Village

8. Please provide a general description of your event i.e. the nature and type of event

and why it is held.
1-World's Largest Touring Motorcycle Convention

2-Warren County's Largest-Ever Convention

9. Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
See attachment "B"

10.  Please set forth the number of attendees projected to attend the event.

60,000

(Continued on next page)

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tme\

01/27/09




11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
Plan future events

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
See attachment "A"

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
National-Via 6 Motorcycle Magazines - Trade Show

-Direct mail to 30,000 Household 3 Times a year

International- Website with 27 million hits annually
- Trade Shows -Direct Email - 2 Canadian Magazines

118 EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.

$1,700,000

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

N/A

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

$500,000

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
None

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

$50,000 + Assistance with Shuttle Busses

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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M.  EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A.

! (For events of 2 or more consecutive days)

B. O (For events only over long periods of time)
(Choose One)

A,

within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

See attachement "C"

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
Yes

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Christian M. Dutcher

TYPE OR PRINT NAME
.o T
SIGNATURE '

Vice-President

///5//?

TITLE

DATE
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ADVERTISING BUDGET FOR 2010 AMERICADE EVENT

CANADIAN TRADE SHOWS $5,300.00
WEBSITE $18,500.00
MAGAZINE ADS $56,000.00
PRINTING $60,000.00
(INCLUDING TIMES, PROGRAM, FACT SHEET)
POSTAGE $37,000.00
$176,800.00

Prepared by Nora Twyman
Executive Assistant



Attachment “A”

% of Attendees based on Zip Code

Below is a listing of % numbers taken from our pre-registered list, which reflects the
home mailing address of our 2009 attendees.

2009

NY 36.9%
NJ 10.7%
MA 9.1%
ON 7.7%
PA 6.0%
CT 5.2%
QC 2.5%
VT 2.2%
NH 2.1%
ME 2.0%
OH 1.8%
MD 1.5%
VA 1.5%
FL 1.2%
VA 1.1%
MI 0.2%
FL 0.8%



Attachment “B”

Annual contract with NYS DEC

NYS DOH Mass Gathering permit

Special Events License from the Village of Lake George including Gaslight Village
Annual contract with Lake George Steamboat Co.

Annual contract with the Painted Pony Rodeo

Roaring Brook Ranch

Holiday Inn

EMS support from local agencies

Sheriff’s support from local agencies



Attachment “C”
The logo will be used in the following 5 promo products:

1-Brochure/Fact Sheet in February 2010
2-Official Program in June 2010

3-Full Page ads in early 2010

4-Website throughout 2010

5-Americade Times Magazine in November 2010
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OCCUPANCY TAX SCORING SHEET
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AWARD AMOUNT:
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BOLTON LANDING

CHAMBER of COMMERCE

Gateway to the Islands

November 30, 2009

Supervisor William Kenny, Chairman
& Warren County Occupancy Tax Committee Members,

Dear Supervisors:

The Bolton Landing Chamber of Commerce is submitting for your special consideration
an application request for occupancy tax funding.

Our request comes with the support of our Board of Directors with the hopes of creating a
special, pre season event in Bolton Landing. This two day event is target marketing to
women. The Event, “Bolton Landing Women’s Weekend” will be held at the Sagamore
Resort but hopefully will cooperatively partner with other hotels to sell packages and day
passes.

Enclosed is our application requesting $18,000 in occupancy grant funding. We believe
this event stands out from the past “womens”events that have been before you. We have
our location, local merchants, vendors, program and restaurants on board to help make
this a success and place Bolton Landing on the map for a spectacular “girlfriend
getaway”, while in addition, hopefully give our business merchants an ever so need pre-
season boost. We have also enclosed a copy of our program, with confirmed vendors.

Thank you in advance for your time and consideration of this occupancy tax grant.

Sincerely,
/
YA
§/ - ISheneatic Walle
Janice Fox Wauneata Waller
Director, Bolton Landing C of C Director, Bolton Landing C of C

www.boltonchamber.com

Bolton Landing Chamber of Commerce + PO Box 368 - Bolton Landing, NY 12814 - 518 644-3831 - mail@boltonchamber.com



Bolton Landing Women’s Weekend
Restore your Mind, Renew your Body < Soul, and

Refresh your Wardrobe

May 14, 15 & 16, 2010

Sponsored By: Bolton Landing Chamber of Commerce
Board of Directors:

Joe Dinapoli, President Porters Cottages

Tom Guay, The Sagamore

Heidi Hess, Candlelight Cottages
Diane Burk Running Ridge Studio
Trinket Mason Adirondack Spare room
Wauneata Waller

Judy Forshay Chelka Lodge

Janice Fox Adirondack Cotton Co. Inc




APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

I ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
e /(4/)%/%’ (Yorzdss / gﬂ%/m/ob
B. Please set forth the name of the event for which you wish to contract with

Warren County, Go e /(A/Mﬁ%i éjni’?w/w bl 2t kb

Regto o G nendl , Retws Gonr Bo oy &Ub\;fxrﬁ‘gm '

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

s/ g0 “

2. Is the above name the only name you conduct business or fund raising under?

Yes No. If No, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

Ve %V/WKO//////i/ﬂ\/ £ 720 79s/8C
770 S 77 A

4. Please set forth your organization’s principal business address.

SO0 X GL Y 5 lFr Mg, WY 1251Y
452 & Ao o Whie 1rve V2l énc(ﬁr A Y1280

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees
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1.
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EVENT BACKGROUND INFORMATION

or other questions).

2y e ﬁ/\/ AO,MJ@,?@/, WLl rH Lordrry. %A&/

() ow it ot (Jodber” /,, /@/Ju/‘lz’/ X5, L &04//075 Ohprcd)

6.

8.

9.

10.

(Continued on next page)

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

YTy oH o5 LG A0s0

Please set forth the planned location of your event.

ﬂ (éqyrw Lt e /4—/)/52/,%4»( &cpué//'(/%ﬁy
% Tmmg B LAT U /(ﬂf)fé/d*

Please provide a general description of your event i.e. the nature and type of event

and why it is held.

QG Qrmcﬁae’}vuwt ot ﬂ&mzrfadﬁ de\sb
\_A\QLLAOL/\ (MLAL MAQ:@HM\ ?k_gppa \M‘/
4 v he O’—/Qé/\—l Jos g ddncdac) DJO%[(LM

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event,

M/A—
/

Please set forth the number of attendees projected to attend the event.

58Y0) ourb@w (0o plut Jnd-300 Aau (1 Pansy
wyd — S Jouo Wna&;c 0

L

7t




11.  Please state whether this is a one-time event in Warren County or whether you plan

future events.

) 2 ZF AN en Cltar | 4L /ﬂ///) 4 /UK L

R %

12. Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to
use such qualifications to your information as you may feel necessary.

A6 Lo i Q( s VLSS N Mgk} Staw, adivpded.
W ol ke =Y Lu.\m ) ]O\LL\F \Oc)wﬂ @g( e 08
0 aMHiacH Ny (&.ﬁ% QoY & (oJads IS coell

o M N lune o Aoy Dasd D Daf%up&b\ bl
o 1) gzuucw@-a sch@ Lo,

13.  Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,
state, national etc).

Oleon (o oXechid plan
mmm OJQm W stech cOda n  ISB il (edian
1 d\mw(ﬂl bold. ale o\/k:# cnol encpuraph
olcué Lens (XneD

m.  EVENT FINANCING INFORMATION

14.  Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

for the event.

o
@J:Qu_ Sopport Jin ol RLEC. %10 0007

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

%600099” gtu\f\/\ \ daoee ag) RDH‘I/N\ /L\c\mdﬂ;\%

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors. %”J/,OO() Qm Spoia S % co
B 10 % ey poan 3 B0 =480

o

17.

18.

19.

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only
to state this).

5\)%

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

1%, 0002

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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m.  EVENT FINANCING INFORMATION (Continued)

20.  Please set forth whether you are requesting payment:

A.

(For events of 2 or more consecutive days)

B. O (For events only over long periods of time)
(Choose One)

A.

within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (i) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21. Please state whether you will agree to use the Warren County Tourism Logo with

website provided by the Tourism Department in all advertisements, promotions and

marketing materials distributed for the EVENT where reimbursement is requested

and to secure prior approval by Tourism Department for the use and placement of the

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

Aogo sut/ brato l 2 W%’/&%@C (ate el

Please note: Any advertising, promoting and marketing for the EVENT must

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditme\

01/27/09




advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.

L Raoe ad 3 Lndo sl Gouide,
@m& cadn I &

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
\Jadice fox
TYPE OR PRINT NAME
/ A/(O

GNATURE

pacerr, J3Lhn bty CpC
TITLE
M/,é/‘%é/ WY, %ﬁ/?
DATE
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Bolton Landing Women’s Weekend (working title) Program

Date: Friday — Sunday, May 14 — 15, 2010
Place: The Sagamore and Bolton Landing Town Wide
Sponsored by the Bolton Landing Chamber of Commerce

Objective: To promote and stimulate business and tourism for Bolton
Landing during the shoulder season.

Target Audience: Women from the Capital Region up to the North
Country

Agenda

Friday:

Registration 5:00 at the Sagamore — Distribute “Welcome Bags” — personalized canvas
shopping bags filled with donated items, Chamber brochure, walking map, surprises,
coupons and discounts offered by all our local businesses.

Cocktail Reception 5:30 — 7 — at Sagamore — Bolton businesses will be given the
opportunity to display their products and services during the reception and social.

Dinner: Bolton restaurants will be offering a special Diva’s Weekend menu and pricing.

Saturday:

All workshops, except where indicated will be held at the Sagamore Resort
8:00AM ~ Registration at the Sagamore — Light breakfast offered

9 -10:15 — Yoga with Darlene Schafran — Kripalu Yoga class will be geared towards
ability of participants. Darlene is a Lake George Yoga instructor who offers classes at all
levels throughout the Lake George/Bolton Landing area.

9 —10:15 — Energy Healing with Genell Pike — Will teach self-help in the modalities of
Jin Shin Jyutsu and Reiki, harmonizing the body, mind and spirit through gentle touch,
reducing stress and inducing relaxation. Genell is a Bolton Landing resident with her own
practice.

10:30 — Hike around Edgecomb Pond or Fitness/Nutrition Class with Linda Perry. Linda
Perry is the owner of Fit Happens in Queensbury and a Bolton Landing resident. Linda
offers personal training and pilates classes from her own gym or yours.

10:30 — Hypnotism/Stress Management with Bates Childress. Bates will gear a program
to help women cope with daily stresses. Bates is a Bolton resident and owner of
Mindmajik.

Page 1



Noon to 1:30: Luncheon/Fashion Show — at the Sagamore. Lake George Kayak,
Serendipity, Happy Jack’s, Sagamore, Adirondack Cotton Company, Indian Tepee,
Trees, Bug Bytes and others will show off their merchandise on the runway while the
guests enjoy a meal prepared by the Sagamore. Music and announcing will be provided
by a local DJ.

2:00 —Motivational/Positive Thinking/L.aw of Attraction - Barbra Gilman. Barbra is the

author of “The Unofficial Guide to Living Successfully on Planet Earth” and a therapist
for over 30 years. She promotes and gives you the tools you need to help you achieve
personal success and emotional freedom. Barbra is from NYC but has been residing in
Thurman the last couple years and gives classes in the Capital District and locally.

2:00 — Cooking Class with Sagamore chef. Live cooking demonstration.

3:30 — Paddling Class with Michelle Pollock/L.G Kayak — Lake George Kayak in Bolton
Landing will offer a women’s paddling lesson from their boathouse.

3:30 — Developing Your Intuitive Ability - Marina Petro from Saratoga teaches you how
to discover and develop your intuitive abilities. Marina offers classes at all levels and is
also an artist.

4:30 — Scavenger Hunt in Town — Participants will take part in a scavenger hunt that will
bring them into the shops and businesses throughout Bolton. Shops will remain open later
that evening and offer handouts or refreshments.

**In addition to all the workshops and classes we will have 2 local beauty consultants on
hand to offer complimentary makeovers and beauty tips.

6:00 — 7:00 — Gather at the Lakeside Lodge and Grille for hors’dourves and announce
winners of the Scavenger Hunt.

Dinner: Bolton restaurants will be offering a Diva’s menu with special pricing.

Sunday ~ Participants will be encouraged to take advantage of their discount coupons
from their “Welcome Bags” and visit our local businesses and enjoy spa treatments from
the Sagamore. Restaurants will continue to offer special Diva’s menus.

Admission: Ticket holders will be able to attend all events. It will also be open to
Sagamore guests. The Sagamore will be offering packages to help promote this weekend
and accommodate our participants.

Advertising: Schenectady Gazette, Healing Springs Journal, Chronicle, Adirondack
Journal, Post Star, LG Mirror, Bolton Chamber Facebook, Chamber of Commerce
website, LG Chamber Website, Channel 6 News online, Channel 9 News, Channel 16,
Public Radio, Local Radio, etc.

Page 2



Bolton Landing Women’s Weekend
Restore your Mind, Renew your Body ¢ Soul, and Refresh your Wardrobe

Anticipated Budget:
| Income:
Warren County Occupancy Tax Fund $18,000
Town of Bolton Landing § 3,000
Bolton Landing Chamber of Commerce (in-kind svcs) $10,000
Sponsors $ 5,000
Total anticipated income: $36,000
| Expenses:
Marketing /Advertising $21,000.

(Includes print, media, website, etc)

Promotion Items, Staging, Lighting /
Tote bags, give away etc, $5,000

Bolton Landings Chamber of Commerce (in-kind svcs) $10,000

Total Expenses $36,000
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY

UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

1. ORGANIZATION AND CONTRACT INFORMATION

1.

B.

A. Please set forth your complete corporate, association or group name.
"Have a Seat in Glens Falls” is a cooperative committee made up of
the following not-for-profit organizations:

v Adirondack Regional Chamber of Commerce

«  (City of Glens Falls

Crandall Public Library

v Glens Falls Business Improvement District

s Lower Adirondack Regional Arts Council (LARAC)

B. Please set forth the name of the event for which you wish to contract

- with Warren County.
"Have a Seat in Glens Falls”

Cs Please set forth the contract amount you propose to be paid by the
County toward the event.
$10,000

Is the above name the only name you conduct business or fund-raising
under? Yes

If No, please provide all other names you use for business and fund raising
purposes. '

If your organization incorporated, please provide the state of incorporation
and the complete corporate name, if different than set forth above.? N/A

Please set forth your organizations principal business address: The majority
of the monies will be processed through LARAC, 7 Lapham Place, Glens
Falls, NY 12801

Please set forth your organization’s contact person and that person’s address
and telephone number (this should be the person County representatives may
contact for contract information or if there is a need for presentations before
County Committees or other questions.)

Alice Grether, Director of Tourism & Business

City of Glens Falls

42 Ridge St., City Hall



Glens Falls, NY 12801
518-761-3864 or agrether@cityofglenstalls.com

or

Lynn Shanks, Director of Development
Crandall Public Library

251 Glen Street

Glens Falls, NY 12801

518-792-6508, x 284 or Ishanks@sals.edu

CI. EVENT BACKGROUND
a. Please state the date or dates on which your event is planned to
occur and for which you wish to contract with Warren County:
Memorial Day through Labor Day Weekend 2010.
b. Please set forth the planned location of your event.
Throughout Downtown Glens Falls Business Improvement District
including Glen Street, Ridge Street and Warren Street.

Please provide a general description of your event i.e. the nature and type of
event and why it is held.

Glens Falls will be “sitting pretty” with approximately 50 Adirondack chairs
painted and adorned by regional artists and placed throughout downtown.

"Have a Seat in Glens Falls” is a collaborative art project used as a tourism
marketing tool to entice visitors to Glens Falls to enjoy our restaurants,
shops, and cultural attractions...for a day, overnight or a long weekend.

This fun and graphic outdoor art project will bring visual interest to the
downtown landscape and reflect the importance the community places on

the arts.

s The juried artist chairs must have a Glens Falls related theme, i.e,
historic, past or present, a person (living or dead), a place or any
element of any part of the city.

s This project was modeled after "Cat 'n Around Catskill” which was
organized by the Catskill Chamber of Commerce and sponsored, in
part, by Greene County. In 2009, they raised $80,000 selling 50 cats.

Each chair will have a business or patron sponsor.

v At the end of the event, these chairs will be auctioned off at a
fundraising party and proceeds will go to the three organizing not for
profits involved. Crandall Public Library, the BID, and LARAC. 25% of
the proceeds will be also be given back to the artists.



10.

s There will also be a children’s component at Crandall Public Library
with an art project & exhibition for smaller scaled chairs. A sponsor
has already been found for this event.

s Af the end of the project, a cocktail party & auction will take place.

Please describe what licenses, contracts and/or infrastructure have been or
will be arranged for to support the event.

« Administrative salary for a "Have a Seat” project coordinator

= Celadon Design Group: Contracted to design this logo:

Have a SEaT
N GLENS FALLS

»  Mannix Marketing: Donated the majority of a dedicated web site:
www. haveaseatqlensfalls.com which is presently being constructed and
going live as of January 1, 2010.

a  We will be contracting with North Country Distribution to get out
approximately 90,000 "Have a Seat in Glens Falls” rack cards.

« Approval for distribution of the chairs throughout Downtown Glens
Falls has already been given by the Glens Falls Safety Commission and
the Glens Falls Common Council.

s Submissions are already coming in from artists who are being
contracted with LARAC for a chair design.

= Tp date we have $9,000 in sponsor income already committed.

»  Chairs have been ordered from the manufacturer.

s Auctioneer Martin Seeley has committed to donate his time for the
auction.

Please set forth the number of attendees projected to attend the event:
Because this is an outdoor art project there are no admission fees. It will be
difficult to ascertain how many people will come to Glens Falls/the region
Just for this event but project large numbers because of the event taking
place throughout the spring/summer/autumn s€asons. In speaking with the
Catskill project coordinator we anticipate 80,000-1 00,000 residents, visitors
and tourists will see & enjoy the chairs : ‘



11.

12.

13.

Please state whether this is a one-time event in Warren County or whether
you plan future events. The success of this event (both financially in terms
of fundraising, as well as increase in city sales & occupancy tax) will
determine whether we plan another event next year. We hope to do so.

Please set forth the number of hotel, motel, inn, bed and breakfast or other
overnight accommodations anticipated or projected and the length of stay
anticipated. If your organization has previously received funding from the
County, please attach the written report previously provided to the County
which provided an estimate of the number of attendees to the event each
day, together with a listing of the number of people from each zip code
obtained each day of the event. If your organization was not previously
required for furnish this report, and did not collect zip codes, please attach a
written report which provides an estimate of other number of attendees and
where the attendees may have resided to the best of your ability. Please feel
free to use such qualifications to your information as you may feel
necessary.

The project will be partnering with The Queensbury Hotel, 88 Ridge Street,
Glens Falls. Theyre putting together a "Have a Seat at The Queensbury”
group tour package and with an art focus that will include the Andrew
Wyeth exhibition at The Hyde Collection; the Adirondack Regional Art
Festival and others.

Warren County Tourism is using this outdoor art project to promote group
tours to the region. The "Have a Seat” project will be considered an added
value for the visitors staying at hotels & motels in Lake George region and
beyond. It’s difficult to quantify its effectiveness at this time.

Please set forth the marketing and advertising that is planned to occur.
Please state, particularly the planned marketing and advertising areas
(specify local, regional, state, national etc).

We have three media sponsors to aate:

s The Post Star: display & web site ads before and throughout the entire
event.

= Regional Radio Group: advertising messages before & throughout the
entire event.

= Mannix Marketing: web site construction and hosting. Web site will
include individual pictures of each chair, artist information, name of
work, sponsor information, interactive map and special events
information. www.haveaseatglensfalls.com




North Country Distribution: This professional distribution company will get
out 90,000 rack cards distributed from Plattsburgh down through Albany.
(We are hoping to extend that reach down to Greene & Hudson County).
Rack cards will also be placed at the Lake George Visitors Center, The Lake
George Regional Chamber of Commerce and The Adirondack Regional
Chamber of Commerce.

25 000 “"Have a Seat” brochures (including map) distributed throughout
Glens Falls stores, restaurants and businesses during the event.

Press releases to all local & regional media (newspapers & tv)
Links to collaborators and sponsors’ web sites

Social networking: Facebook, etc.

III. EVENT FINANCING INFORMATION

14. Please set forth the total cost anticipated to be borne by your organization as

sponsor for the event.
$48,045.90

15. Please set forth the funding that has been obtained or is expected to be
obtained from the businesses, persons, governmental or non-profit agencies
listed (an attachment may be provided instead of listing the same):

We have just begun looking for sponsors however as of Nov. 23, 2009 we
have commitments in writing from:

$5,000 Glens Falls National Bank (lead sponsor)

$1,000 Stewart Shops

$500 D’ella Autogroup

$500 Glens Falls Area Realty

$500 JMZ Architects

$500 Glens Falls National Bank

$500 National Grid

s $500 Scoville Jewelers

Total: $9,000

16. Please set forth how much you expect to raise from admission charges or fees
earned from participating vendors.
$6,000 estimate for sponsors’ party/auction tickets; $17,500 estimate for
chairs @ auction. Total of $23,500.



17. Please set forth any other governmental or non-profit group financial
assistance you have applied for (if this is already stated in response to
paragraph 15, you need only to state this). None at this time.

18. Please set forth the total amount that your organization has calculated that
needs to be raised to fund the event that is currently not available or expected
to be available. $25,000

19. Please attach your proposed budget for the event, showing anticipated income
and expenditures. See attached

III. EVENT FINANCING INFORMATION
20. Please set forth whether you are requesting payment:

A. (For events of 2 or more consecutive days)
B. _XXX___ (For events only over long periods of time)

A. within twenty-seven (27) days of all of the following occurring: ()
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and
promotional opportunities were furnished to the County as required under
this agreement.

OR

B. within twenty-seven (27) days of the occurrence of the first day of an
event (where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV. WARREN COUNTY AGREEMENT INFORMATION
21. Please state whether you will agree to use the Warren County Tourism Logo
with website provided by the Tourism Department in all advertisements,
promotions and marketing materials distributed for the EVENT where
reimbursement is requested and to secure prior approval by Tourism Department
for the use and placement of the logo orif use is limited to certain promotional
material, please describe where and when the logo will be used.



X We will agree to use the Warren County Tourism Logo

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.
Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
advertising as shall be requested by the county Tourism Department for county
promotion and/or advertising in the primary program, directory, magazine or other
publication used by the sponsor during the event.

22. Please state whether you have read the standard form County Tourists and
Development Agreement which includes insurance requirements, and
whether you are willing to be bound and execute the same, should the
County determine to contract with your organization. YES

I HEREBY CERTIFY THAT THE ABOVE STATEMENTS ARE TRUE, COMPLETE AND
CORRECT TO BE BEST OF MY KNOWLEDGE AND BELIEF.

Name: Alice Grether
Signature: : ' /
” W

Director of Tourism & Business, City of Glens Falis

Date: November 25 2009
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Accrual Basis

LARAC
Profit & Loss - Scenario

January through December 2009

. Have a Sear
in GLENS FALLS

Ordinary Income/Expense

Income
Sponsor
Chairs - children sponsor
Auction Admission
Auction Chair Proceeds
All Other Income
BID Advance

Total Income

Gross Profit

Repayment - BID Advance
Project Mgr Fees
Marketing

Chairs

Chairs - children

Events (Venue/Auctioneer)
Administrative Costs
Artist Payments

Total Expense

Net Ordinary Income

Net Income

Profit & Loss - Scenario Budget

34,000.00 50 sponsors at various levels
500.00 Glens Falls Realty sponsor
6,000.00 200 people @ $30
17,500.00 50 chairs auctioned @ $350 ea
2,000.00 miscellaneous
2,500.00

62,500.00

62,500.00

2,500.00
7,000.00

25,000.00 website, logo, brochures, flyers, etc

4,250.00 50 chairs at $85 ea
500.00 purchase price mini Adir. Chairs
5,000.00 Auction food and bar
45.90 (ongoing taliy)
3,750.00 25% of chair sale per artist

48,045.90
14,454.10

14,454.10

Page 1 of 1
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1 A. Please set forth your complete corporate, association or group name.
Gore Mountain Regional Chamber of Commerce
B. Please set forth the name of the event for which you wish to contract with

Warren County.

Adirondack Adventure Festival

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$15,000.00

2. Is the above name the only name you conduct business or fund raising under?

@ Yes O No. IfNo, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

North Creek Chamber of Commerce

4. Please set forth your organization’s principal business address.

PO Box 84, Main Street, North Creek, NY 12853

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tme\
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or other questions).

David Bulmer
PO Box 131, North Creek, NY 12853
218 251 2612-Chamber, 518 251-9932-Home

IL EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

April 30 - May 2, 2010

Please set forth the planned location of your event.

Throughout Johnsburg, NY and Warren County

Please provide a general description of your event i.e. the nature and type of event

and why it is held.

See Addendum

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
We are working with the Town of Johnsburg for use of facilities

throughout the community including the Ski Bowl, Tannery Pond Center and other town facilities

Please set forth the number of attendees projected to attend the event.
Since this is the first year it is hard to estimate. Our goal is 4-5,000 for year one.

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
This is planned as an annual region wide event.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
The event will start on a friday and run through late Sunday afterncon. Therefore we are anticipating an average

attendance of 2 nights per visitor. We are targeting the family vacationer from as far away as NYC, CT, NJ, PA as well as

central and western NY. With a few thousand visitors we anticipate filling all avaitable raoms in the Johnsburg region

as well as many rooms throughout warren county. Up to 1000 room nights is possible in year one!

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
An extensive local and regional marketing effort will be undertaken. Marketing will consist of mainly print and radio advertising.

Adk Sports and Fitness magazine will be a sponsor and major advertising partner. We will also advertise in Adirandack Life.

Newspaper advertising will be in all local papers as well as regional publications throughout the target market,

An ongoing radio campain will also be included as will an extensive PR campaign

118 EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.
We anticipate total event costs to be in excess of $30,000 for year one.

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
Funding for the event is being primarily underwritten by the Chamber of Commerce.

We will also raise funds from private business sponsors and vendors.

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

The event will not have admission charges.

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
We do not have any other governmental or non-profit assistance.

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

Approximately $15,000.

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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Adirondack Adventure Festival

Expenses
Marketing
Newspaper Advertising
Feb $ 2,500.00
March $ 3,500.00
April $ 4,000.00
Radio Advertising
Feb $ 1,500.00
March $ 2,500.00
April $ 3,500.00
Adirondack Life
April $ 1,250.00
May $ 1,250.00
Adirondack Sports & Fitness Magazine
Feb $ 750.00
March $ 750.00
April $ 1,000.00

Event Hard Costs

Friday Night Music

Saturday and Saturday Night Music

Chamber Staff and Admin

Townwide misc support including
clean up services/porta johns, etc

Misc./unanticipated expenses

Total Planned Expenses

Income

Sponsor Fees $ 4,000.00
Vendors $ 3,000.00
Bounce Houses $ 250.00
Climbing Wall $ 250.00
Helicoptor Rides $ 500.00
Chamber Contribution $ 7,000.00
Bed Tax Contribution $ 15,000.00

Total Income Projection

Balance

$  10,000.00
$ 6,000.00
$ 2,500.00
$ 2,500.00
$ 1,500.00
$ 2,500.00
$ 1,000.00
$ 1,500.00
$ 2,500.00

$ (30,000.00)

$ 30,000.00

$0

Preliminary Budget

May Issue out in early April



Il EVENT FINANCING INFORMATION (Continued)

20.  Please set forth whether you are requesting payment:
A (o (For events of 2 or more consecutive days)
B. (O (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.  Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
We would agree to use the Warren County Logo in our advertising

and work with Tourism any way we can.

Please note: Any advertising, promoting and marketing for the EVENT must

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
I have read the agreement and we are willing to be bound and execute it as

required.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

| David T. Bulmer
TYPE OR PRINT NAME

/S(‘IGNATURE

President

TITLE

November 23, 2009

DATE
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Section II - Event Background Information
#8 Please provide a general description of your event i.e. the nature and type of event and why it is held.

The First ANNUAL Adirondack Adventure Festival is being developed to showcase and promote the
opportunity for year round outdoor recreational activities throughout the Town of Johnsburg and
Warren County. The festival is occurring in cooperation with and at the same time as the 53 Annual
White Water Derby.

Many people know the Gore region for it's skiing but most do not come back and visit during the other
seasons of the year. The North Creek/Johnsburg areas offer superb opportunities for 4-season fun and
this event will help to introduce visitors to the region for spring, summer and fall activities and vacations.

The festival is being designed for active FAMILY participation. We will have a large number of vendors
with typical trade show space (outdoor) advertising their products or services. More importantly, the
festival will have ongoing ACTIVE events for people to participate in. These events include, but are not
limited to:

Organized and guided Mountain Hikes

Organized and guided Bicycle Rides throughout the region (Road and Mountain Bike). Some rides will
include a tour through the region ending in Riparius and taking the train back to North Creek. (This will
add a weekend to the train schedule providing a new revenue stream for the train operations.

Fly Fishing Demos, clinics and opportunities to test new equipment
Kayak and Canoe on water demos and clinics

Rock Climbing (portable walls and actual bouldering programs)
Camping will be available

Nature walks and educational programs

Helicopter rides and tours

Rafting

Environmental education and seminars

An Outdoor Sports Film festival at Tannery Pond

Additionally, we will have participation from many national vendors as well as local businesses such as:

National - LL Bean, EMS, ORVIS, Monster Energy drinks, Serotta bicycles, etc. Many more national level
vendors and will be participating as well.



Local - rafting companies, sporting goods shops, guide services, canoe/kayak outfitters, bike shops, ACC’s
Adventure Sport Program, Adirondack Sports and Fitness Magazine, Adirondack Mountain Club,
Adirondack Spokes (Bicycling Club) and many other local organizations.

In addition to the vendors and clinics, we will have Live Music on Friday and Saturday afternoon and
evening on Main Street in North Creek. Downtown shops and restaurants will be offering weekend long

dining and shopping specials.
This is a COMMUNITY wide event that invites all of our local merchants to participate.

In addition to working with the Town of Johnsburg, we are also working with the Main Street Business
Alliance, Upper Hudson Festivals, The Depot Museum and a host of other local non-profit organizations.

We are committed to working with as many local and in county vendors as possible
on this festival so that monies spent are reinvested in our communities.
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. ‘A Please set forth your complete corporate, association or group name.
Great Escape Theme Park, LLC
B. Please set forth the name of the event for which you wish to contract with

Warren County.
Holiday in the Park

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$50,000

2. Is the above name the only name you conduct business or fund raising under?

@ Yes O No. If No, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

New York

4. Please set forth your organization’s principal business address.

1172 State Route 9
Queensbury, NY 12804

b8 Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees
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IL

or other questions).
Eric Fluet, Director of Marketing & Entertainment

1172 State Route 9
Queensbury, NY 12804

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

December 10 - December 31, 2010

Please set forth the planned location of your event.

Great Escape Theme Park, Route 9, Queensbury

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
Holiday themed family entertainment event providing musical and theatrical shows, rides,

lighting, with displays, food, retail outlets, winter activities, and various other

entertainment. See accompanying materials.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
Existing Great Escape licenses, contracts with outside vendors, and

infrastructure to be supplied as outlined in the accompanying materials.

Please set forth the number of attendees projected to attend the event.

40,000

(Continued on next page)
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1.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
Future events are planned.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
5,000 room nights based upon a 21 day event for approx. 20,000 out of area

attendees. Our survey shows up to 50% of attendees travel more than 50 miles to visit.

Statistics show that each visitor spends approx. $110.00 per visit. Based upon

40,000 visits, this translates to $4.4 million in spending.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
$150,000 in regional and national radio, television, direct mail and internet

advertisements. Select hotels/motels will be offering promotional tickets. Partnerships

with up to 50 NFP for fund raising purposes.

1. EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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16.

17.

18.

I9.

for the event.

$750,000 - $1 million (less capital expenditures in year 2)

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

Applying for Town of Queensbury Occupancy Tax Grant.

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

$430,000.00 in ticker revenue

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).

Applying for Town of Queensbury Occupancy Tax Grant.

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

N/A

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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1. EVENT FINANCING INFORMATION (Continued)

20.  Please set forth whether you are requesting payment:

>

(For events of 2 or more consecutive days)

B ! (For events only over long periods of time)
(Choose One)

>

within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (1) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

Iv. WARREN COUNTY AGREEMENT INFORMATION

21. Please state whether you will agree to use the Warren County Tourism Logo with

website provided by the Tourism Department in all advertisements, promotions and

marketing materials distributed for the EVENT where reimbursement is requested

and to secure prior approval by Tourism Department for the use and placement of the

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

Yes

Please note: Any advertising, promoting and marketing for the EVENT must

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

Please state whether you have read the standard form County Tourist and

N
[RS)

Development Agreement which includes insurance requirements, and whether you

are willing to be bound and execute the same, should the County determine to

contract with your organization.
Yes

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Don McCoy
TYPE OR PRINT NAME

-~ 7 g
LA ML Ly
SJGNAI;,ISRE /‘

£
4

Park President

TITLE

Hf ?‘%‘i@?
DATE £t
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ATTENDANCE

TICEKT REVENUE
IN-PARK REVENUE
Food - Siengs
Food - Cetering
Retzd
Games

Atirzonons/sucedes

Renele
Parking
-

Otner in FPaitk

Other Revenue

COST OF SALES
Food
Reiad
Games
Atreacuons/Aicades
Renigls
Batking
Othet - Fark
COST OF SALES
RGHY

SROSS MA

Sez TWages
Oiher Sateties & Wages

Total Salanes & Wages

Adverising Mede

Advertsing Produciion

Othet Mec:a
Advertising

T&E

Rent

Ouiside Services
Repair and Mainienance
Operating Supphes
Julities

nsurance

Dther

tal Oper. Expenses

UTDA
pital Expenditures

e Cash Flow

2008 FORECAST
PERCAP

CAPITAL EXPENDITURES

DETAIL i
!
| HiP Entertainment
40,000 | Szssy Scrooge 2,500
i Costume Characiers 25,000
430,760 § 1077 | Frosty the Snowman 2,500
| Holiday Show 10,000
I lconic Tree 33,000
160,000 % 400 | Parzde Upgarade 10,000
- 5 - | lce Skating
80,000 $ 200 | Thematic Elernents 4,500
29800 § 075 ; Sound Upgrade i.600
6,888 § 017 | Lighting Efecis 2 200
20,000 & 050 | SignPackage 750
45600 § 114 | Skating Buddy 500
- $ - 1 Sledding Hil
342288 § 856 | Ramp Constiuction 20,000
| Sound Equipment (upgrade) 3,000
- S - | Snow Tubes 3.000
| Perk Decor
773,048 § 16.33 i Fiberglass Thematic Elements x10 40,000
[ Arificial Landscaping 30,000
| Light Poli Display/Banners 15,000
46,169 288% | Swanage 10.000
32,000 400% | Themaiic Elements (Silhouettes) 5,000
7,657 257% |  Holiday Light Elements 12.000
- | Hohcay Decor 13.000
- } Fire Pils 1.100
- | Holiday Lighis 175000
______ - Cash Office Hest 1.000
55“52_6 Ride Upgredes - Heaiing Elemenis 4 000
HVAC upgrades - food sevice equipmen: 5.500
1,500

687 222

141,830

147,930

17,032
1,000

150,000

150,000

8.500
209,880
28,350
21,300
110,300
30.000
2,300

718591
. (31.369)

(523.450)

(554,819)

Acd El heartio & Boothe (2 cale-3 park)

internziional Vitlage Hezt
Character Caie Heal & Waler
Add hezi io Gingerbread House

Gingerbread House replace waler line feer

14 000
4 GO0

9,000
120600

Carousal Funnel Cakes replace water leea 2,600
Cinderells Resitocm Heat S.000
14,000

Increase heatin Wigales Restroom

Fust Aid heal
Deck on dive tznk for tree

3.000

523,450
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Six Flags Great Escape Lodge
Occupancy Tax Payments

TRX Date Payable To
3/21/2006 WARREN COUNTY TREASURER
4/19/2006 WARREN COUNTY TREASURER
5/18/2006 WARREN COUNTY TREASURER
6/20/2006 WARREN COUNTY TREASURER
7/20/2006 WARREN COUNTY TREASURER
8/21/2006 WARREN COUNTY TREASURER
9/20/2006 WARREN COUNTY TREASURER
10/20/2006 WARREN COUNTY TREASURER
11/17/2006 WARREN COUNTY TREASURER
12/18/2006 WARREN COUNTY TREASURER
1/22/2007 WARREN COUNTY TREASURER

2/19/2007 WARREN COUNTY TREASURER
312072007 WARREN COUNTY TREASURER
4/20/2007 WARREN COUNTY TREASURER
5/21/2007 WARREN COUNTY TREASURER
6/20/2007 WARREN COUNTY TREASURER
7120/2007 WARREN COUNTY TREASURER
8/20/2007 WARREN COUNTY TREASURER
9/20/2007 WARREN COUNTY TREASURER
10/24/2007 WARREN COUNTY TREASURER
11/20/2007 WARREN COUNTY TREASURER
12/19/2007 WARREN COUNTY TREASURER
1/21/2008 WARREN COUNTY TREASURER

2/20/2008 WARREN COUNTY TREASURER
3/20/2008 WARREN COUNTY TREASURER
4/21/2008 WARREN COUNTY TREASURER
5/19/2008 WARREN COUNTY TREASURER
6/17/2008 WARREN COUNTY TREASURER
7/21/2008 WARREN COUNTY TREASURER
8/19/2008 WARREN COUNTY TREASURER
9/22/2008 WARREN COUNTY TREASURER
10/20/2008 WARREN COUNTY TREASURER
11/20/2008 WARREN COUNTY TREASURER
12/22/2008 WARREN COUNTY TREASURER
1/20/2009 WARREN COUNTY TREASURER

2/18/2009 WARREN COUNTY TREASURER
3/18/2009 WARREN COUNTY TREASURER
4/14/2009 WARREN COUNTY TREASURER
5/20/2009 WARREN COUNTY TREASURER
6/12/2009 WARREN COUNTY TREASURER
7/120/2009 WARREN COUNTY TREASURER
8/19/2009 WARREN COUNTY TREASURER
9/20/2009 WARREN COUNTY TREASURER
11/20/2008 WARREN COUNTY TREASURER
11/20/2009 WARREN COUNTY TREASURER

Reference

FEBRUARY OCCUPANCY TAX
MARCH 08 OCCUPANCY TAX
APRIL '06 OCCUPANCY TAX
OCCUPANCY TAX

JULY '06 OCCUPANCE TAX
OCCUPANCY TAX JULY'06
AUGUST OCCUPANCY TAX
SEPTEMBER '06 BED TAX
OCT'06 OCCUPANCY TAX
NOVEMBER '06 OCCUPANCY TAX
OCCUPANCY TAX

JAN '07 OCCUPANCY TAX

FEB '07 BED/OCCUPANCEY TAX
MARCH '07 BED TAX

APRIL'07 OCCUPANCY TAX
MAY '07 BED/OCCUPANCY TAX
JUNE'07 OCCUPANCY TAX
JULLY OCCUPANCY TAX

AUG OCC/BED TAX
OCCUPANCY TAX

OCT OCC/BED TAX

NOV OCC/BED TAX

DEC OCC/BED TAX

JAN OCC/BED TAX
FEB OCC/BED TAX
MARCH OCC/BED TAX
APR OCC/BED TAX
MAY OCC/BED TAX
OCC/BED TAX

JULY OCC/BED TAX
AUG OCCUPANCY TAX
SEPT OCC/BED TAX
Oct Occ/Bed Tax

NQOV OCC/BED TAX
DEC OCC/BED TAX

JAN 09 OCC/BED TAX
FEBRUARY OCC/BED TAX
MARCH 09 OCC/BED TAX

APRIL OCC/BED TAX

MAY BED/OCC TAX

JUNE 2009 BED/OCC TAX

JULY 2009 BED/OCC TAX
AUGUST BED/OCC TAX
SEPTEMBER 2009 BED/OCC TAX
OCTOBER 2009 BED/OCC TAX

Amount
$24,004.00;
$42,259.31
$47,251.00
$16,234.48
$27,448.85
$42,985.16
$56,809.00
$27,764.76
$16,769.00
$20,635.00
$27,715.46

$349,876.02

$23,614.28
$38,701.16
$47,155.00
$57,409.00
$20,334.13
$31,611.00
$51,595.00
$59,780.00
$28,823.00
$19,469.00
$21,686.19

$27,797.00

$427,974.76

$25,613.00
$36,345.00
$43,446.47
$43,815.00
$17,658.33
$33,552.00
$51,249.00
$62,280.00
$28,897.00
$17,439.00
$13,648.00
$23,870.00

$397,812.80

$27,188.00
$33,556.00
$42,151.00
$36,924.00
$16,207.00
$26,063.00
$43,959.05
$55,029.00
$32,057.00
$16,720.00

$329,854.05

$1,505,517.63



Holiday in the Park®

November 20 - December 31

THE GREATESCAeE.

Six Flags' &Spﬂfltzmkl(mwon G?EWESQ@EJA.QR&E

x Flags® Theme Park
‘THE GREAT ESCAPE PROPERTIES




This Holiday Season, The Great Escape is transformed into a Winter
Wonderland with themed shows, festive foods and thousands of twinkling
lights. This holiday celebration extends The Great Escape’s 2009 operating
season by 21 days, making it the longest in its 56 year history.

-~ Three brand new shows including all new Holiday in the Park characters
Santa's Workshop complete with elves and daily visits with Santa
Daily tree lighting ceremony at our 60 foot Christmas Tree
Family Ice Skating Rink ‘
Brand New Alpine Alley Snow Hill
- Strolling Victorian Carolers
> Five themed family areas
¢ Tasty Holiday Treats A
Kids Holiday Karaoke

P
—
]
)
{
)
L ‘)‘»
§
b
"
b B
J)\/
v
J
]
g
1)

I

(
W]
{

;




’*’Burlingtm‘

*Utica

*syracuse

*springfield

JHartford

ew York Clt Jrf'?,sﬁ‘? = &

T

i



- Advertising
- $150,000
» Price Point
© $19.99 Main Gate
- 2009/10 Season Pass
- Big Six Pass
» Attendance
> 40,000
> 25-30% from 50+ miles
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e Upon their arrival, guests will
discover that the park has
transformed into a winter
wonderland. Thousands of
twinkling lights will greet each
and every visitor. Once through
the turnstiles, guests will
witness the Norman Rockwell-
like International Village
featuring white lights, Victorian
carolers and the savory smells
of the season.
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Rounding the corner, guests will
be met by an enormous 60-foot
Christmas tree towering over
the carousel. Featuring over
5,000 multi-colored lights, our
Christmas tree will be the site

of the daily lighting ceremony

and the perfect spot for family
photos. From this gorgeous

tree, you will travel over the
bridge and through the North

Pole to Santa's Workshop.
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Once inside the workshop,
you'll watch as Santa's elves
put the finishing touches on
all the new toys, as Santa |
listens to what each boy and
girl wants for Christmas. i
Beyond Santa's Workshop
lies Toyland, a magical place
where the streets are lined
with oversized toys, and
multi-colored lights line the
buildings.

|




» Overlooking Toyland is the
slickest slope of them all:
Alpine Alley. This gigantic
snow hill features festive
music and theatrical
lighting. Alpine Alley is
designed to provide riders
with the ultimate multi-
Sensory experience.
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» Finally, sharpen those skates

- and grab your coat, because
once in Winter Wonderland,
guests will discover that the
bumper cars have been

~ transformed into a full-scale ice

skating rink. Winter
Wonderland is also the home to
Frosty the Shnowman who will
travel from far away to meet
and greet guests throughout
Holiday in the Park.
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Holiday in the Park

Nat'l Home | Calendar | Groups

Lake George, NY

M ENTERTATINMENT" "EVENTS" FOOD & FUN™ "WATER'PARK

Coming in 2009:

The Great Escape will introduce a festiva
holiday event like no other in 2009.

Shows, Santa, sumptuous food,

choirs, carolers, snow sledding e v

and thousands of twinkling'light¥
will transform the park into

a winter wonderiand.

Jobs | Lodging | News | FAQ | Community

ENTER PROMO CODE = GO

SEASON PASSES & TICKETS
BUY AND PRINT NOW

STAY WITH US
Six Flags Great Escape Llodge & @
Indoor Waterpark. LEARN MORE

A — R -

CATERED OUTINGS

Upstate New York's Premier Outing
Destination! Contact Group Sales at G

(518) 792-3500 x3361. MORE

PARK HOURS: SEPTEMBER 21
Closed today. Park is now open
weekends.

SEE CALENDAR

e g



PARK INFO > MORE NEWS =

holiday-themed shows, festive food and plenty of wintertime fun.

Enjoy live entertainment and special seasonal shows
Thousands of lights will transform the park into a twinkling wonderland
Kids can meet Santa and share their Christmas wish lists

Sled down our very own snow hill

hot chocolate, cider and coffee, plus traditional holiday favorites

Make The Great Escape part of your family's holiday tradition during
Holiday in the Park — November 20 - December 31. For the first time ever,
The Great Escape will ring in the season with an all-new celebration featuring dazzling lights,

Choirs will fill the air with beautiful music while carolers stroll through the streets

Enjoy tasty theme park treats along with special food for cooler weather like roasted corn,

B emalL

GET SIX FLAGS EMAILS

Join Six Flags Funatics and get

everything from special offers to

inside info on new rides and events.

SIGN UP NOW

% Check out the
v new arcade
‘games for. 2009.
o GO»

GET READY TO ROCK

e




bt PRINT D EmaIL

Have you ever wondered how such a massive and elaborate production like Holiday
in the Park comes to life? It takes a large team of people, and thousands of hours to
create this winter wonderland. Take our behind-the-scenes photo tour, to witness how this
amazing celebration evolves from simple sketches on a page, to a full-fledged holiday festival.
And don't miss the all-new Holiday in the Park, November 20 to December 31.

GET SIX FLAGS EMAILS

Join Six Flags Funatics and get

everything from special offers to

inside info on new rides and events.
SIGN UP NOW

%

g’ STAY WHERE
YOU PLAY




Start 2 now tradition with your
family this yoar as The Groat Escapo
introducos Holiday in tha Park.
Colebrata tha season with holiday-
thomed shows, twinkding lights and
plenty of wintartime fun.

More Thrills;
More Memories.

Lodge Rack Brochure
50,000 Distribution

THE ENDLESS SUMMER ESCAPE

SIX FLA !

GREAT ESCAPE LODGE.

6 INDOOR WATERPARK

)asguat {
NHoliday/

in[the]Park!]

Dining
The Ladge offers four dining options wih 3
ariety of freshiy prepared foods.
At johnny Rockats famiies wil enioy the
food 3nd frienctiness reminiscent of foet goad

Amercana with tathetop ukebows and an
AMencan menu Raunng Casuc hamburgers.

fries, undwiches, dukes and mats Located on
the ower kved put Whize Watet Bay.

The Six Flags Creat Escape
Lodge & Indoor Water Park

Overdooking a8 of the actvay of White Waer
By, Tall Tates offers 3 vanety of tasty foods.
Inchcing piaza, pasta, steak and mare.

Birch Bark Crill 5 3 jreat plxce 0 grad a quick
B 10 €t without keaving Whie Water Bay'

Foe coffee, tea and detuious breabfast vems, vist
the Caffee Corner located in the kety




HIP-Specific Rack Brochure
50,000 Distribution
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Map & Guide
250,000 Distribution
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~ Toll Road

In-Park Billboard

;&SPLASHWATER KlNGDOM

B A Six Flags® Theme Park

. THEGREATESChE ™

‘A, \\and. Temptmg
‘ Holiday Treats.

SIXFLAGS.COM




Key Card Insert Table Tops & Elevator Doors

s,
THEGRWBWB Themed Shows,

& SPLASHWATER KINGDOM 7' FBSthB Decorations

Ficape and fet the fan begin!

Northwoods Traders gift sh
m[\.dwc your Sezon Pasy
discounted daily ticket today:

, Sasq r{mm/)
f "for 2009!
1')’ fect straight up

Iialn[ay Treats;
\\“ \\' xXis
l

in three seconds. Now

that is Six Flags of
fun!

Holiday in the Park
NEW /m 2009!
~ ‘Themed shows, festive
3 decorations er
b # | tempting holiday

. treats. Select dates
beginning November




[ Print Ads

THE GREAT ESCAPE & SPLASHWATER KINGDOM

| Thills by D3 i Start a New Family Tradition!
| Sepfmef 62N 1 November20= ULcembcr 31
i The Great Escope & Splashwater Kingdom has over 135 rides, shows LAKE GEORGE-NEwW yo, | ThaGremE“ape&.f»plushwctuergdom hasover 135rides, | axe GEO u GEeN x W vo
il Tacloding o Rl it e patkie there'ssometbs | !
| & atractions, including a full outdoor water park - there’s omething for } + shows & attractions - there’s something for everyone! Visit us through | .
| averyonel New for 2009, theill seckers will love the ol new Sasquatch i ‘
1 drop tower, standing 192 feet tall. , December 31 for our longest season in history. -
S SPLASHWATER KINGDOM Visit slatings.com for mons:defoils. &SPLASHWAT[R Kmsoou
518.792.3500 + SOFLAGS. COM/GREATESCAPE * ROUTE 9 » LAKE GEOTGE, NY 12845 A Six Flags® Theme Park : 518.792.3500 o SIXFLAGS COM/GREATESCAPE ¢ ROUTE 9 » LAKE GECRGE, NY 12845 A SlcFlags* Theme Park

Route 9 Billboard

{
SIXFLAGS.COM




aK YOUR
-t.lmlﬂ"'“
opPENING D

&SPLASHWATER KINGDOM s MAY 9.

A SIx Flags* Theme Park

ACTIVATE YOUR 2009 SEASON PASS HOW
FOR MORE FUN AND MORE FREE PERKS.

RENEW BY MAY 24 AND BRING A FRIEND FREE.

Thanks for beinga 20C@ Seasen Pass nodsar. ¥/e had abixst kast year and are
alraady worling hard to mak2 I y23r 22N More SPectacular, So Gt miss out.
Ranes your SeasonPass Now and teing a friend to the park for FREE. But hurry,
¥Ou NEEA to ren2w by May 24 OF yOu'§ MisS Outon this esclusive ety renewaloller,

WHY WAIT? ACTIVATE YOUR SEASON PASS AT HOME TODAY.

Ranewing online is Quick and exsy. Justlogonto «
andfoliow the simpl Wil d pass, you can
be cn2of the fIrst to chack Cut a1 Our 13tz st rides and attractions.

AN EXCLUSIVE PREVIEW OF CUR NEW 2009 ATTRACTIONS:
ALL-NEW SASQUATCH

A bzastofa drop ric2 is coming to The Great Escapein 2009, Sasquatch,

‘with tw0 19-S2Cy tOwErs SNCOLS yOu L0 th2 topin three seconds, than plummets
you back toEartn.

START A NEW FAMILY TRADITION WITH HOLIDAY IN THE PARK

This haliday szason, tha park will arzalwintar

Come c21ebrata with themed shaw s, festive decoraticns, dazzing light displays
and so much more!

MORE FUN. LESS COST. JUST $69.99nuzra
YOUR SEASON PASS EVEN PAYS FOR ITSELF.

IT's true. For the cost ¢f less tNan two Misits, you €an enjoy an entire year of
thrills. Plus, ranew by May 24 and bring a friend to the park for FREE.
HurTy - this exclutive offer aont Iast.

VISIT TO GET STARTED.

S0 FLACS v o 0w g ndicis wo Gadeearts of L Floga Thorse Darts
L0306y TAWES 04 58 196803 53 aCCI 804 S@merca o tradmaarss o 2

Dunkin Donuts Coupon
1,125,000 Distribution

PAY ONLY $29.99 DURING FRIGHT FEST!
Present this coupon at any Great Escope ticket booth during Fright Fest
(select dates September 26-November 1) and pay only $29.99 plus tax
for a one day admission ticket. Valid for up 1o (4) four tickets, Tickets valid
only on day of purchase. Attractions, prices, shows and operating
schedules are subject to change without notice. Offer cannot be combined
with other discount offers. Not valid at any other Six Flags park. Visit
sixflags.com for operating dates and times. Expires November 1, 2009.

Circle # Purchased: 123 4

NLU 3070

NEM/ITION
ILY TRAD
';?315 HOLIDAY SEASON!
Join us November 20 —
December 31 for the all-new
Holiday in the Park.

Visit si

SIX FLACS -

lad

GREAT ESCAPE LODGE.

G INDOOK WAIERPAKK

Enjoy the endless summer escape in our
Adirondack themed Lodge and splash around in the
38,000 square foot indoor water park.

g9

Visit sixflags.com for details.
e UG, Allights v, €/ demack €

for reservations
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Holiday in the Park Fundraiser

Database of over 10,000 local organizations can register to sell discount tickets to Holiday in the Park and keep
$3.00 from each ticket sold

Corporate Alliances
Added $250.00 to each sponsor tier with the proceeds going to The Great Escape’s desired organization (American

Red Cross)
For the $250 contribution, the business will receive a Christmas tree to decorate in the park for further exposure

Media/VIP Event
Preview in the week prior to the event’s opening
American Red Cross Adirondack Saratoga Chapter and The Great Escape will team up to welcome local dignitaries,
businesses partners and members of the media to experience an evening of Holiday in the Park.

Live auction featuring goods and services from the local community with funds benefitting the American Red Cross

Read to Succeed Essay Contest

Brand new character unique to The Great Escape
Over 50 local schools in our Read to Succeed database, students K-6, name the character and tell us his back story

In partnership with Literacy New York Greater Capital Region, The Great Escape will work with 23 local libraries and
two teen advocacy groups to complete the contest and choose winners

In addition to great prizes from The Great Escape for the winner, his or her class will receive an exclusive ice cream
party in their classroom featuring Looney Tunes characters

Retail
Ornaments to be sold at retail locations throughout theme park to be displayed on Christmas trees

All proceeds going to Children’s Miracle Network through Six Flags Friends
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Retail
Cookie decorating with Mrs. Claus

; The entire International Village Cartoon Shop is transformed into a Holiday Shop with festive jewelry and
; ornaments

Great Selection of winter apparel

Attitudes Gift Shop is transformed into Santa’s Workshop
Snowman and various winter themed plush offerings
Hats Mittens, Scarves

Santa Photos by Kodak

Foods
Holiday meal with show in Bavarian Palace

Roast Turkey / Roast Beef, Dressing, Mashed Potatoes, Gravy, Cranberry, Green Beans, Glazed Carrots, Rolls
butter, Pumpkin / Apple Strudels, Side Salad

Throughout the park

- Coffee, Cappuccino
Hot Chocolate w/ whipped cream, candy cane, sprinkles
Fudge, Christmas flavors
Caramel and Fudge Apples
Specialty Coffee

> Egg Nog

o Flavored popcorn
Homemade Cinnamon Rolls
Fudge dipping (in front of the guest)




OCCUPANCY TAX SCORING.SHEET

LVV A candendTiond + PAZAD S

APPLICANT: Hunsod VALLEY AN GLLCRTER = Remen's A csoc,
J .
l:)f’( ( 0 C{

- DATE APPLICATION RECEIVED:

APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO

POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT: 3

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION: .

AWARD AMOUNT:

COMMENTS:




To: ~ Warren County Board of Supervisors, Occupancy Tax Committee

From: Jason Sherry, Sherry Management, LLC

Re:  Application for Contract Funding with Warren County under the Tourist and
Convention Development Agreement

Date: December 1, 2009

Please accept the enclosed application for funding for the 2010 Hudson Valley Volunteer
Fireman’s Association (HVVFA) Convention & Parade. The HVVFA has provided the
Lake George Region with an extraordinary opportunity to host the event in 201 0, 2011
and into the future. It is only with support of the Warren County Board of Supervisors in
the form of an Occupancy Tax grant of $40,000 that we can make the 2010 event one of
the most memorable Conventions in HVVFA’s history. If the community comes together
to support and fund this important event, there is no reason the event will not stay in our
community indefinitely.

Last year you provided funding to the Lake George Fire Department to host this event.
For 2010 and beyond, the association is taking a more direct role in coordinating the
event. By doing so, the HVVFA hopes to generate a larger attendance and have a greater
impact on the Warren County economy. In addition, the event will be expanded to
include more public activities like a Public Safety Expo to be held for the first time in
2010.

Using an average room rate of $100, we estimate the event will generate over $50,000 in
Sales Tax revenue and approximately $30,000 in Occupancy Tax revenue (assuming 50%
tax exempt) from the hotels alone. The overall impact of the event is easily in excess of
$2M. We believe funding this event is a simple case of evaluating the potential return on
the investment of $40,000 and we hope you agree.

DEMOCRACY IN ACTION — THE VOLUNTEER FIRE SERVICE



VoLOMTE YELATION

May 2, 2009
To Whom It May Concern:

Please accept this letter as my introduction of Jason Sherry and his company,
Sherry Management, LLC. On April 26, 2009 the Board of Directors of the Hudson
Valley Volunteer Firemen’s Association (HVVFA) voted unanimously to hire Sherry
Management to promote the 2010 and 2011 Hudson Valley Volunteer Firemen’s
Association Convention. :

As the promoter of our convention, Sherry Management has been authorized to
negotiate on behalf of the Association in matters related to the Convention. We ask that
you give him your full support, as we have.

At the same meeting, the Directors of HVVFA expressed their desire to hold at
least the next two (2010 and 2011) Conventions in Lake George. Over the past years we
have held numerous conventions in the Lake George area. These events have always
attracted the largest number of attendees as well as the largest crowd of spectators.

We hope that you can offer us and Sherry Management the support we will need

to continue the tradition of the HVVFA Convention and to continue to hold this hugely
successful event in the Lake George area.

~

Sincerely, . :
Thomas J*McKinney o it
President HVVFA

DEMOCRACY IN ACTION — THE VOLUNTEER FIRE SERVICE



APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.

Hudson Valley Volunteer Firemen's Association, Inc.

B. Please set forth the name of the event for which you wish to contract with

Warren County.
HVVFA Convention & Parades

C. Please set forth the contract amount you propose to be paid by the County

toward the event.
$40,000

2. Is the above name the only name you conduct business or fund raising under?

@ Yes @ No. If No,please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
NYS, as above.

4. Please set forth your organization’s principal business address.
c/o Robert Creifelds, Recording Secretary

PO Box 235, Ballston Spa, NY 12020

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
01/27/09




or other questions).
Jason Sherry, Sherry Management, LLC
HVVFA Convention & Parades, PO Box 722, Lake George, NY 12845

646-285-2325 (Mobile) info@hvvfaconvention.org

1I. EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.
June 16 - June 20, 2010

Please set forth the planned location of your event,
Throughout the Town & Village of Lake George

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
The "event" includes the annual convention of the HVVFA and the HVVFA

Ladies Auxiliary, plus two parades (Friday & Saturday) and other

community eventis including a Public Safety Expo.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
Arrangements with appropriate municipal bodies for the parades and

arrangements with a host hotel and local sponsors for funding.

Please set forth the number of attendees projected to attend the event.
3,500

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
If funding is available, we would like to hold the event in 2010 & 2011.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

Assuming of the 3,500 attendees 3/4 stay overnight with an average stay

of 3 nights, we project the event to generate 15,000 room nights.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
Included in the attached budget is $19,639 for Marketing & Public

Relations. The majority of marketing is direct marketing to fire and

emergency service personnel throughout the state of NY (see budget

for details).

.  EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.
$108,258

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
We are hoping to raise $68,300 between local occupancy tax support

and support from local and regional businesses and residents.

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

$0

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
We intend to apply for $5,000 in Occupancy Tax support from the Town

and Village of Lake George (each).

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.
$50,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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. EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A . (For events of 2 or more consecutive days)

B.__ () (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
We will use the logo in all promotional material and on convention

materials and provide ad space and opportunities to distribute literature.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County

promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22. Please state whether you have read the standard form County Tourist and

Development Agreement which includes insurance requirements, and whether you

are willing to be bound and execute the same, should the County determine to

contract with your organization.

| have read the Development Agreement and we are willing to sign the

agreement and be bound by it.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Jason L. Sherry
TYPE OR PRINT NAME

President, Sherry Management, LLC
TITLE

December 1, 200;{3

DATE
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HVVFA Convention 2010

Worksheet
2010 HVVFA Convention & Parades
Budget
i I
Sources of Funds
Community Support & Advertising $ 42,000
Merchandise Sales $ 16,300
County Occupancy Tax Request $ 40,000
Town of LG Occupancy Tax Request $ 5,000
Village of LG Occupancy Tax Request g 5,000
TOTAL SOURCES $ 108,300
Cost of Sales
Production of Ad Journal $ 6,500
Merchandise Costs $ 10,980
Uses of Funds
HVVFA Convention
{Red Book (Convention Materials) $ 6,500
:Gift Tote $ 2,250
‘Badges & Ribbons $ 2,000
{Memorial Service $ 500
:Hospitality Room $ 1,500
Meeting Room Fees $ 4,388
HVVFA Ladies Auxiliary Convention
| Gift Tote $ 675
{Badges & Ribbons $ 500
:Meeting Room Fees $ 551
‘Meals (B/F & Lunch) $ 2125
Parades
i Wrist Bands/Coupons $ 1,000
{Trophies $ 3,750
‘Judges Expenses $ 500
'Port-a-Johns $ 2,350
Friday Night Party $ 6,500
Saturday Post-Parade $ 26,250
;Staging & Public Address System (Reviewing Stand) $ 1,200
iPem}its & Fees $ 8,000
! |
Marketing & Public Relations
'Public & Media Relations $ 6,000
{Regional Advertising $ 4,500
:Postage and Mailings (includes copies & envelopes)
: Association Mailings $ 2,046
! Non-Association Mailings 3 986
! Community Mailings $ 1,742
! Confirmation Packet $ 1,500
Bamers 3x5) $ 1170
‘Banners (2 x 3) $ 645
fWeIe}ome Signs $ 1,050
!
Office Supplies $ 600
TOTAL USES $ 108,258
L
Over (Under) $ 42

Page 1



OCCUPANCY TAX SCORING SHEET
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APPLICANT: Hyde Corieeriond TRUST

DATE APPLICATION RECEIVED: 110

APPLICATION MEETS 50% INVESTMENT CRITERIA - YES NO

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




II.

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association, or group name.

Hvde Collection Trust

B. Please set forth the name of the event for which you wish to contract with
Warren County.

Andrew Wyeth: An American Legend June 11" 2010- September 5" 2010

C.  Please set forth the contract amount you propose to be paid by the County
toward the event.

$25,000

2. Is the above name the only name you conduct business of fund raising under?

Yes _¥~ No IfNo, please provide all other names you use for business
and fundraising purposes.

The Hyde Collection

3. If your organization is incorporated, please provide the state of incorporation and the
complete corporate name, if different than set forth above.

N/A

4, Please set forth your organization’s principal business address.

161 Warren Street, Glens Falls. New York 12801

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees or
other questions). V

David Setford, Executive Director

The Hyde Collection, 161 Warren Street, Glens Falls, New York 12801
Phone: (518) 792-1761 ext. 19 fax: (518) 792-9197

Email: dsetford@hvdecollection.org

EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which you
wish to contract with Warren County.

June 11,2010 — September 5. 2010 88 Days

The Hyde Collection



1. Please set forth the planned location of your event.

The exhibition and the associated events will take place at The Hyde Collection in
Glens Falls, NY and as well as other regional venues.

8. Please provide a general description of your event i.e. the nature and type of event and
why it is held.

Andrew Wyeth: An American Legend will continue the momentum created by
the summer of 2009 exhibition Degas & Music, and will attract a wide variety
of visitors, as it is the first major Wyeth show to be held in our large and
diverse region. The exhibition, organized by The Hvde, will include (amongst
others) major works from the Farnsworth Art Museum (Maine). The
Philadelphia Museum of Art, The Whitney Museum of American Art and the
Museum of Fine Arts, Boston. This will be a major show, including
approximately 60 works of art, and we expect widespread excitement across

the region.

In connection with the exhibition, The Hyde is again collaborating with
visual and performing arts organizations to present Andrew Wyeth-
influenced exhibitions or musical events/performances based on the
exhibition, his work and American composers. These programs and events
will occur at The Hvde and other visible venues throughout Warren County.
This collaborative endeavor will offer our visitors unique and wide ranging
cultural experiences through a variety of activities, educational
programming, concerts and performances. :

9. Please describe what licenses, contracts and/or infrastructure have been or will be
arranged for to support the event.

e The Hyde has secured loan agreements and contracts with the Farnsworth Art
Museum, The Philadelphia Museum of Art, The Whitney Museum and the
Museum of Fine Arts, Boston.

¢ The Hyde Collection will create package proposals with numerous hotels, bed &
breakfasts, and resort accommodations in the greater Adirondack area to
promote tourism,

e The Hyde Collection is partnering with existing tourism experts — including the
City of Glens Falls Office of Tourism. to best highlight the gems of Warren
County and the Adirondacks and to promote this exciting exhibit. .

10. Please set forth the number of attendees projected to attend the event.
We project that over 20,000 people will attend the exhibition and collaborative
events.

11. Please state whether this is a one-time event in Warren County or whether you plan

future events.

The Hyde Collection



Andrew Wyeth: An American Legend is an 88-day exhibition with events
throughout Warren County and the surrounding communities. The exhibition is
exclusive to The Hyde Collection and will not be repeated elsewhere thus adding to
the broad- based appeal of this one-time exhibit.

12. Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated. If your
organization has previously received funding from the County, please attach the written
report previously provided to the County which provided an estimate of the number of
attendees to the event each day, together with a listing of the number of people from each
zip cod obtained each day of the event. If your organization was not previously required
to furnish this report, and did not collect zip codes, please attach a written report which
provides an estimate of the number of attendees and where the attendees may have
resided to the best of your ability. Please feel free to use such qualifications to your
information as you may feel necessary.

The Hvde anticipates this number to be over 12.500. Total attendance for the 2009
Degas & Music exhibition was 18,146. Please see the attached report entitled “Final
Exhibition Report” for which The Hvde had previously received funding from
Warren County.

The Hvde Collection has a regional economic impact totaling approximately $1.56
million and supports the equivalent of 50 full time emplovment positions. (Source:
EIS, conducted by RKG Associates.)

13. Please set forth the marketing and advertising that is planned to occur. Please state;
particularly the planned marketing and advertising areas (specify local, regional, state,
national, etc.)

As part of promotional efforts for the Andrew Wyeth: An American Legend exhibit,
as well as for the collaborative events, The Hvde will target multiple, regional
markets throughout the Northeastern United States, as well as in specific
metropolitan areas such as New York and Montreal. Additional promotion will be
conducted in conjunction with institutions loaning artwork to the exhibition at The
Hyvde.

Marketing of the exhibition and related events will include print advertising in both
daily and weekly newspapers:; magazines, and other publications; and interstate
billboards, limited web advertising will also be included. Radio, television and mass
transit, and movie theatre advertising is currently under consideration. Cross-
promotional activities in cooperation with cultural institutions, regional businesses,
and area tourism organizations will be part of the promotional and advertising mix.

Direct mail will be used to target regional bus companies, arts organizations and
museums, and other organizations who regularly schedule arts-related tours.
Multiple printed materials, including bookmarks, brochures and calendars of events
will be disseminated via our collaborative partners, retailers, and tourism-related
organizations.

The Hyde Collection



1I1. EVENT FINANCING INFORMATION

14.

15.

16.

17.

18.

19.

20.

Please set forth the total cost anticipated to be borne by your organization as sponsor for
the event.

$166.375 — Please see attached budget

Please set forth the funding that has been obtained or is expected to be obtained from the
businesses or is expected to be obtained from the businesses, persons, government or
non-profit agencies listed (an attachment may be provided instead of listing the same).

Corporate/Individual Support: $80,000

Foundation Support: $10,000 (Please see attached budget)

Please set forth how much you expect to raise from admission charges or fees earned
from participating vendors.

We expect to raise approximately $50,000 from admission fees. To ensure that all
visitors who desire to experience the show may do so without economic limitation,

the museum will also provide free days and evenings.

Please set forth any other governmental or non-profit group financial assistance you have
applied for (if this is already stated in response to paragraph 15, you need only to state
this).

Please see question #15.

Please set forth the total amount that your organization has calculated that needs to be
raised to fund the event that is currently not available or expected to be available.

The Hvde Collection calculates this amount to be $25.000.00

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

Please see attached budget

Please set forth whether you are requesting payment:
A. (for events of 2 or more consecutive days)
B. _v__ (for events only over long periods of time)

(Choose one)

A. within twenty-seven (27) days of all of the following occurring: (I) conclusion of
the event; and (ii) the furnishing of: (a) a completed and properly executed
County Voucher; and (b) proof (copies of ads, invoices, etc-not paid receipts or
canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement

B. within twenty-seven (27) days of the occurrence of the first day of an event

The Hyde Collection



(where the event is planned to occur over a number of days, weeks, or months), a
portion of the amount payable equal to the amount expended for promotion and
marketing where the County Logo was used as identified in paragraph three 3)
of the agreement not exceeding seventy-five percent (75%) of the amount
payable under the agreement. The balance of the amount due under this
agreement shall be payable at the conclusion of the event under sponsor
furnishing: (i) a completed and properly executed County Voucher and (ii) proof
(copies of ads, invoices, etc-not paid receipts or canceled checks) that the
marketing and promotional opportunities were furnished to the County as
required under this agreement.

IV. WARREN COUNTY AGREEMENT INFORMATION

21. Please state whether you will agree to use the Warren County Tourism Logo with website
provided by the Tourism Department in all advertisements, promotions and marketing
materials distributed for the EVENT where reimbursement is requested and to secure
prior approval by Tourism Department for the use and placement of the logo or if use is
limited to certain promotional material, please describe where and when the logo will be
used.

The Warren County Tourism Logo will be used on and/or included all exhibition
brochures, banners, Exhibition wall text, catalogue, web site, ads, press releases and
other publications.

Please note: Any advertising, promoting, and marketing for the EVENT must include the
Warren County Tourism logo with website to be reimbursed. Additionally, the sponsor
shall provide, at no cost, up to one (1) full page of advertising as shall be requested by the
County Tourism Department for County promotion and/or advertising in the primary
program, directory, magazine or other publication used by the sponsor during the event.

23. Please state whether you have read the standard form County Tourist and Development
Agreement and whether you are willing to be bound and execute the same, should the
County determine to contract with your organization.

Yes. and The Hvde agrees.

I hereby certify that the above statements are true, complete, and correct to the best of my
knowledge and belief,

David F. Setford
TYPE OR PRINT NAME

SIGNATURE

EXECUTIVE DIRECTOR
TITLE

November 30, 2009
DATE

The Hyde Collection



..... “ : ' Andrew Wyeth, American, 1917-2009, The Ledge and the Island,
1937, watercolor on paper, 18 x 23 in., Gift of Mary H. Beeman
to the Pruyn Family Collection, The Hyde Collection, 1995.3.10

Andrew Wyeth, American, 1917-2009, Alvaro and Christina, 1968, watercolor on
paper, 22 13/16 x 28 3/4 in., Museum purchase, The Farnsworth Art Museum,
69.1646

ANDREW

WYETH

AN AMERICAN LEGEND

- N i/

Anrew Weth, American, 1 'I 7-2009, Winter Field, 1942, tempera on panel,

17 1/4 x 41 in,, Gift of Mr. and Mrs. Benno C. Schmidt in memory of Mr. Josiah

Marvek, first owner of this picture, Whitney Museum of American Art, 77.91 TH E HYD E Co LLECTI o N
CHARLES R. WOOD GALLERY

JUNE 12 through SEPTEMBER 5, 2010

Andrew Wyeth, American, 1917-2009, Winter Light (Winter Sunset),

AR 1953, transparent and opaque watercolor over graphite on heavy wove
on panel, paper, 20 x 28 in., Presented to Robert Frost in 1954, on the occasion
32 1/4 x 40 1/4 in., Gift of Mr. and Mrs. Andrew Wyeth in memory of of his eightieth birthday, and given to the College in 1982 by Mr. and
Walter Anderson, The Farnsworth Art Museum, 95.2 Mrs. Edward Connery Lathem, Hood Museum of Art

LB

Andrew Wyeth, American, 1917-2009, Turkey Pond, 1944, tempera



Andrew Wyeth: An American Legend
June 11" through September 5™ 2010

Income
Secured Support:
Business Sponsorship $30,000
Total Support Secured: $30,000
Pending Support:
Individual/Business support $50,000
Foundation $10,000
Ticket Sales $50,000
Total pending: $110,000
Total Income: $140,000
Curatorial Expenses
Catalogue Expenses
Production/Printing 15,000
Travel 600
Rights & Reproductions 3,865
Shipping 1,000
Artwork Crating, Packing, Transit, & Couriers 65,110
Travel and Accommodations Fee 2,500
Photography 500
Graphic Designer 1,500
Installation Costs
Hardware, wood, etc. 1,500
Lighting 500
Paint 1,500
Panels 2,000
Vinyl and labels 500
Insurance 8,500
Education Expenses ' ' :
Performance/ Lecture Fees 2,500
Printing Costs 1,350
Performance Expenses 5.000
Summer Vacation workshop Expenses 3,000
Education Programs 7,200
Art Supplies 1,000
Marketing Expenses
Advertising- print ads, promotions, billboards 25,000
Collaborative Events Schedule Brochure and calendars 10,000
Exhibition Banner 2,000
Exhibition Announcements 3,000
Stationary/envelopes/labels 750
Postage 1,000
Total Expenses $166,375
Total Contract Funding Request $25,000




THE HYDE COLLECTION

FINAL EXHIBITION REPORT
EXHIBITION TITLE Degas & Music
GALLERY Charles R. Wood Gallery
SCHEDULE July 11-October 18, 2009
NUMBER OF WEEKS ON VIEW 14weeks (86 days)
TOTAL GENERAL ATTENDANCE 11779
AVERAGE DAILY ATTENDANCE 140
TOTAL MUSEUM ATTENDANCE 18146
PROGRAMS/EVENTS Title PreOpening GALA
Date June 6
Attendance 250
Title Musical Moments in Time: A
Date Tribute to Degas
Attendance June 21 52
Title Exhibition Preview Reception
Date J uly 10
Attendance 121
Title Exhibition Member Day Opening
Date July 11
Attendance 297
Title Docent Training
Date July 13
Attendance 19
Additional Programs-Pages 2 & 3
GROUP TOUR VISITS Children/School Tours 25
Total Tour Attendance 692
Adult/Motorcoach Tours 25
Total Tour Attendance 492
VISITOR ZIP CODES New York City, LI, and burroughs 279 6%
Capital Region/Hudson Valley 1398 31%
Percentage based 4477 responses to Upstate & Local 1401 31%
visitor zip code survey Westorn New York 119 304
Out of State 1146 26%
I . 134 3%
nternational

PRESS ITEMS: (Attach Photocopies)
PROMOTIONAL MATERIAL: (Attach Samples)

12/01/09 2:21PM




PROGRAMS/EVENTS

Page 2
HYDE FILM & LECTURE Title Film: Madeline
SERIES Date June 18
Attendance 22
Title Film: An American in Paris
Date July 16
Attendance 48
Title Lecture: In the Phantom’s Lair: The
Architecture & Decoration of the Paris
Opera House
Date July 19
Attendance 68
Eitie Lecture: Music and the Impressionists
ate
Attendance ﬁlgguSt 9
gt‘l:e Lecture: The Hydes, Degas, and Music
ate
Attendance ?ugUSt 20
D
'gtze Lecture: Degas & Opera
Afteen dance ggptember 13
Eitie Film: Ratatouilli
(3
A?tendance iep tember 17
Eifie Lecture: Degas & Music
ate
Attendance October 3
94
Eitie Film: Charade
ate
Attendance October 15
22
MISCELANEOUS Program/Presented by Concert/Adirondack Recorder Band
Title Musical Moments in Time: A Tribute
to Degas
Date June 21
Attendance 52
Program/Presented by Cabaret/Crone to Cradle Productions
Tide Chanson Serenade
Date July 18
Attendance 76
Program/Presented by Chamber Music and Reception
Title Degas Among Friends
Date August 7
Attendance 83

12/01/09 2:21 PM




PROGRAMS/EVENTS

Page 3

Program/Presented by Sponsor Reception/The Hyde
Collection

Title Glens Falls National Reception

Date August 12

Attendance 150

Program/Presented by Concert & Reception/Sembrich Opera
Museum

Title Music for Winds and Piano

Date August 15

Attendance 45

Program/Presented by Concert & Reception/Sembrich Opera
Museum

Title From the Paris Opera

Date August 22

Attendance 47

Program/Presented by

Cabaret/Cradle to Crone Productions
Degas: His Love, His Women, His Art

Title

Date August 28

Attendance 144

Program/Presented by Silent Film/Sembrich Opera Museum

Title Phantom of the Opera with Organ
Music

Date August 29

Attendance 75

Program/Presented by Family Program/The Hyde Collection

Title Discovery Day: Degas & Music

Date August 30

Attendance 30

Program/Presented by Networking/The Hyde Collection

Title Hyde After Dark

Date September 3

Attendance 102

Program/Presented by Concert/de Blasiis Chamber Music
Series

Title The Waldon Chamber Players

Date October 5

Attendance 69

Program/Presented by Concert & Lecture/Lake George
Chamber Orchestra

Title Degas’ Muses: Considering Music and

Da poetry in the Artist’s Life

ate

Attendance October 18

174

12/01/09

221 PM




The Hyde Collection
2009 Board of Trustees

Beth 8. Saunders — Chairman
Community advocate & patron of the arts
Queensbury, NY

Michael P. Brassel — Treasurer
Senior Vice President

Glens Falls National Bank & Trust Co.
Glens Falls, NY

Hon. J. Timothy Breen
Warren County Family Court
Lake George, NY

Bernard R. Brown — immediate Past Chairman
Brown and Fitzgeraid, P.C.
Latham, NY

Tenée Rehm Casaccio, AlA

_ Senior Vice President

JMZ Architects and Planners, P.C.
Glens Falls, NY

John K. Desmond lli

Vice President

Delta Holdings (Desmond Hotels)
Albany, NY

Michael J. Gardner, MD
Immediate Past President
Prime Care Physicians P.C.
Albany, NY

Anne B. Herlihy
Community advocate & patron of the arts
Glens Falls, NY

Sean L. Hickey

Sr. Vice President & Director
Rose & Kiernan, Inc.

East Greenbush, NY

Jennifer Hogan, Ph.D.
Community advocate & patron of the arts
Glens Falls, NY

Milly Koh

Exchange Program Coordinator & Translator
Psychotherapist

Glens Falis, NY

Kate Leavitt

Skidmore College

Chair, Department of Art and Art History
Saratoga Springs, NY

Rev. 4/16/09

Beverley Mastrianni
Artist
Saratoga Springs, NY

Thomas F. McGowan
Superintendent

Glens Falls City School District
Glens Falls, NY

Richard M. Meyers, Esq.
Meyers & Meyers, LLP
Albany, NY

Ed Mitzen

Owner

FingerPaint Marketing, Inc
Saratoga Springs, NY 12866

Evelyn Muller
Associate Broker
Warburg Realty Partnership, Lid.

Frank Pusateri
President, Adirondack Portfolio Management, Inc.
Cleverdale, NY

Michael S. Rapaport, Esq. - Secretary
Rapaport Brothers PC
New York, NY and Lake George, NY

Alan E, Redeker — Vice Chairman

President, Glens Falls Lehigh Cement Co. (retired)
Redeker Management Consulting

Queensbury, NY

Mary W. Renz
Life Trustee
Monroe, CT

Chris Scoville
Owner and President
Scoville Jewelers
Glens Falls, NY

Candace Wait

Program Director

The Corporation of Yaddo
Saratoga Springs, NY

Charlotte Pruyn Whitney
Business Owner & Hyde Family Member
Glens Falls, NY



THE HYDE COLLECTION

Is a 501(c)(3) not-for-profit organization with a mission “...to
promote and cultivate the study and improvement of the fine
arts, for the education and benefit of the residents of Glens
Falls and vicinity and the general public.”

Offers access to a collection of nearly 3,000 objects, includ-
ing artwork by acclaimed artists such as Rembrandt, Degas,
Renoir, Picasso, Homer, Kandinsky, Calder, and more, as well as
antique furnishings and decorative arts.

Provides educational opportunities to over 8,500 children and
families each year through School Programs, ArtFull After-
noons, Tours for Tots, the newly launched Discovery Program,
and other specialized offerings.

According to a report completed by Champions of Change, students
with high levels of arts participation outperform “arts-poor”students
by virtually every measure, and effective youth arts organizations build
strong pro-civic and pro-social values in young people, enhancing op-
portunities for youth to reshape the climate of their neighborhoods.

Presents six to eight world-class special exhibitions annually
and a Regional Juried High School Art Exhibition that highlights
the impressive talents of area youth.

Has a regional economic impact totaling approximately $1.56
million and supports the equivalent of 50 full time employment
positions. (Source: EIS, conducted by RKG Associates.)

Welcomes an average of 30,000 to 40,000 visitors per year. 35%
are coming from Warren, Washington, and Saratoga Counties,
25% from the capital district, and 13% from miscellaneous ar-
eas of New York State. The remaining 27% are visiting from
other U.S. states or countries.

Remains admission free to ensure equal access for all.

Relies significantly upon the support of individuals and busi-
nesses to make all of the above possible.




THE HYDE COLLECTION

December 4, 2009

Leisa Grant, Principal Account Clerk
Tourism Depariment

Warren County Municipal Center
1340 State Route 9

Lake George, New York 12845

Dear Ms. Grant, Chairman Monroe & Members of the Warren County Board of Supervisors:

On behalf of The Hyde Collection’s board of trustees, members, and visito;s to the
museum, | would like to thank the Warren County Board of Supervisors for supporting
our Degas & Music exhibition. The Hyde is dedicated to creating exhibitions of regional
and national significance, and aims to be a leader locally and regionally, among a
handful of art museums in New England and northern New York that are nationally
recognized for their excellence and for their cultural and economic impact.

I have enclosed a final performance report for our Degas & Music exhibition and
“Season of Degas” Cultural Events.

Again, thank you for your generous support.

Sincerely,

-

Christine Dawson

Director of Development
518-792-1761 ext. 36
cdawson@hydecollection.org

161 Warren Street - Glens Falls, New York 12801 - Tel 518.792.1761 - Fax 518.792.9197 - www.hydecoliection.org
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MUSEUM ATTENDANCE & DEMOGRAPHICS
July—October 2009 Degas & Music

TOTAL VISITORS 18,146 TOTAL WEB SITE VISITORS 15,632

Geographic Data: Visitors* area of residence
31%  Greater Glens Falls area
31%  Capital District Area
9%  other areas of New York State including NYC
11%  New England States
13%  Other U.S. States

4% International
*Based on visitors sharing zip code information

Group Tour Visits: Children/School Tours: 25
Total Tour Attendance: 692
Adult/Motorcoach Tours: 25
Total Tour Attendance: 492

Season of Degas participant attendance*
92% reported attendance same or greater than last year
54% citing greater attendance than in 2008

8% noting that attendance was up considerably.
* of Season of Degas organizations who participated in a Hyde survey

THE HYDE COLLECTION Is a 501(c)(3) not-for-profit organization.

The Hyde Collection’s mission today is to be an art museum in a historic house complex that is unique be-
tween Manhattan and Montreal, committed to developing and highlighting a collection of international
importance, creating exhibitions of regional and national significance, while providing invigorating educa-
tional programs to its core local audiences and communities. In all its activities, The Hyde Collection aims
to be a leader locally and regionally, among a handful of art museums in New England and northern New
York that are nationally recognized for their excellence and for their cultural and economic impact.

Hyde Community Contributions

Offers access to a collection of nearly 3,000 objects, including artwork by acclaimed artists such as
Rembrandt, Degas, Renoir, Picasso, Homer, Kandinsky, Calder, and more, as well as antique
furnishings and decorative arts.

Provides educational opportunities to more than 8,500 children and families each year through
School Programs, ARTfull Afternoons, Tours for Tots, the Discovery Program, and other special-
ized offerings.

Presents six-to-eight, world-class special exhibitions annually and a Regional Juried High School
Art Exhibition that highlights the impressive talents of youth from five area counties.

Has a regional economic impact totaling approximately $1.56 million and supports the equivalent
of 50 full-time employment positions. (Source: EIS, conducted by RKG Associates.)




The Hyde Collection’s
Degas & Music Final Performance Report

Qutcomes:

The Degas & Music exhibition and “Season of Degas” cultural events exceeded our original
expectations and goals for the proposed project. To enhance the experience of regional visitors
and tourists during Degas & Music, The Hyde Collection collaborated with area arts and
community organizations to present the Season of Degas - a full summer/fall calendar of Degas-
related events. The Season schedule included musical performances, lectures, and family events
complementing the exhibition. Nearly 100 events performed or hosted by over 40 participants at
21 venues in 5 counties from May through October 2009. As far south as Union College in
Schenectady and as Far North as The Adirondack Lakes Center for the Arts in Bilue Mountain Lake.

Our Marketing efforts went to target visitors from outside of the Glens Falls Area. We were
very successful in bringing this audience to our programs.

Total Museum Attendance: 18,146

Visitor Demographics:

31% Greater Glens Falls Area

31% Capital District Area

9% other areas of New York State including NYC
11% New England States

13% Other U.S. States

4% International

e During the exhibition schedule The Hyde provided programs to over 25 school groups
serving over 692 students from throughout our region.

e 25 Group Tour Visits with a total tour attendance of 492 visitors.

e The Hyde Collection gained 450 new members during the exhibition. Over 42% of these
new members reside in the Capital District.

Attached are the final reports for attendance, sample ads, and budget/expenses.



A The Hyde Collection
Statement of Activities

Degas Music Exhibition and Season
December 1, 2005 - October 18, 2009

Revenue and Support

Individual support 120,748
Total Business Support 113,004
Total Government Support 83,750
Total Foundation Support 38,850
Admission Fees 80,876
Gifts-in-Kind 46,279
Catalogue Sales 8,985
Tours 5,711
Concert & SPAC event (net of expenses) 4,598
Total Revenue and Support 502,798
Direct Expenses
Artwork loan fees, crating, packing, transit and couriers 155,377
Total Marketing Expenses 92,488
Guest Curators Fee, Travel and Accomodations 55,171
Insurance 49,928
Total Additional Staff 37,410
Total Catalogue Expenses 24,630
Installation costs 11,280
Total Education Expenses 5,855
Merchant Discount fees 1,123
Curatorial Expenses 1,982
"Front of House" facilities expenses 483
Total Direct Expenses ' 435,727
Indirect costs (15%) 67,071
Total Expenses 502,798
Change in Net Assets 3 (0)

Certification: We certify that the above information is true and correct, and that all expeditures were incurred solely for
the purposes of the above project during the project period, in accordance with the condition of the award.

Project Director:__David FW' Date: // / 2—7'1 ("7,
Signature: e { == / /
Fiscal Agent:___Lynne Mason Date:__\¢ \3 ol Q\cf

Signature: ‘\g AEW\M
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Degas Ads/Promo Combos

Media Type/Outlet

Ad type/size

iarket

Daily Newspapers

Post-Star

2 col. X 5" - Thursday Go section - 6 ads total

Glens Falls/Lake George region

Times Union

1/8 p - Travers & Saratoga Style sections, 1/4
page in Preview (7 insertions) & 100,000 target
impressions - TU online targetted to arts patrons
via Yahoo

Capital District - full run of paper

Saratogian's Spirit of Saratoga mag.

1/3p ads

Saratoga Springs & surrounding areas

The Gazette 64 inches total Schenectady area

NY Times 2colx2” National

Weekly Newspapers

NYS Weeklies 2 colx 2" 250 NYS Weeklies inc. Manhattan and Long Island
- NYPA package - same week

The Chronicle 1/8p Glens Falis/Lake George region

Lake George Mirror 1/8p Glens Falls/Lake George region

Metroland 1/6 p Capital District and surrounding areas

Magazines

The Art Guide /4 p. w/ listing 300 Galleries, art associations & museums in CT,
MA & Southern NY - Dist. 10k copies/month

Destinations - Bus Assoc. 1/16p Northeast

Hudson River Museum & Gallery Guide 1/2 p. Hudson Valley, Berkshires, CT

Saratoga Femme i/4p Saratoga

Saratoga Living 1/3 p.sq. Saratoga + tourists - summer edition

New York by Rail - Amtrak travel guide for NY to C41/4 p.

NYC to Montreal

Spirit of Saratoga 1/3 p.msq. Saratoga Springs + tourists
Art New England listing Northeast

Saratoga (magazine) 1/2 p 4-color saratoga and surrounding region
Art Times 1/8 p. col. Hudson Valley & Metro NY
Adirondack Life 1/6mB&W Northeast - 50-60Kcirc.
Capital District Homestyle 3/10 p. Capital District

Art New England 1/6 p. color Northeast/New England
Berkshire Homestyle

Artin America

Capital Region Living 1/12 p. 7-county region

Capital Region Magazine 1/2 p color Capital region

The Magazine Antiques

specialty index listing and web listing

Wide - regional

Country and Abroad

1/4/p B&W

CT, MA, and NY arts/travel

Movies/Theaters/Perf.Arts

The Spectrum - on screen

Capital District - upscale

Williamstown Theatre Festival 1/8 p. col.

Adirondack Theatre Festival 1/2 p B&W only Local theater audiences

Lake George Dinner Theater full page Regional theater audiences

Outdoor/Billboard

Lang Media 1ig. bulletins Capital district - 2 placements/ [-90 August, | -
787 September

Web

Adirondack Regional Tourism - ARTC Group Listing/Link Adirondack region +

Saratoga Living (See print listing above)

Times Union (See print listing above)

Broadcast

WAMC Public Radio Sponsorship Acknowledgement Northeast - public radio listeners

Local 8 15-second spots - Sept. Local

CBS 6 15 sec. spots - AM News - two week exhibit- Upstate NY inc. Capital District, + Western

opening run - Plus 72 in-kind PSAs

Vermont and Massachusetts

North Country Public Radio

10 sec. underwriting spots - 5 weeks - Aug
through 1st wk Sept.

Upstate NY inc. Capital District, + Western
Vermont

CH-K6/9/2009DegasAdReport609




Degas Ads/Promo Combos

Misc. Outlets

GF Trolley Interior ad sign GL/LG

GF City Map Biz card Glens Falls/Lake George region
Group Tour Guide - Warren County Listing/Link 1600 motor coach tour operators

Regional Chamber Montrea! Travel Show

Degas brochure distribution

Touists and Tourism companies

Season of Degas partners

NOTE - All Partners rec. calendars and
bookmarks for promotion of entire Season (Ads
noted are additional promotion)

Adirondack Region Textile Artists Alliance

Adirondack Repertory Dance Theater

Adirondack Theater Festival 1/2 p. Glens Falls/Lake George region
Chapman Museum, The

deBlasiis Chamber Music Series

Glens Falls Symphony Orchestra 1/4 p. 2008-2009 season playbiil
Hubbard Hall

Lake George Chamber Orchestra

Lake George Opera 1/4 p. Program

Lake George Opera at Saratoga 1/3 p. vertical Program

Lower Adirondack Regional Arts Council

Full page color insert

Hard copy calendar insert

Music from Salem

North Country Arts Center

Princess Grace, Inc.

Saratoga Chamber Players

SPAC

1/2 p. full color

Classical series programs

Seagle Music Colony

Sembrich Opera Museum

Glens Falls/Lake George region

Shirt Factory, The

SPAC

Saratoga + Cap. District, tourists

Union College

World Awareness Children's Museum

CH-K6/9/2009DegasAdReport609




July 12- October 18, 2009

A first-time exhibition of
music-inspired works by
French Impressionist
Edgar Degas

EXCLUSIVELY AT

THE HYDE COLLECTION

161 Warren Street, Glens Falls, NY 12801
518-792-1761 » www.hydecollection.org

General admission - $10, Student/Senior - $8,

Hilaire Germain Edgar Degas, French, 1834-1917, Member - 5, Children under 14 free
Café Singer, 1879, oil on canvas, 21 1/16 x 16 7/16 in.,
Bequest of Clara Margaret Lynch in memory of

John A. Lynch, 1955.738, The Art Institute of Chicago,
Photography © The Art Institute of Chicago

MUSEUM HOURS

Tuesday - Saturday 120 am - 5 pm;
Sunday noon - 5 pm

SPONSORED BY °
Glens Fulls National - JaeSeerceas

Bank and Trust Company VisitLakeGeorge.com

THE
ADIRONDACK Alfred Z. Solomon Charitable Trust

RIJSTEOMENY New York Council for the Humanities



THE HYDE COLLECTION

THANKS ALL OF OUR

CONTR!BUTORS

SEASON OF DEGAS PARTICIPANTS

Adirondack Community College
Adirondack Lakes Center
forthe Arts
Adirondack Recorder Band
Adirondack Region Textile
Artists Alliance
Adirondack Repertory
Dance Theater
Adirondack Theatre Festival
Bolton Free Library
Michael Cassin, The Clark
Chapman Historical Museum
City Park of Glens Falls
Cradle to Crone Productions
Crandall Public Library
de Blasiis Chamber Music Series

Glens Falls City Hall Gallery

Glens Falls Hospital

Glens Falls Symphony Orchestra

Guild of Adirondack Artists

Hubbard Hall

Hudson Falls High School

Lake George Chamber Orchestra

The Lake George Club

Lake George Opera at Saratoga

Lower Adirondack Regional
Arts Council

Music from Salem

Tom Myott Gallery

North Country Arts Center

The Philadelphia Orchestra

Princess Grace, Inc.

Glens Falls Ballet & Dance Center The Queensbury Hotel
ADOPT-A-DEGAS SUPPORTERS

Anonymous

Jeanne and Bernie Brown

Susan Cook

Gary and Nancy DiCresce

Marjio Dougherty and
Norman Bauman

Nancy Eustance

Dr. Michael Gardner

Herlihy Family

Torn and Sally Hoy

Vincent and Milly Koh

Mary Lou Lamb

Gilens Falls National

Bank and Trust Company

Tom and Gloria Lapham
Ruthann Marcelle and
Paul Gozemba
North Country Sports
Medicine, PLLC
Evie and Skip Muller
Mr. and Mrs. Theodore F. Newlin li
Michael and Jo-Ann Rapaport
Peggy and Bob Reid
Ron and Michele Riggi, Vince
Riggi and Patty Rich
Michael and Margie Rotchford

Red Fox Books
Saratoga Chamber Players
Saratoga Performing Arts Center
Barrymore Lawrence Scherer,
New York Council for
the Humanities
Seagle Music Colony
Sembrich Opera Museum
The Shirt Factory {16 shops/artisans)
Third Thursday Art Walk of
Downtown Glens Falls
Union College
WAMC
Charles R. Wood Theater
World Awareness Children’s Museum
Peter Wynne, Lecturer

Alfred and Ann Ruesch
Beth and Richard Saunders
Edward H. Scheid, Jr., M.D. and
Sara C. Scheid, M.D.
Mr. and Mrs. Richard Snelbaker
Tom and Ruth Soule
The Hyde Collection
Board of Trustees
The Hyde Collection’s Docents
The Hyde's Impressionist Journey
Travelers

EXHIBITION SPONSORS

\DIRONDACK
RUST CoMpaNy

1 NER YORKYS ATHRL
vk ahe

LA[(EGE“RGEARH\

SUPPORTING EXHIBITION SPONSORS
Alfred Z. Solomon Charitable Trust, Robert Lehman Foundation, Senate Initiative Grant sponsored by
Senator Betty Little, New York Council for the Humanities, The Charles R. Wood Exhibition Fund

MEDIA SPONSOR
The Chronicle
ADDITIONAL SUPPORT

CBS &, C.R. Bard, Inc, Lubin Foundation, Price Chopper's Golub Foundation,
Sandy Hill Foundation, Stewart’'s Shops, Time Warner Cable, WAMC

161 Warren Street, Glens Falls, New York 12801 « 518-792-1761 « vvww.hydecollection.org




Tuesday through Friday, August 25-28, 2009

Show your Lake George hotel key or room confirmation print-out for
half-off general admission to our exclusive Degas & Music exhibition.

Pay only $5 for each adult and child 14 and older.

Children under 14 free.

MUSEUM HOURS
Tuesday - Saturday 10 am - 5 pm; Sunday noon - 5 pm

THE HYDE COLLECTION

161 Warren Street, Glens Falls, NY 12801
518-792-1761 « www.hydecollection.org

SPONSORED BY

AD SPONSOR

LAKEGE!

HEE 05

Glens Falls Nutic

Ak anad ot Cumpers

New York Council for the Hwmanit Alfred 2. Solomon Charitable Trust




Edgar Degas, (French 1834-1917), Violinist and Young Woman, ¢..1871. Oil on canvas, 18 1/4'x 22 in. The Detroit Institute of Arts;
Bequest of Robert H. Tannshifl (70.267)

A first-time exhibition of
music-inspired works by
French Impressionist Edgar Degas

EXCLUSIVELY AT

THE HYDE COLLECTION

161 Warren Street, Glens Falls, NY 12801
518.792.1761 » www.hydecollection.org

General admission - $10, Student/Senior - $8
Member - $5, Children under 14 free

MUSEUM HOURS
Tuesday - Saturday 20 am - 5 pm; Sunday noon - 5 pm

k4
s

THE .
SPONSORED BY - AGIRONDACK  (flens Falls Nafional  LEGSESRGEARES - MEDIA SPONSOR
‘ S

RUST( OMPANY Bavkard Trant Coepan) Wi aheGizorgranan

New York Council for the Humanities  Alfred Z. Solomon Charitable Trust




- OCCUPANCY TAX SCORING SHEET @

G- 1122 Weeeedd

APPLICANT: [BRE GEvace AATS PRISECT, (T,

DATE APPLICATION RECEIVED: ' 132/

APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO
POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




}L/) RECEIVED NV 30 2003
éf“;:.:« 7 /

N

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

L A. Please set forth your complete corporate, association or group name.
,’__LJLKf é/,&félk A—r"‘\'s P‘ﬂ]{cj\; N -
B. Please set forth the name of the event for which you wish to contract with

Warren County.
 Lake Beorre Saze Weekond

C. Please set forth the contract amount you propose to be paid by the County

toward the eventx

/1’1 dﬂ& : oe

2. Is t}}?@ve name the only name you conduct business or fund raising under?
X

es No. IfNo, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

New ({NVL

4. Please set forth your organization’s principal business address.

‘ ] Am\—wrs‘f' \Q‘h‘,e[r‘ LafCe &apvg/ N'q 129¢S

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is aneed for presentations before County Committees

7:\Shared\2008Docs\Occupancy Tax\2007 Occ Tax Funding\FundingApp2007.wpd\tmc\
2/15/08




II. EVENT BACKGROUND INFORMATION

or other questions).

Sohw Sf‘rm? L68-2616
Lube beacge it Projed 4 hmbecst 3.
Lafie bt ,M?' 12 84S

6.

10.

(Continued on next page)

7\Shared\2008Docs\Occupancy Tax\2007 Occ Tax Funding\FundingApp2007.wpditme\
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Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

Seit: /8Y 14, 2010

Please set forth the planned location of your event.

S/\c'pmﬂ P@r{g (o &, Lake 6ur7~e

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
2 Doy, 7 comeerls /mTomImmr7 JazZz-

Free admd$s/ 4

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

Villioe of Letee Beocpe, Towv o (e Beorse,

N 5ot onTle TS, 21dsiael ¥ busivess Sopool? |

Please set forth the number of attendees projected to attend the event.

3800~}




11.

12.

13.

Im.  EVENT FINANCING INFORMATION

Please state whether this is a one-time event in Warren County or whether you plan

future events.

20/ /p;‘%/ﬁ( ‘?Zf?ﬂt Apor il edamT

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

W, zsf'm@?? Yoo Fp Svo_Fopms il 4 /‘mﬁ/ 4)@7’@
rlaled 2 7 Tazz 7 _4/7‘\/4/ leot_with O Twe o
Thves AN 675'7 A wplon Stvem GovieerlS

proe o duys s ¢sTmaled &7 400 Ne reqularly

/

Pt o 55 Yrom FA, /U3 /U?C)C’V’ b7 Aoy (7“54‘8 O5Tr %
wchee and. OnTRvt

Please set forth the marketing and adver’usmg that is planned to occur. Please state,

particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

Al podia - we mar/u{'*/nw ﬂyéﬁ/ﬂ/\m 6 ¢xfeen
Proy v eet ‘/ Conedq, Bl judbud DL, (adiy, TV
"M%’I’eus, 7//(4/«3 agréz'f ﬂur/ﬂv{fﬂza £

14.

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpd\itmc\
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Please set forth the total cost anticipated to be borne by your organization as sponsor

T




15.

for the event.

* (2500

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

Lom firmed - Toufvitus? triteibufor ;20¢3,le{5 Cpncil o0 T fiks" G200

16.

17.

18.

19,

/ﬂrolcd‘fd Village o Ly Brorpe: 7000, o d Ly Bty > B o]
Fregram bovk ads Y00/ NW&:& 6556067

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

Free admgsta s Venders (bW (/MXW>Q%’D =f

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).

ps sTated v (5

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

J /a?,. 200

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)

7\Shared\2008Docs\Occupancy Tax\2007 Occ Tax Funding\FundingApp2007 wpditme\
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Warren County budget for 2010 Lake George Jazz Fest

Income

private donors

NYS Council Arts
Village Lake George
Town Lake George
Program ads
Merchandise sales
vendors

Total Income

Expense
administrative costs
artistic fees
technical fees
merchandise
BMI/SESAC license
travel

housing & food
marketing & printing
equipment rental
supplies

phone & postage
ad sales commision
miscellaneous
Total Expense

deficit before request

$20,500.00
$6,000.00
$7,000.00
$6,000.00
$5,400.00
$5,000.00
$600.00
$50,500.00

$9,600.00
$27,500.00
$2,400.00
$4,000.00
$400.00
$500.00
$2,800.00
$12,350.00
$1,000.00
$200.00
$600.00
$850.00
$300.00
$62,5600.00

$12,000.00



ML

IV.

EVENT FINANCING INFORMATION (Continued)

(For events of 2 or more consecutive days)

20.  Please se‘t/fyﬂx whether you are requesting payment:
A.
B._

(For events only over long periods of time)

(Choose One)

A.

within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with

website provided by the Tourism Department in all advertisements, promotions and

marketing materials distributed for the EVENT where reimbursement is requested

and to secure prior approval by Tourism Department for the use and placement ofthe

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

We @ grer 77 a4 WW C,ﬁv'ffy %]‘Cm Z&J@

ﬁ/% 24 /f,r:)\ff/“/ﬁz, g Macleloes

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of

7Shared\2008Docs\Occupancy Tax\2007 Oce Tax Funding\FundingAppZOO?.wpd\tmc\
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22. Please state whether you have read the standard form County Tourist and
Development Agreement and whether you are willing to be bound and execute the

same, should the County determine to contract with your organization.
We AW‘C rM A’ﬂtr/x.mdj/ M /M// /%W/‘w
wl#\ aff r{ﬁ"m(ao\w\f; /

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
NBDH N STrang

TYPE OR PRINT NAME

W S@M

SIGNATU%{E
Dol Ve Dl

TITLE

Mbzn b 302009

DATE

7Shared\2008Docs\Occupancy Tax\2007 Oce Tax Funding\FundingAppZOO?.wpd\tmc\
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OCCUPANCY TAX SCORING SHEET

Ao AG C/On\mw\hrj BAND Fesriva

APPLICANT: [BdeE LEVAGE 0 vemmus T BAND

N
(V'

DATE APPLICATION RECEIVED:

APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO

POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
Lake George Community Band, Inc

B. Please set forth the name of the event for which you wish to contract with

Warren County.
2010 Lake George Community Band Festival

L Please set forth the contract amount you propose to be paid by the County

toward the event.

$3,000
2. Is the above name the only name you conduct business or fund raising under?
Yes O No. IfNo, please provide all other names you use for business and
fund raising purposes.
3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

October 14, 2003

4. Please set forth your organization’s principal business address.

P.O. Box 453
Lake George, New York 12845

5 Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tme\
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or other questions).

Allen Wadler (Treasurer) --25 Masters Common North
Queensbury, NY 12804

(518)761-9466  alrew@roadrunner.com

. EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

July 17 and July 18 2010

Please set forth the planned location of your event.

Shepard Park, Lake George, NY

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
The festival attracts about 10 bands and ensembles from NY, the surrounding states and Canada.

Each band plays a concert and there is a joint appearance.

It enhances area music and provides a significant entertainment venue to the band's personnel and family and to area visitors

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
Member of Association of Concert Bands

Please set forth the number of attendees projected to attend the event.
5,000 (with some redundancy) plus 500 musicians and family.

(Continued on next page)

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
We plan to continue to host and participate in the festival.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
See Att. A. This represents an actual Zip Code count at one or our concerts.

Itis believed to be representative. Based on 2009 Festival count there is an average of 300 at each concert. (Good Weather)

There are about 16 concerts or close to 5,000 attendees.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

See Att. B

.  EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.

$9,000

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

See Att. C

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

We require a $150 fee from each participating band. We estimate 10 bands. There is no fee for the concerts.

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only
to state this).

See Att. C

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

$3,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures. :
ATT: D

(Continued on next page)
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. EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A.

() (For events of 2 or more consecutive days)

B. O (For events only over long periods of time)
(Choose One)

A.

within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with

website provided by the Tourism Department in all advertisements, promotions and

marketing materials distributed for the EVENT where reimbursement is requested

and to secure prior approval by Tourism Department for the use and placement of the

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

We agree to use the Warren County Tourism Logo

Please note: Any advertising, promoting and marketing for the EVENT must

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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22.

advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
Yes and Yes

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Allen Wadler
TYPE OR PRINT NAME

(000, _ (2000

SIGNATURE

Treasurer

TITLE

November 23, 2009

DATE
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LAKE GEORGE COMMUNITY BAND
AUDIENCE ZIP CODES

Canadian Postal Codes

13027
13037
13057
13063
13063
13069
13069
13090
13132
13132
13135
13219
14067
14467
14469
14472
14485
14487
14506
14534
16237
18950
20996
29631
29909
34481
48653

Zip Codes
00000-09999 10000-12999 13000-48653
01201 10128
01223 10516
01226 10583
01230 11204
01235 11350
01238 11360
01550 11967
02878 12020
06001 12027
06010 12043
06019 12085
06052 12074
06057 12203
06109 12208
06304 12304
06331 12306
06348 12306
06355 12306
06378 12306
06417 12306
06450 12307
06451 12309
06457 12309
06479 12516
07801 12585
08826 12771
08827 12801
12803
12804
12809
12814
12817
12824
12825
12827
12831
12833
12834
12838
12844
12845
12864
12866
12885

12953

K1H5W4
K1VBN8
K1Z5Y2
K2G2Y4
K2G4W9
K2HS5E4
K2J1M1
K2J3Y8
K2L3A5
K4A3C9
K4M1H1
K7C4N1

Other
"Costa Rica"
"Yonkers"



ATl

Press releases to Post-Star, The Chronicle, Adirondack Journal,
Lake George Mirror and local radio and TV stations.

Paid advertisements in local papers including Post-Star,
Adirondack Journal, Lake George Mirror, Saratogian, Times
Union and local radio and TV.

Design, print and distribute posters throughout the area.



ATT C

Estimated 2010 Funding

Village of Lake George $2,000 Hopefully?
Warren County Grant
Corporate Contributions/Program Ads $2,000
individual Contributions $500
$4,500
[ -
Plue 15T $ 1,570
ey ]l@\/\ %V‘-Q-B - IS

Ve 6077



AT D

Preliminary 2010 Festival Budget

Festival Income (w/o county)

Village of Lake George

Town of Lake George

Warren County Grant

Corporate Contributions/Program Ads
Individual Contributions

Registration Fees: 10 Bands @ $150

Festival Expenses

Admin, Supplies, Copying, Postage
Welcome gifts

Programs: Design and Printing

Music For Joint Performance

Audio and CDs

Advertising and Printing

Mixer and Performance Review

Ice Cream Social

LGHS Custodians For Rain Contingency

$2,000
$0

$2,000
$500
$1,500

$6,000

$250
$500
$1,250
$200
$1,500
$2,500
$2,500
$200
$100

$9,000



OCCUPANCY TAX SCORING SHEET

o0 cuumnmn G v Hoan ;4-"3 COoVEER T SeriesS

APPLICANT: Lo e Gehee Commud ity BAND
-~

DATE APPLICATION RECEIVED:__&/Vi<

APPLICATION MEETS 50% INVESTMENT CRITERIA YES - NO
POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

- AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A Please set forth your complete corporate, association or group name.
Lake George Community Band, Inc

B. Please set forth the name of the event for which you wish to contract with

Warren County.
2010 Summer and Holiday Concert Series

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$4,000
2. Is the above name the only name you conduct business or fund raising under?
Yes O No. IfNo, please provide all other names you use for business and
fund raising purposes.
3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

October 14, 2003

4. Please set forth your organization’s principal business address.

P.O. Box 453
Lake George, New York 12845

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees
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IL

or other questions).

Allen Wadler (Treasurer) --25 Masters Common North
Queensbury, NY 12804

(518)761-9466  alrew@roadrunner.com

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

See AttE

Please set forth the planned location of your event.

See AttE

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
The 3/15 concert is to honor our military.

The July and August concerts are to provide entertainment
to area visitors and locals.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
Member of Association of Concert Bands

Please set forth the number of attendees projected to attend the event.
500 per concert at Shepard Park (7 concerts/year), 300 per concert at the Wood Theater

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
We plan fo continue the band and its concerts

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
See Att. A. This represents an actual Zip Code count at one or our concerts.

It is believed to be representative.

The average of 500 attendees per Shepard Park concert is obtained by periodic count.

(This number is with reasonable weather)

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

See Ait. B

OI.  EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.

$14,000

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

See Att. C

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
None

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only
to state this). '

See Att. C

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

As stated in Att C, the 2010 funding is highly uncertain.
We estimate we will need an additional $4,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

Seoe ATT. D '1caY‘ ounse }Quag @tc)wd

AT € fov Tocoa estimatze -

(1 Continued on next page)
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L EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A.

(For events of 2 or more consecutive days)

B. (o (For events only over long periods of time)
(Choose One)

A.

within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV. WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with

website provided by the Tourism Department in all advertisements, promotions and

marketing materials distributed for the EVENT where reimbursement is requested

and to secure prior approval by Tourism Department for the use and placement of the

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

We agree to use the Warren County Tourism Logo

Please note: Any advertising, promoting and marketing for the EVENT must

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
Yes and Yes

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Allen Wadler

TYPE OR PRINT NAME

SIGNATURE

Treasurer

TITLE

November 23, 2009

DATE
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Attachment E: 2010 Concert Dates

March 5: Armed Forces Day Concert, Charles Wood Theater,
Glens Falls NY

July 1, 15, 17, 29, August 5, 12: Summer Concert Series,
Shepard Park, Lake George, NY

December 7: Holiday Concert With Adirondack Voices,
Methodist Church Glens Falls NY

December 12: Holiday Concert,
Charles Wood Theater, Glens Falls NY



ATT Fro

LAKE GEORGE COMMUNITY BAND
AUDIENCE ZIP CODES

Canadian Postal Codes

13027
13037
13057
13063
13063
13069
13069
13080
13132
13132
13135
13219
14067
14467
14469
14472
14485
14487
14506
14534
15237
18950
20996
29631
29909
34481
48653

Zip Codes
00000-09999 10000-12999 13000-48653
01201 10128
01223 10516
01226 10583
01230 11204
01235 11350
01238 11360
01550 11967
02878 12020
06001 12027
06010 12043
06019 12065
06052 12074
06057 12203
06109 12208
06304 12304
06331 12306
06348 12308
06355 12306
06378 12306
06417 12306
06450 12307
06451 12309
06457 12309
06479 12516
07801 12585
08826 12771
08827 12801
12803
12804
12809
12814
12817
12824
12825
12827
12831
12833
12834
12838
12844
12845
12864
12866
12885

12953

K1H5W4
K1V6N8
K1Z5Y2
K2G2Y4

K2G4W9
K2H5E4
K2J1M1

K2J3Y8
K2L3A5
K4A3C9

K4M1H1

K7C4N1

Other
"Costa Rica"
"Yonkers"



ATl B

Press releases to Post-Star, The Chronicle, Adirondack Journal,
Lake George Mirror and local radio and TV stations.

Paid advertisements in local papers including Post-Star,
Adirondack Journal, Lake George Mirror, Saratogian, Times
Union and local radio and TV.

Design, print and distribute posters throughout the area.



ATT C

Larac $1,000
Town of Lake George $3,000
Village of Lake George $6,000
Warren County $1,000
Charles Wood Foundatic  $4,000

Above is the government and non-profit agencies funding the band has received in 2009.
We have been told informally that these grants will be signifcantly reduced for 2010.

(The Town has informed us unofficially we will not be funded)
(The Wood Foundation funding will be lower.)

Our guess is, excluding the county, we will get at most $10,000
=~



ATT D

2010 Preliminary Expense Budget

Office Supplies, Postage $200
Advertising and Printing $3,000
Concert Audio $2,300
Van Rentals $500
A/F Day Concert VFW Donation $100
Insurance $800
Memberships and Dues $400
LGHS Custodian Fees $200
Band Shirts 25X$20 $500
Purchase Music $500
Copy Music $400
State Fees $100
Annual Awards Dinner $2,000
(New) Band Director Stipend $3,000

Total $14,000
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Gimmner. ConeRRT  SeRies

APPLICANT: LAKe ) GE IR G-E FoRwnen 1] , N,

DATE APPLICATION RECEIVED: "[50f0c

APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO

POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




|

RECEIVED Nov 3 0 2009

\

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY

UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L

ORGANIZATION AND CONTACT INFORMATION

1.

N

A. Please set forth your complete corporate, association or group name.

Lake George Forum lll, Inc.

B. Please set forth the name of the event for which you wish to contract with

Warren County.
Summer Concert Series at the Lake George Forum

C. Please set forth the contract amount you propose to be paid by the County

toward the event.
$5,000 per concert with a 6 concert series - $30,000

Is the above name the only name you conduct business or fund raising under?
@ Yes _Q No. If No, please provide all other names you use for business and
fund raising purposes.

If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
New York. Same as above.

Please set forth your organization’s principal business address.
2200 State Route 9

Lake George, NY 12845

Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees
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II.

or other questions).

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.
6 days, TBD, June - September, 2010

Please set forth the planned location of your event.

Lake George Forum

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
We are looking to produce the first series of concerts in Lake George

taking place at the Lake George Forum. The exact dates of the

performances will be based on the availability of acts.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

Marketing support, sound and lighting systems, ticketing systems,

performers and promoters will need to be contracted.

Please set forth the number of attendees projected to attend the event.
1000 - 1500 / show - 6 shows = 6,000 to 9,000 people

(Continued on next page)
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11.  Please state whether this is a one-time event in Warren County or whether you plan

future events.
Annual.

12. Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

Assuming people are traveling in pairs and that 30% of the tickets will

be sold to people coming just for the shows, the concert series could

have an impact of 2,700 room nights (assuming 2 night stays).

This would be expected to grow in future years.

13. Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

We would pariner with local and regional media outlets and promote

the shows through various online destination marketing portals such as

as the county's website and others. Wide distribution of posters would

promote the event to people already visiting Lake George.

.  EVENT FINANCING INFORMATION

14. Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.
$44,156 per show x 6 = $264,936

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

We hope to raise $5,000/show local sponsors and supporters

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
$38,000 per show x 6 = $228,000

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
N/A

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.
$5,000 per show x 6 = $30,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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OI.  EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A.

(For events of 2 or more consecutive days)

B. §:2 (For events only over long periods of time)
(Choose One)

A.

within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with

website provided by the Tourism Department in all advertisements, promotions and

marketing materials distributed for the EVENT where reimbursement is requested

and to secure prior approval by Tourism Department for the use and placement of the

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
Yes, will use logo on all promotional material and on radio.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

N
[\

Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to
contract with your organization.

Read agreement and will sign.

I hereby certify that the above statements are true, complete and correct to the best of my
knowledge and belief.
damzs L. Beeczron
TYPE OR PRINT NAME

TITLE 7
W e LA
DATE |\ \
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Tickets Sold 1000 6000
Ticket Price $ 38 3 228
Ticket Revenue $ 38,000 $ 228,000
Local Support $ 5,000 $ 30,000
Occupancy Tax Request $ 5,000 $ 30,000
Total Revenue $ 48,000 $ 288,000
Out-Of-Pocket Fixed Costs
Act Up Front Cost $ 25,000 $ 150,000
Marketing & Promotion $ 5,000 $ 5,000
Sound & Lighting $ 5,500 $ 33,000
Facility (Fixed) $ 3,000 $ 18,000
Ticketing $ 3,000 $ 18,000
Media $ 2

$ 2,000 $ 12,000
Sales Tax 7%

$ 2,486 % 14,916
Credit Card Fees 4%

$ 1,520 $ 9,120
Total Expenses $ 47,506 $ 285,036
Profit $ 494 $ 2,964
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Serving Visitors and
our Communities
Since 1952

President
Kevin Tuohy
The Inn at Erlowest

1" Vice President
Janice Bartkowski-Fox
Adirondack Cotton Company

2" Vice President
Jason Sherry
Adirondack Promotions, LLC

Secretary
Sharon Reynolds
Holiday Inn- Turf Lake George

Treasurer
Gary Thornquist
Lake George RV Park

Directors:

Cassandra Cherry

Hampton Inn & Suites Lake
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...... Working together is success
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November 25, 2009

Supervisor William Kenny, Chair &
Warren County Occupancy Tax Committee
1340 State RT 9, Lake George, NY 12845 RECEIVED NQV 3 0 2009

Dear Supervisors:

Attached you will find our application for the expansion of the Lake George Region
Restaurant Week to add an additional week to this popular event for 2010. Over the past two
years, this event has proven itself to be an economic generator for the county via increased
sales tax revenues as well as a huge boost for area restaurants as the statistics show
consistently that over 60% of all réturned surveys note that the customers had never dined in
that restaurant prior to the Restaurant Week promotion. Please see our attached 09 summary.

Based on customer and restaurant owner feedback, we plan to expand the program to add an
additional a full week in June as well as our traditional week in September. We chose the
week of June 20-26 based on when all area restaurants are at staffing levels to handle the
influx of Restaurant Week customers. This week has been identified by our hoteliers and
restaurant owners as traditionally a slow one (after all major June events are over and before
4™ of July holiday week).

At arecent Glens Falls Tourism Committee meeting, headed by Tourism Director Alice
Grether, we received very positive responsiveness to network with Glens Falls restaurants to
hopefully have them participating this year. We envision doing some marketing themes based
on the old Military Road concept since our pricing is reflective of a history theme, $17.57.
Our marketing plan will include brochure, post card, TV, radio and print advertising, as well
as destination online marketing and direct mailings and email blasts to our thousands of
satisfied Restaurant Week customer database who have expressed a desire to keep informed
about this popular event. We will also be featuring a dedicated webpage on our chamber
website and will bring information about the event on our travel trade show circuit.

We are asking for your financial support of $14,000 to allow us to sufficiently expand our
advertising to cover both these promotional weeks. Adding a full week to the program will
allow more reasons for visitors to come to the county and also add another full week of sales
tax revenue and overnight stays while promoting the diversity and quality of our restaurant
businesses. In 2009 the reported bed nights were 1390.

Thank you very much for your consideration and support.
- 3 »
./(/L)d/" B / W\\.__
uisa Craige-Sherman, Executive Director

PH: 518-668-5755

FX: 518-668-4286

Toll Free: 1-800-705-0059
director@LakeGeorgeChamber.com

www.LakeGeorgeChamper.com




APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
Lake George Regional Chamber of Commerce, Inc.

B. Please set forth the name of the event for which you wish to contract with

Warren County.
Lake George Region Restaurant Week(s)

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$14,000 (7K for each for 1 wk in June & 1 wk in Sept)

2. Is the above name the only name you conduct business or fund raising under?

@ Yes O No. IfNo, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

State of NY, 501 ¢ 6 not-for-profit corporation

4. Please set forth your organization’s principal business address.

2176 State RT 9, POB 272, Lake George, NY 12845

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees
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1.

or other questions).
Luise Craige-Sherman, Executive Director

518-668-5755 (w), 338-5657 (cell)
Email: director@lakegeorgechamber.com

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

June 20-26, 2009 AND September 12-18, 2009

Please set forth the planned location of your event.
multiple restaurant locations in Warren County

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
This year TWO designated weeks during low times will be offered to promote and highlight the diversity

of restaurants in Warren County. To encourage visitors to the region to visit during slower times and to stay

ovemight to visit many restaurants. To encourage local residents and those from Saratoga and Albany Counties to visit our restaurants

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
none

Please set forth the number of attendees projected to attend the event.
6000+ total for the two promotional weeks

(Continued on next page)
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I1.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
Annual Event, each year adding new restaurants and this year adding an additional week based on demand and input.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

2009 RW Survey returns indicated 1390 room nights actualized
2008 RW Survey returns indicated 785 room nights actualized

See detail summary report attached for 2009 event week.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
Online advertising in NY, NJ, PA, MA and Canada to include email blasts, newsletters, dedicated webpage.

Print advertising in local and regional newspapers, local radio to Saratoga County, TV Advertising in Albany/Cap district

Posters and postcard blitzes to restaurants, hotel lobbies, visitor centers, banks

Post card mailings to database of 2760+ RW customers who want to be kept informed each year.

. EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.

$28,575

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
Will request funding from Town of LG-$3K, Village of LG-2K, Corp Sponsors-3K

This year we will request funding from any municipality that has a participating restaurant

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

$2750-3500

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
see info on #15

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

$28,575

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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. EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A QO (For events of 2 or more consecutive days)

B. (® (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in

~paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
Post cards, event posters/flyers, website promotion, email blasts

print and online ads

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
| have read and understood the contract and application

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Luise Craige-Sherman

TYPE OR PRINT NAME

S ieDivit o

ésﬁéN}TURE

s

Executive Director

TITLE

11-24-09

DATE
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P.O. Box 272

Lake George, NY 12845

ﬂ,k‘ ﬂ 0?‘ é PH: 518-668-5755

; & , 9 FX: 518-668-4286
Regional Chamber of Commerce director@lakegeorgechamber.com

2010 Lake George Region Restaurant Weeks Project Budget: $28,875
(for both weeks June & Sept combined)

Anticipated Income:
Village of Lake George Occupancy Tx (to be applied for) $2,000
Town of Lake George Occupany Tx (to be applied for) $3,000

Warren County Occupancy Tx ( to be applied for) $14,000
Event Corporate Sponsorships $2,000
Municipal Occ Tax-participating restaurant locations $2,000
Prize Contributions from Restaurant participants: $2,750
In-kind from media partners $5,125

Total anticipated income $28,875

Anticipated Expenses:

Print Display Advertising $8,000
TV Advertising $5,000
Radio Advertising $2,000
Promotional flyers/posters, postcards $3,000
Web advertising $3,000
Printing & Postage $2,000
Diner Gift Certificate Drawing Prizes $2,250
Event Coordinator/Ad-Media Designer $3,625

Total anticipated expenses: $28,875



Lake George Area Restaurant Week
September 13 -19, 2009
Total Surveys Returned: 1212
Total # of Dining Customers: 4286
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Dined Here Before? s
The largest majority (61%)of
customers had not previously
dined with the restaurants they
chose during Restaurant Week.
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2009 Restaurant Week Stats — LGRCC/SSP



Own a Vacation Home in LG
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2009 Restaurant Week Stats — LGRCC/SSP

Most of the customers do not own
vacation homes in Lake George.
1% of the respondents did not
answer this question.

Note: A number of people put
“I Wish” in this comment field.

As you can see, the largest majority
(86%) of diners were not first time
visitors — they were more likely repeat
visitors or area residents. 1% of the
respondents did not answer this
question.

Approxmiately 33% of customers utilized
tourist lodging properties during Restaurant
Week. There were 412 people who notated
that they had stayed in a hotel/motel/other
during Restaurant Week. The total number of
reported bed nights: 1390.



Out of State Visitors
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2009 Restaurant Week Stats — LGRCC/SSP

Most visitors came from
within NY State. Those
reporting from outside of
New York State:

Top 3 States
1) NJ
2) CT
3) MA

56% of customers traveled
over 50 miles.

Most of the Restaurant
Week customers eat in
Lake George 1-3 times
per year. 2.15% of the
respondents did not
answer this question.



900,
800
700{"

600{
5001 -
400
300
200{"
1004~

Overall Experience

Excellent

Good

Fair Average

Poor

No Answer

The overall experience
for the largest majority
of customers was
excellent.

How many people were in your party this evening?
Sum of “Total number of people in party”: 4286

The total number of people that ordered from the special RW menu in these parties was: 3784

This means that 88.3% dined off of the Restaurant Week Menu.
These totals also tell us that the average party size was 3.54 people.

No Answer

No

Yes

2.15"/:}

Kept Informed

146.70%

| 151.16%

2009 Restaurant Week Stats — LGRCC/SSP

51.16% of the customers
were interested in being
informed by the LG
Regional Chamber of
Commerce about future
special events and the 2009
Restaurant Week.
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Regional Chamber of Commerce & CVB, Inc.

Coming together is a beginning.....Keeping together is progress...... Working together is success

~Henry Ford

November 25, 2009

Supervisor William Kenny, Chair &
Warren County Occupancy Tax Committee

1340 State RT 9, Lake George, NY 12845 RECEIVED NOV 30 2009

Dear Supervisors:

Attached you will find our application for a Canadian Promotion Program to highlight special
events in Warren County and to keep the Lake George Region “top of mind” to Canadian
residents in Montreal are only a 3-hour drive from our area. Our program in 2009 netted
1245 directly issued new Bienvenue Discount Cards, 682 direct phone calls/emails which
equaled 1365 bed nights based on survey responses. Our chamber marketing program reached
in excess of 1.75 Million Canadian Residents.

We have decided to expand our schedule of promotions by including a 12-month schedule
beginning with winter events. This expansion comes from the feedback we received while
attending travel shows in Toronto and Montreal. As part of this expanded promotion we plan
to utilize our Canadian databases to send exclusive email newsletters monthly which highlight
regional special events, our Bienvenue Discount Programs and seasonal visitor opportunities
including ski, snowmobile & ice fishing conditions and white water rafting conditions. We
wish to build upon the recognition we have been able to achieve in the Montreal market over
recent years through your continued support.

Our marketing plan will include print and online advertising, as well as destination online
marketing via targeted email newsletters. Direct mailings will be done to our thousands of
Bienvenue Discount Card Holder customer databases who have expressed a desire to keep
informed. We will also be featuring a dedicated webpage on our chamber website and will
bring information about the program on the travel trade show circuit through our affiliation
with the NY'S Travel & Vacation Association.

We are asking for your financial support of $12,000 to allow us to sufficiently expand our
advertising to cover the expansion from a 6 month_to 12 month marketing program. We feel it
is very important to continue to drive home the message that Warren County and the Lake
George Region are an easy to get to, full-service, year-round destination for Canadian visitors.

Thapnk you Very\much for your consideration and support.
b g

Q/L%( z AN~

uisa Craige-Sherman, Executive Director

PH: 518-668-5755

FX: 518-668-4286

Toll Free: 1-800-705-0059
director@LakeGeoreeChamber.com

www.LakeGeorgeChamper.com




APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
Lake George Regional Chamber of Commerce

B. Please set forth the name of the event for which you wish to contract with

Warren County.
Canadian Visitor Promotion Program

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$12,000

2. Is the above name the only name you conduct business or fund raising under?

Yes O No. IfNo, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

State of NY, 501 ¢ 6 not-for-profit corporation

4. Please set forth your organization’s principal business address.

2176 State RT 9, POB 272, Lake George, NY 12845

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees
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I

or other questions).
Luisa Craige-Sherman, Executive Director

(w) 668-5755 Email: director@lakegeorgechamber.com

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.
Promotional advertising from Jan 2010 to December 2010

Please set forth the planned location of your event.
Promote county-wide special events held by various municipalities, non-profit arganizations, special event promoters.

Please provide a general description of your event i.e. the nature and type of event

and why it is held.

Cont. to increase awareness of region's special events, proximity to Canadian visitors, special seasonal activities

including winter sports & events, to promote the region as a winter ski destination as well as ultimate summer destination.

Promote Bienvenue Discount program and target market to visitors looking for value-added drive-to vacations.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
none

Please set forth the number of attendees projected to attend the event.

Marketing program will reach over 1.75 million viewers/readers. est 35-40K travel show attendees, 3000+ Canadian Database Consumers

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
Annual promotion

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has préviously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
682 direct respondents (phone/email) x Min. 2 night anticipated stay = 1365 anticipated room nights

1245 Bienvenue Cards issued to CN residents in 2009

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

full color display ads to four leading Metro Montreal newspapers to include highlights of regional events in all seasons. Promotional mascot in LGV.

Exhibit booth at Toronto and Montreal Ski Shows to promote winter getaways, ski packages and promotions as well as distribute Bievenue Cards, bring promo mascot

Direct mailings to entire database of Bienvenue Card holders from 07-09, plus offer cards direct at visitor center, chamber office.

Q ly email 1 igned exclusively for CN residents, online advertising in two leading Montreal papers AND Dedicated website on chamber webpages

1L EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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I5.

16.

17.

18.

19.

for the event.

$24,000

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
Village of Lake George, $2000 (to be requested), Town of Lake George, $3600 (to be requested)

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
$2200 to be raised by co-operative marketing programs with participating businesses

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only
to state this).

see #15

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

$24,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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1. EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A QO (For events of 2 or more consecutive days)

B. (@ (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
County logo in Print and online ads in CN newspapers

County logo on Online dedicated Canadian Website pages on chamber site

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
I have read and understood the application and contract agreement forms.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Luisa Craige-Sherman
TYPE OR PRINT NAME

SIGNATURE

Executive Director

TITLE

DATE
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2010 Canadian Promotional Program:

Program Budget:

Anticipated income

Source Amount
Budgeted

County Occ Tax 12000
Additional Municipal 5600
Occupancy Tax grants
CO-OP'S from Travel 800
Shows
Email Blast Sponsorships 500
Co-op for Bienvenue Card 900
participants
Program 4200
Administration/LGRCC

TOTAL ANTICIPATED 24,000

INCOME

Anticipated Expenditures

Advertising 11000
Toronto Ski & Snowboard 3000
Travel Show '

Montreal Travel Show 3000
Online Newsletter & direct 1400
mail marketing publications

Stipend for Canadian 500

Mascot at special events
and travel shows

Promo-office sup. Including 400
flags, Bien Card printing,
color copies

Program 4200

Administration/LGRCC

Postage 500
TOTAL ANTICIPATED 24,000

EXPENDITURES




LGRLC 2009-Bienvenue Discount Card Visitor Promotions

*All Discounts and promotions are based on availability and not to be combined with any other special gé
offer or discounts. Other restrictions may apply. )

Must show LGRCC Bienvenue card to receive offer.

Adirondack Pines B & B and
Vacation Rentals

1257 Valentine Pond Rd.
Adirondack NY

PH: 518-494-5249

10% Discount off rate, Non-Holidays
www.adirondackpines.com

Balmoral Hotel/Lake George Inn
444 Canada Street, Lake George
PH: 518-668-4408

Toll Free: 1-800-457-2673

10% off Room Rate
www.thelakegeorgeinn.com

The Boulders Resort

3036 Lakeshore Dr, Lake George

PH: 518-668-5444/ 361-2222

15% off any motel room

rental of 2 nights or more; Must mention
when placing reservation. Not valid
Special Events or Holiday Weekends
www.bouldersresort.com

Choice Inn/Mohawk Motel
435 Canada St., Lake George
PH: 518-668-2143

Toll Free: 1-800-795-6680
20% off Daily Room Rate
Excludes Holidays & Special
Events. .
www.mohawkmotel.com

Clarion Inn & Suites

1454 State Route 9

PH: 518-793-3196

Toll Free: 800-274-7111

15% off reqular rate, Excluding Special
Events & Holidays
www.clarionlakegeorge.com

Clinton Inn

3250 Lake Shore Dr., Lake George
PH: 668-2412

Take 25% off a stay.
www.clintoninn.com

Comfort Suites

1533 State RT 9, Lake George

PH: 518-761-0001

15% off regular rate.

Excluding Special Events& Holidays
www.comfortsuiteslakegeorge.com

Diamond Cove Cottages

3648 Lake Shore Dr, Lake George
PH: 518-668-3161

15% discount on any off

season rate excluding;

holidays and special events
www.diamondcovecottages.com

Fort William Henry Resort

48 Canada Street, Lake George
PH: 518-668-3081

Toll Free: 1-800-234-0267
10% off guest rooms
www.fortwilliamhenry.com

Hampton Inn & Suites

2133 State RT 9, Lake George

PH: 518-668-4100

10% off Room Rate

Excludes special event & holidays,
blackout dates apply
www.lakegeorgesuites.hamptoninn.com

The Heritage of Lake George

419 Canada St., Lake George

PH: 518-668-3357

Toll Free: 1-800-883-2653

10% Discount (Sun-Thurs)
www.heritageoflakefgeorge.com

Inn on the Hill

3007 Lake Shore Drive, Lake George
PH: 518-668-25762

Toll Free: 1-800-677-9020

20% off one night only
www.innhill.com

Mohican Motel

1545 State RT 9, Lake George

PH: 518-792-0474

15% off regular rate.

Excluding Special Events and Holidays
www.mohicanmotel.com

Motel Montreal

3 Lake Ave, Lake George

PH: 518-668-5439

10% discount Sunday thru Thursday in
July and August. A special rate of $49
during May, June, September and October
Not good special events or holidays.
www.lakegerogemotelmontreal.com

Super 8-lake George

State RT 9, Lake George

PH: 518-668-2470

10% Discount on Any Stay
www.super8lakegeorge.com

The Heritage of Lake George

419 Canada St., Lake George

PH: 518-668-3357

Toll Free: 1-800-883-2653

10% Discount {Sun-Thurs)
www.heritageoflakefgeorge.com

Tiki Resort — Howard Johnson
2 Canada Street, Lake George
PH: 518-668-5744
Reservations: 1-800-654-2000
15% off 2 night stay or more
Rate Code: SP1
www.tikiresort.com

Wingate-Lake George

4054 State RT 91, Lake George

PH: 518-668-4884

Toll Free: 1-800-965-2203

25% off 3 Consecutive nights or longer
www.wingateinnlakegeorge.com

Yogi Bear @ Paradise Pines
Camping & Cabins

4035 Blue Ridge Rd, N.Hudson NY
PH: 518-532-7493

Toll Free: 1-800-232-5349
Receive a free Boo Boo Teeney
Beany at Check-In.
www.paradisepines.com

The 2009 Canadian Friendship Programs of the Lake George Regional Chamber of
Commerce have received fundina subpbport from:

LAKEGESRGEARFA
v NEW YORK'S ADIRONDACKS
VisitLakeGeorge.com

MORE ON THE OTHER SIDEJ!!

LGRCC 2009-Bienvenue
Discount Card Visitor
Promotions



LGRCC 2009-Bienvenue Discount Card Visitor Promotions o
*All Discounts and promotions are based on availability and not to be combined with any other special @@
offer or discounts. Other restrictions may apply. @@

Must show LGRCC Bienvenue card to recejve offer. R\ oo

Attractions/
Entertainment

Adirondack Balloon Flights
Glens Falls NY

PH: 518-793-6342

$25.00 per person discount on

reservations of 4 or more passengers.

Call for more details
www.adirondackballoonflights.com

Airway Meadows Golf Club

262 Brownville Road, Gansevoort
PH: 518-792-4144

$5 off 18 Holes Mon-Fri and/or
Free rental clubs
www.airwaymeadowsgolf.com

Explore!

103 Warren St, Glens Falls
PH: 518-793-7803

$2 off each child’s admission
www.exploreinglensfalls.com

Hudson River Rafting Center
One Main St., North Creek

Or Main St., Lake Luzerne
PH: 518-251-3215

Toll Free: 1-800-888-RAFT
$5 off Hudson River Gorge
$1 off Sacandaga River
www.hudsonriverrafting.com

Lake George Dinner Theatre

At the Holiday Inn-Lake George
PH: 518-306-4404

$6 off reg. dinner/show ticket
(runs June 20 thru Oct 18 only)
www.lakegeorgedinnertheatre.com

Natural Stone Bridges and Caves
535 Stone Bridge Rd, Pottersville
PH: 518-494-2283

$1.50 off each Adult Ticket

Limit 4 tickets per card

Cannot be combined with any
other discounts
www.stonebridgeandcaves.com

Sacandaga Outdoor Center
1Whitewater Way, Hadley
PH: 518-696-7238

$2.00 off per person for
Rafting and Tubing
www.4soc.com

Santa’s Workshop

324 Whiteface Memorial Highway
PH: 518-946-2212

Toll Free 1-800-806-0215

Take $2.00 off Regular Priced
Admission-Adult or Child.

Good for up to 4 Admissions
w/card. Cannot be combined

with other coupons or discounts
www.northpoleny.com

The Fun Spot

1035 State Rt 9, Queensbury
PH:518-792-8989

Buy 1 Single Admission and

get 2" Single Admission for ¥ price.
www.thefunspot.net

Wild Waters Outdoor Center
1123 Rt 28, Warrensburg

PH: 518-494-4984

Toll Free: 1-800-867-2335
$5 off Hudson River Raft Trip
$2 off Sacandaga Raft Trip
www.wildwaters.net

} Discount
ar
5586

AlLake George, New York

ety

Di

ning

The Lobster Pot Restaurant
81 Canada St, Lake George
PH: 518-668-2429

10% off Food Portion of Bill
lakegeorgelobsterpot.com

i

East Cove Restaurant
Route 91, Lake George
PH: 518-668-5265
10% off total check
WWW.eastcove.com

S.J. Garcia's

21 James St., Lake George
PH: 518-668-5111

One (1) House Margarita
($6 value) with purchase of
$12.95 or greater entrée
www.S.1.Garcias.com

Lake George Reglonal
Chamber of Commerce
1-800-705-0059

For continual updates to our program
offerings please check out our website at:
www.lakegeorgechamber,com/CA or email

*All Discounts and promotions are based on availability and not to be
combined with any other special offer or discounts. Other restrictions
may apply.

Must show LGRCC Bienvenue card to receive offer.

Please Check Back Often As We Will Be Continuing To Add New Offers!



UC LAVAL dllM LU PLUY Liavats masve amone oee

(CAD)

Automated Systems in Electromechanics

Industrial Drafting

Cabinetmaking
Computer Graphics Techniques
Furniture Finishing

Machining Techniques
Digital Layout and Printing
Numerical Control Machining (CNC Machining)

Programs leading to a Ministry of Education Diploma

Loans & Bursaries or other Financial Assistance available for
qualified recipients

Tuition fees paid by the Ministry Of Education

o

Call for info on next session

o

i6

» The Laval News ¢ www.lavalnews.ca o September 23, 2009
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
Lake George Winter Carnival, Inc.

B. Please set forth the name of the event for which you wish to contract with

Warren County. -
Lake George Winter Carnival

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$20,300.00
2. Is the above name the only name you conduct business or fund raising under?
X Yes No. IfNo, please provide all other names you use for business and
fund raising purposes.
3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
New York State

4. Please set forth your organization’s principal business address.
P.O. Box 663, Lake George, NY 12845

5 Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is aneed for presentations before County Committees

Z:\Shared\2008Docs\Occupancy Tax\2007 Occ Tax Funding\FundingApp2007.wpd\tmc\
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or other questions).
Edward Kokalas 518-668-3065

81 Cooper St.

Lake George, NY 12845

II. EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.
111, 2/6-7, 2/13-14, 2/20-21, 2/27-28/09

Please set forth the planned location of your event.
Shepards Park, Lake George, NY and Lake George Village.

Please provide a general description of your event i.e. the nature and type of event

and why it is held.

Activities, races, and events to promote business by bringing in visitors during the winter season.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

Special Events permit, Land Use permit, Food Service permit.

Please set forth the number of attendees projected to attend the event.
20,000 - 50,000

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.

Future events are planned.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

600 2-night accommodations are anticipated.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

Radio: local area Albany to Ticonderoga

Newspaper: South Albany to Ticonderoga and Vermont

Television: Capital District to Platisburg

Booklet: L.G.R.C. of C., Sloatsburg and Rte. 9 Visitors Centers.

I, EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.
$55,875.00

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an
attachment may be provided instead of listing the same):

$1,000.00 - Village of Lake George

$1,000.00 - Town of Lake George

Please set forth how much you expect to raise from admission charges or fees earned
from participating vendors.

N/A

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only
to state this).

None

Please set forth the total amount that your organization has calculated that needs to
be raised to fund the event that is currently not available or expected to be available.

$21,875.00

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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oi.  EVENT FINANCING INFORMATION (Continued)

20.  Please set forth whether you are requesting payment:

A. (For events of 2 or more consecutive days)
B. X (For events only over long periods of time)
(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.  Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and
when the logo will be used.

Yes.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County

promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and

Development Agreement and whether you are willing to be bound and execute the

same, should the County determine to contract with your organization.

Yes.

1 hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Edward Kokalas

TYPE OR PRINT NAME
B 3
3_,1’5

a—— i

i 3{3 i e

a o P S T |
Yoo et PR e

SIGNATURE

Co-Chairman

TITLE

November 23, 2009
DATE
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LG Winter Carnival 2010 Budget

ltem Anticipated Expense| Anticipated Income * Diff
Hats, mugs, pins, etc. $2,000.00 $2,500.00 $500.00
Concession $900.00 $2,100.00 $1,200.00
Cook-offs $200.00 $2,000.00 $1,800.00
Games $200.00 $0.00 $200.00
Snowmobile activities $500.00 $0.00 $500.00
Motorcycle races $3,000.00 $0.00 $3,000.00
Atv activities $500.00 $0.00 $500.00
1st day registrations $3,500.00 $4,000.00 $500.00
Radio advertising $5,500.00 $0.00 $5,500.00
Newspaper advertising $8,000.00 $0.00 $8,000.00
Booklet $3,500.00 $14,000.00 $10,500.00
Tri-folds $2,200.00 $0.00 $2,200.00
Website $1,100.00 $0.00 $1,100.00
Gala dinner $1,700.00 $2,000.00 $300.00
Gala 50/50 $0.00 $200.00 $200.00
Gala silent auction $0.00 $1,200.00 $1,200.00
Gala band $800.00 $0.00 $800.00
Fees & licenses $25.00 $0.00 $25.00
Childrens activities $600.00 $0.00 $600.00
Face Painting $800.00 $0.00 $800.00
Operating expenses $2,000.00 $0.00 $2,000.00
Office supplies $200.00 $0.00 $200.00
Ice sculpting $6,000.00 $0.00 $6,000.00
Raffle $2,300.00 $5,000.00 $2,700.00
Insurance $4,000.00 $0.00 $4,000.00
Fireworks $1,500.00 $0.00 $1,500.00
Bonfire $100.00 $0.00 $100.00
Mardi Gras parade $300.00 $0.00 $300.00
Costumed characters $1,200.00 $0.00 $1,200.00
Skydiving $2,000.00 $0.00 $2,000.00
Ice diving $0.00 $0.00 $0.00
Encampment $250.00 $0.00 $250.00
Tethered hot air balloons $0.00 $0.00 $0.00
Donations $0.00 $0.00 $0.00
Village Bed Tax funding $0.00 $1,000.00 $1,000.00
$54,875.00 $34,000.00 $21,875.00

* Does not include funding

applied for from Town and

County.
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A.  Please set forth your complete corporate, association or group name.
Lower Adirondack Regional Arts Council (LARAC)
B. Please set forth the name of the event for which you wish to contract with
Warren County.

LARAC June & November Arts Festivals

G Please set forth the contract amount you propose to be paid by the County

toward the event.
$5,000 toward the two events

2 Is the above name the only name you conduct business or fund raising under?

Yes @ No. IfNo, please provide all other names you use for business and

fund raising purposes.
LARAC

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
New York, Lower Adirondack Regional Arts Council

4. Please set forth your organization’s principal business address.

7 Lapham Place, Glens Falls, NY 12801

s Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees
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or other questions).

Ellen C. Butz, Executive Director 518-798-1144 Ext. 3
LARAC, 7 Lapham Place, Glens Falls, NY 12801

II. EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

June 13&14  November 6&7

7. Please set forth the planned location of your event.

June: City Park, GF November: The Dome, Queensbury

8. Please provide a general description of your event i.e. the nature and type of event

and why it is held.
These juried Fine Art and Craft Festivals are held to provide a venue for artists fo

sell their work, as a fundraiser for LARAC, and to draw visitors to our region.

9. Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
June: Resolution by Common Council City of Glens Falls

November: Contract with The Dome

10.  Please set forth the number of attendees projected to attend the event.

June: 20,000 November 3,500

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events. ‘
We hold these Festivals annually

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

June: 300 artists stay 2 or 3 nights
November: 70 artists stay 2 or 3 nights

Some visitors, especially to the June Festival also stay in the region.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
Nationally: Art and craft show websites, magazine, directories and calendars of events

Regionally: Print ads, radio ads, press releases, and email blasts.

Locally: Print ads, posters, websites, calendars of events in all media, direct mail

and Program Guide

.  EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditme\

01/27/09




15.

16.

17.

18.

19.

for the event.

$44,000

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

June: $12,500 Program Guide

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
June: $53,000 fees, free admission November $18,000 fees $7,500 admissions

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only
to state this).

June: Applied for $2000 from the City of Glens Falls
November: Applied for $1,500 from the Town of Queensbury

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

$5,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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.  EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A.

O, (For events of 2 or more consecutive days)

B. O (For events only over long periods of time)
(Choose One)

A

within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IVv. WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

LARAC website and newsletter. All paid advertising, posters, and program guide.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.

Yes

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Ellen C. Butz

TYPE OR PRINT NAME

SIGNATURE —

Executive Director

TITLE

November 24, 2009

DATE

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
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Applicant Organization: Lower Adirondack Regional Arts Council (LARAC)

LARAC
7 Lapham Place
Glens Falls, NY 12801

Contact:

Ellen C. Biitz
518-798-1144 Ext.3
Ellen@larac.org

2010 Budget for LARAC June and November Arts Festivals
Except where noted figures represent June and November festivals combined.

Income
Program Guide Ads (June only) $12,500
Fees from Artists 71,000
Admissions (Nov. only) 7,500
Food Vendor Concessions (June only) 2,500
City of Glens Falls (pending — June only) 2,000
Town of Queensbury (pending — Nov. only) 1.500
Total Income 97,000

Expenses
Staff 20,000
Insurance 1,800
Overhead ' 6,000
Contract Labor 700
Office 2,500
Advertising 10,000
Dome Rental (Nov. only) 2,500
Supplies 500
Total Expenses 44,000

Net $53,000



Lower Adirondack Regional Arts Council
7 Lapham Place

Glens Falls, NY 12801
(518)-798-1144 Ext. 5 Festivals
www.larac.org

7ZIP CODE INFORMATION for 27% Annual LARAC Fall Arts Festival; November 7-8, 2009

01020 12211 12866

02472 12224 12873

02642 12302 12885

05250 12303 12939

05262 12306 12972
05301 12444 12983

05403 12572 13490

05733 12801 13815

05774 12803 13849
- 05777 12804 14502

06354 12816 16720

10524 12817

12018 12827

12019 12831

12020 12833

12061 12834

12065 12838

12084 12839

12168 12848

12180 12865

Attendance: 3,500



Lower Adirondack Regional Arts Council
7 Lapham Place '
Glens Falls, NY 12801

(518)-798-1144 Ext. 5 Festivals
www.larac.org

ZIP CODE INFORMATION for 38" Annual LARAC June Arts Festival, June 13-14, 20Q9

01085 12180 13327 05753 12831 17837

01257 12198 13328 05759 12833 18960

01262 12203 13357 05761 12835 19963

01370 12205 13407 05770 12839 21921

01538 12211 13413 05774 12845 22728

02155 12224 13436 05775 12846 33445

02472 12302 13438 06354 12848 34953

02642 12303 13490 06812 12849 37618

03256 12414 13606 08215 12856 37683

03444 12423 13619 08520 12857 48372

03461 12477 13624 08889 12865 49749

03841 12494 13796 12019 12866 80302

05062 12572 13810 12020 12885 85210
- 05091 12589 13815 12033 12939 91722

05149 12603 13850 12035 12941

05250 12763 14075 12054 12958

05262 12801 14224 12065 12972

05301 12803 14472 12078 13021

05403 12804 14521 12089 13037

05452 12808 14609 12110 13066

05478 12809 16936 12153 13078

05667 12814 17001 12158 13114

05701 12817 17003 12168 13212

05733 12827 17070

Attendance: 20,000



OCCUPANCY TAX SCORING SHEET
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DATE APPLICATION RECEIVED:
APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO

POINTS

BED NIGHTS:
ECONOMIC IMPACT:
LENGTH OF EVENT:
MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




EMBRICH

MARCELLA SEMBRICH MEMORIAL ASSOCIATION

November 3, 2009

Warren County Board of Supervisors

c/o Ms. Leisa Grant, Principal Account Clerk, Tourism Department
Warren County Municipal Center '

1340 State Route 9

Lake George, NY 12845

RE: 2010 Warren County Tourist and Convention Development Agreement
Dear Warren County Board of Supervisors,

On behalf of the Marcella Sembrich Memorial Association (The Sembrich), | am pleased
to submit an application to the Warren County Board of Supervisors for 2010 contract
funding consideration with Warren County under the Tourist and Convention
Development Agreement. The Sembrich is requesting support from Warren County in
the amount of $5,500 to assist with our 2010 Summer Programming, “Summer of
Barber.”

To achieve our organization’s mission, each year the Sembrich presents a summer
concert series with different themes and composers and invites locally and
internationally renowned artists to perform at various locations in Warren County. Our
events cover a broad range of instrumental and vocal music, theater, dramatic readings
as well as children’s program and a free film series. During the summer of 2010 we will
present 23 new events that we are certain will entertain and inspire our audience.

]

The Sembrich is hopeful to once again partner with Warren County Tourism to bring
these wonderful events to Warren County and the Lake George region. Thank you for
your support and consideration of this funding request, we look forward to hearing from
you soon. If you have any questions or would like further information please do not
hesitate to contact me at 518-644-2431.

Sincerely,

Ly o At A

Faith Bouchard
Administrative Director

5023 Lake Shore Drive | PO Box 417 | Bolton Landing, New York 12814 | 518-644-2431 | WWw.operamuseum.org



APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
Marcella Sembrich Memorial Association, Inc.

B. Please set forth the name of the event for which you wish to contract with

Warren County.
2010 Summer Concert Series "Summer of Barber"

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$5,500

2. Is the above name the only name you conduct business or fund raising under?

@ Yes @ No. IfNo, please provide all other names you use for business and

fund raising purposes.
The Sembrich

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

New York State

4, Please set forth your organization’s principal business address.

5023 Lake Shore Dr., P.O. Box 417
Bolton Landing, NY 12814

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditme\ -
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I

or other questions).
Faith Bouchard, Administrative Director

9023 Lake Shore Dr, Bolton Landing, NY 12814
518-644-2431

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

See Attachment A

Please set forth the planned location of your event.

See Attachment A

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
See Attachment B

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

See Attachment C

Please set forth the number of attendees projected to attend the event.

See Attachment C

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
See Attachment C

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight A
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
Overnight accomodations are expected for 10-12% of our event attendees. A total

of 300 bed nights are expected and a 1-2 night stay is projected. The total projected

bed nights includes the event performers, this summer that is projected at 63 performers.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
MSMA will utilize print media in local, regional and state newspaper;

radio, web, direct mailings, posters, press releases, newsletters, ad
placements, program booklet and others.

I.  EVENT FINANCING INF ORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tme\
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15.

16.

17.

18.

19.

for the event.

Total cost anticipated to be borne by MSMA is $77,874

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

See Attachment D

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
MSMA expects to raise $17,150 from admission charges.

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in Iesponse to paragraph 15, you need only

to state this). ‘
See Attachment

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that 1s currently not available or expected to be available.
MSMA has calculated that $24,624 is not currently available for the 2010

Summer

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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Ol.  EVENT FINANCING INFORMATION ( Continued)

20.

Please set forth whether you are requesting payment:

A. (For events of 2 or more consecutive days)

B._ (@ (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (@) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotiona]
Opportunities were furnished to the County as required under this agreement

OR

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
MSMA agrees to use the Warren County Logo on al| advertisements,.

plus a full page ad in our program.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsbr shall provide, at no cost, up to one (1) full page of

Z:\Shared\ZOOQDocs\Occupancy Tax\2008 ﬁmding\FundingApp2008.wpd\tmc\
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22.

advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you

are willing to be bound and execute the same, should the County determine to

contract with your organization,
We have read the standard form County Tourist & Development

Agreement and are willing to be bound and execute the same.

knowledge and belief

Z:\Shared\2009Docs\

01/27/09

Faith Bouchard
TYPE OR PRINT NAME

%M%{/&

SIGNATURE

Administrative Director
TITLE

/1/3/5
DATE
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Attachment A

Application for Contract Funding with Warren County under the
Tourist and Convention Development Agreement

Event Background Information

Please state the date or dates on which your event is planned to occur and for
which you wish to contract with Warren County.

The Sembrich plans to present our 2010 Summer Concert Series “Summer of
Barber” on various dates between June 15, 2010 and September 4, 2010. We
respectfully request to contract with Warren County for general assistance of the
Sembrich’s 2010 Summer Concert Series. (Reference 1.1. C funding request
$5500).

Please set forth the planned location(s) of your event.

During the 2010 Summer Concert Series, the Sembrich plans to present 25
events at various locations throughout the Lake George Region and Warren
County. The anticipated locations are:

The Sembrich, Bolton Landing

Bolton Free Library, Bolton Landing
Bolton Central School, Bolton Landing
Lake Shore Gallery, Bolton Landing



Attachment B

Application for Contract Funding with Warren County under the
Tourist and Convention Development Agreement

II. Event Background Information

8.

Please provide a general description of your event i.e. the nature and type of
event and why it is being held.

The Sembrich’s 2010 Summer Concert Series, titled “Summer of Barber”, will
present over twenty (20) events focusing on Samuel Barber. A multimedia
festival spanning the length of the season will feature many of Barber's major
works performed by some of today’s finest artists. Programs and lectures on
Barber’s life, music, collaborations and influences along with presentations in the
related fields of art and theater will round out what we plan to describe as “a
distinctly American season.” All performances will take place in the intimate salon
setting of the Sembrich studio, just feet away from the shores of Lake George.

We hope to bring awareness to the year-round residents of the significance of
the Sembrich and its place in history by providing a program of accessible
activities at the museum site and in community venues. With the program already
in place, it is our goal to begin to communicate this important summer of 2010 to
residents throughout the remainder of this year and up to the first performance in
June.



Attachment C

Application for Contract Funding with Warren County under the
Tourist and Convention Development Agreement

Il. Event Background Information

9.

10.

11.

Please describe what licenses, contracts and/or infrastructure have been or will
be arranged for to support the event.

Written contracts will be arranged by the Sembrich and executed for all
scheduled performers. The Sembrich will obtain licenses for all films according to
industry standards. The Sembrich will reserve all performance venues and
execute contracts accordingly.

Please set forth the number of attendees projected to attend this event.

A total of 1200 people are projected to attend The Sembrich’s 2010 Summer
Concert Series. Currently The Sembrich averages 57 attendees for
performances held in the evening and 35 for performances held during the
daytime. The attendee projection for 2010 was calculated using attendance
records from The Sembrich’s previous three years.

Please state whether this is a one-time event in Warren County or whether you
plan future events.

The events planned for 2010 are one-time events. Each year, as part of our
organization’s mission, The Sembrich plans and presents a summer concert
series bringing new and different events to Warren County. The Sembrich will
continue to plan future events but they will not be the same as those held during
The Sembrich’s 2010 “Summer of Barber.”



Attachment D

It Event Financing Information

14. Total Cost expected to be borne by The Sembrich as a sponsor of this event: S 77,874.00
15. Total business, persons, governmental/non-profit funding to be obtained: S 36,100.00
16. Total expected to be raised from admission charges: _ S 17,150.00
17. Total amount organization needs to raise that is not expected to be available: S 24,624.00
Grant Source Funding Requested Application Status
LARAC S 5,000.00 |has been submitted
NEA S 10,000.00 {has been submitted
Stewarts S 250.00 |will be submitted in January
Pennsylvania Performing Art S 2,000.00 |application pending
Warren County Occupancy S 5,500.00 |funding will be sought in 2009
Town of Bolton Occupancy S 4,000.00 |funding will be sought in 2009
Bolton Recreation Department $ 350.00 {funding will be sought in 2010
Meet the Composer S 2,000.00 |funding will be sought in 2010
Total S 29,100.00
Businesses
Business Advertisement S 5,000.00 |funding will be sought in 2010
Persons
General Contributions S 1,000.00 |funding will be sought in 2010

Underwriters S 1,000.00 [funding will be sought in 2010




2010 Summer Concert Series
Summer of Barber

Date Performance Ticket Price  |Est. Attende|Ticket Sales |Fees Entertain |Tuning Hotel Wine Mileage
6/12/2009}Young Perfomers Sl Free 73] S - S 200.00 ) 100.00 S -
6/16/2009|0Opening recep S 5.00 30| $ 150.00 | S 500.00 | § 100.001}S - S 200.00 $  200.00
6/21/2009|Moonstruck Free 15{ $ - 0
6/23/2009|Seagle Colony S 10.00 60]S 600.00]S - S 100.00
6/26/2009|Lake George Opera| $ 25.00 65/S 1,625.0015S 750.00 S 100.00 S 136.00
6/30/2009|Silver Bay S 10.00 201 8 200.00 | $ - S 100.00

7/5/2009|Shadow of Stars Free 20{ S - $ -

7/7/2009|The Life and Music| $ 5.00 30| S 150.00 | S 1,000.001S$ 25.00 S 200.00 S 100.00
7/10/2009|Knoxvville: Summes $ 25.00 65| $ 1,625.00|$ 2,00000(S$ 50008 100.00 | $ 200.00|S 136.00|S 300.00
7/14/2009|Studio Talk: 'Peter 4 $ 10.00 30 S 300.00 1S 800.00(S$ 25.00 S 200.00 S  200.00
7/16/2009|Children's Opera Free 100} S - S 500.00 S 100.00
7/17/2009|Christopher Johnso| $ 25.00 701 S 1,750.00 | $ 2,250.00 S 100.00 | S 200.00|S 136.00|S$ 300.00
7/19/2009|Center Stage Free 20| $ R - |S - $ -
7/21/2009|Video Lecture with| $ 5.00 30| S 150.00 | S 600.00 ]S 25.00 S 400.00 S 300.00
7/24/2009|Master Class ) 10.00 20{ S 200.00 | $ 4,000.00 | S 150.00 | S 100.00 { S 2,000.00 S 1,500.00
7/24/2009{Resonanz S 10.00 401 S 400.00 | S 500.00 S 100.001{ S - S 136.00
7/28/2009|Keeping Score Free 201 8 - S -
7/31/2009|Cello Sonata S 25.00 50|$ 1,250.00| S 2,000.00|$ 25.00{S$ 100.00{S$ 200.00|% 136.00 S 200.00

8/2/2009|Smiles of a Summel Free 20| S - S 200.00

8/4/2009|Bartok in America | S 5.00 201 $ 100.00 | S - S 150.00

8/4/2009|After the Storm S - 20} S - S -

8/7/2009|Biava String Quarte| $ 25.00 65/ S 1,625.00| S 4,100.00 | S 150.00] S 100.00 | $1,000.00 | $ 136.00|S 500.00
8/11/2009{Bel Canto S 20.00 65{S 1,300.00 |8 3,500.00{S 5000/|S 100.00 | $ - S -
8/15/2009|Summer Music -Phi| $ 25.00 65/ S 1,625.00 ]S 3,000.00 S 100.00 S 136.00|$ 400.00
8/16/2009|Who is Jackson Poll| Free 201 S - S -
8/18/2009|Barrymore Scherer| $ 5.00 20| S 100.00 | S 1,000.00 | $ 50.00}S$ 100.00|$ 200.00 S  100.00
8/20/2009(Cantores Minores | Donation 60| $ 1,000.00 | S 3,000.00 S 100.00 | S 300.00 S 200.00
8/25/2009|Keeping Score Free 20 S - S -
8/28/2009{Mary Ann McCormi $ 25.00 65/S 1,625.0015 2,500.00|$ 50.00/|S 100.00{S$S 400.00|S$ 136.00|S 100.00
8/30/2009|The Chorus Free 20] S -

9/4/2009|American Choral M| $ 25.00 55|$ 1,375.00 S 2,500.00 | § 100.00|$ 100.00|S 800.00|S 136.00 $  700.00
9/13/2009|Winged Migration | Free 20| S - S 200.00
Totals $ 17,150.00 | $ 35,100.00 | $ 950.00 $ 1,700.00 | $6,300.00 | $ 1,224.00 | $ 5,100.00

11/4/2009




2010 Summer Concert Series
Summer of Barber

Other Expenses
Publicist S 2,000.00
Design $  4,500.00
Photography S 200.00
Contingency $  5,000.00
Program Printing $  2,000.00
Advertising S 10,000.00
Receptions S 500.00
Film License S 300.00
BMI/ASCAP S 2,000.00
Piano Moving S  1,000.00
_
Total for other expenses $ 27,500.00
Total for performance costs $ 50,374.00
_
Total for Series S 77,874.00
Income for Series S 17,150.00

11/4/2009




2010 Summer Concert Series

Summer of Barber
Other Expenses
Publicist S 2,000.00
Design $  4,500.00
Photography S 200.00
Contingency S  5,000.00
Program Printing $  2,000.00
Advertising S 10,000.00
Receptions S 500.00
Film License S 300.00
BMI/ASCAP S 2,000.00
Piano Moving S  1,000.00
*
Total for other expenses S 27,500.00
Total for performance costs S 50,374.00
_
Total for Series S 77,874.00
Income for Series S 17,150.00

11/4/2009




Date Total By Zip 2009 A Season of Celebration: Zip Code Recordings

2/7/2009 TotalByZip A Bouquet for Marcella Sembrich 28 Attended
1 12189
12801
12804
12814
12817
12820
12824
12832
12857
9 12866
6/12/2009 TotalBvZip Young Performers 70 Attended
' 1 12083
12150
12180
12204
12206
12211
12309
12801
12804
12808
12814
12827
12832
12833
12843
12860
12866
12885
12887
05701
6/20/2009 TotalBvZip Schubertiade 31 Attended
3 11106
11230
11725
12065
10 12814
12824
12846
12850
12866

19107

34292
45219
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6/21/2009 TotalbvZip Madam Butterfly Film 19 Aftended
2 12205
11 12814
2 12824
1 12846
2 12866
1 18505
6/24/2009 TotalByZip There's More to Adirondack Architecture than Great Camps
1 12065
12801 27 Attended
12804

12814
12815
12845
12853
12866
12874
12885
14617
21111

21217

93103
98236

03755
07005
7/1/2009 TotalByZip SiverBay 25 Attended
12077
12447
12801
12814
12845

12864
20187
33309
75225
93103
Egypt
Mexico
Turkey
7/1/2009 TotalByZip Lidia kamiska 41 Attended
11561
12020
1 12803
3 12808
10 12814
4 12824
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12831
12866
12874
12885
33309
34210
05735
07045
1 07470
7/6/2009 TotalbyZip The Rape of Europa Film 40 Attended
1 12302
1 12801
12814
12845
22124
27565
33412
34114
34210
65807
arrived after the start of the film
7/15/2009 TotalbyZip Katrina Trask 30 Attended
12020
12106
12110
12309
12801
12804
12814
12836
12845
12853
12859
12866
19085
19380
20176
87005
07470
7/17/2009 TotalbyZip Carmenella Children's Opera 105 Attended
10310
11779
12020
12180
12549
12803
12814
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12816
12821
12824
12845
12860
12866
12874
12885
12992
20854
23635
81301
91303
91306
02871
03304
04105
07082
07470
07860
Qatar
7/18/2009 TotalByZip Christopher Johnson 70 Attended
10010
10013
12020
12211
12309
12571
12801
12804
12814
12817
12824
12835
12836
12843
12852
12874
12885
19602
32137
32461
32579
34210
48309
04106
05757
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2 07009
1 07423
4 07926
7/20/2009 TotalByZip Cross Creek Film 16 Attended
1 10032
10954
12054
12804
12808
12814
12824
65807
01010
1 07470
7/25/2009 TotalByZip The Belle of Amherst 54 Attended
10461
11385
12054
12065
12801
12814
12824
12839
12841
33309
34288
67230
01002
06410
7/29/2009 TotalByZip Keeping Score Beethoven's Eroica 13 Attended
10583
12814
12824
12832
18505
33437
34210
07009
8/1/2009 TotalByZip Wargo & Steveskey 45 Attended
10013
10583
10982
12309
12801
12804
12814
12824
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14214
33957
34238
48309
77005
77056
02211
02631
07009
08005
1 08527
8/3/2009 TotalByZip Film: Hairspray 27 Attended
12027
12211
12583
12804
12808
12814
12885
14534
65807
8/5/2009 TotalByZip Chamber Music 35 attended
10467
12065
12801
12804
12808
12814
12824
12845
12853
18510
20176
33326
02449
06606
07009
07042
07960
08840
8/7/2009 TotalbyZip Film: A Midsummer Night's Dream 23 attended
1 10024
10040
10605
11362
12814
12866
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18505
20084
22153
34210
08840
8/8/2009 TotalbyZip _Mendelssohn in Music and Words 32 attended
10606
11598
12054
12808
12814
12824
12839
12845
32092
32410
32461
32579
65807
07009
07040
07712
08840
8/9/2009 TotalbyZip Mendelssohn Octet 52 attended
1 10538
10543
11103
11576
11725
12804
12814
12824
12839
12845
12862
12866
12868
13027
14550
32461
33156
02835
07040
07470
07712
1 08840
8/12/2009 TotalbyZip BelCanto 50 attended
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10982
12180
12204
12208
12550
12814
12824
12836
12845
14618
14850
15807
31404
32579
34217
48309
04101
05401
07009
07040
07748
08527
8/15/2009 TotalbyZip Luzerne Chamber 40 attended
12054
12801
12803
12804
12804
12814
12831
12846
12866
21204
02459
07042
07066
08873
8/17/2009 TotalbyZip Film: Etoiles 18 attended
11414
12814
12817
12824
12828
12870
12885
33437
65807

oW

s
=y

WH UV ORERNNRPRRNNRNDRRRNN

[uny
o

N RN WRRRWW g =R WweRe 0NN RN



1 06484
8/19/2009 TotalbyZip Line, Light and the Canvas of Music 43 attended

2 10703
11375
12801
12804
12814
12841
12845
12866
12885
12992
14850
19802
32579
33309
33437
08540

2 09739’
8/22/2009 TotalbvZip From the Paris Opera 40 attended
10034
12065
12134
12180
12801
12803
12804
12814
12817
12820
12832
12836
12845
12866
12885
12992
14032
32579
8/26/2009 TotalbyZip Degas & the Culture of His Day 22 attended
12804
12814
12827
12839
12845
12992
33309
33446
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1 34210
1 07009
8/29/2009 TotalbyZip Phantom of the Opera 47 attended
2 12186
2 12309
12801
12803
12804
12814
12828
12845
22039
01810
07722
1 08043
9/2/2009 TotalbyZip KeepingScore 15 attended
10028
12015
12814
12824
12992
29909
32461
70118
01240
9/5/2009 TotalbyZip Eric Trudel 60 attended
10013
10032
10562
12047
12128
12144
12302
12801
12804
12814
12824
12883
12885
12992
16915
19115
29909
32579
33305
34210
90066
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2 02138
2 05757
2 06878
2 06981
2 07627
2 07901
2 08239
9/5/2009 TotalbyZip Film: Harvest of Sorrows 14 attended
4 12814
1 12824
1 12845
2 12854
2 29909
3 02631
1 06831
9/9/2009 TotalbyZip Film: The Crucible 12 attended
2 12186
6 12814
1 12845
1 12853
1 18505
1 07852



- OCCUPANCY TAX SCORING SHEET

APPLICANT: ISt 0F THE Mot CANS  0ATDe0R DRk e,

DATE APPLICATION RECEIVED: ilaole g

APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO

POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION: -

AWARD AMOUNT:

COMMENTS:




RECEIVED 110730 ™9

OUTDOOR DRAMA, INC.

William Kenny, Chairman

Warren County Occupancy Tax Committee
1340 State RT 9

Lake George, NY 12845

Dear Supervisors:

The Last of the Mohicans Outdoor Drama, Incorporated requests funding from Warren County Special Event
Occupancy Tax Fund in order to present six performances of The Last of the Mohicans Outdoor Drama in August of
2010. We have selected this week to coincide with the historical week of the actual siege in 1757. By incorporating
this exact timeline, we plan to work collaboratively with other historic sites and organizations to foster a “Siege

Week” in the region - thereby creating an even broader appeal for visitors.

Our 501 ¢ 3 organization is dedicated to promoting the arts, education, and economic development in our region. In
2009 we presented a critically acclaimed public reading of The Last of the Mohicans Outdoor Drama, entertained a
capacity crowd of three hundred passengers upon the Lake George Steamboat Mohican, and staged two
performances of Sights, Scenes and Sounds from The Last of the Mohicans in Shepard’s Park.

Our goal for 2010 is to build on our current achievements and recognition by presenting a limited run of The Last of
the Mohicans Outdoor Drama in its entirety using professional actors, eighteenth century replica costumes, and
period appropriate weapons. This would be the next step in our organizations long-term goal of bringing a large
scale, annual 10-12 week summer production of The Last of the Mohicans to Warren County. Expert consultants
from the Institute of Outdoor Drama contracted by the Warren County Development Corporation to create a
feasibility study estimated that a summer-long production of The Last of the Mohicans would generate 10 million
dollars of economic impact for Warren County annually. It is our organization’s expectation that this summer 2010
production will create 90 thousand dollars of economic impact. It will also promote further awareness of our
organization’s mission, allow us to expand our base of support, and increase our ability to secure independent
funding sources for future full-scale, summer-long productions.

In order to market our 2010 production, we would include rack card and flyer distribution at area attractions, visitor
centers, travel shows, restaurants, group tour operators and accommodations (encouraging packaged vacations -
especially for mid-week performances). Additionally, we would partner with other outdoor drama venues across the
country to cross-market. Regional radio broadcasting and newspaper advertising would promote the performances
and the natural setting in which it takes place, thus capitalizing on the draw of the area’s scenic beauty and visitor
appeal as well. Our web site, along with the many sites promoting the Lake George region, would be heavily
targeted as a source of regional exposure.

Enclosed, please find the completed application and support materials needed for our funding request. We thank
you for your time, and sincerely hope you will help us to bring this worthwhile project to Warren County.

Most sincerely, MM

Michael Dufault, President
Last of the Mohicans Outdoor Drama, Inc.

Last of the Mohicans Outdoor Drama, Inc.
P.O. Box 334 Lake George, NY 12845
518 747-2450

Promoting art, education, and economic development through historical presentations.



APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
Last of the Mohicans Outdoor Drama, Incorporated

B. Please set forth the name of the event for which you wish to contract with

Warren County.
The Last of the Mohicans Outdoor Drama

C. Please set forth the contract amount you propose to be paid by the County '

toward the event.
$39,000

2. Is the above name the only name you conduct business or fund raising under?

@ Yes O No. IfNo, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
Incorporated in the state of NY. Same as above.

4. Please set forth your organization’s principal business address.
Post Office Box 334

Lake George, NY 12845

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditme\
01/27/09
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or other questions).
Michael Dufault, President

(518) 747-2450
PO Box 334, Lake George, NY 12845

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County,
Six performances between Thursday, August 5 and Sunday, August 15, 2010.

Please set forth the planned location of your event.
To be determined.

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
This will be a limited engagement / performance of the full script of

The Last of the Mohicans Outdoor Drama. A "test” performance of the

full scale outdoor drama with scaled back set and staging.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event,
We will need to book a venue and hire appropriate technical staff and

stage performers.

Please set forth the number of attendees projected to attend the event.
300 per night for six performances = 1,800 people

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
A one time limited engagement test performance of the full production.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
A copy of the support from last year's funding is attached.

We expect this year's event to generate and/or impact approximately
400 room nights. The performance should be viewed in concert with the

ultimate goal of a 10-12 week engagement running June- September.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
For this year's performance, the majority of promotion will be done in

coordination with local accommodations and will include brochure

development and distribution to other outdoor drama venues, plus local

radio and print advertising and destination web marketing.

III. EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tme\
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15.

16.

17.

18.

19.

for the event.
$75,500

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
$6,000 is expected to be generated from local support through the

program that will be designed and produced in support of the event.

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
$30,500 is expected from ticket revenue.

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
None.

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.
$39,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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.  EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A. (For events of 2 or more consecutive days)
B. (For events only over long periods of time)
(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

Iv.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
I agree to use the logo in promotional material and provide a full page

advertisement space in the event's program.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
I have read the agreement and will execute the same if awarded funding.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Michael Dufauit
TYPE OR PRINT NAME
SIGNATURE v
President
TITLE
November 28, 2009
DATE

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
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LOMOD, Inec.
Summer of 2010 Limited Performance Budget

Sources of Funding

Ticket Sales
Adults ($20), 150 per performance x six performances $18,000
Youth/Seniors ($15), 150 per performance x six performances $12,500
Sponsorship / Program Ad Sales $6,000
OT Grant Requests ' $39.000
Total Sources of Funds $75,500
Uses of Funding
Salaries & Benefits (non-performers) $4,080
Performers $15,640
Costumes $9,975
Accessories $4,200
Set & Production $14,000
Ticketing $6,000
Chair Rental $2,000
Insurance $3,500
Advertising & PR $15,000
Cost Overruns $1.105

Total Uses of Funds $75,500



LAST or e MOHICANS
OUTDOOR DRAMA, INC.

To: Leisa Grant/Warren County Tourism Department

From: Luisa Craige-Sherman, President-Last of the Mohicans Outdoor Drama, Inc.
Date: November 22, 2009

RE: Occupancy Tax Grant Request for Reimbursement

Dear Ms. Grant:

Attached you will find copies of flyers, advertising, publicity as well as receipts from some of our expenses
incurred as a result of our hosting the outdoor summer performances of The Last of the Mohicans Outdoor Drama.
I am sorry for the delay in this processing.

I have also included a list of those from the audience that filled out our feedback forms as well as a listing of those
who provided their zip codes. We estimate that there were 600 guests in attendance at both performances. Due to
the open air nature of the production we regret we were unable to capture more demographic information. We did
make every attempt by using volunteers at entry points, offering incentives to fill out forms, etc.

Event Promotional flyers, mailings/postage, printing costs: $223.45
Promotional t-shirts with event info & sponsors listings 1068.63
Event Insurance (required by Village to use Shepard Park) 400.00

Sound System( for public addressing, sponsor acknowledgements and actors) 500.00

Total Submitted for reimbursement _ $2192.08
Total amount of grant: $2500.00
Occ. Tax used -2192.08

Amount returned unused to county $307.92

PO BOX 334 LAKE GEORGE, NY 12845
PH: 5187472450 OR 518-338-5657

contact@lomod.info



LAST or e MOHICANS
OUTDOOR DRAMA, INC,

To: Leisa Grant/Warren County Tourism Department

From: Luisa Craige-Sherman, President-Last of the Mohicans Outdoor Drama, Inc.
Date: November 22, 2009

RE: Occupancy Tax Grant Request for Reimbursement

Final Budget Breakdown

3

Submitted for County Reimbursement via Occ Tax Grant ($2500):
Event Promotional flyers, mailings/postage, printing costs:

Promotional t-shirts with event info & sponsors listings

Event Insurance (required by Village to use Shepard Park)

Sound System( for public addressing, sponsor acknowledgements and actors)

Total Submitted for County reimbursement

Expenses covered by Organization:
Actor Stipends/Main Characters
Supporting Actor Stipends

Actor Stipends/Costume & Prop usage
Cannon Crew Stipend

Website Management/promo updates
Rehearsal fees/expenses

Mileage to TV show, printers, etc.
Misc. Advertising/office needs

Total spent by organization/volunteers

Total Production Costs:

PO BOX 334 LAKE GEORGE, NY 12845
PH: 518-747-2450 OR 518-338-5657

contact@lomod.info

$223.45
1068.63
400.00
-500.00

$ 800.00
1200.00
600.00
500.00
237.00
110.58
78.59
82.00

$2192.08

3608.17

$5800.25




First Name Last Name Zip Peformance How did you hear . {What did you like |What would you Additional
R about this best? like to see Included |comments
performance in future
performances
Ancnymous Anonymous 12180{08/15&16/09 Word of mouth {Good mix of More fighting
drama & action [scenes
Anonymous Anonymous 80303|08/15&16/09 Newspaper
Anonymous Anonymous 28782{08/15&16/09 Newspaper
Anonymous Anonymous 06268|08/15&16/09 Newspaper
Anonymous Educator |Anonymous 12305/08/15&16/09 LGRC Outdoors, sites |Entire production|Contact all
& sounds school districts
in Alby, Schdy,
Troy via mailing.
Incorporate
access o
Cooper's book
as well as A
Light in the
Forest for
younger readers.
Linda Apple 12885{08/15&16/09 Newspaper Bringing to life  |More of what we
local history did.
Dan Baker 13477108/15816/09 ;
Barbara & Ralph Barba 11362/08/15&16/09 Newspaper Being outside  |Indian villages,
fort mock-up
Mary Berardi 1240108/15&16/09 Newspaper Costumes, Montcalm/Wolfe
historical facts, |Surrender
artiliery demo
Justine Borter 12182]08/15&16/09
Mr. & Mrs. George Brendel Jr. 10954108/15&16/09 Word of mouth  |Custom & actors|Native villages  {Summer
address: 74
State Route 49;
LG, NY 12845
Beth Briggs 12804]08/15816/09




First Name Last Name Zip Peformance How did you hear |What did you like [What would you Additional
: : - , about this . best? like to see included {comments
performance in future ,
; performances
Gregg Briggs 12804}08/15&16/09 Newspaper Live outside Individual body
interaction mics
Bob Bump 12180{08/15816/09
Debra Cabral 06117[08/15&16/09
Bill & Cindy Cameron 1287808/15&16/09 Newspaper All of it! Whole
presentation
Verona Daigle 06010}08/15&16/09
Hazel Denves 13501{08/15&16/09
Steve Denyes 13501{08/15816/09
Melissa Engwen 12845)08/158&16/09 Newspaper Outdoors in More
actual spot music/actors
where scenes
occurred
Frank Finamore 05764/08/15816/09 Walking by Liked it all.
V. Granger 12861]08/15&16/09
Roberta Hotaling 12045108/15&16/09
Wes Hotaling 12045{08/15&16/09
Donna Krakehl 11743108/15&16/09
Carol Latko 06010{08/15816/09
Dawn Littrell 1284508/15&16/09
Karen Lovelace 06106{08/15&16/09
Albert Mather 12866{08/15&16/09 Teaches
something
valuable to learn
Nancy Mather 12866|08/15&16/09 Word of mouth  |Music, sound
&history
Deanna Payne 12804{08/15&16/09
Debbie Peck 12801{08/15&16/09
Dori & Paul Samulenas 06489)08/15&16/09
Fred Schofer 07848|08/15&16/09 Website




First Name Last Name Zip Peformance How did you hear |What did you like |What would you Additional
about this best? like to see included |comments
performance in future
performances
Lowell Smith 12860}08/15816/09 Newspaper Costumes, More skirmishes
cannon &
musket fire,
acting
Linda Tiano 12498108/15&16/09 Newspaper Costumes, More of the
actors, storyline |story, additional
performers
Karl Van Guilder 1288508/15&16/09 Walking by Great
Grandfather was
Mohawk. Wrote
a book that is in
Library of
Congress.
Mohawk
ancestral name
is Konkapoy
Heidi Wright 12803108/15816/09
Thomas Yee 06460{08/15&16/09




FEASIBILITY AND PLANNING REPORT
on the
QOutdoor Historical Draina

proposed for the
Warren County Local Development Corporation

Warren County, New York

Prepared by
The Institute of Outdoor Drama
The University of North Carolina at Chapel Hill

September, 2004




which has played for sixty-two years at Manteo, North Carolina, Tecumseh!, a thirty-one
year veteran at Chillicothe, Ohio, Stephen Foster—The Musical, now forty-five years old
at Bardstown, Kentucky, Blue Jacket, at Xenia, Ohio, and Oklahoma!, at Tulsa,

Oklahoma.

et o L b s s

The proposal is that the play itself be a new and original dramatization of James
Fennimore Cooper’s novel The Last of the Mohicans. With appropriate inclusions of
music and spectacle, this can be unique in the catalogue of outdoor dramas now being
 presented in the United States, and if produced properly and of high artistic quality, will
undoubtedly become one of the most successful and well known.

ftisrecommended that this project be carried out by a specially chartered nonprofit
organization formed under New York law and under sections 501(c)(3) and 170(c)2 of the

Internal Revenue Code of 1954 and Revisions.

In undertaking this study the Institute of Outdoor Drama assumes that the drama
will be of high artistic quality led by professional artists, and capable of commanding state
and regional attention. It is also assumed that the production will attract people who do not
live in the immediate area and, therefore, its unique appeal should be strong.

The Warren County drama will be a production, which can be seen in its full form
only at the home amphitheatre. It will be commemorative, recreational, and educational
entertainment aimed at general audiences, as are the other major outdoor historical dramas
in the nation. Given the subject matter of the drama, this production has a particular
opportunity to foster insight into the character of the American people, and should be a

valuable inspiration to people everywhere.

Those supporting the project should understand that it will be a play based on the
creative dramatization of incidents in Cooper’s novel rather than a documentary recitation
of events. The study team wishes to emphasize this distinction because it is important to
recognize that dramatization may require some distortion or rearrangement of precise
events in order to maintain the interest of the audience in the compression of time required
by the telling of dramatic events in the course of an evening.

The project outlined here will provide seasonal employment for approximately 62
performers and crew, as well as 3 permanent administrative positions. It will make its
cultural and economic impact without changing the visual beauty of the area and without
requiring new, year-round government services. Properly marketed, the drama will be a
means to extend regional promotion over a multi-state area while stimulating the travel
industry with an increase in visibility for Warren County.

The Warren County drama, successfully staged and centered on regionally
recognized figures and events related to upstate New York, will have the power to create a
sense of new and deeper understanding of remarkable events and individuals, especially for
people who do not live in the area. If the production is as interesting and vivid as it should
be, it will stimulate travel to the region and assure the long-term success of the drama. The
drama will also enhance the drawing power of the county as a tourist “stopover” or
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attraction, an outdoor drama is similar to the heritage, historic sites, and history programs
of the U. S. National Park Service. In addition, the model provides a conservative estimate
of the impact of a heritage tourism attraction. (For more detailed information about the
input-output model refer to www.msu edu/user/stynes/main.him Daniel Stynes, Michigan
State University.)

3. Estimated Impact of The Warren County Drama (Model I)

Using data on types of visitors (local, day-tripper, motel guest, and camping visitor),
duration of visit for each type, visitor spending data, average visitor party size, and
economic multipliers that represent the ripple effect of visitor spending on the economy the
MGM2 model was applied. All of the above data were derived from information provided
by the Warren County Planning Office in the form of reports about lodging occupancy and
profiles of visitors to the region. Additional data was from national statistics on tourists,
travelers, and visitors to major attractions.

The average length of stay was assumed to be 4.4 days and the average party size was
assumed to be 2.8 people. The average spending for each visitor group per night was based
on national data and it was assumed that a visitor is likely to visit the drama only once
during their visit to the region. The economic multiplier used was a national average for a
rural area like Warren County. The following tables show the estimated impact of the
visitor spending.

41,480 Paid attendance

x $18.00 Average sold-ticket price
$753,120 Ticket income
X 2 Dollar turnover
$1,506,240 Ticket sales impact
$874,995 Operating budget
X 2 Dollar turnover
$1,749,990 Theatre operations impact
43 840 Total attendance (includes 2,000 comps)
x_$81.00 Average tourist expenditures
$3,551,040 Tourist sales
X 2 Dollar tumover
$7,102,080 Tourist sales impact
$1,506,240 Ticket sales impact
$1,749,990 Theatre operations impact
$7.102.080 Tourist sales impact
$10,358,310 Estimated one-year total economic impact

108
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Great family entertainment featuring
period-attired actors & living history reenactors!

LIVE ACTION == PERICD COSTUMES
NATIVE AMERICANS & COLONIAL MILITARY SOLDIERS

ADMISSION: FREE-VOLUNTARY DONATIONS APPRECIATED
www.LastoftheMohicansOutdoorDrama.org

Presented with support from:

iwNEW YORK’S ADIRONDACKS ke Ge‘org\e
VisitLakeGeorge.com —~——

SHEPARD

PARK

RT 9/CANADA ST
LAKE GEORGE
VILLAGE

SATURDAY
AUGUST 15
7:30 PM

SUNDAY
AUGUST 16
1:00 PM

weather permitting
518-338-5657
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Last of the Mohicans Outdoor Drama, Inc.
Who we are:

= 501¢3 not-for-profit organization established in Warren
County.

* Incorporated with NYS Secretary oﬁ, State’s office and
Department of Education.

Our Mission:

= Promote the arts, historical education, and economic
development in the Lake George region through outdoor
theater presentations celebrating local history and heritage.

Ultimate goals:

= Establish an annual summer production of
The Last of the Mohicans in the Lake George region.

= Develop an educational outreach program to bring
" Colonial history to life in area schools.

= Establish a scholarship program for area students
pursuing studies in theater and stagecraft.

Board of Directors:

President: Luisa Craige-Sherman
Vice President: Michael Dufault
Secretary: Pam Morin
Treasurer: Kim Winchell
Directors: Lawrence Bennett .

Jason Sherry

Last of the Mohicans Outdoor Drama, Inc. seeks dedicated individuals
with strengths, talents and time to pursue development in fundraising,
grant research/writing, marketing/publicity, and costume/set
construction.

For more information, call (518) 747-2450
or visit www.LastoftheMohicansQutdoorDrama.org
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Sign me up!
Please add my name to <o§m.=w" %ﬁ Wmacma. My donation amount is
isted above,
Name:
Address:
Phone:
E-mail:

Your generosity and support are greatly appreciated.
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‘L ast of Mohicans’ cast - Actors from the read-through included {seatéd, from left): Na-

¢ kia Marion (narrator), Noelle LeChevalier (Willow and Wish-ton-wish), Angela Munger
f (Cora), Jon Ford (Duncan and Putnam} and Anne Dufault (Alice). Also (standing): Rob-
| ert Forgett (Magua), Peter Burleigh (Uncas), Ronald Marion (Chingachgook), Michael
: Dufault (playwright/Hawkeye), Natham Wright (Frye and others), Al Mather (Munro) and

j Steven O'Connor {David, Montcalm and Sagamore).

Chronicle photo/Cathy DeDa

§
“Last of
rea

By Lathy DeDe
Chronicie Arts Editor

A handful-plus of people turned out
at the Wingate Inn in Lake George on
Wednesday. April 29, for the first public
read-through of The Last of the Mohicans,
Michael Dufault’s working script for the
iarge-scale ouldoor {heater production
of the James Fentmore Cooper story he
aims to bring lo the Lake George area.

It would have been good to bring more
people out for the reading, but the thrust
was for Mr. Dufault to hear his words
performed aloud. and to get some feed-
back on how the seript is sounding.

I was impressed. Mr. Dufault has ex-
tracted the simple storyline from Coo-
per’s extremely dense and difficult, if re-
warding book. a tome that was written at
a time when pages of thick, descriptiive
exposition were common.

The result s compelling. You can imag-
ine the tale fleshed out with the impres-

pressed by the

4

i
i
i
i
i
i

Iy well cast. The acior

sive iableaux under star-lit skies that Mr.
Dufaull promises, lire raging through a
burning lort: hordes of French soldiers,
English captives and Huron warriers
swarming the stage,

“I's not about doing a play outside. but
about .creating a theatrical experience
where the earth. the stars, the wind are
a major pari of the experience.” Mr. Du-
fault fold the gathering,

He's clearly a student of James Feni-
more Cooper. cager to discuss the finer
points. His seripf is both engaging and lit-
erate. He draws out a little-explored facet
of Cooper's story, for example: Cora. the
more stalwart of the two Munro sisters
who are captured by a renegade Huron,
was the child of her English father’s love
affair with a wornan of mixed blood, whose
own mother was a plantation slave.

“Even though Cooper doesn't really dwell
on that in the book,” Mr. Dufault told me at
intermission. “for people reading it at the
lime, that would have been explosive. So |
gave it a little more impact here. It's usu-
ally just ignored in movie versions.”

It helped that the reading was

OFTS pUl I030rosswini.
conviction, appropriate accents, personal-
ity. And, it means something to hear refer-
ence macde to so many places and names
we hear in these parts — “Sagamore,” “Un-
cas,” "Chingachgook” — in their original
conlext. You can imagine how this could
really score — really bring cul the 2,000
people a night, six nights a week, for 12
weeks that Mr. Dufault envisions.
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By Mark Frost
Ghronicle Editor

T had ancther breinstorm, really a flight of fancy,
and I'm hoping vou'll join me on it.

Are you aware of the cifort to establish an anbi-
tous, vlaborate outdoor drama hased on The Last of
the Mohicans in Lake George? A fellow named Michael
Dufault hatehed the concept seven years ago. and
while the needed 81-million-phis has been hard 10
come by, Michael is 50
persisient and the idea
50 sensational. that it
simply won't go away. A
501{el3) not-for-profit
organization has been
formed, and people like
Luisa Craige-Sherman,
the cxccutive direc-
tor of the Lake George
Chamber of Com-
merce, and tourism pro Pam Morin have signed on.

I think it's a stupendous idea. We saw a theater in
North Carclina where they stage their local history
saga, Lost Colony, outdoors all summer, The possibili-
ties are colossal.

20, anyway. my brainstorm was: Let's try to raise
awareness — and inaybe a little money — for Last of
the Mohicans by having a cruise on, you guess it. The
Mohican. Fortunately, Bill Dow at the Lake George

z TRA A 5T
Steamboar Company liked the idea. as did Lnisa.

The cruise will feature aclors performing vigneites
from the preliminary script that's been written, as well
as ~tmospheric French & Indian War era reenactors,

Beyond that. my motivation is simply to have a good
time — all the better if a bunch of Chronicle readers opt
to come aboard and schmouze with vours truly and
other menibers of vur stafl. Food and drink for sale.

The Mohicans Mohican cruise is set for Monday,
July 13, boarding at 7 p.n. The twa-honr crulze de-
paris at 7:30. The price, if you buy advance tickets,
is 815 per person, 89 for kids. That's a bargain, cven
without the entertainment and how magical we hope
Lhe night wili be. The early purchase deadline is July
18, butl you'll really help us out if you buy your tickets
right away. We need to get a sense (hat this will fly. The
price after July 10 is 820 per person, $11 for kids.

The money — alter we pay (he Steamboat Company
for the charler — will all go to the Last of the Mohicans
not-lor-profit group.

You can purchase tickets at the Lake George Cham-
ber of Commerre or at The Chronicie office. If voud like
Lo order them by phone and charge them, you can call
our office at (318} 792-11286. Please note, no refunds on
purchased tickets.

As [ say, my purpose in hatching this event is two-
fold: One, to help buiid support for making the Last of
the Mohicans outdoor drama a reality. Two, simply to
have a great. hopefully sublime time. We hope you'll
choose to be aboard!



By Mark frost
Chronicle Editor

If vou don't mind. I'm going to
give you a iotally person’d take
on Monday night's "Mohicans
on the Mohican” cruise that
The Chronicle organized (o help
raise awarcness and money for
the proposed Last of the Mokhi-
cans Cutdoor Drama.

When 1 hatched this idea and
announced it exactly three
weeks ago, sure there was
some doubt in my mind: Would
peopie show up? But I knew
trom experience that when 1

Please turn to page 8
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Cendorshison

The sign (at left) says it =1,
‘SOLD QUT! The large photo shows
peogie on the second deck watching
periormance of dislogue from

c%%aet D auit Mohicans script.

TICKETS HERE

Yignoties frem the ezmpmz!
{ast of the Mohicans stript
were performed during the Lake
George cruise. Here Magua angrily
confronts the General Montcaim over
,pmm' es he says the French broke

of plunder from the British when Fort
‘Mmam Henry fell. Hark Frost phoios

T N




From front page

stick my neck out boldly. Chronicle readers time and
again come through. {And of course it doesn't art {o
be selling an event that's literally vn Lake George.)

Still. I'll acmit to some trepidation when a week after
the announcement we'd sold about 30 tickets. We knew
we nieeded 100+ to break even — and it was my signa-
ture on the charter contraci!

Then caine the deluge. They called here, they ealled
the Lake Geurge ‘

Chamber, people
dropping by our office
and theirs. The cruisc
sold out. and the
weather even coopor-
ated. It was chilly,
and a porth wind was
raising whilecaps on
the deserled lake, but
it wasn't taining. And
Lhis being mid-July, the cold breeze had no biting edge.

The evening was magical, as I'd anticipated. Like a
full theater, a full boat conveys its own cxcitement. and
as for the warmth of the crowd, [ agree with letter-
writer Ed Tucker on page 9: "Who else but Chronicle
readers would be so great o get along with?*"

Now let's get back lo the purpose of the evening:
Boosting the proposed Last of the Mohicans Outdoor
Drama. Michael Dulault’s idea has been incubalting for
six years, It needs a lot of money and so [ar it hasn't
achieved it.

But I'm a believer that a great idea angd persisience
are the engdine of eventual success, and [ believe this
Oultdoor Drama plan is an absolutely stupendous idlea.

These Outdoor Dramas have suceeeded in olher
places. It starts by doing a production that taps into
the unique local hevitage. The Last of the Mohicans. set
here in the Prench & Indian War, is our quintessential
sagda,

The dramas typically involve huge casts and much
spectacle. The abundance of reenactors — aof all ages
— on the Mohican reallivims that local people will Hock
fa be a part of a Mohicans Outdoor Drama production.
We're an area where people tove pilching in on common
efforts anyway.

And the spectacke? Hey, iUs show biz. We understand
show biz, We've got Adirondack Scenic and Creative
Stage Lighting. We've gol the tradition set by Charley
Wood. And we've got so many loeal theatre groups that
it frustraies us terribly not (o be abie to get to them all.

Ubelieve thatl you can start without money and sue-
ceed on Lhe basis of hard work and a good idea beeause
that’s exactly what happened with The Ciuonicle,
lnunched in 1930 on a wing, & prayer and $1,700. and
atill trucking along to this day.

Part of what [ see as pur mission is to malke mare

good things happen here. Facilitaling Lhis cruise,
boosling this drama — exactly what we're about.

But we never forget that us a locally owned. truly in-
dependent newspaper, we lloat on the reservoir of this
community’s support. I thank cverybody who shows us
yet again how broad and deep Lhat reservoir is.

L]

Heep sending your favorite 3 restaurants {and rea-
sons) for our Summer Dining Issue. coming on July 3
A dozen people e-mailed us in response (o my request
last issue. Thanks! E-mail: chronicle@loneoak.com.

o

Caught the Stony Creel Band Saturday night in

North Creck. They were really cooking!
2

I Bikked Adirondack Theatre Festival's T Wil Metkee You

Orphans, Edgy bul a substantial piece of work.

o p
Dick Stewart was the keeper
of the Marathon Dance Tlane

Dick Stewarl, who passed away on July 7 al (he
age of 77. took me under wing when | started to be-
corne involved in the South Glens Falls Iigh School
Marathon Dance. Every year he'd engage me in a
prolonged conversation, explaining whal it meant,
haw it worked, the importance of keeping it pure,
student-centered and real. Dick was also the person
who told me, once [ was fully immersed in the event.
“You're part of the family now.” And hie meant it.

As T was leaving calling hours at the Kilmer
Funeral Home Friday afternoon, Bill McCarthy, the
now retired art teacher who started the dance, was
arriving. Bill surprised me by saying he didn’t even
&know who Dick Stew- :
art was al year-one. 1o
Bill he was just a man
wiwo attended the dance
and then wasn't leav-
ing when the marathon
ended.

Bill went up {o him
and lound cut Hiwe man
saw Gw indinite great
possibilities of the dance
right then in vear-one.

- Diek was key ro all 32

i Marathons, which have
Cratsed more than $2-
mitlion wotal.

Lvery year we vy at
thie Marathon Danee,
Well ery next vear for
aunibier reason: The
absence of Dick Stewart, — Maik Frost
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State Senstor Betly Lmie, right, with
two of the on board Y's
cruing, - * Chronicie phate/Cathy DebDa

Photo balowe From left, Michae! Du-
faut, the creator of the proposad Last of
the Wohicans Outdoor Drama; Chronicle
cditor Mark Frost, who came up with
the idea for the Mohicans on the Mohi-
can cnase; Ludsa Craige-Sherman, the
president of the board uf Ihe Mohicans
Qutdeor Duama.

The hoat was sold
out: 304 aboard

The hope, at the very keast, had been
to raise some awareness of the pro-
pused Last of the Mohicans Outdnor
Drama, but Monday aighl’'s “Mohicans
on The Mohican® Lake George cruise
created by The Chronicle will end up
generating mere than $1,000 for the
not-for-profit group.

it was six years ago that Michael Du-
fault hatched the concept of an ambi-
tious Quidoor Drama version of The
Last of the Mohicans.

For a while Warren County cyed
funding-it. inn those days, as finances
have gotlen squeezed, are apparemiy
Hone..

Mare than a million doltars (s need-

the group are undaunted, und by the
end of the cruise, it's likely there were
wew coovests o the cause, — M. Frost

ed, bud Mr. Dufaull and the board of

adults, were on boa:d Ha Mor:day night cuting on 7‘ss Mamcm

This ! + teh pamt onThe Mobrcm.. mi:ngs. Wo estimate that more than 50 reenadws. chiidren o

Chvonicie phuotolDayid kavﬂm

STE A P RONE BN

1t tooked and folt ke falf on iha dack of The Mohican,
but folks came prepared and given that i was ¢ L July |

insisted on basking outdoors! Chrenicie phoaio/Caityy iet E
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e JAMES FENIMORE COOPER SOCIETY

NEWSLETTER

Twenty Years of the Cooper Society: 1989-2009

Last of the Mohicans Qutdoor

Drama Gets Underway

Lake George in New York is well kaown 1o Couoper
readers as the “Horican” in The Last of the Mokicans. Now, a
non-profit group known as The Last of the Mohicans
Outdoor Drama hopes to make Cooser’s tale more vivid
o new audicnces while drawing wurism t the lake
George region

The Outdoor Drama aims o construct a permanent
outdoor theater on which to perform dramatic adaprations
of Last of the Mokicans, complete with special effects. This
vear’s cffons have focused on raising funds and awareness.
In Aprl, local audicnces were invited 10 give their
feedback on portons of the script under construcrion. In
July, the organizadon held a benefit crvise on Lake George
aboard the fiingly named Aobican. Period-attired cast
members performed selected vignettes from the show.

August saw ihe group moving doser to producton
with “Sights, Sounds & Scenes From The Tast of the
Mohicans Outdoor Drama.” These performances featured
the cast in costume performing scctions of the play with
some special cffects. Over 610 people attended.

To follow the Outdoor Drama's ongoing devclopment,
visit hup:// www.lastofthemohicansoutdoordrama.ory.

New Online Review of Books on

Nineteenth-Century Literature

New Books on Literarure 19, or NBOL-19, is 2 new
online review dedicated to coverage of new scholaly
hooks on nincteenth-century  British and  Amcrican
literature.

Neeping current was one of the chief reasons for
founding the site, according to James Heffeenan of
Darmmouth College, its founding editor. Many paper-and-
ink journals review reladvely few books and have long Iag
dmas hefore appearing in pring, but with rhe online review
format of NBOL-19, a greater number of tdes can be
criiqued, most within  about ninety davs of their
publicaton. Thus far, NBOL.-19 has commissioned over a
hundred reviews of 2009 imprints; about thitty reviews
already have been posted.

NBOL-19 also incorporates several interactive features
reminiscent of the hlogosphere: it invites acthors 1o
respond to reviews of their work, and it allows readers to
submit comments. In addidon, it incudes pictures from
the revicwed works and links to related matcrial on the
web.

Scholars working with the ninetcenth cenmry may find
NBOL-19 a helpful resource. It can bhe found at
www.nbol-19.0rg..

Fall 2009
Vol. XX, No. 2
Whole No. 57)
1SSN 1073-090

George Pomeroy Keese on

Portraits of Cooper
By Hugh C. MacDougall James Fenimore Caoper Sociery)

Tracking down some of the references in the
introduction to the new AMS Edition of Ned Myers, [ was
led to a letter by George Zvgswm
Pameroy Keese in the August
4, 1900 issue of the New York
Tiwres.

In it he comments on his
bovhood memories of Ned
Myers in Cooperstown, but
just as interestingly, and in a
paragraph I do not recall
having seen previously, he
remarks as follows:

“I am more than anxious,
however, at this tme to
relegate  into  oblivion a : S
number of the so-called portraits of Mr. Cooper which

z many of the publications of the
day impose upon credulous
readers.  The  painting by
Chappel [abore} has nothing in it
to designate the author but a
lock of hair and his neckde, and
the former hus not even the
mett of being a scalplock. The
“Jarvis” portrait [4ff], painted at
the age or thirty-rhree, and the
“Brady” photograph [befow right]
taken at the age of sixty, are the T
best extant. All of the above may
be found in the number of The
Bookman for March 1897, ‘The
“Liliot” portrait [below fef, which
prefaces  “Precaution™ in the
Darley edition, may be accepted
for its spirited and sadlarlike
attitude, and is, in the main, a
good likeness. Al others,
incuding the latest, which %2 : :
appears in The Churchman of July
14, should be cremated, and rtheir
ashes scattered to the four winds of
heaven  beyvond hope  of
restoraton.”

G. POMVEROY KEESE.
Cooperstown, N.Y., July 30, 1900
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WEDNESDAY EDITION - SHOW #577
AUGUST 12, 2009

SEGMENT ONE — Professor Michael Kane, Pharm.D D — A/bany Coflege of Pharmacy &
Health Sciences will join us and tell us about the diagnosis, treatment and prevention of
Ostecporosis. Website: www.ACPHS.org
SEGMENT Two — Judy Atchinson from Quest will join us. She is director of a Hamilton Hill Youth
Program. QUEST is a community-based organization dedicated to the most troubled youth of Hamilton
Hill. QUEST provides a safe environment, free meals, counseling, art and recreation programs that
keep kids in school, out of trouble and on track for better lives. There are more than 175 QUEST kids.
“We help the children that others turn away”. They have a wish list on their website. See what you
may have in your home or business to donate. Website: www.QuestKids.net
SEGMENT THREE — William Giruzzi — Author of 4 Life Worth Living will join us. From Bill’s
website: Have you ever wondered how life came to be this wav? How did we end up here? Living this
wav? The pepular answer may be "It's just the way it is,” but author Bill Giruzzi tells us we don't have
to arcpnt thaf - not if we're ready to challenge fhs established paradi fams and dpmand a better fife for
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Mohicans Quidoor Drama a%ong with Michasi Dufauill, Playwright & Founder. We'll find out about
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this upcoming nmdnrhnn that will he held on the weekend of Auaust 15, The outdoor nroduciion is
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Events Calestor July 3, 2009 :: 9:30 pm

July 9, 2009
Glens Falls Symphony
Concert featuring Laura
Roth

July 10,17,24,31, 2009
Lake George Has Talent!

July 11, 2009
Garden Tour & Plant Sale

July H=12, 2009
ATts & Crafts Festival

July 13, 2009
The Last of the Mohicans
Qutdoor Drama

July 18-19, 2009
Adirondack Builders' Self
Guided Tour of Homes

July 18, 2009
757 Focus on Fort

William Henry

July 20, 2009
Music in Crandall Park

July 23, 2009
Ice Cream Social &
Family Concert

July 24, 2009
Build a Butterfly House-
Woodworking

July 25-26, 2009
250th Anniversary of
Amberst's Capture of
Carillon

July 29, 2009
Saratoga Race Course

July 31, 2009
Lake George Race

7/15/2009

Toly 2007

Bolton Landing NY: Fourth Of July Celebration &

Fireworks :: July 4, 2009 :: Roger's Memorial Park :: 7

pm

o Hague NY: Elvis Live Show & Fireworks in the town
park :: July 3, 2009 :: 7:30 pm - fireworks at dusk

o North Creek NY: Independence Day Celebration in
Ski Bowl Park :: July 4, 2009 :: 12 pm - fireworks at
dusk

o Schroon Lake NY: Fireworks :: July 4, 2009 ::
fireworks at dusk

s Glens Falls NY: Summer Jam & Fireworks in East

"Field :: July 3, 2009 :: 4:30 pm - fireworks at 10 pm

-]

The Last of the Mohicans Outdoo;\\[‘)raq)a

The Chronicle newspaper is AN
sponsoring a special fundraiser ‘
two-hour cruise aboard The Lake
George Steamboat Company's
Mohican boat. The cruise will
have feature select actors, scenes
and special guests from the
premier of The Last of the Mohicans Qutdoor Drama.

The cruise night is Monday, July 13th. Boat saﬂ! from the
Steel Pier at 7:30. Boarding begins at 7 PM. Advance
reservations/ticket sales are encouraged as tickets are limited.

rww.lastofthe oordrama.org

Getting Around Lake George

Lake George, NY - The
carnival sound emanating
from the pipes echoes off the g
surrounding Adirondack
mountains.

Suddenly the village
awakens with the roar of the
cannon from the walls of
Fort William Henry. Like
clockwork, another fun-filled day begins on the shores of
Lake George. Stroll through the streets of Lake George
Village and you will undoubtedly hear the sounds of the
steam organ from the top deck of the Minne-Ha-Ha.

Lake George Village, on the other hand, offers a village
setting combined with a tremendous amount of interesting and
fun things to do. Within two blocks you can rent a boat, ride a
parasail, take a boat cruise, play miniature golf, hit the
arcades, watch a war re-enactment, take a carriage ride, swim,




LAKE GEORGE TTIRROR.

EsTABLISHED 1880

“THE QUEEN OF AMERICAN LAKES”

$35 For 1 YEAR

LAKE GEORGE, N.Y. JuLy 3, 2009

No. 11

‘Berkshire Bank.
Macchio paid $1.8 million for

\:ﬁ\?n:?. s built as a
combined trade show-cegterand ice

/" area at a cost of €6 millioirig 2005.

“I hope to have the Forumhactix._

SOOI I w0 G e g
Macchio said he had no plans to
develop his property on French
Mountain.
“T have no interest in developing
it.” he said.

Mohican Cruise to
Benefit [ ake George
Qutdoor UBBm, ,

A benetit for a proposed outdoor
drama based on The Last of the

Mohicans will take place aboard the |
Steamboat |

Lake George
Company’s Mohican on Monday,
July 13 7 pm. During the cruise.
actors and re-enactors will perform
scenes from the drama, which
based on the novel by James
Fenimore Cooper and was written
by Michael Dufault, the actor who
first approached Lake George offi-
cials in 2002 about staging an
Outdoor Drama here.

As conceived by Dufault,
outdoor  performances

the
would

include live animals, cannon fire, ;

musket volleys and historically
dressed actors and extras. Proceeds ;
from the cruise will benefit The :
Last of the Mohicans Outdoor
Drama, a not for profit organization
formed to support the creation of an |
Outdoor Drama based on Cooper’s |
novel in the Lake George region. !
The two-hour cruise will board at 7
PM and set sail at 7:30 PM. Call
668-5777 for more information.

E.:wnm 25.: \_ Eanas S#E:«

Library Honors
3&%. Mannix

By Zw. 9@5 m:::_

SPECIAL TO THYf LAKE GEORGE MIRROR

i .rn

Gwm. wa
. of her refirement at a nmomumo-_ at
: the hompt of trustee Phyllis Meader

fhe mowa also elected to dedi-
ofe two horticultural books to the

See MARGE MANNIX Page 25

Harvard-educated ™ businessman
: who was raised in Missouri, worked
i in New York and moved to Glens
Falls only a few years ago.

With no political base, (other
than his wife Jennifer’s family, the
Hogan clan, whose members
include Warren County District
Auvorney Kate Hogan and. by mar
riage at lzast. State Senator Betty
Lutier. Muorphy received the
Democranc nod o challenge
Republican Jim Tedisco in a short,
; brutal race to fill the seat vacated by
Kirsten Gillibrand, who Governor
Ravid Paterson appointed to com-
| plete the U.S. Senate term of Hillary
Clinton.

Gillibrand’s  success in the
Republican district proved to be
less anomalous than many thought;
Murphy defeated the well-financed,
conservative Republican, but not by
much. Days passed before the elec-
tion was decided.

On June 26, Murphy voted in
i favor of legistation intended to slow
! global warming by capping emis-
sions of green house gases and
allowing utilities and manufacturers
i to trade pollution permits among
| themselves.

Perhaps in deference to the con-
servative instincts of many of his
new constituents, at the Hot Biscuit
Murphy portrayed the legislation
not as an environmental protection
measure but as a job-creation bill.
“This will make New York State
| more competitive and attractive to

Oc:wmqmin: Scott \55"5 was E:.e&:a& to Sn& :ﬁim:a, by N,_ne:ms 086
m §mwsn$ mev Gaa:nw at the Hot w_wn:: b:::.

businesses,” said Murphy. “For
years, New York has been a leader
in the advancement of clean and
renewable energy. This legisla-
tion will level the playing field by
requiring other states 10 meet the
same high standards New York has
already established.”

Murphy implied that he might
have voted against the bill had he
not successfully inserted a provi-
sion to allow paper mills, which
generate energy with wood prod-
ucts, to qualify for the same benefits
awarded to new plants using renew-
able energy.

“We've been using renewable
energy for one hundred years,” said
Murphy. “This will be a big bonus
if this stays in the final bill.”

Donna Wadsworth, a spokesman

for International vm_vm_.. told
Murphy, “Thank you for support-
ing the paper industry.”

It is difficult to place a monetary
value on the tax credits. benefits
and incentives the paper mills coule
receive, Wadsworth said.

“What's important.” she said.
“is that we’re on a level playing
field and benefits are not skewed
toward other industries.”

Murphy heard complaints about
high taxes, high energy costs and
disappearing jobs and he answered
questions about health care reform:
but he also fielded requests for that
by-product of big government, fed-
eral funds.

John Ford and Don Linstrom
asked for funds to offset the costs of

See MURPHY Page 24

==
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Land Conservancy to
Receive Kimd’c Award

Preserve, and help protect the sce-
nic beauty of lake through critical
upland purchases and protection of
vast stretches of cnaaé_onna

The Corbett Award will be pre-
sented during lunch, which starts at
noon.

“James Davidson Corbett had a
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The Chronicle
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Pitr malline addraes ie PO Aoy 152 Rlenc Falls NY .32::

" ¢! the morent to _nnnom_._oo them to Qﬁ greatest come-

‘on ‘Enmamw Emrn.,
n-aged sons, their friend Matt an
lenis Falls on our'way to Cleveland, Ohi
couldn't leave until we'd put that:wee
which we decomplished at the EE,E&F.
. 1 h threw some’

‘baseball mmE. ; fo the On
is thatds the rollér coaster capital of Eo ﬂoz to;

he wonw & Roll mmm of Fame, etc. mro also smbnnnrbo .

m T ;
‘Gotild: Normally it tdkés me Hoiirs to unwind
from meeting deadline; so I figured I was good to go...
11 admit, though; to some qualing Wheén I 'was
Iready feeling fatigue by Saratoga that grewas we
traveled Route 29 toward uc_,EmSgE Fonda: and Fal--

aE&E like in the rap; the hip-hop; the s
- Hey, Tm good with Eminem., ] told ther
mean, he's siek.

;n%ggsn%ggmng too. And on this .
rip they introduced me to guys 1 hadn't heard of but

; &wb of them-all,

We had a lot of great Banam on our ».osn..um% Ev
buit that Tuesday night driving ::E 3inthe Ecn:nm

) emm wmmoom as’;

ol
group has positive
‘eonsultant reports; oa:navn:& support from elected -




i s website, Navitsky's license
S now valid until June, 2010.
Nevertheless, the Town Board
adopted a resolution in support of
Lake George, which was expected
to file a formal complaint with New
York State’s Department of

Education regarding the expired

license.

Earlier this week, the Lake

George Town Board approved a

resolution which, according to

Mark Schachner, the town’s attor- :

ney. authorizes him to file the com-
plaint.

Local officials argue that as a
practical matter, Navitsky misrep-

resented himself as a professional
engineer from late 2007 to July |

2009, a violation of state rules.
“Ibelieve that people who came

before our planning and zoning

boards were influenced in their

; throughout Bolton Landing since

engineering choices by the fact that .

Chris Navitsky identified himself

as a professional engineer,” said :
Jason Saris, the Bolton Town |

Councilman who introduced the
resolution,

According to Jane Briggs, a
spokeswoman for the Department
of Education, once a formal com-
plaint is filed, the Department of
Education’s Office of Professional

Discipline will review the materials |

submitted and determine if an
investigation is warranted.

That office will also determine
what, if any, penalties are merited,
she said.

Peter Bauer, the executive direc-

+ Central School scholarship, and has

tor of The Fund for Lake George, )

which oversees the Waterkeeper
program. said his organization
would co-operate fully with the
Department of Education.

“We'll co-operate no matter what
the  Department of Education

(00T P11 dsuony

o e prugren.

Jane Briggs. the Department of
Education spokeswoman, said she
had no information about how long |
an investigation might take or what !
penalties Navitsky might be sub- |
Jjected to.

Artists’ Customi
Adirondack Chairs to
be Auctioned in Bolton

By Mirror Staff

Approximately 25 Adirondack
chairs, transformed by a varied -
group of local artists and displayed

June, will be sold at auction on
Saturday, August 22 at an evening
reception at Sweet Pea Farm on
Federal Hill Road.

The live auction, which will be con-
ducted by Martin Seelye, will bene-
fit the Christine Nicole Perry
Memorial Trust.

“Chrissy was a gifted, talented
and caring young woman whose life
was  cut short,” said ‘Wauneata
Waller, an artist who helped organ-
ize the event. “Mark and Linda
Perry started this trust to keep her
generous nature alive. by helping
others. The trust’ offers a Bolton

supported many great charities,
including “Warm the Children’ and
‘Project Guatemala, as well as giv-
ing aid to our own community.”

Funds raised through this sum-
mer’s event will be donated to High
Peaks Hospice, said Waller.

The evening begins at 5 pm and
includes drinks. hors d’oeuvres and
performances by musicians Bobby
Kendall, Mark Perry and Bonnie

anu Couiny nome. We bring the
very best vendors together under
one roof and introduce them to their
target audience.”

Exhibitors include rustic fumj-

See LIVING SHOW Page 18

ture makers, dock builders, design-

; at the designated

rangers know who is there,” she
added.

Miron said she advises the
campers regarding the rules applica-
ble to camping on an istand. 1 tel)
them there is no soap allowed in the
water, no dogs are allowed on the
campsites and they can't chop down
any trees. If it’s dead-and-down, 1
teli them that is okay.”

Miron said there are rules gov-
erning the use of generators as well,
“No more than five hours a day,
between 9 and 11 amand 4 to 7 pm
only.” Miron also reminds the
campers to dispose of their garbage
areas-in each of
the island groups—2— "'~

ruax said the office is curm

. selling the $70 annual passport day-~
' use permit.
: single day-use permits are still

According to Truax,

Scenes from ‘Last
of the Mohicans’
to be Performed

Scenes from a proposed produc- |

tidn of an outdoor drama based on
James Fenimore Cooper’s ‘Last of

]
istered several campers who held
reservations, Peter McDermott from
Warwick, N.Y. was her first paying
customer. McDermott purchased
an annual passport to attach to the
stern of his 28-foot Larson cabin
cruiser.  “He has been very
patient,” Miron said. “We've had
some problems with our credit card
machine but we finally got it
straightened out.” McDermott said
he kept checking with Miron to sce
if he could use his card to purchase
the pass. “We had a good laugh
about it. He was a very nice man
and I was grateful for that” she
said.

/23*/, Miron said she envisions herself

as‘the person who will help those
who don’t want to go all the way to
the ranger “station before going to
their campsite . *“This wil} get them
to the place they Want to go faster.”
she said. Miron 3aid she has a
cheat sheet which desigibes the Iay-
out of each campsite on the lake.
“Eventually, I svould loveo be able
to answer all‘of the questons the
campers will ask,” she said, “If {
can’t answer a question | :m<wm link
to each ranger station to get the cor-

the Mohicans® will be presented in i Tect answer. - i

: Shepard Park on August 15 and 16, = Truax said the new office Will be
Entitled “Sights, Sounds and ' open Thursdays through Mondays,
, Scenes from The Last of the = 9:30 am to 6 pm, closed Tyesdays

. Mohicans Outdoor Drama,” per-  2nd Wednesdays. “In futufe years

Donnetly.

rtists participating in the event
incldde Bonnie Donnelly, Joyce
Clevaland, Kate Van Steenhuyse,
Vivia Simonson,  Marianne
Ganter\ Nancy Rhodes, Janine
Thomas\ Rob Harriman, Tanya

Sawn, { Denne.  Leslie
Leombruno, \Megan Diehl, Diane
Burk.  Linda\_Wohlers. Jen

Montgomery, Ken ﬁﬂmr Mark
Perry and Wauneata W3

Lar

. formances will be held at 7:30 pm

—
Qee.

on Saturday and on Sunday at 1pm.
The performances . which are
supported by the Warren County
Tourism office and the Town and
Village of Lake George through
their Special Event Occupancy Tax
Funding Programs. are free.
According to The Last of the
Mohicans Outdoor Drama. Inc. the
non-profit organization that hopes

See MOHICANS Page 10 the new

:Buv,coooanmmné: mww\ sémnw
operation. We'll see Kow this
works out,” he said. “Fa this year
it will only be five days'a weck.”

Truax said the office opened
with little fanfare. *This year we
plan on working out the bugs.” he
said.  Truax statéd. that the office
will most likely:close for the season
on _lmco_\\oxwm “Maybe the week-
end after:we'l] see how busy it is.”
wﬁ\«m& For more information cal}
office 518-644-9125

LI m\E\ow
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Hague Woods Designated ‘Sustainable’ by mﬁsmw%rm_wﬁgbnm_

By Mirror Staff

The Hague woods of Alane
Vogel have been designated “certi-
fied” by the Forest Stewardship
Council, the Adirondack Park
Sustainable Forestry Project has
announced.

According to David Gibson, the
executive director of PROTECT the
Adirondacks, the organization that
oversees the project, “The certifica-
tion program works with landown-
ers 1o ensure that forest manage-
ment will be conducted in a way
that preserves environmental
integrity of the working forest land-
scape. PROTECT undergoes annu-

al audits and a comprehensive
assessment every five years by a
team of independent investigators
to ensure that our enrolled proper-
ties are being managed in accor-
dance to FSC principles and crite-
ria, such as biological diversity,
water resources, soils, unique and
fragile ecosystems and landscapes,
ecological functions and integrity
of the forest. For each enrolled
woodlot, PROTECT helps the
fandowner to write a management
plan, including statements of the
fandowner’s long-term objectives.
Annual monitoring is then conduct-
ed to assess the condition of the for-
est, yields of forest products, chain-

of-custody, management activities,
and any social and environmental
impacts.”

Approximately 23,0000 acres of
woodland will be certified by the
FSC by the end of this summer, said
Gibson.

The Adirondack Park
Sustainable Forestry - Project was
created by the Residents Committee !
to Protect the Adirondacks, an
organization which has merged
with the Association to Protect the
Adirondacks to create PROTECT |
the Adirondacks. |

According to Gibson,
PROTECT's FSC certification
project is prepared to work with pri-

~ Direct Deposit Checking?

“Make the ?wE Choice

From

 Free Checking

Scenes from ‘Last
- of the Mohicans’

vate foresrfand owners with 20

acres or piore who are interested in © Nw Q
obtaining certification. Interested | NQ e w Nq«ng .
landowhners should contact !

PROTECT’s Director of . from page 3

Adirgndack Stewardship, Jeremy
Caggiano, at 518.891.1002.

to find a permanent home for the

outdoor production. the perform-

ances will featurs actors and re-

* enactors in 18th century attire, Fort

William Henry's fife and drum

* corps. cannon fire and perhaps even
live horses.

Luisa Craig-Sherman, a member
of the organization’s board. said the
performances are intended to raise

¢ awareness of the outdoor drama and
: its potential as a permanent Luke
George attraction. .
“Currently. the non-profit group
i is seeking sponsorships and will
have an information booth at the
. park which will outline how fami- .
lies, businesses and other Emw:ﬁm\
tions can support the effort to bring
this exciting historical outdogr
drama to the Lake George Wnnx:r:

Joe Bruchac
Appearing at
ancock House

he Ticonderoga Historical
Sodjety and the Adirondack
Center for Writing Summer
Progkam Series will host a pres-
entation by Abenaki author and
storyteller Joe Bruchac on
A August 18 at 7 pm at
ancock House.
will be served.
ation call 585-

For further in
7868.

said Sherman.

STEPHENSON
Lumber Company, Inc.

Jruel/alue.

Help Is Just Around The Comer.

« Closer than you Think

« Premium Products ue Reasonable Prives
+ All Your Building Neceds

- Openac 7am!

6769 Re. 9, Chestertown | 518-494-2471
slechester01 @frontiernet.com




7S v @1 UDL UISLOVETED, WOTKS on exhibit
BOLTON LANDING .— All are welcome to attend a re-
céption Au, lery’ for_painiter’Anthony:

stiles has done no such thiing, ’
# No‘apology.: No‘admission ing v
It is nio wonder the division between the Adirondaik:
Park Agency and Adirgndack residerits exists; when yo
have people in power ositions:at the APA believing they
are entitled to someth the rest of us are not:
© I have left my vehicle atmany a locked gate und walked
= with my kids for. that matter - to a lake or pond whose
access had been cut 66 'dua to posrroad tonditions, I like -
to think our forest rangers havea pretty solid reason fo
doing this, like the oad could pose a hazard to thase ur
aware of its condition,... - ..t . i
When a gate is locked; the road is closed to iy rized ac-;
cess, Period, =+ - L e T PRy
. Would you drive around a barri¢aded road which ha
been closed because of an accident on::gn_,&ummnnm not
knowing of the peril that may lay ahead?: "
- Apparently, Mr. Stiles would. And, those who wortk wi
him would no doubt defend his honor, which is exactly
what happened here. L i
"When asked if Stile [ broken any law; the APA‘and
DEC determined te had not, because the road he acce
was a private road on which the state holds a'conservation
easement.:/ o R A EA
Interestingly, there are a umber of similar eageme .
held by the state where giltes block access diiring certain’
times of the year, By L T SOV N
Perkins Clearing in Arieita is one such location that .
comes to mind. Does this determination by the DEC méan"
the general public has the right t6 drive under oc around’
that gate when.it is'closed for road maintenance? 3
Dangerous precedent; if you ask me; e
So, next time you encotnter a locked gate accessinga . oals A ]
state nonmm:\smW: easement, leave no anW overturned jn’ | canmiske It easier to bypass local concy
your quest to get through. - . . i i+ 8 causing additional delay to proposed

1g. 15 at Lakeshore Gal

Migliaccio; gallery owner Pam Kimak said this week, :

- ~To be held from 540 7' -the event will not only include

viewing Migliaccio’s art and enjoying wine, cheese'and so-

cializing, but it - ‘opportunity £5 see Migliac- _
 shid

picting Roger’s Rock and’ orthern Lake Géorge, she said.
- Contacting Migliaceio, Kimak distovered that had been
painting- Lake George while vacationing in, Hague for
decades; 0 oo R
Migliaccio has'an extensive
is award-winning work igNew Yo
* decades, shien Lo
: Dotdils on the gallery and’ its exhibifions

lakeshoregallerybolt landing.com.

downstite Deniocrat Carl Krisger. e o
“Now under this new. bill, due to Provisions madé-with 16cal
goveinmentand AATV, if the site has adequate soils for individ
ual septic we will no longer requife a shared septic system,” Mc-.
gt d. “It will be more 6f a casé-by-casé and siteby-site de-
termination.”: ., S : :
|'# The' Municipal Planning Fund Bill ‘would raise funds for :
- communities to conductplanning studies and bankroll creation of
ocal &anmrﬂﬁc.mbwnmgnﬁ plans, But'a sti

are postedia

“Last of the Mohicans’ drama slated
LAKE GEORGE - The locally-based theater organization

curred when funiding was to be depend
‘plications onminor
home: But listeni
~h s

1 their s bk 4 supplied by ’ Last of the Zomwnm}m Outdoor Drama will be hosting select-
peimit feeslinked to more substantial projects XiKeen ot oerd, - ed.acenes from their full production Aug, 15 and 16 in the

| Arother coricern for local ot cials s 8 pro : . gutdoor amphitheater 4t'Shepard Park on Lake George:~
" posed bill ~ which deals-APA operations —Ahat would . . Both performancés will feature actors and living history
the some of the public hearings now regyfired during a building  feenactors in 18th-century: attire as wéll as cannon fire and \
application and review proces, . i other special effects; mu.%wv,Bmennm said this week. The per-
SR B APA officials said the bill wortld stre formances include: afifesand-drum squad from nearby Fort
'} “does business and allow agency staff Williem Henry Museum. * . S
“diligence. -, e L : i - :The presentation isa kickoff event to raise awareness for
;- The Agency Reform Bill wotild irictase the amount of time the

e the way the agency.
Jo give eachproject its due

e Last of ,»rm,,gorimnm,o:aocn Drama, which is antici-
wmﬂ,ﬁwrwmg reéview a Project from 64 to 90 days, .2/ pated to be.a full ongoing production that organizers envi-

Local officials have seen the first posal as a way the a zency~ 81on to in time become a major tourist attraction for the area.
ot to byt L s;and the _mﬁﬁ Bmwmﬁm, -Saturday’s presentation begins at 7:30 p.m,, and Sunday’s

evelopments., " starts at 1 p.m.. Appropriate for the entire family, the per-

I'm going t go ot ab o :9?,7&.@, ror.,m( mn;gn;,mmw - The first two bills are linked with issuly that are top coricerns of formances are free and open to the public @:n to the support
when law enforcement approaches you, the outcome wil local government officials - who s2y resNents are suffering un.' ~ of Warren no_..SQ Tourism and the Town and Village of Lake
PP you, Y : i, e : ; George — utilizing local Occupancy Tax funds.. The per-

be a shade different than what Mr. Stiles experi-
enced. - : ’ i i

Forpded a " 2
of state Rl that the second: | formances will be held weather permitting. To verifya show,
| call 338-8657,
. The'non-profit Mohicans drama group is seeking spon<
.. sorships from families; biisinesses ang organizations in
¢ ‘bringing historical outdoor. drama to the Lake George e
gion. ‘ For details; see: www.LastoftheMohicansOutdgby-

- Jokn ,nu.xmn.» is tanaging editor of Denton Publications.and
an avid.outddorsman, He.can be reacked n&%,:w@unamzwm.wuiu

- Gospel singer to perform locally. .~
. WARRENSBURG — Gospel Singer john @$borne will be
performing at the Warrensburg Asseny of God Church at
."a worship service Sunday Aug, 11a:m, Singing songs
of inspiration and enco ment; Osborne has blessed. the
lives of many; church officials said. The community is in-
vited to.the service. The church is located at 3990 Main Street
in Warrensburg. For details, call 623-2282.
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£ BLUE WATER' MANI
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Group'Exhibition
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. Tuesday through Friday nool
" SatuRoaday.noon'to 4 pi
imes by appo t. Free
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] ) - ’ _< wireelibrary.org
ber. symphony orchestra; kid ?m : ¥ : Talk and slide m_._os. 7:30] n m. Free
refreshments. 2 p.m. Free. : RGO e : . : . .







Ayg 15-16 ~Summer Series: Sights, Sounds & Scenes from the Last of the Mohicans
Qutdoor Drama” - performance featuring the main costumad actor rates, reading select-
ed sections from the script, special effects, and narrator to assist with visualization/ Sat.
at 7:30PM, Sun. at 1PM. The Last of the Mohicans Outdoor Drama, Canada Street,
Lake George. 747- 2450. org v

P
Aug. 18 “Concert:  Phish™ 7:30PM. Saratega Performing Arts Center {SPAC),
Saratoga Springs. 587-3330. spac.org

Aug. 16 ‘ConcenWmusnd SPM Seagle Music
 Cotony=-Eohrean-tak Schroonlake.org

| Church Special st - ing the 125th

by Bishop Ddvid Ball, ratired Bishop of Albany; open house brunch at 10:30AM fol-
lowing the service/ Episcapal Church of ths Cross, Ticonderoga. ticonderogany.com

Aug. 16  “ididaride Adirondack Bike Tour” - 75 mile tour through Central
Agw%ndacks (20 mile tour also available) 8AM. Nonh Cresak Ski Bowi, North Creek.
251-2612.

Aug. 16 “Leclure Series”/ 2PM. Schroon-North Historical Museum, Schroon
Lake. 532-7615. schroonlake.org

Aug. 16 "New York State Stoneware” - Bilf Grande (an avid collector and dealer of New
York State Stoneware for over 35 years and one of the 30 antique dealers at the
Glenwood Manor Antiques Center) will tatk about collecting New York State Stoneware
from 1800 to 1900, answer questions about why the Hudson River area became suchi a
ma?o r of American s(oneware display and discuss some rare examples from his
cotlection, and offer free during a sh nd-tefl session/ 2PM.,
Glenwood Manomm»ques Canter, Oueensbury 788-4747. See ad & article on pags 16.

Aug. 1 "Square Dance with the Upstate New Yorkers” 7PM. Adirondack Lakes
Center for the Arts, Blue Mountain Lake. 352-7715. adirondackiakes.org

Aug. 16 'St»cks Smches. Social Knitting & Crocheting” 12-2PM. Crafty Ewa,
Ti ga, 586-6325. thecrattyewe.com

Aug. 18-21 "Living History: Fort T‘ 's G
weak long course lar
Fort Ti Ti " 585-2821,
Aug. 16, 18, 23 “Concerts: Chambar Music Festival’ Sun. Aug. 16 at

2:15PM, Tuas., Aug. 18 at BPM & Sun. Aug. 23 at 2:15PM. Saratoga Perferming Arts
Canter (SPAC) Saratoga Springs. 587-3330. spac.org

by mg meg H:sxory Educauon

Ang “An Evening With... Chet Baker" - the great American so: lﬁbmk leg-
ary performances by the greatest singers of the 20th Century/ 7P| Rogers.
Memorial Park Bandstand, Bolton Landing. 644-3831. boltonchambar.com

Aug. 17 "Luzeme Chamber Music Festival Memarial Concent” - a special evening devot-
ed 1o the legacy of the late Bert Philips, Philadelphia Crehestra cellist from 1958 - 1990
and cellist ementus from 1990 - 2008. Repertoire to include: Popper - Requiem, Faure -
Elegy, Schubert - Cello Quintet, Mahler - Songs of the Wayfazer, Brahms Hom Trio, and
more/ 8PM. Luzeme Music Center, Lake Luzeme. 696-2771. luzernemusic.org

Aug. 17 "Monday Evening Lecture: Private Lands in a Park - An Historical
Accident, A Mistake, or An Asset” - Ross Whaie{ will discuss the importance of pri
vate land slewardship in defining the character o lhe Adlrondack Pal and the chak
lenga of maintaining a parl/ 7:30PM. Blue A in Lake.
352-7311. adkmuseum.org

Aug. 1 "Monday Night Concert in the Park: The Lockhart Mountain Boys” - hard
driving Bluegra.ss with some original tunes/ 7PM. Veterans' Memorial Field, Athol.
623-9648. thurman-ny.com

Aug. 17 "Music in the Park Series: Jazz Band”/ 7PM. City Park, Glens Falls,
vislt.cityciglens(alls.com

.17 "Sembrich Summer Film Serles” - Elocles Dancers of the Paris Opera
Bal ot (2002)/ 7:30PM. pera A at the Boiton Frea Library,
Boiton Landing. 644-9839 644-2431. operamuseum.org

Aug. 17 "Summer Lecture Series: Invasive Plants in the Lake George Region,
What's All the Fuss About?" - with Leslie Mehrhoff, Invasive Plant Atlas of Naew
England {IPANE) & University of Connecticut, Storrs, CT./ 7:30PM. Darrin Frash
Water Institute, Bolton Landing. 644-3451. mi.edu/deptyDFWI

Aug. 17 "Sword Swaliowsr" - Roderick Russell, sword swallower and mind read-

er, navigates deep into the minds of the audience lo create the most personal and

pm(ound type of family entertainment and theater experience/ 7:30PM. Charles R.
Wood Theater, Glens Falls. 798-3663. woodtheater.org

Aug. 17 "Teen Program: Librarian's Tea Party” - enjoy a quist evening of discussing
books and drinking iced tea. Topics include books in verse, vampires versus werg-
wolves and more/ 6PM, Crandall Library, Glens Falls. 792-6508. crandalllibrary.org

Aug. 17 Ventriloquist Sylvia Markson” - enjoy tha magic of ventrifoquism, for children
ages 5 and up/ 2-2:45PM. Crandall Library, Glens Falls. 792-6508. crandafiiibrary.ong

Aug. 17-21 “Hands-on-Horticulture Program: lris Division Day” - learn about the divi-
ston of iris thizomes, take home a piece to add to your own perennial bed, along with
g_ammg instructions and planting tips/ 12:30-3:30PM. King's Garden at Fort

iconderoga, Ticonderoga. 585-2821. fort-ticonderoga.org

Aug. 18  "Author Talk with Louis G. Alexander” - Louis Alexandar, author of
“Echoes From a Small Country Town" will talk and show pictures of life growing up in
Hague in the 1930's and 1940's, when his parents ran a resort on the shores of Lake
George. Followed by a book signing/ 7-8:30PM. Horicon Community Center, Brant
&ake. 494-7286. northwarren.com

?he Epuscopal Church of the Cross in Ticonderoga with a special Eucharist oHered §

Lal@e G@Ol’ de Alea
Restaurant Wee]z

LAKE GEORGE

Adirondack Pub & Brewery
33 Canada Street
518-668-0002

Bells Luna
48 Canada Street
518.-668.3165

The Bistro

at The Georgian Resort
384 Canada Street
518.668.5401

The Boardwalk
Lower Ambherst Street
518.668.5324

The Boathouse
(clossd 9718 & 9/19)

3210 Lake Shore Drive
518.668-2389

w;v\v,lakegeorgechamber.com
(518) 668-5755

WE BUILD FROM

Septeml)er 13-19, 2009

In recognition of the 1757 Siege of Fort William Henry, which lies
at the southernmost end of Lake George, the Lake George Regional
Chamber of Commerce is hosting its third annual "Lake George Arca
Restaurant Week." Participating restaurants will be offering a

THREE-COURSE meal selection for the fixed price of $17.57
{beverage, tax, and gratuity not inchided). Reservations are encouraged!

Christie's on the Lake
(open Fri @ Sat. only)

6 Christic Lane
518-668.2515

Dunham's Bay Resort
2999 State Route 9L
518-668-9242

East Cove
3873 Route 9L
518-668-5265

The Lobster Pot
81 Canada Street
518-668.2429

Mama Riso's

(closed Wed)

2119 State Route @
518.668.2550

Porreca's

(closed 9/19)
2897 Lake Shore Drive
518-668-2151

Shepard's Cove
3 Lower Montcalm St.
518.668-5400

Shoreline

(chossd Mo, & Tuses)
2 Kurosabia Lane
518.668.4644

SJ Garcia's

(closed Wed )

192 Canada Street
518.668.5111

BOLTON

Mr. Brown's Pub

at the Sagamore
110 Sagamore Road
518.644.9400

WARRENSBURG

Lizzie Keays
80 River Stieet
518.623-3012

Ae

“THOUGHT TO FINISH”

Carpentry
Masoanry

Plumbing
Electrical

Heating

Free
Estimates

Drawing
Services

Custom Plans?
NO PROBLEM !

No Job too BIG or too smail !

office: (518) 494-7674

calt: (518) 321-6571

526 Atateka Drive Chestertown, NY 12817

ewhomesoypioneer.zoomsnare.

WE BUILD TURN-KEY HOUSES
LOG & CONVENTIONAL CONSTRUCTION

Page 87, Lake George Guide
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1761). Cockialls; hors d'osuvres, dinner, dessert, .Part FAMILY : SATURDAYS, “Téng " Museufi; - Skidm ¢ ive mussI by Sonny and Pérley's ive Five, *DAN BERGGREN, JOHN KIRK & CHRISTOPHER E
of the Hyde's Season of Degas. $75. 6 p.m. Beforethe  College, Saratoga Springs {580-8080), For ages 5-u . $15.7:30 p.m. : ey SHAW.CD RELEASE, Ndakinna Educational Center,

vz.m%_m:_m Orchestra concert. at SPAC; ‘see befow, and families. 2-3:30 p.m. Oall to - CINDERELLA any; : Greenfield Center (583-9958), Celebratior for North

with Degas & Music curators Richard Kendal » T A shgth products b "I 'River, North Woods, Call for details. 7 p.m.

eVonyar at the Hall of Springs. $5. 7 [ X LT » tool “7 $28. 7:30 i - g Ll *PIANO TRIO CLASSICOPIA, Tannery Pond Com-

GA BRIDGES ‘UNDER THE BIG TOP* o 5 FREECONCERTS © .- = 7. munity Center, North Creek (251-3751). Violin, cello and

GALA, The Lodge Rest Nelson‘Ave,, S B RAMBLIN' JUG STOMPERS, Mairi Stroet azebo, piano vmlo::_zm Mendelssohn’s Plano Trio No. 1 in D

Springs (587-0723). Circus acts, food,. drink,. more. - Salem (854-3682), Old-time;-folk;-cointry and blues, Minor, Qp.-43, Piano Trio No. 2 in C Minor-0p..66 and

$150, $125 under age 35 7-10 pm.s. ‘ ’ . Free. tlam-tpm, . . ., r R others.By.Upper Hudson Musical Arts, $15, §5 stu-

: BEVERLY HILLS CHIHUARUA, outs - .. STUDENT CHAMBER MUSIC RECITALS AND S0- dents. 7:30 pam. <, |

Veterans’ Memorial 8 South Glens LOS;.Luzeme Chamber. Music:Festival, Luzerne Music - BROOKLYN BRASS QUINTEY, Grace Chapel, Sab-

ter, about an_ :Lake Luzeme {696-; .&.‘E_S tuzeme Center bath:Day. Point, Sliver Bay (543-6044). Jazz and light

’ N 30 p.m: L ** olassics by:. Duke Eilington, John Cheetham, George

et MUSIC/OPERA Ny - Gershwin ang others. Free-will donation, 7:30 p.m.
COWBOY CHURCH

| AHIAWATHA; Parks” Bentley’ Pia
’ - Falls (761-0514),-By Catsk| Pupper Thea
Home game froquols hero, Free. 11 a.m, e : .
: 9570 . HEROES, Dopot Theatrs, Wisstport (963-4449), 2

6002 ‘gl 'Bny. - apojuoayg ayy

,m free. and 8 p.m, Ses Aug:13. . e oo PHILADELPHIA an:m..w._.mb. Saratoga vono::n
TALK: THE COLORS' OF . PLANTS, Adiondack - H%\mw,‘km»waﬁ.h? oo Gﬁw«m%%a (B02- . ifarings, 6.9 pan 2 Country e, g fris Gonter (54 oa30). o»mmwwhasn%ﬁw%%%mw
e Sl Al e e G B Enimefnib Do B 1y
e {523~ - 0 . Sea Aug, 13, i 8 3 ons from Bizet's Carmen, works by “habrier, Mas-
professor Michae! Kudish: Frée. 8 p.m. |5 JR,, Park Playhouse, senet, Saint-Sadns, Offenbach, more. Gif m:.mw.ma on
;.>uidzu Mmm,_.nma_.m %z%:mo&qwmm . ¥ maa,.rcu.a_u‘,, ' violin, 8 pum: See Aug. 13. Tonight: Free admission for
B ;- Sarat

M{B54:7674).” " artists'{plus a guest) who paint or sketch from 6.8 p.m.

Center Ammm?oom Sam.-7 u.s.w.ombcwm‘ 4, o:@ﬂmwammﬂw?mﬂ%%ﬂﬁw%w_wﬁﬂ%nMnmuu_ww - Degas. §: . ‘(callto RSVP). nBvuono:sm%m reception; see above,

FLY FISHING FESTIVAL, American Museum of Fiy - about *redemption through.abjection,” by NYG-based . ASt age Green Apari- :
m%ﬂ: w&mwmowmm,wﬂ. %..wﬁaw%mwmwwwww%%h: %M.cwm. {heater company. Maturo themes: Somo. pudity.and - ents’ -Community Genter, . Glens - Falls

more. $3-$5, frea 8ges 13-under. 10 am.-4 pm. ... . . Violence. $5. & n. Picnic dinner preceding. $10 sug- Uplift d Songs with Rev, Michells

*ROCK’ FEST, Adirondack Park. A ency Visitor's ekt
Interprotive o.m-._aﬂ...zgnos?amrécms‘ Lactures, - sop e 411). m”.mm.w_.ﬁ.,w% ..Ud_m_,._s Theatre S e o :
field trips, exh and children's activi o3 o' geology. *LAST OF THE MOHICAN: OUTDOOH DHAMA: . AN : ‘Th d A £13'
Free. 10am-dpm, . .o AECUEL EXCERPTS, Shapard Park; Lake George (338-5657). % ursdaay, Augus
- SUMMER STEAK OR CHICKEN BARBECUE, . “Sights; Sounds and Scenes™ performance of selected -

gles Lodge, Saratoga Springs (885 scenes from In-the-works outdoor drama. Actors and re~ - § : @
games, rock climbing wall, c.maoa. enefits Gyardian - - in period attire, plus cannon fire, »@ma drum- 1B . )
Housa Project for | Women = mers, Froe. 7:30 pim. Als0Aug. 16, - - . - . ] R B :
New York First Lady Mich e Paterson. $25 dorsgfon, *CHAMPLAIN ONWARD, Bridge Theater at ARC, B 7 X e
:umcano;uwa.dwhwamﬂm_ﬂ%wsamﬂminmcné., “North Williams St Whitehait tmc.mﬁmv.;oqﬁmzm jay - “ : W DR A R S AN & e fertray
: L ; : or-tiistory of region, 1609-present. $19, $37 sen 2 y 3 . ~J
POTITERY SECONDS SALE, Valley Arlisans Markel, . gouc (At iooion, 1609 prosent. $19, R0g.29. | - w . ; « Friday Happy HouPr 7-9pm, «
Cambridge (677-3067). Also fine arts and crafts, more, . *ALWAYS, PAT: LINE, Wood' Theflter - (798- : 3

10am.-d pm;

§ More calendar, next page == ;

- VUl - .9663), Depot Theatra musical, 8 p.m. See Aug, 13- R v , i g g :
- ARTS & CRAFTS FESTIVAL, Historic Park Grounds; * ~ THEY'E PLAYING OUR SONG, Fort Salom Theater ; ; bﬁmmmzwm...
macﬂw rmmrm Ammmwvwm%m? K%.S ~>_..m= wmo vendors ex- {854-9200), 8 p.m. Ses >=%.> . RS s
‘pecled. Free. 9 a.m.-5 p.m, Also Aug. 16, . « i .. HIGH SCHOOL MUSICAL; Park Pi se, Albany. VY g
RT_OPENING, FOCUS Gallory of ife Arsens (s quveiriOOkM Rug. 13, o Flayhouse, Albany. - g R
Guild, Salem (854-3506). A.K.'Hutchinson 3-D and .. GREA P agon Thedtre, ke
mixed-media arl, Nest £ : L

6 Stors poriray the entire populationof - ¢ 2 W : 2 ﬂ:&mv.. >:m:m~ 14 »
ART- - {892 " the third smallest fown In Texus. $20, 816 sr, stu, $10 -
ns discuss thelr work . :

g S inan child. 8 p.m. To Sept. 5, 0" g .
1 \_-mmzvﬁ.wmw.:ma Gallary, Bolion Lana: LINDY HOP Uii%%% szn E, Saratoga Musie Wk
TION, | ] , - @ Music : e
ing (844-9480). >Q~w3mn»,mt33aﬁ &6:? th oll-- : Hal, Saratoga Springs (567-5132). Danco loean per- - G e , ,
g demo by Anthony Migliacclo; Free. 5-7 pm. . . ) . : L z

FAMILY FUN. . .
GAS STORY & CRAFTS; Rad Fox

Rl 111 WEE D' LTS doc oSy T mmpﬂ_m ﬁ»@% .w%

sesns s et ey Pesrs sVt esanenentstnety

Albany Heritage Area: Visitor. Center, Albany. (434..- s
0405), Chilraga star show, §3. 1y o ‘poany VAR Stuffed Chicken Breast
Star Sighting, $3. Lpm. - ",

wiBroccoli & Rice & Cheddar or Asparagus .. 110% S\EE.O_C—UWNSQC.OOS‘

mraaumm_mnxmsﬁ_%_
Queensbury (733-2826). Scavenger hunt make butier BeefBurgundy over Noodles ...
fly feeders, Reservations required. $3 child. 1-3 P:._

0 CRC Rt S prry b(t;p,...,.‘e «f,.,isr‘x. 000,0-
MEADOW SWEEP, Up Yonda (544-9767). 1 pim. mczm:S».%.:3@2595 : o M,\Nv w H %
SeeAvg13.. o You'llloveit! N N N N G g\ = o
e . T 194 Broad St ¢ *RESTAURANT & COMEDY. CLUB » THE ADIRONDACKS' PREMIER COMEDY nwcw.»
East of Northway Exit 18 .

Glens Falls, NY s s Nationally Touring Comedians!

193-5355 n._.z._w sz Z—ﬁtﬁ Q2F<m

Saturday, July 18t ¢
M 2yiss 9 PM SHOWTIME!

FAMILY FUN DAY, New York State Muséum, Albany
(474-8730), ..‘ommo” Shells. Free. 1-4pom. . .
NATURE CRAFTS FAMILY ACTIVITY; Hovéy Pand,

Playing all your favorites!
Onthe %,n,»nw..‘gn,z..g ;

DJ Corey nightly ee: o T v i) ,_.ﬁfz_csz,



OCCUPANCY TAX SCORING SHEET

APPLICANT: NYS puBuc 1S ATWLETC ASSoTiAT N -
(3¢ A ki €xridd Ll
DATE APPLICATION RECEIVED: ELIEN
APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO
’ ‘ POINTS
BED NIGHTS:
ECONOMIC IMPACT:
LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




//)\ | | 30

J \/
( = '/ RECEIVED KoV 6-3 2009
et

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
New York State High School Basketball Championships; NYSPHSAA (Boys); NYS Federation (Boys & Girls)

B. Please set forth the name of the event for which you wish to contract with

Warren County.
New York State High School Basketball Championships; NYSP!biSAA (Boys); NYS Federation (Boys & Girls)

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$50,000

2. Is the above name the only name you conduct business or fund raising under?
_@_ Yes _Q_No. If No, please provide all other names you use for business and
fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

New York State Public High School Athletic Association, Inc; New York State Federation of Secondary Schools Athletic Association; NYSPHSAA - Section 2 Athletic Assoclation

4, Please set forth your organization’s principal business address.

234 Glen Street, Glens Falls, N.Y. 12801

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
01/27/09




or other questions). .
Douglas L. Kenyon, Tournament Director

234 Glen Street
Glens Falls, N.Y. 12801 (742-2033 phone; 742-2034 fax)

1L EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

March 1, 2, 3, 4, 7, 19, 20, 21, 26, 27, 28 of 2010

7. Please set forth the planned location of your event.
Glens Falls Civic Center

8. Please provide a general description of your event i.e. the nature and type of event

and why it is held.
This event is conducted to determine the State Champions in boys' basketball in 5 classes for

the NYSPHSAA and to determine the overall State Champions in both boys' and girls'

basketball for the 4 High School Associations in New York State in 3 classifications.

9. Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
See attached projected revenues from local businesses. Contracts are in place between the Glens Falls

Givic Center, Section Il, The NYSPHSAA and the NYSASSAA (Federation of Secondary Schools).

10.  Please set forth the number of attendees projected to attend the event.

46,000

(Continued on next page)

ZAShared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditme\
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.

The NYsPHSM:wmmmshmbmmded 10 Glans Fals for the next 4 years (2010, 2011, 2012, 2013). Wemnbouoangmm.yzuwwmxm&mmmmnzon,zmzmzm:.

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

See attached. The vast majority of the Tournament participants and

attendees stay at the Queensbury Hotel, Queensbury Ramada Inn, and

nurnerous hotels and motels in the towns of Queensbury and Lake George.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
Local radio and TV stations pre-tournament ads, local newspaper ads, New York Sity radio and television

ads and the greater NYC Metropolitan area. Also, Buffalo, Rochester, Syracuse, Utica, Binghamton, Plattsburg,

Massena and Rutland, VT areas. Time Warmer Cable Network to televise live some of the final games

as well. Newspaper website ads and internet marketing across all of New York State.

II. EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditmc\
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15.

16. -

17.

18.

19.

for the event.

$118,000

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

‘See attached Revenue Sponsorship Projection

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
All admission charges minus the rent of the Glens Falls Chvic Center go directly to theNYSPHSAA and the Fedoration of NYS High School Athletic Associations.

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response t0 paragraph 15, you need only

to state this).
Town of Queensbury Occupancy Tax -

See attached Revenue Projection

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

$50,000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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01/27/09




1. EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A.__ (O (Forevents of 2 or more consecutive days)

B. (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (1)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV. WARREN COUNTY AGREEMENT INFORMATION

21

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

We will use the Warren County Tourism logo in all promotions and marketing efforts.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

72, Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
| have read the standard form and agree to abide by and

execute the terms of this agreement

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Douglas L. Kenyon
TYPE OR PRINT NAME

/] ﬂwj Py

SIGNATU

NYSHSBBC Tournament Director
TITLE

November 12, 2009
DATE

gi\/Sha/lred\ZOO9Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditme\
27/09




_Y. S. HIGH SCHOOL BASKETBALL TOURNAMENT

N. Y. S. HIGH SCHOOL BASKEIBALL 1DV AANE S

MARCH 2010 BUDGET

ACTUAL AND PROJECTED EXPENSES

$ 1,600.00 - Awards
1,000.00 - Banners
2,000.00 - Basketballs
13,000.00 - Civic Center Use & Amenity Fees
960.00 - Clerical
7,000.00 - Committee Expenses
6,200.00 - Hospitality
1,320.00 - Hotel Security
7,800.00 - Participants Duffle Bags w/screening
8,000.00 - Participants T-Shirts w/screening
9,800.00 - Participants Wind Shirts
2,000.00 - Photography and Filming
1,880.00 - Pocket Calendars
4,500.00 - Program Paper
15,000.00 - Program Production and Printing
34,000.00 - TV, Radio and Print Ads
2,000.00 - Website

$118,000.00 - Total



MARCH 2010
. Y. S. HIGH SCHOOL BASKETBALL TOURNAMENT

N. Y. S. HIGH SCHOOL BASKE A BALL, S UL RS~

BUDGET
PROJECTED REVENUES
In-Kind Contributions:
Pelle-Pelle (T-Shirts) $ 6,000.00
Rawlings (Wind Shirts) 9,800.00
(Basketballs) 2,000.00
International Paper Company (Program Paper)  4,000.00
$ 21,800.00 $ 21,800.00
Private Sector Program Ads & Sponsorships:
'Glens Falls National Bank $ 5,000.00
Program Ads (projected) 36,200.00
$ 41,200.00 41,200.00
Occupancy Tax Support:
Town of Queensbury $ 5,000.00
Warren County 50,000.00
$ 55,000.00 50.000.00
TOTAL: $118,000.00

** Requested in this application.



OCCUPANCY TAX SCORING SHEET
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

I ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
New York State Public High School Athletic Association
B. Please set forth the name of the event for which you wish to contract with
Warren County.

NYSPHSAA Girls Volleyball State Championships

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$10,000
2. Is the above name the only name you conduct business or fund raising under?
' Yes O No. IfNo, please provide all other names you use for business and
fund raising purposes.
3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

4. Please set forth your organization’s principal business address.

NYSPHSAA 8 Airport Blvd.
Latham NY 12110

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees
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or other questions).

Peggy Seese 13 county Route 45 Argyle NY 12809
Doug Kenyon Glen Street, Glens Falls NY 12801
Joe Altieri 8 Airport Blvd NY 12110

. EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.
Regional Competition Nov. 13,2010 State Tournament Nov. 19,20, 21,2010

7. Please set forth the planned location of your event.
The Glens Falls Civic center

8. Please provide a general description of your event i.e. the nature and type of event

and why it is held. _
Five classes with 4 teams within each class compete over

two days in Girls volleyball.

9. Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
Civic Center

East Coach volleyball

10.  Please set forth the number of attendees projected to attend the event.
This past year we had about 2600 people over the two days.We are always hoping for 3000 if we get local teams in.

(Continued on next page)
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
We have had the event since 2006-2011 We put in a new bid next year for the years 2012-2015

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
Please see the attached list of the areas and zip codes

from the teams that were here. All 20 teams stayed
We used 180 rooms for teams. There were another 300
rooms used by parents.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
We did not get to run an add in the Post Star this year due to lack of funds.

We have a website up year long. We also run commercials

with Time Warner. We would like to run radio ads again.
We also hang a banner in the Glens Falls area.

oI.  EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.
Total cost for 2008 was $51,000. The state picks up the cost of all officials, venue, courts etc that is not picked up by sponsors.

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
Sponsorship was down. $2700 sponsors

$3000 for advertising. $1800 program sales

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

tickets $20,800 vendor $2000

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
None

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

We would like $10,000 to increase our advertising. See the breakdown from this past years budget.

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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m.  EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A, §:2 (For events of 2 or more consecutive days)

B. O (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren Courity Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used. -
yes. When submitting bills for payment, proof of advertising will

be attached.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
Yes | have and will

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Peggy Seese

TYPE OR PRINT NAME

Tournament Director
TITLE

11/24/09

DATE
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Estimated Costs

Officials: $7,000.00
This includes fees and rooms etc.
Glens Falls Civic Center: $18,600.00
See attached
East Coast Volleyball $ 6,000
Trainer $500.00
Hospitality to feed 300 people $ 1,200.00
Meet directors expenses; includes rooms for
Her committee
$700.00
Media coordinator travel $71.00
Advertizing What we would like to do (315,000 total)
2-3 weeks leading up to the tournament
TV ads $8,000 ‘
Radio for two weeks $5,000
Print $2,000
Awards $3,000
Website and printing new banner for downtown
And Quaker road. $1000
Clerical state office to print badges and lanyards $1000
$54,071
without the advertising -$15,000
(8%39,071)
Estimated money coming in:
$2,000 vender
$1800 programs
$5700ads and sponsor
$20800 tickets
$30,300
Difference $23,771

Without advertising. ($8,771)



Class AA

Baldwinsville Syracuse

Pine Bush NY
Canandaigua NY
East Setauket NY

Class A

Bumnt Hills NY
Cornwall NY
Victor NY
East Hampton

Class B

Ravena NY
Montrose

East North Port NY
Eden NY

Class C
Loudonville
Tioga Center
East Rockaway
Buffalo NY

Class D
Chateaugay
Elmira Heights
Shelter Island
Cattaraugus

13027
12566
14424
11733

12019
12518
14564
11937

12143
10548
11731
14057

12211
13845
11618
14201-14206 Magnet school

12920
14903
11964
14719
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APPLICATION FOR CONTRACT FUNDING WITH

WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
Noth Creek Business Alliance, Inc.

B. Please set forth the name of the event for which you wish to contract with

Warren County.
North Creek / Gore Mountain Shuttle Service

c. Please set forth the contract amount you propose to be paid by the County

toward the event.

$13,020

2, Is the above name the only name you conduct business or fund raising under?

@ Yes @ No. IfNo, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
New York --- North Creek Business Alliance, Inc.

4. Please set forth your organization’s principal business address.

PO Box 184 North Creek, NY 12853

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees
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or other questions).

Joel R Beaudin 518-251-2240

PO Box 198 jnbeaudin@frontiernet.net
North River, NY 12856

II. EVENT BACKGROUND INFORMATION
6.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

December 18, 2009 - March 14, 2010

7. Please set forth the planned location of your event.

Downtown North Creek --- Gore Mt. Ski Center

Please provide a general description of your event i.e. the nature and type of event
and why it is held.
see attached narrative

9. Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
see attached narrative

10.  Please set forth the number of attendees projected to attend the event.

see attached narrative

(Continued on next page)
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1.

11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
This shuttle will operate during the entire 09 -10 ski season

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
The Copperfield Inn and the Alpine lodge have a combinination of 49 rooms.

During the 39 days of this basic contract it is anticipated that 70% of the 1911 room nights will be filled.

Of the 1337 room nights filled during this period it is anticipated that 80% of these rooms will use the shuttle.

Using an average of two persons per raom it is anticipated that over 1070 persons who stayed ovemight in North Creek will ride this shutile.

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).
Marketing for this shuttle will be on the Gore Mt. web site, the Copperfield web site and the Alpine Lodge web site.

The shuttle will also be advertised in marketing by Trailways and local merchants.

EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.

$24,000

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
See attached narrative

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.
There will be no fees except for advertisers as per the attached narrative and proposed budget

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
We have applied for occupancy tax funding from the Town of Johnsburg.

As of this date that request has not been granted.

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

$13,020

Please attach your proposed budget for the event, showing anticipated income and
expenditures. :

A{Cantinued on next page)
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.  EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A O (For events of 2 or more consecutive days)

B. (o (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc-not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
We do agree to use the Warren County Tourism Logo in all advertising, promotions and marketing.

We also will provide recognition of sponsorship by warren County within the vehicle.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22. Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.

We have and We do.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

Joel R. Beaudin
TYPE OR PRINT NAME

~

SIGNA

Vice President / Cochairman
TITLE

November 23, 2009
DATE
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Application for contract funding with Warren County
Under the Tourist Convention Development Agreement

Narrative
North Creek /Gore Mt. Shuttle Service

The “Event” identified within this application is for a transportation system for guests
staying overnight within the community of North Creek to and from Gore Mt. and the North
Creek Ski Bowl.

The North Creek Business Alliance is a not for profit corporation formed in March 2009.
The purpose of the Alliance is the promotion of business within Warren County and in particular
North Creek. The alliance has no dues, has no membership, all business are welcome. Meetings
take place every Thursday and last only one hour. Attendees at meetings discuss issues, plan for
upcoming events, make comments on any subject or listen to guests who wish to attend and
speak on issues.

The North Creek Business Alliance firmly believes that the promotion of the tourism
industry within The County of Warren is key to the success of all the businesses within the
county and that those successes in turn improve the quality of life for all the residents.

One goal of the Alliance is to create the image of North Creek as “A Village for all
Seasons”. The Alliance believes that by enhancing the stay of visitors to our community in any
way, contributes to the image it hopes to promote. A shuttle service within the community and
beyond is an essential element in creating that image.

The Alliance will be joined in this venture by a combination of lodging facilities (7he
Copperfield Inn and The Alpine Lodge), a number of downtown merchants (via paid advertising
in and on the shuttle), and Gore Mt. Ski Center (ORDA).

Gore Mountain Ski center has entered into an agreement with Trailways Bus for service
from New York City to North Creek and Gore Mt. during the upcoming ski season. The bus is
scheduled for four days per week beginning the 27" of November. Passengers arriving on these
busses will be staying overnight at the above identified lodging facilities and will be transported
to and from the mountain via this shuttle. Although in its infancy this market with New York
City residents who can come, stay and ski in Warren County without an automobile has the
potential to become a major market. Gore Mt. is exploring the possibilities of expanding the
service to other Warren County lodging facilities in the future. This possibility will of course
depend upon the success of the project this winter.

This year the shuttle will operate between 39 and 59 days (depending upon funding)
during the ski season. Shuttles will begin at 8:00 AM from the village of North Creek with two
stops in town then continue on to Gore Mountain. This route will continue until the last bus
departs the mountain at 4:30 PM. During the middle of the day the shuttle route will include the
Ski Bowl so that skiers arriving at the base of the Ski Bowl can return to the main mountain.

The shuttles will begin prior to the Christmas Holiday period and continue until mid March.
This service will be available free of charge to all, including employees wishing to ride to work.

The Alliance is preparing to sign a contract with North Creek Taxi who will own and
operate the shuttle. The quoted price for this service as described is $16,000 for 39 primary days
during the season. They will also supply shuttle service on an “on call” basis for additional days
at $400 per day. At this time we have commitments from the above mentioned participants of



approximately $10,980. If the service proves as successful as is anticipated, the Alliance is
committed to operation for 20 additional days, subject to funding. This year’s budget is attached.

The contract for shuttle service for this upcoming season will be signed within a few
days. The involved entities are committed to this project. It is the opinion of the members of the
Alliance that use of funds collected by the lodging facilities within Warren County via
occupancy tax could not be spent in a more appropriate manner. Enhancing the experience of
tourists staying overnight within the Town of Johnsburg, thus increasing the likelihood of their
return, is the best possible use of these monies.

BUDGET
EXPENCES:
Contract with North Creek Taxi for 39 primary days. $16,000
Additional days including Fridays for Trailways guests. $ 8.000
TOTAL $ 24,000
FUNDING:
Lodging facilities $4,900
Gore Mountain $3,000
Paid advertising $3.080
TOTAL $ 10,980

Request for funding, this application. $13,020
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Laura H. Potter

17 Center St.

Fort g?i\?:ard,NY 12828 RECEIVED NoY 30 2009
518-747-6760

Dear Warren County Board of Supervisors,

I wanted to add this letter to our application for Bed Tax Money, first to thank you for the
help you have given our dog shows in the past. The money has been a big help with our
advertising cost.

I will not waste your time with economic problems. We are all facing the same crunch.
Our clubs 5 year plan for these shows is far from on track. We do however want to stay
committed to holding our shows in the area.

. I'would like to briefly outline what we are still doing to bring in tourist. What we are
doing to give back to the community. As well as what we are not costing the county in
additional money.

1) We are still doing National Ads in dog publications.

2) We are still doing mailings to exhibitors.

3) We are still going to run local newspaper ads; however, they will be smaller ads.
The main focus being helping our local shelters, and education. Once again in
2010 we will be discounting admission by $1.00 if you bring an item for the local
shelter. We also plan on expanding Meet the Breeds to both days of the show.
Along with having local rescue groups and public education.

We know that shelter donations and public education do not bring in tourist money. It is
our way of helping the community.

The dog show is a good family event. We keep our admission price reasonable, so people
can enjoy the show, then after go out and have lunch or dinner at a local restaurant.

We have never cost the county any additional cost in the following:
1) No added sheriff patrols.
2) No added traffic problems.
3) No neighbor complains.

Thank you again for your past help.
Respectfully submitted by,
Laura H. Potter show chair for Saratoga NY Kennel Club



APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY

UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

I

A. Please set forth your complete corporate, association or group name.
}\)ar-\/h Cast L,O.m(« (Dassce Al i'B{@ifv \3)05
B. Please set forth the name of the event for which you wish to contract with

Warren County.

Merdh east Lotz ¢ Classic Ayl ‘Breed Dﬁa Shad

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

O Creouek Hha ‘seaed wol] Yo/~ I
Wot A\ elp:

Is the above name the only name you conduct business or fund raising under?

Yes X  No. IfNo, please provide all other names you use for business and

fund raising purposes.

S'cxralroqa‘ hb\'_ Xennel Cub 4 Glens ﬁ://S

. o/ -
Kenne| CutP
If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

Please set forth your organization’s principal business address.

Samtera i, Kenned Clab
P’O‘ \Soy- H'I' C/)Qnsé(ao{‘}2{1}»»!]2,83%‘0”7

Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is aneed for presentations before County Committees
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or other questions). .

L oo H-CPQH el
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1L EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

dan 30 - 31, 200

7. Please set forth the planned location of your event.

P jrenda C/Lgpm‘% Comptoy_ ““he Dpne”’

8. Please provide a general description of your event i.e. the nature and type of event

and why it is held.

pfkc A”-%f&d DCQ < bhoco 41) qwar(i de‘\s
4o winning deqs. Our elos use event asa
Cund veusel  a nd Publie educatizo

9. Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

AKC Pé/(‘h\,lsg,{c;n l Corv‘»/facj' “'ﬂ‘l—ﬂDoM" Om‘r}‘r‘ac‘f
émgé/{\{a@!

10.  Please set forth the number of attendees projected to attend the event.

dpx.. 200 - 300

(Continued on next page) i
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12.

13.

III. EVENT FINANCING INFORMATION

Please state whether this is a one-time event in Warren County or whether you plan

future events. -

)Ue, hope, reman /ﬁo/cimq Showw 1D @Leanjéwr

LP e €COn0mj jmproves.”

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this repoﬁ, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to
use such qualifications to your information as you may feel necessary.
/OO - )5p roems

Zep Coce paper work LWas furned in Wb
ads eet fov 2009 5 bowos.

Please set forth the marketing and advertising that is planned to occur. Please state,

particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

Local, neus pepes, rocled- feg/anaﬂ) news paeer, racld

nazﬁf/ﬂ”@é’ JW rm/’fwna/@ sfaTe>, Local? r@g/mfb

we/b WS Daq maqzunes A }(c ﬁmaz/MJ

pfﬂmLum Lt mmﬁmq

14.
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Please set forth the total cost anticipated to be borne by your organization as sponsor

=




15.

16.

17.

18.

19.

for the event. e

Jotal cost apx 40,000

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

hone.

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

(Ve bope o covel owr cosd

Please set forthany other governmental or non-profit group financial assistance you

have applied for (if this is already stated in response to paragraph 15, you need only

to state this).

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

& ae
O, 000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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I, EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:
(For events of 2 or more consecutive days)

(For events only over long periods of time)
hoose One)

A.
B.
- (C
C? within twenty-seven (27) days of all of the following occurring: (I)

conclusion of the event; and (i1) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent .
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (i1) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under-this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested

and to secure prior approval by Tourism Department for the use and placement of the

. logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

All A print materiad «web sete —fw?aov‘ Nwspapes”
ads

Please note: Any advertising, promoting and marketing for the EVENT must

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22. Please state whether you have read the standard form County Tourist and
Development Agreement and whether you are willing to be bound and execute the

same, should the County determine to contract with your organization.

(4LS
0

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief. . 'S
Laura H Yottel
TYPE OR PRINT NAME
/ sy 7"! ID m
SIGNATURE
S howd Chaue  perSon
TITLE

I11-27-09

DATE
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INCOME: 2 00O EXPENSES: H OY.
MB-F Pdblicity
GFKC Saturday (entry 730) - $9,532.53|Harris Publications - Dog News 2 mos. $650.00
Final Setllement GFKC $431.55 AKC Gazette $475.00
SKC. Sunday (entry 700) $8,593.37|Dogs in Canada $169.00
Final Settlement SKC $398.05|Radio Ads $483.00
Sub-Total MB-F $18,955.50|Post-Star Newspaper $471.92
Sub-Total Publicity $2,248.92
Vendors Judge's Expenses and Fees
Cloz's $200.00 = $563.20
Wood $150.00 $75.00
Isle of Dogs $150.00|F $1,706.00
Paws of Distinction $150.00 $964.60
Ocean State Embroidery $200.00 $930.00
Sub-Total Vendors $850.00{¢ $1,631.00
. $226.00
Paid Parking $1,013.00
Pre-paid $680.00/¢ $407.70
Cash : $499.00 $1,150.00
Over-payment -$10.00/% $834.55
Sub-Total Parking $1,169.00 Ty $2,151.77
Clarion Motel on Sunday $254.30
Warren Co. Economic Stimulus Limousine Service $360.00
Warren Co. $2,000.00 Sub-Total Judges $12,267.12
Sub-Total Warren Co. $2,000.00 Sports Complex
Rental (Fri. - Sun.) $13,167.00
Paid Ads in Catalog Luncheon 2 days $950.00
Ads (estimate) . $165.00|Restaurant Tab $87.15
Sub-Total Ads $165.00{Parking Area $200.00
Waste Removal $333.12
Gate (cost for aduit $6) Electric $750.00
Saturday (524 attendees) $3,161.25 Sub-Total Complex $15,487.27
Sunday (5§92 attendees) $3,036.00 Show Supplies & Support
Sub-Total Gate $6,197.25/Ring Hospitality - $135.83
Shavings for X-Pens $80.25
Catalogue Sales Miscellaneous $81.73
Saturday (103 sold at $8) $824.00,Singer (two days) $100.00
Sunday (32 sold at $5) $160.00,Stewards Club $800.00
Sub-Total Catalogues $984.00|Security (cash) $396.00
3 people working Thurs.-Sun. (cash) $1,845.00
Total Income: $30,320.75|2 people for clean-up 3 days (cash) $250.00
2 people 2 days parking $700.00
Buses $2,768.00
Sub-Total Supplies & Support $7,156.81
Total Expenses: $37,160.12

Report Prepared 3/9/09



OCCUPANCY TAX SCORING SHEET
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DATE APPLICATION RECEIVED: ENUEN
APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO
POINTS
BED NIGHTS:
ECONOMIC IMPACT:
LENGTH OF EVENT:
MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION: -

AWARD AMOUNT:

COMMENTS:




APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY

UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L

ORGANIZATION AND CONTACT INFORMATION

L.

A. Please set forth your complete corporate, association or group name.
North Warren Chamber of Commerce

B. Please set forth the name of the event for which you wish to contract with

Warren County.

11th Annual Halloween Pug Parade & Party

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$5,000.00

Is the above name the only name you conduct business or fund raising under?
Yes O No. If No, please provide all other names you use for business and
fund raising purposes.

If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

North Warren Chamber of Commerce is an A Corporation under Section 803 ( and originally under 402) of Not for profit

Please set forth your organization’s principal business address.
North Warren Chamber of Commerce, PO Box 490, Chestertown, NY 12817

Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees
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1L

or other questions).

Pam Morin, Project Coordinator Tel: 494-7184
PO Box 490, Chestertown, NY 12817

EVENT BACKGROUND INFORMATION

6.

10.

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

October 9 and October 17, 2010

Please set forth the planned location of your event.

The business districts and park recreational areas in the Town of Horicon and Chester including Dynamite Hill.

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
This is a Chamber sponsored annual family event for PUG pet lovers.

Our efforts are to promote our North Warren Area in the Fall Season

in hopes of second home owners returning, family reunions and encouraging overnight guests.

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

The Town of Chester and Horicon provide funding including additional hands on support from the Town of Chester Parks and Rec. Dept.

with equipment,props. Local Boy Scout Troop 30 assists with parking.

Please set forth the number of attendees projected to attend the event.

650-800

(Continued on next page)
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1.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.
This is an annual event

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to
use such qualifications to your information as you may feel necessary.

Soe sttached for 2000 Stats and Zps. As tis i o Chambers 2nd yoar of ovarseeing the event we 1ound that many viaiors fur 0wt to be second homme ownen coming back for the weekand or famidy reunons planned snn

look forwarded to additional attendees with excitement.
As an outdoor event the weather dictated and prevailed with threats of bitter cold

and snow thus lessening our attendees. |

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

Marketing and promotional efforts will be local, regional and statefinterstate. Thanks to public radio and college newspapers

we are able to reach a small part of the Montreal Canadian Market as well.

Our local radio reaches well into the northern capitat district southern Saratoga Area. Newsprint advertising will be in the

Plattsburgh, Vermont Areas. Our direct mailings go to pug owners, veterinarians and pug organizations as well as their community calendars,

oI EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.
$2,000 for administrative, office labor, props, volunteers and sale of souvenirs

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):
Local Business Sponsors-$500.00 Vendors 500.00 Town of Chester 2,000.00

Town of Horicon 1,000.00

Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

Admission is FREE. Vendors $500.00

Please set forth any other governmental or non-profit group financial assistance you

have applied for (if this is already stated in response to paragraph 15, you need only
to state this).

See # 15

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

$5,000.00

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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. EVENT FINANCING INFORMATION (Continued)

20.  Please set forth whether you are requesting payment:

A (o (For events of 2 or more consecutive days)

B. (O (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21. Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.
We agree to use the logo/web address for all event promotional material

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shalil be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22, Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.
{, Pam Morin have read the County Tourist Agreement and will abide by it's requirements.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Pam morin
TYPE“O@PRINT NAME

SIGNATURE

Halloween Pug Parade Project Coordinator
TITLE

12/1/09

DATE
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North Warren Chamber of Commerce
PO Box 490, 3 Dynamite Hill (I-87 Exits 25 & 26)
Chestertown, NY 12817
518 494-2722 or 888 404-2722

Adirondack — Brant Lake — Chestertown — Friends Lake — Loon Lake — Pottersville
The heart of your Adirondadk experience

To:  Warren County Visitor’s Occ Tax Committee
From: North Warren Chamber of Commerce

Pam Morin: Project Coordinator
Re: 2010 Application Request for $5,000

11th Annual Halloween Pug Party and Parade
Date: 11/30/09

$3,000.00
Cooperative ADVERTISING & PROMOTION
Local, Regional & Interstate including Radio
$1,000.00 AWARDS

$1.000.00 Equipment & Props for Enhancement of Show & Activities

$5,000 TOTAL REQUEST




North Warren Chamber of Commerce
PO Box 490, 3 Dynamite Hill (I-87 Exits 25 & 26)
Chestertown, NY [2817
518 494-2722 or 888 404-2722

Adirondack — Brant Lake — Chestertown — Friends Lake —— Loon Lake — Pottersville
The heart of your Adirondack experience

To:  Warren County Visitor’s Occ Tax Committee
From: North Warren Chamber of Commerce
Pam Morin: Project Coordinator
Re:  Final Performance Report
Date: 11/30/09

Our 10th Annual Pug Parade and Party were once again received very well. Our efforts
to extend the weekend to a Friday, Saturday & Sunday event proved to be exciting; but
for the first time of doing such a celebration had it’s challenges, the greatest of which was
the very cold weather all week, the continuous news broadcast of snow and the
monumental school activities that take place on an already busy Columbus day Weekend.

Attendance was delightful and manageable for the first and all were happy. Sunday is
our big program day and though snow was threatened and keep some away we had 168
registered PUGS plus their canine friends. This brought our attendance to over 625.

Assisted by the Local Scout Troop 30 our safe parking was a major success.
Kriday Benefit

60 Attended
12845,12846,12817,12860, 12846, 12815

Saturday Mini Parade & Activities
40 - 60 Attended plus spectators

Same as above plus Livingston, NJ, Clifton Park and Coral cables Florida

Sundav Parade & Party
Over 625 Attended. See Attached Zip Code List

Overall we look forward to returning to 1 day and enhancing the contests with more
canine events. We also look forward to working together with the Horicon Duck Derby
the week before to enhance a Wacky Week in North Warren for the pleasure of families,
their friends and their pets.

Sincerely, >

Pam Mor)'{ -

", S
N\-...- -
™
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YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

L. A. Please set forth your complete corporate, association or group name.
Queensbury Little League, Inc.
B. Please set forth the name of the event for which you wish to contract with

Warren County.

Cal Ripken 12u 50/70 Middle Atlantic Regional

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

$31€0.00 — $‘—I’zs’o.a—o

2 Is the above name the only name you conduct business or fund raising under?

O Yes @ No. IfNo, please provide all other names you use for business and

fund raising purposes.
Queensbury Youth Baseball and Softball

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above,

NYS - Queensbury Little League, Inc.

4. Please set forth your organization’s principal business address.

PO Box 925 - Glens Falls NY 12801 (Mailing)
431 Aviation Road - Queensbury NY 12804 (Facility'

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees
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or other questions).

George W. Gedney, Treasurer 361-9918
15 Stonehurst Drive
Queensbury, NY 12804

IL EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

See attached.

7. Please set forth the planned location of your event.

Queensbury Youth Baseball Facility - Queensbury

8. Please provide a general description of your event i.e. the nature and type of event

and why it is held.
See attached.

9. Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

Contract with Babe Ruth International - Attached.

10.  Please set forth the number of attendees projected to attend the event.

See attached.

(Continued on next page)
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1. Please state whether this is a one-time event in Warren County or whether you plan

future events.

See attached.

12. Please set forth the number of hotel, motel, inn, bed and breakfast or other overni ght
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

We anticipate that 9 teams (Approx 14 players per
team, with families) will stay overnight in the area for
Wednesday, Thursday, Friday and Saturday nights.
See attached for additional information.

13.  Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

Teams qualify for the event, so no advertising is
needed. We will work with local hotels/motels and

restaurants to provided information to the teams
for their stay. |

I EVENT FINANCING INFORMATION

14.  Please set forth the total cost anticipated to be borne by your organization as sponsor
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15.

16.

17.

18.

19.

for the event.

See attached summary.

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

See attached.

Open
Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

No charges for admission, no charges for vendors.

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
None applied for at this time.

See ATTACHEN, TTem H /S

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

See attached.

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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. EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A. (:) (For events of 2 or more consecutive days)

B.__ O (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: ()
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

We would be pleased to feature Warren County
Tourism in our promotion efforts.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22,  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.

| have read the required information and agree to
the provisions as set forth.

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
George W. Gedney

TYPE OR PRINT NAME

rgea L1

StGNATURE - /

Treasuer - Tournament Dir.

TITLE
//; 2/7% g
DATE * o
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Queensbury Little League, Inc.
Supplemental Information
Application for Contract Funding with Warren County
Under the Tourist and Convention Development Agreement

Item # 6 — Event Dates
Wednesday July 28", 2010 to Sunday August 1%, 2010.

Teams arrive Wednesday for check in, opening ceremonies, skills competition and
cookout hosted by Queensbury Little League.

Games are scheduled for Thursday, Friday and Saturday — Semi-finals, Championship
and Consolation games are scheduled for Sunday.

Item # 8 — Event Description

We are hosting the Cal Ripken Baseball Middle Atlantic Regional Tournament for 12u
boy’s baseball teams. Cal Ripken Baseball is a division of Babe Ruth Baseball. Each of
these teams will qualify for the Regional Tournament by winning their respective State
Championship or State Regional Championship. Queensbury’s team will participate as
host of the event. The winner of this event will advance to the Cal Ripken 12u World
Series in Aberdeen Maryland. There are 8 Cal Ripken Baseball 12u Regional
Tournaments held in the United States. Each regional qualifies a participant for the
World Series.

The 10 teams are as follows:

Queensbury 12u All Stars (Host)

Eastern New York Cal Ripken Champion (Kingston — Fishkill area)
Maryland State Champion

Delaware State Champion

Southern New Jersey State Champion

Northern New Jersey State Champion

Metro New York City Champion

Western Pennsylvania State Champion

Eastern Pennsylvania State Champion

Western New York State Champion (Buffalo)

Item # 9 — Attendees

Each team carries approximately 12-14 players and will have an adult coaching staff of 3.
We are estimating that each team will consist of 14 families with an average of 4
individuals per family for a total of 56 individuals per team. There will be 9 teams
travelling to the event totaling approximately 500-525 individuals. There will also be
officials of Babe Ruth Baseball/Cal Ripken Baseball attending the event.

Many local fans of high caliber youth baseball will also be attending the games.



Item # 11 — Future Events

Cal Ripken Baseball awards these events to the host league. We anticipate applying to
host a future Regional Tournament but do not have the ability to determine when, or if,

we will be selected.

Item # 12 —- Event Impact

We are estimating that each family will spend approximately $ 200.00 per day for
lodging, food and ancillary costs. Each family will be staying in the area 4 days spending
approximately $ 800.00 per family. Our projection of 126 families traveling to the area (9
teams, 14 families per team) will generate approximately $ 101,000.00 dollars in revenue
for the area.

Item # 14 - Costs

1) Host Fee 2,500.00 (Contract)
2) Insurance for event 325.00
3) Individual trophies 750.00
4) Game costs (24 Games) 2,400.00
5) Event program printing 150.00
6) Hosting managers meeting 100.00
7) Opening ceremonies 200.00
8) Lodging for Mid Atlantic
Regional Staff 300.00
9) Administrative costs 200.00

Total budgeted costs - $ 6,750.00 to $ 7,500.00.
The Host Fee is designated by our contract with Babe Ruth Baseball.

The remaining amounts are based on our extensive experience hosting tournament
baseball games.

Item # 15 — Funding

It is our intention to seek funding from the following sources:

D) Warren County

2) Town of Queensbury

3) Local merchants

4) National sponsors for Babe Ruth Baseball (limited availability)

As of this time, we have no commitments for financial assistance.
Item # 18 — Financial needs

It is our goal to raise enough funds to cover our projected budget for this event. All
amounts not raised will be provided by our League.



Item # 19 - Budget

Please refer to Item # 14 and Item # 15.
We will not be charging admission fees to the tournament games.
Other sources of income:
1) Concession stand — projected to be nominal as families are more likely to eat

their meals at local restaurants or “tailgate”.
2) Tournament T-Shirt sales



Babe Ruth Baseball

‘BABE RUTH

BITERNATIONAL HEADQUARTERS
L 1770 Brunswick Pke...P.0.Box 5000
 BASEBALL Trenton, New Jerssy 08538
° (60%) 695-1434 RAVEZOND A. LOTIERZD
100 EAST LINWOOD AVENUE
/ MAPLE SHADE, NEW JERSEY 08052
- (858) 482-1328

AGREEMENT FOR MIDDLE ATLANTIC TOURNAMENTS

4

e and entered into this_4™ day of fepfba lm-dfby and between
gse 1A a corporation organized and existing under and by virtue of the law

Nhereinaﬁerreferredtoasﬂje“Fithany'havingitsprincipalphceof
ey NV, - , and BABE RUTH LEAGUE, INC., a corporation duly
organized and existing under arld by virtue of the law of the State of New Jersey, hereinafter refemed to
as the “Second,Party” having its principal place of business at 1770 Brunswick Avenue, Trenton, New
Jersey. ,

WHEREIN, IT IS MUTUALLY AGREED, as follows:
1. The Second Party  designates the l_u L in the city/town
of & . «= ., as'the Host City for the? Eyge RUTH LEAGUE, INC.,. Middle
2010 .

ional Tournament for the year,

) Party agrees, ‘at its own expense, to make drrangements that the BABE RUTH
LEAGUE, INC., [2~$9770 Middle Atlantic Regional Toumament, of the year - Z22/0 _will be
at QlicenSboey Fleld S in the city of Qzegzzlzgy in the State of

3. The Second Party shall be responsible for all financial obﬁgations,.wim the exception of those
items, which are specifically enumerated in the paragraphs below, which specify the
responsibility of the First Party. ‘

4. Payments totali ZME dollars must be made to the Second Party per the following
schedule: ﬁﬂ dollars at contract signing, 4@ dolfars by illll%( ol—=Ho /D

5. The First Party agrees to provide first and second place awards for winners. and runners-up to.
include managers and coaches. Said awards may be small trophies, medals on ribbons, or
some other appropriate presentation.)The Middle Atlantic Region is fo supply Regional
winner's plaque and flag. ‘

5(a) The First Party agrees to provide facilities for a meeting of Managers, Coaches and
Umpires, a public address system, adequate playing field(s), Rawling Baseballs,
- Tournament Officials’ area at the field’s area, a Regional Toumament Headquarters,
- and emergency first aid at the playing field — everything needed to run a successful
Toumament. :
- 5(b) Secure all'necessary permits for field usage for dates and times of Toumament one
hundred and twenty days (120) in'advance in writing. .




8. The host team from the host League will be a toumament team selected from a league or
division at a league meeting; all requirements are set forth in the Rules and Regulations of
BABE RUTH BASEBALL, INC., for a tournament team.

6(a) The local host team manager cannot be the Toumament Lisison or the Local
Toumament Director; these positions must be held by other individuals.

7. The Second Party has final authority and responsibility, which shall be reasonable, exercised
on all scheduling and rescheduling of Regional Toumament games based upeon
reccmmendations of the First Party in the best interest of the Regional Tournament. The
Second Party has final authority and responsibility on all major decisions, which decision will
bebaseduponracomnendaﬂonofmeF‘ustPartyinmebedinbreﬁoftheRegiona!
Tourmnament.

8. The First Party will provide umpires from the National Umpires Association, approved by the
Middie Atlantic Region. The First Party assumes the responsibility and pays sach umpire for
games worked. Two (2) umpires wil be used per game — Thres (3) umpires for semi- and
final games.

8(a) Umpires must be available to do games during the day if it becomes necessary.

9. The First Party assumes the responsibility and liability for active local promotion of all aspects
of the Regional Toumament, including ticket sales, photographs, scorecards, and satisfactory
baseball fields, as well as souvenirs. The First Party will have permission of the Second Party
for the use of the official BABE RUTH LEAGUE, INC., emblems, logos, and registered
trademarks upon signing of this contract for the purpose of promoting this tournament.

10. The Parties agree that all memoranda relating to the running of this Regional Toumament,
and agreed to by the parties involved, shall become part of the contract; said memoranda to
become binding only when signed by the Middle Atlantic Regional Commissioner of BABE
RUTH LEAGUE, Inc., or his designated reprasentative, and the President or Vice President of
the First Party.

11. The First Party reserves the right to exercise an option on publishing a Babe Ruth Regional
Toumament Program Booklet with all proceeds to remain with said First Party.

12. The First Party is entitled to exclusive ticket sales, concession stand rights, advertising and
souvenirs, and is specifically entitled to all income derived from said tickets, concessions,
advertising, and souvenirs.

13. The First Party is to secure (block) 30 affordable hotel/motel rooms, a minimum 120 days
prior to Tournament start. The First Party is to secure a room for the Middle Atlantic Regional
Staff one day prior to the start of the Toumament until the termination of play at their expense.
The First Party will be required to house players if requested during toumament play per The
Babe Ruth/Cal Ripken rules and regulations 11.08-9.

14. The First Parly is to provide information to teams on affordable housing at local hotels and
motels in the area, schedule of games and events, directions to field(s), and host contacts.

15. This contract shall be interpreted according to the laws of the State of New Jersay.

Sep. 4,09



IN WITNESS WHEREOF, the parties hereto have caused the items of this contract to be
executed by their duly authorized officers the day and year first above mentioned.

MIDDLE ATLANTIC REGION OF .

TOUiNg—MEz: H?T
e SR L " | Y/-

e Queensbu Yo B Softba T 'Gm,s' ‘ " O gag
o  Youth Basebat . _ "«, mo;“s%:;r’mmw o 8o
- : G!ensFal!s,NY12801 B . GLENSFAL, NYizeor o SO

10212009

S‘AEE,‘Q&: BABERUTHLEAGUEINC e | $+100000

OneThousandandOOMOU b N

DOLLARS () &
BABE RUTH LEAGUE INC :

ﬂ'DDBDll"‘ I.DELSDESSM. ?LDE':ID gue n

e NIUITING. # 785 18004338810 .

Sep.4,09




OCCUPANCY TAX SCORING SHEET

T AREA S oo MY LondFEREJEE © EXP O

Cn N ! Sk
. T
APPLICANT: Ski ARerS o f New ysrw| | wnc .
I ’_ e
DATE APPLICATION RECEIVED: [>e (g
APPLICATFION MEETS 50% INVESTMENT CRITERIA YES NO
POINTS
BED NIGHTS:
ECONOMIC IMPACT:
LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




Scott Brandi
President

SKI AREAS OF NEW YORK

SANY

www.skiandrideny.com

Warren County Tourism Department October 16, 2009
1340 Route 9

Lake George, NY 12845

RE: Ski Areas of New York, Inc. Application for F unding

Dear Committee,

am hoping that the second g0 round will be the charm,

President
Ski Areas of New York

CC: Ted Blazer ORDA, Mike Pratt ORDA, Mike Barbone West, Sagamore Hotel

PO Box 96 = Glens Falls, NY 12801 = 518-792-5060 = 51 8-792-3970 = scottbrandi@iskiny.com



Warren County Tourism Department October 16, 2009
1340 Route 9
Lake George, NY 12845

RE: Ski Areas of New York, Inc. Application for Funding
Dear Committee,

Ski Areas of New York, Inc. is the trade association that represents the ski industry in
New York State. New York is proud to boast more ski areas then any other State in the
Nation. We rank fourth in skier visits and contribute over 1.1 billion in economic impact
to the upstate New York economy during the four months of winter.

We applied to you for funding in 2007 and were turned down. As a result we moved our
event to another facility. Our challenge is we usually try to hold our event at member
venues which enables us to present an excellent event within budget. In 2010 we would
like to bring our EXPO to Warren County. We would expect to bring in back every third
year. In order to do so we need to address the deficit that will occur if we were to hold
our event here. The attached budget outlines the details. The shortfall would be $18,000.

Our event runs for three days and has over 350 attendees. Our trade show usually has
around 60 exhibitors. We stress education and training complimented by a healthy social
agenda.

We are looking to hold our event during mid September, mid week. If we are able to
secure funding we will commit, if not we will have no choice to look at another venue. I

.

am hoping that the second go round will be the charm.

Thank you and please let us know if you require any further information.
Respectfully,

Scott Brandi

President

Ski Areas of New York

CC: Ted Blazer ORDA, Mike Pratt ORDA, Mike Barbone West, Sagamore Hotel



APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT
L ORGANIZATION AND CONTACT INFORMATION

1.

A Please set forth your complete corporate, association or group name.
g}(: Az\eas a,ﬂ New (/t:fd./Ce 1) S
B. Please set forth the name of the event for which you wish to contract with
Warren County. ”

Sk Areon of New Yoa.k Confference s Expo

C. Please set forthktrg contract amount you propose to be paid by the County

toward the event.
J S?o [oYo)

2. Is the above name k€ only name you conduct business or fund raising under?

O Yes No. IfNo, please provide all other names you use for business and
fund raising purposes. \
Skl DYV @ ba
Al \ J

3. If your organization is incorporated, please provide the state of incorporation and
the complete corporate name, if different than set forth above.

N ew \"u/L\C Cnm‘s oba‘\—loﬂ

4, Please set forth your organization’s principal business address,
Po Box 277, Tty oy 431cq

5. Please set forth your organization’s contact person and that person’s address and
telephone numbser (this should be the person County representatives may contact for

contract information orif there is a need for presentations before County Committees

gl\lszhamd\ZMDocs\Occupancy Tax\2008 ﬁmding\FundingAppZOO&wpd\m;c\
7/09




Ol  EVENT FINANCING INFORMATION (Continued)

20.

Please set f6rth whether you are requesting payment:

A. (For events of 2 or more consecutive days)
B. (For events only over long periods of time)
(Choose One)

A within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (11) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were firnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount Ppayable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent

County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the

logo or if use is limited to certain promotional material, please describe where and

when the logo will be used. (7
€S —a CQA 2 »LQ_Q

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the Sponsor shall provide, at no cost, up to one (1) full page of

Z:\Shared\2009Docs\Occupancy Tax\2008 ﬁmding\FundingAppZOO&wpd\tmc\

01/27/09




15.

4

16.

17.

18.

19.

Z:\Shared\2009Docs

0127109

for the event.

G‘_(,_:ooo

Please set forth the funding that has been obtained or is expected to be obtained

from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listin the same): '
Sen Abolsed Bodieef Llonso .

4S8, 00o - S“O,Dog)

Please set forth how much you expect to raise from admission charges or fees earned
from participating vendors,
INcrunsEn ARov &

Please set forth any other governmenta] or non-profit group financial assistance you

have applied for (if this is already stated in Tesponse to paragraph 15, you need only
to state this).

Nomwe

Please set forth the totaj amount that your organization has calculated that needs to

be raised to fund the event that is Currently not available or expected to be available,
4 [ oo O

Please attach your proposed budget for the event, showing anticipated income and
expenditures.
AMQQ

(Continued on next page)




11. Please state whether this is a ope-time event in Warren County or whether you plan

future events. T SANY  &XPO 1S 1M EARTERD NY

every  sTher 2V Tl T Lould M,_a_t@f}‘ e

(4
waolel  comve” o v regrom Lotry Houdv
V{;eo./\ ) _
12. lease set forth the number of hotel, motel, inn, bed and breakfast or other overni ght

accommodations anticipated or projected and the length of stay is anticipated . If

your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the ‘
number of attendees to the event each day, together with a listing of the number of 1
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to
use such qualifications to.your information as you may feel necessary.
Scmdew 919 SO
Me A CQOA—«\ﬁ 9 2o 200 / )
qI/Z«( 2900 R AL W
Wednesi 4/ /22 4O ) -
VisTors %/L\ A\l autn VS DA, CT, W4 \/#

13.  Please set forth the marketing and advertising that is planned to occur. Please state,

particularly the planned marketing and advertising areas (specify local, regional,
state, national etc).

A(*\\M*\-\S\uﬁ Ar\%\,'.,q /h/\p ‘ Qb M&

cArnoQ ﬂd&g\ lnckuste ©

. EVENT FINANCING INFORMATION
14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

g:\;ha;reduOOQDocs\Occupancy Tax\2008 ﬁmding\FLmdingAppZOO&Wpd\nm\
1127109




or other questions).

SCGH‘ 'Pﬂ‘ar\c‘, %QS!CQJN\TT-
gt\ A#‘t‘as sl New \’IQ/‘V D C .
o Box 96 Y Gleny f—a/) Y 12¥0]

Tlesthbrandi @ SETNY. con  STP742-506
Wiw. Skiancl mda AJY. cong

IL EVENT BACKGROUND INFORMATION
6. Please state the date or dates on which your event is planned to occur and for which
you wish to contract with Warren County.

S;(QSLQJ/\\B-QA 2] "7-—3 .0\ O

A Please set forth the planned location of your event.

ga %_a/v\o@i" > /f;la%ea I

8. Please provide a general description of your event i.e. the nature and type of event
and why it is held.

SANY  ConFrence o EXP0 — 7
TRatmim ¢ — [ st TPoynismic
N d V)

9. Please describe what licenses, contracts and/or infrastructure have been or will be
arranged for to support the event.

AN arcamse ments (hondlod] (Q‘a CAJY
M&a t\é—/—\b& /20Cur\+

10. - Please set forth the number of attendees projected to attend the event.

SS0 - 4yoo .

(Continued on next page)




OCCUPANCY TAX SCORING SHEET

EvedT @ NS PAPLE e eN )
APPLICANT: U ER Huosga) MidPe e PRODa LS AL |
. (g 9
DATE APPLICATION RECEIVED:
APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO
POINTS
BED NIGHTS:
ECONOMIC IMPACT:
LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

-

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION: .

AWARD AMOUNT:

COMMENTS:




/i)y s AT (VED DEC 0 1 2009

X ~—

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY

UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

i ORGANIZATION AND CONTACT INFORMATION

L.

Z:\Shared\2009Docs\Occupancy Tax\2008 finding\FundingApp2008.wpd\tmc\

01/27/09

A. Please set forth your complete corporate, association or group name.
U Ialﬁz,r /7[ udson M A /D/(7 /7/’0(/ Llers g) < 0('/&‘7//}77
B. Please set forth the name of the event for which you wish to contract with
Warren County.

New )/mf/{ Sdadte N]a‘p/@ \Jeekond

C. Please set forth the contract amount you propose to be paid by the County

V500000

toward the event.

Is the above name the only name you conduct business or fund raising under?

@ Yes O No. IfNo, please provide all other names you use for business and

fund raising purposes.

If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

@,_

Please set forth your organization’s principal business address.

Mk H.ff
/ /QOA:}J Drivfc W&rrcns burﬁ,A/)/ /2585

Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees

iy




or other questions).
MiKe Hiil 518 63 -G 753
| Qab;‘n Dr.
\Wayrens b wrg !\fy IAZ TS

I EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

Maxch 2e-3 1 J Moch 272-28, 2010

7. Please set forth the planned location of your event.

"/@J‘ZV Road Mapl 140 Yri’»lféu ﬁ/ﬁ' Adsrendack é/j/rfb,ﬂ/p
7468&( fond Rd Toad Wi/ Mapk 151 Chorles Olds Rd- Thudren

2r S\rro ‘\d‘n awndiegs )
8. Please provide a genera?descnptmn of your event i.e. the nature and type of event

and why it is held.
Ii)—é)f"(‘,u_h"urd gurPese o Shesws hew mapk Syrup (s
b@tv:\{.' soade e get pecple do bu\l; Jocal

9. Please describe what licenses, contracts and/or infrastructure have been or will be
arranged for to support the event.
ne liceases or contracks needed
Ko\ Cra sdeuvetuce ove b § bgar houses

10.  Please set forth the number of attendees projected to attend the event.

Roop 4

(Continued on next page)

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpd\tmc\
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11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.

-’}‘Y&’)-;)“;; ALD G"nﬂz‘?nvié, \Sr\'\xj J?V'?«Y\';'

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to
use such qualifications to your information as you may feel necessary.

Jhe 2 .'D;\’&C:Jr 54&\{ willbe one or +we C\LL\{

’\"Lcku\ atdhe Rond b __hotels  wolelc.

~£or Jhe 2 wWeokend event-

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,
state, national etc).

local wapers (24 ional , outo§ grea peind,

AAuz«-¥:ﬁ:nc1 end  vradio Sdadian s

.  EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpd\tmc\

01/27/09




15.

16.

17.

18.

19.

for the event.

7 /4,000.00

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an
attachment may be provided instead of listing the same):

$dQoo.c0 Pride of MewVarK by Joda) Hdvz,rﬁ‘s,‘,k), (fraa;e

P96t NYS Maple Preducess 3 97408 U pger Pluadson Maple
Producers

Please set forth how much you expect to raise from admission charges or fees earned
from participating vendors.
Przx*. evend 4o \1“1\.4 )‘D Lo 19 ]:c,

Please set forth any other governmental or non-profit group financial assistance you

have applied for (if this is already stated in response to paragraph 15, you need only

to state this). ;
s Q@\f ‘LD l5

Please set forth the total amount that your organization has calculated that needs o

be raised to fund the event that is currently not available or expected to be available.

3 7740 .» WU pper Hudson Vl&}@/e P‘c()‘kﬁ‘@/ﬁ

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

Prt_r\\’ 3 leG00-0 0
“Kad o b (p000-92 (Continued on next page)

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpditmc\
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.  EVENT FINANCING INFORMATION (Continued)

20.  Please set forth whether you are requesting payment:

A. @ (For events of 2 or more consecutive days)

B. (D (Forevents only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21, Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

wWe will wse the )oqo o0 afverdiscne
I’

papers  ad e

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.
Additionally, the sponsor shall provide, at no cost, up to one (1) full page of

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tme\
01/27/09




advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to
contract with your organization.

L)LS

I hereby certify that the above statements are true, complete and correct to the best of my
knowledge and belief.

M:iKe Wil

TYPE OR PRINT NAME

ke Wt

SIGNATURE

Vice Peo sideny
TITLE

/] -30-2009
DATE

Z:\Shared\2009Docs\Occupancy Tax\2008 finding\FundingApp2008.wpd\tme\
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to
contract with your organization.

L,)LS

I'hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.

MiK, Wl

TYPE OR PRINT NAME

ke pot/

SIGNATURE

Vice Presideny
TITLE

/] -30-H009
DATE

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpd\tmc\
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OCCUPANCY TAX SCORING SHEET

CVENT: 16 GRARD  Tiul

_APPLICANT: Vers  GCuepec. EVEN el T

[, /aﬁ

DATE APPLICATION RECEIVED:

APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

,,,,,

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

-COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




N —

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY .
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

. ORGANIZATION AND CONTACT INFORMATION

1. A, Pleasc set forth ,ydur complete corporate, association or group name,
Vélo Québec Evénement
B. Please set forth the name of the event for which you wish to contract with
Warren County. 3
lLe Grand Tour
C. Please set forth the contract amount you propose to be paid by the County
toward the event.
4000 $
2. Js the above name the only name you conduct business or fund raising under?

_Q Yes _____ No. IfNo, please provide all other names you use for business and

fund raising purposes. .
Vélo Québec Voyages

3. If your organization is tncorporated, please provide the state of incotporation and

the complete cornorate name. if different than set forth above. ' |

For almost 40 years, Vélo Québec , a non-profit oxganization, has been a prominent part of the cycling |
landscape in Québee. Our organization has continuously encouraged the use of the bicycle, whether for |
tourism purposes or as 4 means of clean and active transportation, so as to improve the environment and |
the health arid well-being of citizens. (see annex 1) l

4, Please set torth younr orgamzation’s principal business adaress.

1251, East Rachel Street, Montréal, Quebec, H2J 2J9

8. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information orif there is a need for presentations before County Committees

-

Z:AShared\2009Docs\Occupancy Tax\2008 funding\Funding App2008:.wpditme\
01/27/09 ‘
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EVENT BACKGROUND INFORMATION

or other questions).

Alain Gascon 514 521-8356 ext. 372

6.

10.

Please state the date or dates on which your event is planned to occur and for which

* you wish to contract with Warren County.

August 7 & 8, 2010

Please set forth the planned location of your cvent.
Lake George, Glens Falls

Please provide a general description of your event i.c. the nature and type of event

and why it is held.
See annex 2 (Event profile)

Plcase describe what licenses, contracts and/or jnfrastructurc have becn or will be

arranged for to support the event.

See annex 2 (The Grand Tour departure point))

Please set forth the number of attendees projected to attend the event.

2000 participants

(Continued on next page)

Z:\Shared\2009Docs\Qccupancy Tax\2008 funding\FundingApp2008, wpd\tme\

01/27/09




11.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.

¥ 104 4 whiteBine oVANL biciuska ti aviry adidon I Grans Tonir pmpase n now (instney, howavar, 10% ol thn prricinanta wha Si0ovar 1o Mgion with Ik Gmad Teur camn tmok in tha nmno,

Pl ease set forth the number of hotel, motel, inn, bed and bréeskfast or other ovemnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the cvent. If your organization was
not previously required to furnish this repart, and did not collect zip codes, pleasc
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

usc such qualifications to your information as you may fecl nccessary.

See annex 3 (Budget)

Please sct forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc),
65000 brochures ( 55000 French version, 10000 English version)

Website

' Primary Market: Province of Quebec

Secondary Market: Ontario and north-East America

1. EVENT FINANCING INFORMATION

14,

Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:\Shated\2009Docs\Occupancy Tax\2008 ﬁ:ndmg\l‘undmg/\ppZOOS wpditme\

01/27/09
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15.

18.

19.

for the event.

42 200%

Please set forth the funding that has been obtained or is expected to be obtained
from the businesscs, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

0§

Please sct forth how much you expect to raise from adinission charges or fees earned

from participating vendors.

08

Please sct forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only
to state this).

0%

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or cxpected to be available.
The Grand Tour departure point budget is based on participation of 2000 cyclists,

The sales will be launched in January 2010

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on rext page)
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EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A.

(For events of 2 or more consecutive days)

B.__€) . (Forevents only over long periods of time)
(Choose One) ‘

Al

within twenty-seven (27) days of all of the following occurring: @
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
ete- not paid receipts or canceled chiecks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement
OR

within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the aniount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seveaty-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall-be payable at the conclusion of the
event upon sponsor futnishing: (i) a completed and properly executed.
County Voucher and (i) proof (copies of ads, invoices cte-not paid receipts
or canceled checks) that the marketing and promotional opportunitics were
furnished to the County as required under this agreement.

WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with

website provided by the Tourism Department in all advertisements, promotions and

marketing materials distributed for the EVENT whete reimbursement is requested

and to secure prior approval by Tourism Department for the use and placement of the

logo gr if use is limited to certain promotional material, please describe where and

when the logo will be used.
Website and participants documentation.

Please note: Any advertising, promoting and marketing for the EVENT must

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the spoﬁsor shall provide, at no cost, up to one (1) full page of

Z:@Imurcd\ZOOQDocs\Occl1pa.ncy Tax\2008 t'unding\F\indingAppZOO&m)d\tmc\

01/27/0%




advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, ditectory, magazine or other

publication used by the sponsor during the cvent.

22, Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization,

Yes

L hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
Joélle Sévigny

TYPE OR PRINT NA
/

SIGNAT(?/(] %

General manager

Ietecetss 4007

DATE

Z:\Shared\2009Dacx\Occupancy Tax\2008 funding\Funding App2008,wpditme)
01/27/09
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REsoLuTion
Nom de 1a personne morale :
Teux de 1'1lle de Montréal -
Vst résoly de modifier (marquer (a (kes) case(s) appropriea(s) d'un X)
les pouvoirs ou les objers . . [ lenom. ... ... . (x] lesitge fiocatte) . . . . . [J
les biens immobifers ou . . . . L) le nombre d'admirdstrateurs . . { ] les autres dispositions . . . []

les revenus en provenant , |, |

 de 1 fagon suivanta :

Proposition de modification de nom du Tour de 1'1le de Montréal.
I1 egt résolu:

De modifier le nom de Touxr de 1'Ile de Montréal afin que le nouveau
nem soit Vélo Québec Evénements et que les lettres patentes solent’
medifiées. Il est résolu que Suzanne Lareau soit autoriséde a signer
les documents nécessaires A ceb effet.

28.5G.05.02.16.02

documents nécessaires por donner effet & [a présente résolution,

Il est résolu que Suzanne Lareau ‘ot Prdsidente solent aulorises A signer tous les
~Tainy nufonction Titre o fonction

Copee certifiée de fa résolution e, 28AG05021602 | de 1a personne morale (inscrire la nom)
Tour de 1'Ile de Montréal

adoptée par le vote d'au moins les 2/3 des membres présents a une assemblée extraordinsire convoqueée 2 cette fin et tenue

2006/02/17

le

Anneeimolsfiour
Signature defSecrétaire ou du dirfgeant autorise

01:08-2 (2004-04)



17 edition, from August 7' to 13" 2010

THE GRAND TOUR’S

DEPARTURE POINT

We would like setting up the Grand Tour’s departure point
in Lake George area

Le Grand Tour, 13" edition August 5 to11%, 2006 1
Vélo Québac Voyages ot Vermont Eastern Townships
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Introduction: Event Profile

In 1994, Vélo Québec Voyages organized the very first edition of a cycling tourism event called
The Grand Tour. This organized vacation for bicyele aficionados was a resounding success. The
Grand Tour provided 2000 participants with an original, energy-filled vacation. The event was a
first in Quebec,

Because of its original concept and specific logistical characteristics, the Grand Tour turned into
a veritable happening. Curiosity about the event was aroused, the general public applauded, and
the event created a very positive emutation between the various.  regions and stage
municipalities the Grand Tour went through, and resulted in large-scale media visibility both

recionally and nationally.

The Grand Tourteam will be made up of approximately 250 persons, employees and volunteers.
The basic pattern is that every evening, we stop in a different municipality where we set up a
Village on grounds belonging to a school or college, or some other institution. The package
includes camping accommodations, meals, luggage transportation, emergency mechanical
repairs, and on-site entertainment, afternoons and evenings.

Arrival of cyclists in Lake George

The organization would like cyclists to be able to arrive in Lake George the day before departure
(Seturday, August 7th) to facilitate border crossing. This implies that participants would be able
---19 camp-on grounds of schoo!l and have access to showers and restrooms inside. Showers
should be available from 4 pm to 10 pm on the Saturday and from 6 am to 9:30 am the next day.
However, access to restrooms should be available at all times, from 4pm Friday to Noon

Sunday. The schedule is to be confirmed.

Participants would arrive by bus from 3pm on, and bicycle trucks would follow. The last bus
would leave south of Montreal at 4pm to airive in Lake George around 7:30pm. We predict
most cyclists (75%) will prefer to arrive the day before so they can be on site for departure.

Cyclists would go out for dinner in the city as well, Breakfast should also be served at school (at
the cafeteria) or provide a few stands outside. 95% of participants would like to breakfast on the
site sunday morning. The economic benefits will be very important.

Dinner (satufday) and breakfast (sunday) are not included with the GT package in Lake George.

The Grand Tour will depart from Lake George. The organization plans to bring 2000 participants
with their luggage, by bus, from soth of Montreal (Québec). Bicycles will arrive in Lake George In.

53’ trucks late afternoon Saturday.
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As they get off the bus, participants will put up their tents for the night. The next morning, they wii)
put their uggage in the 58’ trucks. They will have access to washrooms, bicycle repair shop,
drinking water to fill up their bottles, and will start their first riding day towards Lyndonville.

Our team will be on location to supervise the operations. The patrol team (cycling coaches,
molorcycles, sweeps, abandon service, etc.) will also be in Lake George to supervise cyclists,

During this time, another team will prepare Lunch Stop for distribution of lunches,

Another team will finalize installations to welcome cyclists in Ticonderoga.
Typical schedule of activities at the Grand Tour's departure site

Saturday | 8:00amto3:00 pm |- Arrival of the persons in charge of the departure site

August 7 - Delivery of sanitation and utility equipment

- Set up and marking of indoor premises

- Set up and marking of outdoor premises

- ldentification of different areas such as bicycle
unloading, passenger drop-off, luggage loading, and
service counters (bicycle repair, water, information
kiosk, etc.)

3:00 pm 1o 10:00 pin |- Arrival of cyglists by bus, bicycle trucks

- Tourisme stand on the site to inform cyclists

(restaurants, tourism attractions, beach, et.

- Unloading of bicycles '

-~ Camping, toilet and shower access, supper (not

included) in restaurants in town, tourism, etc.

Sunday 6:00 amto 10:00 am |- Breakfast (not included in the package). But we would

like to offer breakfast on the site of departure.

August g 9:00am 10 10:00 |- Arrival of last buses (participants who don't arfive the

day before)

~ Services in operation (Info, bicycle repair, water, ete.)

7:00 amto 11:00 am |- Cyclists' departure

10:30 amto 1:00 pm |- Dismantlement of departure site
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1. PREPARING INDOOR FACILITIES FOR THE DEPAhTURE SITE:

The organization asks that the installations be loaned or rented. It will pay costs of human
resources needed and other fees encountered to be determined,

1.1 Room and site requirements

USE ROOM REQUIRED - ~
Volunteers’ welcome | Room 5tables of 6' .
(Qrganization and Lake George) 15 chairs, 2 garbage cans
Participants’ welcome Gymnasium ‘Chairs o
in case of rain or big Hall Garbage Cans
Toilets : MEN (quantity): £10
WOMEN (quantity): 10

Showers ( MEN: %10

' WOMEN: 10

Schedule: Saturday, August 7™ 4:00 pm to 10:00 pm
Sunday, August 8"; 6:00 am to 9:30 am

Sleeping area Gymnasium or classrooms
in case of big rain ’

Public phones Quantity:

Schedule of use:

In order to prepare for the arrangement of different operations related to cyclists’ departure, we
would like to have the premises at our disposal from Saturday, August 7" at 8:00 am until
Sunday, August- 10" at Noon. The rooms will be returned to their original condition.
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1.2 Indoor sighs

We wish to install plastic signs inside the buildings. As the institution requires, they can be hung
fror the ceiling, posted on walls with tape or adhesive putty, or put on easels if the institution has
them on hand. These signs are put up on the eve of the Grand Tour's arrival and taken down on
the day of departure.

1.3 Human resources -

1.3.1 Security and Maintenance Superintendent

We would like staff from school to provide the security and maintenance services described
below. The tasks consist of;

® Providing access to the premises and services used by the organization, act as security
inside

. Giving access to water and electrical outlets needed
Performing general janitorial services (premises, toilets, showers, etc.) and provide toilet

paper :
- Schedule Personnel required Hourly rate
Saturday, August 7" 1 person (16 hours) - -
From 8:00 am to Midnight
* Sunday, August 8" 1 person (14 hours)
Midnight to 2:00 pm

] .3.:2 Additional Shower Maintenance Services

If participants arrive on the eve, additional shower maintenance services should be provided
during peak periods. ‘

» Continuous shower mainténance and occasional restrooms maintenance at People's
Academy

Schedule Personnel required Hourly rate

Saturday, August 7" .1 person (5 hours)
From 5 :00 pm to 10:00 pm

Sunday, August 10" 1 person (3 hours)
From 6 am to 9:30 am
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1.3.3 Unloading and Disiribution of Bicycles

Bicycle trucks will leave Quebec to arrive in Lake George on Saturday, August 7", from 4:00pm to
8:00pm (schedule to be determined). Others will arrive.on Sunday, August 8" in the morning. We
would like to recruit a youth group who will assist in the uploading, the distribution and the
surveillance of the bicycles.

Schedule Personnel required _ Hourly rate

Salurday, August 7" 10 persons (4 hours) $8 (US)
From 4:00 pm to 8:00 pm (schedule to be determined) '

1.3.4 Valet Services

The Grand Tour seeks the cooperation of the institution or host city in the recruitment of a
spcrts' team (30 people) to operate valet services for the participants. This service is an
excellent fundraising opportunity. Details of this operation are annexed to this document. An
agrsement will be signed between the group offeting the valet services and the organization.

Schedule:  Saturday, august 7", from 4:00 pm to 9:00 pm
Sunday, August 5™, from 6:00 am to 11:00 pm

2.  OUTDOOR ACCOMMODATION
241 Parking area and green spaces

Vélo Québec Voyages would like exclusive use of some parking area and some green spaces for
purooses listed here: _

» ' 2Jarge sports fields for participant’s camping (1300 to 1700 cyclists) will camp on the site
. The others will sleep in hotels
. Organization parking (about 20 vehicles)
. Parking of three or four 53-foot trucks for loading of luggage near the departure
area; :
Passenger drop-off for £50 buses coming from Quebec. As soon as participants are
off, the buses leave the site;
. Parking for 20 Morristown people who will help the organization
. A sports field or parking lot to unload 12 bicycle trucks;
a Installation of services (information kiosk, water, mechanical, etc.)



Anncx 2.
gl

2.2  Equipment required for ouidoor areas

We call on the municipality and the school to lend us complementary equipment. Material is
needed the day before participants reach the departure site, and is dismantled on the day of
tdeparture. A member of the organization will already be on site in order to cooperate with those in
charge of various aspects, and to finalize installation.

EQUIPMENT SUPPLIER
Garoage Cans (20) with an average capacity of 45 gallons.
Assorted garbage bags ’

Waste Container (20 cdbic—yards) |

Barricades (wood or metallic) (30)
(to close off entrances to parking area)

Cones (50)
(to enclose spaces reserved for buses, trucks, etc)

Picnic Tables (20) or other kinds of tables and chairs for outdoor use

. 2.3 Outdoor Signs

We would like to use the town's street fixtures (posts, trees, fences, lamp posts) as well as
outdoor and indoor walls within People’s Academy (or other selected buildings) to hang our 1.8’
X 2' coraplast signs. Signs are installed the day before the Grand Tour arrives and removed on

the day of departure.

24 Water Sources

"The organization installs a series of water fountains (specially made for the occasion) to supply
an cutdoor source of water for the participants. An access to water sources will be required from
the huildings. The water fountains can also be supplied by fire hydrants. In this case, it willbe
necessary to filter the water to ensure its cleanliness. This service must be in proximity of the

cyclists’ departure site.

-

2.5 Police surveillance

We ask for the cooperation of the municipal police in the course of their regular duties to
facilitate circulation in the immediate area around the site.

-
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2.6 Requirement for setting up services on site

Services and stands From Electricity required

Grand Tour Info Stand Grand Tour none
1 shelter 10’ X 10’

Touriem Stand TBA TBA

Headquarters Grand Tour 1 circuit 120V/15A

1 recreational vehicle

Bicycle repair Stand Grand Tour 2 circuits 120V/15A

1 shelter 10’ X 20’ ' (1circuit 20A breaker)

(1 cube truck, 1 car)

Dinner and breakfast (see point 2.7) TBA

Electrical Requirements:

We wish to have indoor and outdoor elecirical outlets at our disposal to plug in extension cords.

2.7  Regional Stand (for -selli‘ng dinner and breakfast)

We invite pontributors from Morristown to offer a supper service oﬁ Friday night and a breakfast
service on Saturday morning for participants arriving Friday.

Schedule:  Friday dinner: 5 pmto 8 pm

Saturday breakfast: 6 amto 10 am

2.8 Site Availability

It is necessary to make sure that the Grand Tour does not coincide with indoor or outdoor work
projects or repairs in or around the selected institution.

3. -SITE AND INSTITUTION PLANS

We will need a plan of the entire outdoor site as well as the plans of the institution itself in order
to design our own set up plans for the Grand Tour Village.
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4. PRODUCTION SCHEDULE

A production schedule is annexed to this document. We would need the vacation schedules of
all the involved contributors to better plan our future meetings.

5. BOOK OF SPECIFICATIONS

A hook of specifications is prepared and given to all contributors involved in the Grand Tour
Village’s set up. This document lists all the agreements taken with all parties and also includes
the site plan, the electrical needs for various services, the rooms to be used, the schedule, the
needs for human resources, the proposed activities, ete. -

CONCLUSION

It is with great enthusiasm that the Grand Tour's team wishes to join forces with the people of
Morristown to establish the Grand Tour's departure site next August 5%.

We hope that the experience of welcoming the Grand Tour will be most positive for you, and it is
in t1e same spirit that we wish to establish the foundations of our collaboration. We thank you for

your invaluable cooperation.
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The Grands Tour departure point direct economical inpact in Warren county

EXPENSES

1

&)

Expenses by the organization
Premises to set the departure site

Location indoor and door facilities - $
Human ressources .
Security and maintenance supetintendent 600,00%
Shower maintenance sevice _ 350,00%
Ourdoor setting
Equipment 500,00%
Electrical setting ) 500,00%
M scellinous 2 000,00%
Breakfast , 1850 11,008 20 350,00%
l) Hotel accomodation for participants - %
‘Hotel rooms (units) 125 140,00% 17 500,00%
¢} Bus shullte Glens falls - Lake George Village
From 3 PM to 10PM 4 bus X 7 hours X 50%/H. 1 400,00%
o) Expenses for members of the organisation and volonteers
Hatel rooms; food 50 60,00% 3 000,00$
) 46 200,00%
INCOME
Contribution asked to warren county 4 000,00%
Grand Tours 42 200,00%
46 200,00%
) Total - %
11 Expenses by the participants
. valet service at departure site (local group) 1 500,00%
Average of expenses by person
Supper, souvenirs, etc,) 1950 15,00$ 29 250,00_55
. 30 750,00%
11T Total value of the project : 76 950,00%
Contribution asked to warren county 5,20% 4 000,00%



OCCUPANCY TAX SCORING SHEET

Ve T . Buesn's  RAce wesciel d socd

APPLICANT: VituAee 0F 1 AKE Georél

DATE APPLICATION RECEIVED: voly ¢

APPLICATION MEETS 50% INVESTMENT CRITERIA YES - NO

POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




VILLAGE OF LAKE GEORGE, NEW YORK oy

R0. BOX 791 John Foat
Joseph Mastrodomenico, Jr.
ROBERT M. BLAIS ENFORCEMENT OFFICER
Mayor Douglas Frost
- 518-668-5771

DARLENE V. GUNTHER
Clerk-Treasurer

Fax: 518-668-3735
E-mail: Igville@nycap.rr.com

- RECEIVED Mgv 30 2078

November 23, 2009 {/u\,»» (o lLLfWg/
William Kenny, Chairman g \
Warren County Occupancy Tax Committee 535
1340 State Route 9
Lake George, NY 12845

RE: Queen’s Race Weekend 2010

Dear Bill:
Enclosed please find an application for a new event; actually a re-start of the very

successful Queen’s Great Boat Race. I will be serving on the committee to organize the event

and hoping to make it annuai. :
We expect 75-100 boats to participate in a variety of classes. From kayaks to $500,000

off-shore boats are expected to enter. We will use Bolton Landing for the non-motorized and the
southern basin for the regatta course.

Fort William Henry will be our headquarters. Boats will launch from Million Dollar
Beach. A boat parade will be held on Friday evening and fireworks done by the Village on
Saturday.

The video production will be intended to be distributed after the first of year to publicize

the event. Entries are expected from Canada, NJ and as far south as Florida.
The Regatta will adhere to all D.E.C. regulations and similar to the Annual Antique

Regatta should have no problems obtaining a permit. Please advise of a meeting date and we will
attend to answer questions. Thank you for your consideration.

Robert M. Blais
Mayor

‘Enc.

RMB/das

Web address: www.villageoflakegeorge.us
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@\ RECEIVED NV 3 0 2009

.APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

k ORGANIZATION AND CONTACT INFORMATION

L, Please set forth your complete corporate, association or group name.

QUEEN'S RACE WEEKEND COMMITTEE

2. Is the above name the only name you conduct business or fund raising under?

X__ Yes No. IfNo, please provide all other names youuse for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and
the complete corporate name, if different than set forth above.

N/A

4, Please set forth your organization’s principal business address.

PO BOX 34

S Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees
or other questions).

NORMAN DASCHER 518-312-7478

G:\2006Docs\Occupancy Tax\FundingApplication.wpditme\
10/17/06




IV, WARREN COUNTY AGREEMENT INFORMATION (Continued)

24.  Please state whether you have read the standard form County Tourist and

Development Agreement and whether you are willing to be bound and execute

the same, should the County determine to contract with your organization.
YES

I hereby certify that t]

e above statements are true, complete and correct to the best of my
knowledge and belief,

NORMAN DASCHER
TYPEJOR PRINT NAME

L&/

SYSNATURE J

TITLE

tasos

- DATE .

G:\2006 Docs\Occupancy Tax\FundingApplication.wpd\tmc\
10/17/06




OCCUPANCY TAX SCORING SHEET

CVendT . Wlleen's RACE WEACEN D 5060

APPLICANT: Viechee 0F iAKE (GeeReE

DATE APPLICATION RECEIVED: el

APPLICATION MEETS 50% INVESTMENT CRITERIA YES -~ NO

POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




VILLAGE OF LAKE GEORGE, NEW YORK ~ Tusress

PO. BOX 791 Ray Pery
12845 John Root
Joseph Mastrodomenico, Jr.
ROBERT M. BLAIS ENFORCEMENT OFFICER
Mayor Douglas Frost
- 518-668-5771

DARLENE V. GUNTHER
Clerk-Treasurer

Fax: 518-668-3735
E-mail: Igville@nycap.rr.com

— RECEIVED MOV 3 0 Z-‘lﬁi
November 23, 2009 ; N o ot
{/u\.» (e \rj/

William Kenny, Chairman \
Warren County Occupancy Tax Committee 33 )

1340 State Route 9
Lake George, NY 12845

RE: Queen’s Race Weekend 2010

Dear Bill:
Enclosed please find an application for a new event; actually a re-start of the very

successful Queen’s Great Boat Race. I will be serving on the committee to organize the event

and hoping to make it annual. -
We expect 75-100 boats to participate in a variety of classes. From kayaks to $500,000

off-shore boats are expected to enter. We will use Bolton Landing for the non-motorized and the
southern basin for the regatta course.

Fort William Henry will be our headquarters. Boats will launch from Million Dollar
Beach. A boat parade will be held on Friday evening and fireworks done by the Village on

Saturday.
The video production will be intended to be distributed after the first of year to publicize

the event. Entries are expected from Canada, NJ and as far south as Florida.

The Regatta will adhere to all D.E.C. regulations and similar to the Annual Antique
Regatta should have no problems obtaining a permit. Please advise of a meeting date and-we will
attend to answer questions. Thank you for your consideration.

Robert M. Blais
Mayor
- ‘Enc.

RMB/das

Web address: www.villageoflakegeorge.us



2 )
:D} RECEIVED NOV 3 0 2008

' APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

L Please set forth your complete corporate, association or group name,

QUEEN'S RAGE WEEKEND COMMITTEE

2. Is the above name the only name you conduct business or find raising under?

X _ Yes No. IfNo, please provide all other names youuse for business and

fund raising purposes.

3 If your organization is incorporated, please provide the state of incorporation and
the complete corporate name, if different than set forth above,

N/A

4. Please set forth your organization’s principal business address.

PO BOX 34 +s . v

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is aneed for presentations before County Committees

or other questions).

NORMAN DASCHER 518-312-7478

G:\2006Docs\Occupancy Tax\FundingApplication.wpditme\
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IV.  WARREN COUNTY AGREEMENT INFORMATION (Continued)

24.  Please state whether you have read the standard form County Tourist and
Development Agreement and whether you are willing to be bound and execute
the same, should the County determine to contract with your organization.

YES

I hereby certify that the above statements are true, complete and correct to the best of my
knowledge and belief.

NORMAN DASCHER
TYPH|OR PRINT NAME

MW

SISNATURE J '

TITLE

" DATE - ..

Ill;iéf/éci

G:\2006 Docs\Occupancy Tax\FundingApplication.wpditme\
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OCCUPANCY TAX SCORING SHEET

LA s 1 AR GEST GRRAGE SA &

WSBE CatronB R pE ConMIRCE WV C .

APPLICANT:

DATE APPLICATION RECEIVED: 1 i>fo

APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO -
’ POINTS

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT: -

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

COMMENTS:




RECEIVED NOV 12 2009

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION

1, A. Please set forth your complete corporate, association or group name.
W treens Gu 1 Chambe of Conmerce Tone
B. Please set forth the name of the event for which you wish to contract with
Warren County.

Uy {rens (;uu% Lhambr of Commerce
C. Please set forth the contract amount you propose to be paid by the County

toward the event.

SO}OOO- 60

2 Is the above name the only name you conduct business or fund raising under?

@ Yes O No. IfNo, please providé all other names you use for business and

fund raising purposes.

3 If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.
Ve s Yool (Sva\p as abave

4. Please set forth your organization’s principal business address.
3 %49 Mains S+
Warens busg MY Jagss

L3 Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for
contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingAppZO08.wpd\tmc\
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or other questions)
L\I s Smith

bcl Sdat Rood &% (_3%%7 Meid S+)
wuﬂ@mbucg ny 10 R&L

I EVENT BACKGROUND INFORMATION

6. Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

Ockoba¢ 2 3/ N aulo

7. Please set forth the planned location of your event.

'\'\mouo(\’}\ ouwk Mo Q4.

8. Please provide a general descrlptlon of your event i.e. the nature and type of event
andwhyitisheld. ™Gy or  Lund raissr  Lon the Chamber -

(}\C\w\o\x Sc\Lz Vendurs odoncA M S+HiIY spots  don
ww\ﬁ u)c\((@\sbusc) U\amim To Continve ¢ 30 &;;,pur Yra

9, Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.
Al Qe-fm'pys Erom Yo €nvixon ruatal 'f mPact &8 et nnd

C;)Hid L\n“k) il 4‘/ e,'\)(’ﬁ‘} INS W lnre, Cu(‘ ) Ob‘o C’OL)
etuso {);L\J...\e} povio, JAohns G d bLL‘S_);-S Pw“v Lol Ly ¢

10.  Please set forth the number of attendees projected to attend the event.

55, QOO — 5 vLO

(Continued on next page)

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingAppZOOS.wpd\tmc\
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1.

1.

12.

13.

Please state whether this is a one-time event in Warren County or whether you plan

future events.

ﬂ,gu.\y duent Nld oo end piieg 4o Columbes Pay

Mi.ond

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight
accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of

people from each zip code obtained each day of the event. If your organization was

not previously required to furnish this report, and did not collect@)please 3= A Heh

attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.
oz A beead Lag s 0 W iens b u\\o\ | {}\Lﬂ,z.l—) aand

(Mo iy 0(}‘0‘-9/(5 ‘mothe 30 Loode GQOSﬂp c.scm:( Oou.o_er\:,()u

7

,’.

avd  Glens tb\\\s SOW z\pC(}L\OS (}c\— aclﬂid” nO admuSw o

is c,,}\a(d,n S0 ¥ bard wo Prodict jrof(poo.ale o Heneli

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

ﬂ-@wgpwr ods Fuou s+ ﬁuudLl’ C<C>‘~*f\+‘7 me/

S#cﬁx) fadio o)y e +\5,m\

EVENT FINANCING INFORMATION

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tme\

01/27/09
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for the event.

[ g
20,000 - DS p0o.

15. Please set forth the funding that has been obtained or is expected to be obtained

from the businesses, persons, governmental or non-profit agencies listed (an
attachment may be provided instead of listing the same):

NOowe  WC are - q Non- wivfid O1gan: 2atior

16.  Please set forth how much you expect to raise from admission charges or fees earned

from participating vendors.

#
100000 sor aMaded. @>

17. Please set forth any other governmental or non

-profit group financial assistance you
have applied for (if this is already stated in Tesponse to paragraph 15, you need only
to state this).

nNow  ust  oaren Coundy C)cc"u(ﬁuncy
Ty d()”cuj

18.  Please set forth the total amount that your organization has calculated that needs to

be raijfed to fund the event that is currently not available or expected to be available.
SO _000.00 P las
i 7

19.  Please attach your proposed bud

get for the event, showing anticipated income and
expenditures.

2o atachmon ¢ ‘ﬁg

(Continued on next page)
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118 EVENT FINANCING INFORMATION ( Continued)

ot forth whether you are requesting payment:

(- d“( or events of 2 or more consecutive days)

3. ! (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.  Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

Yos  on o\) ecinted ads.

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.
Additionally, the sponsor shall provide, at no cost, up to one (1) full page of

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
01/27/09




advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be-bound and execute the same, should the County determine to
contract with your organization.

Lo Cdn Pwoﬂ'-(LP INSusne P (ﬂmL?G wp 0

Lhereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief,

L0 pSm i+
TYPE OR PRINT NAME

Ly i

SIGNATURE

F/wsfdﬂa + Wa 70ns 8 u ' O/LJ/
TITLE

/1/2 /o5

DATE
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2009 WLGS Raffle - ZIP CODES

First Name Last Name Phone email address - Address Line 1 Address Line2 |City State ZIP Code
Donna Gay 860-485-8040 petera294d@ont online net 22 Tannery Brook Rd. Litchfield
Peter Gay 860-485-8040 S optonlinenet 122 Tannery Brook Rd. e Litchfield
Meridith Williams 203-261-8988 152 Summit Dr. ] .|Monroe
Carol Darrah 860-354-3855 75NicholaSq. . New Mi
Crystal Maycumber 863-967-0104 202 Waterview Circle R Auburndale
Jennifer Darrow 413-684-1222 113 Pine St. Dalton
Michael Batho 413-496-9142 thm101678@aol.com 69LymanSt. Pittsfield
Charles Kenyon 418-447-8331 kitkit1 946@msn com 20 Dodge Ave. Pittsfield .
Sandra Dunham 413-443-3900 pedoling@hotmailecom 44 Plastics Ave, Pittsfield
Rene Batho 413-496-9412 thm{01678(Paol.com 69 Lyman St. Pittsfield
Jill Greene 413-212-9469 ts-jillareene net P.0. Box 107 Pittsfield
Lester Batho 413-698-2534 | bugmepeguy@aol.com 1665 State Rd. Richmond
Peggy Batho 413-698-2534 bugmepecav@aol com 1665 State Rd, Richmond
Bruce Anderson 413-568-7391 218 General Knox Rd. Russell
Pru Chapman pru3333@vahoo.com 1 Edgar Ct. Somerville
Teri Chiasson 617-875-5697 104 Mokema Ave. Waitham
Georgette Chiasson 617-875-5690 104 Mollema Ave. Waltham
Pat Chiasson 613-875-5690 104 North King Ave. Waltham
Eileen Matthews 973-740-0069 20 Manor Rd. Livingston
Colleen Matthews 9137400060 | 20 Manor Rd. Livingston
Dyight Grogan 201-788-5789 a0l col 80 Ramapo Valley Rd. N Mahwah .
Lee Deal 201-529-2233 34 Reid Court . Mahwah
A Connor 732-605-9110 & 14 Schindler Lane Monroe .
Sandie Connor 908-216-7061 14 Schindler Lane Monroe Twp. e
Roma Hadzewycz 973-538-8910 24 Conklin Ave, - Morristown .
T. Hadzewycz 973-538-8910 hadzewycz@optonline.com 24 Conklin Ave. 3 Morristown
Merri Robbinson 973-818-4541 16 Erli St. ~ Wayne
Austin Mandigo 518-796-9124 2009 County Rt. 43 Adamsville
Cayden Mandigo 518-796-9124 2009 County Rt. 43 Adamsville
Theresa Mandigo 518-796-9124 2009 County Rt. 43 Adamsville .
Dylan Mandigo 518-796-9124 ] Adamsville
Alan McKay 518-330-6438 saywhatmekayi@aol.com i e (Albany
Judi Fells 518-456-5605 an Te Albany
Wayne Fells 518-456-5605 52 Van Wie Terr. Albany
Megan Shea 518-729-4270 213 Marion Ave, . Albany  TINY T 12208
Bruce Gould $18:482:4458  |oxwilliams@verizonnet 44 MoNut a JAlbany ,_
Cally Rifenburgh 518-372-9339 22 Ferrara Ave. Albany NY N
Jennifer Nicolella 518-478-2151 19 Pleasant Ave. Amsterdam NY 12010
Linda Bradshaw 518-212-2076 1 DeGraff St. Amsterdam NY = li2010
Jacki Vogel jackiil 2@yahoo.com 152 §t. Highway 161 Amsterdam _NY 12010
Clark Meyer 518-212-2076 1 DeGraff St. Amsterdam NY 12010
Tracey Klemish 518-212-2076 1 DeGraff St. Amsterdam NY 12010
M. Tufano 845-676-4489 Andes NY 13731
R Tufano 845-676-4489 Andes NY 1371
Michelle Austin 518-638-6430 Bain Rd. NY (12809
Scott Austin 518-638-6430 Bain Rd, N NY .
Ed Binder 518-623-2174 _UNY o100
Kerry Warner 518-674-8896 294 Rabie Rd, NY 112018
Jim Bowen 518-885-7200 30 Hannum St, i Ballston Spa . NY 12020
Jinny Thomas 518-583-3126 jinnyt@comeast.net 6 Dunning Rd. o Ballston Spa NY 112020
Wendy Bowen 518-885-7200 30 Hannum St. Ballston Spa NY 12020
Christen Muzante 518-644-2644 Trout Lake Rd. Bolton Landing NY 12814
Donna Muzante 518-644-3644 Trout Lake Rd. Bolton Landing NY 12814
Patsy Viney 518-240-6036 atmy@aol.com 742 New Vermont Rd. Bolton Landing NY  [12814
John Matthews 518-644-9218 32 Juniper Hill Bolton Landing NY
Eileen Matthews 518-644-9218 32 Juniper Hill BoltonLanding ~ INY .
Pat McLoughlin 518-240-6036 atmv(daol.com 742 New Vermont Rd. BoltonLanding ~ INY 12814
Colleen Matthews 518-644-9218 32 Juniper Hill . Boiton Landing 12814
Bill Reed 518-644-9218 1258 New Vermont Rd. Bolton Landing 112814
Brian Matthews 518-644-9218 32 Juniper Hill ) . Boltonlanding  ~ INY Tiogl4
Bernadette Scelta 718-387-4763 943 Metropolitan Ave. | _iBrooklyn
Jessica Beranek 518-598-6930 146 Goode St. Burnt Hill 3 NY 12027
Deb Beranek 518-399-6021 dberanck@nycap.rr.com 146 Goode St. Bumt Hills NY 12027
Darlene Tveit 845-496-2118 178 Co. Rt. 51 Campbell Hall NY 10916
Kurt Tracy 315-244-4970 3364 State Highway 68 Canton NY 13617
Tim Ferguson 315-386-1847 103 Miner St. Canton NY 13617
Debbie Rathbun 315-379-0243 darathbun@verizon.net 3364 State Highway 68 Canton NY 13617
David Bristol 315-767-3243 dbristolS@tweny.rr.com P.O. Box 308 Cape Vincent NY 13618
Kathy Bristol 315-767-3778 dbristol5@tweny.r.com P.0. Box 308 Cape Vincent NY 13618
June Overbaugh 518-943-6545 2 Tool House Rd. Catskill
Kathy Travell 518-947-4258 winoftime@aol.com 130 Five Mile Rd. . Catskill
Mike Overbaugh 518-943-6545 2 Tool House Rd. Catskill
Patty Claro 518-965-0688 pse242@aol com 242 Grove School Rd. Catskill
Rocco Claro 518-965-0688 242 Grove School Rd, Catskill
Cindy Perkins 518-494-7193 612 White Schoolhouse Rd. Chestertown
Patti ___|Ottara 315-525-7288 P.0. Box 472 Clark Mills
Chris Vernagallo 518-499-9022 dianalynn7@netzero.net 79 North Rd. Clemons
Dave Novick 518-877-6010 dnovick@nyeap.tr.com 44 Greensboro Blvd. Clifton Park
Gwen Novick 518-877-6010 dnovick@nyeap.rr.com 44 Greensboro Blvd. Clifton Park




11/12/2009

First Name Last Name | Phone email address - Address Line 1 Address Line2 |[City State ZIP Code
Zach Novick 518-877-6010 dnovick@nyeap.rr.com 44 Greensboro Blvd. Clifton Park NY 12065
Jean Franz 315-853-8582 8063 Brimfield St. Clinton NY 13323
Diane King 631-696-3078 66 Theodore Coram NY 11727
Paula Colbum 585-968-2259 5290 Maple Lane Cuba NY 14727
Rebecca Caby 518-623-2302 niedzies@aol com 44 Lamb Hill Rd. Diamond Point NY 12824
Taylor Snider 518-623-2302 moodymel 994@aol.com 44 Lamb Hill Rd. Diamond Point __ NY 12824
Rebecea Caby 518-623-2302 niedzies@aol.com 44 Lamb Hill Rd, Diamond Point NY. 12824
Kathleen Sinnot 518-668-3538 24 Brereton Rd. Diamond Point NY 12824
Loretta S i 631-246-5429 11 Flagpole Lane East Setaut NY 11733
Steve Coper 518-873-2391 P.O Box 927 Elizabethtown NY 12932
Sally Keesee 518-873-239] P.O. Box 927 Elizabethtown NY 12932
Chad Mauran 518-225-7808 14 Taylor St. Fort Edward NY 12828
Richard Muell 518-993-3048 299 Eaker Rd. Fort Plain NY 13339
Robert Fowler 518-628-8604 1409 Mahoffy Dr. Ft. Edward NY 12828
Joanne Fowler 518-628-8604 1409 Mahoffy Dr. Ft. Edward NY 12828
Mike LaPlant 518-922-5068 113 Gillen Rd. Fultonville NY 12072
Joe LaPlant 518-793-7650 10 South Rd. Gansevoort NY 12831
Audrey Franceschi 518-828-1769 352 Falls Rd. - Ghent NY 12075
Roy Dunham 845-247-3460 P.0. Box 204 Glasco NY 12432
Jessica Brown 518-338-6091 jessicalynni 981 @live.com 7 Wing St. Glens Falls NY 12801
Dominique Bennett 518-792-6450 131 Bay St. 2nd Fir Front Glens Falls NY 12801
Donna McGarr 518-798-3406 33 Staple St. Glens Falls NY 12801
Chris Fuller 518-307-8108 425 Glen St Glens Falls NY 12801
Sandie Fuller 518-307-8108 ladysassyjanef@yahoo,.com 425 Glen St, #27 Glens Falls NY 12801
Aislinn DuFour 518-307-6903 441 Glen St. Glens Falls NY 12801
Ashley Chauboneau 413-652-1861 496 Glen St. Glens Falls NY 12801
Lindsay Crebase 413-652-1861 496 Glen St. Glens Falls NY 12801
Gerri Duell 518-926-9413 496 Glen St. Glens Falls NY 12801
Anne Gaudreau 413-652-1861 496 Glen St. Glens Falls NY 12801
Barb Wilson 518-752-5073 16 Alexander St. Gloversville NY 12078
Maria Cantenn 845-294-8409 328 Sarah Wells Tr. Goshen NY 10924
D. Ellis 518-883-4299 122 Brian Dr. Granville NY 12078
Ella Ellis 518-883-4299 122 Brian Dr. Granville NY 12078
Doug Schneidmulier 518-273-6800 107 Hudson Ave. Green Island NY 12183
Michelle MacDonald 518-692-3347 sylph-68@yahoo.com 276 Derby Rd. Greenwich NY 12834
Karen Deuel 518-696-3529 11 Links Ave. Hadley NY 12835
Michelle Feely 716-713-1742 3719 So. Hill Rd. Hamburg NY 14075
David Kish 716-944-3204 ailkish@yahoo con 8062 Zimmerman Rd, Hamburg NY 14075
Wayne Shutts 518-828-5368 shutts@mbeable com 6747 Route 9 Hudson NY 12534
Dawn McDonald 518-828-5368 dmedon256@mbeable com 6747 Route 9 Hudson NY 12534
Barabara Huber 518-828-3550 259 Gilligan Rd. Hudson NY 12534
Stefan Poette 518-747-0476 2] A Wall St.q Hudson Falls NY 12839
Rick Austin 518-636-3584 Rt. 4 Hudson Falls NY 12839
Josh Aubrey 518-932-7888 joshua. gubrey@gmail.com 244 1/2 Main St. Hudson Falls NY 12839
Carol Call 518-747-4634 29 Meadow Rd. Hudson Falls NY 12839
Debbie Call 518-747-4634 29 Meadow Rd. Hudson Falls NY 12839
Abby v 518-747-7981 19 North Oak Rd. Hudson Falls NY 12839
Robert LeClair 518-361-7263 leclairro@@vahoo.com 52A Oak St. Hudson Falls NY 12839
Rick Austin 518-636-3584 Rt. 4 Hudson Falls NY 12839
Bonnie LaPointe 518-747-3736 Kadell@verizon net 9 Alma Ave, Hudson Falls NY 12839
Steven Call 518-747-4634 24 Meadow Rd. Hudson Falls NY 12839
Jeanne Scripture 518-480-4867 : 13 Chelsea Sq. Hudson Falls NY 12839
Christina Miller 631-385-8218 01, 127 E. 13th Street Huntington Station NY 11746
Gary Miller 631-385-8218 cris2461@verizon.net 127 E. 13th Street Huntington Station NY 11746
Joe Bentor 518-648-5519 39 Crow Hill Rd. Indian Lake NY 12842
Diane Benton 518-648-5517 39 Crow Hill Rd. Indian Lake NY 12842
Antonius Jean 6 Sun Ridge Lane Islip NY 11758
Mary Beth Burandt 716-876-3138 mb2432002(@yahoo.com 43 Brendan Ave. Kenmore NY 14217
A Burandt 716-876-3138 510momma?00] @yahoo.com 43 Brendan Ave. Kenmore NY 14217
Cindy Carr 518-668-9764 9 Halada Dr. Lake George NY 12845
Ken Lytle 518-480-4868 kenlytle@omail.com 94 Ash Drive Lake George NY 12845
Kristen Dunn 518-522-5783 117 Middle Rd. Lake George NY 12845
Tammy Lytle 518-480-4878 94 Ash Drive Lake George NY 12845
Melissa Lytle 518-480-4868 94 Ash Drive Lake George NY 12845
Ben Roach 518-668-9579 3226 Lake Shore Dr. Lake George NY 12845
Lee Thomas 518-696-4449 57 Fenley Dr. Lake Luzerene NY 12346
Lynda Desourdy 518-523-3238 blackblazer@hotmail.com 77 Balsam St. Lake Placid NY 12946
Benno Frankfurter 845-628-0459 23 Walnut Dr. Mahopac NY 10541
Lori Brush 631-786-0858 lori brush@chsti org 4131 Silver Beach Rd. Malta NY 12020
John Viola 518-583-0872 30 Dunning Rd. Malta NY 12020
Barabarg Knight 518-583-2136 barb875 1 @nyeap.rr.com 6 Dunning Rd. Malta NY 12110
Salli Voila 518-583-0872 30 Dunning Rd. Malta NY 12020
Tami Rieder 845-586-3635 2436 Bull Run Rd. Margaretville NY 12455
Toni Medaglia 718-456-7321 62-96 60 Dr, Maspeth NY 11378
Jennifer Ross 518-366-8523 41 Lakeside Dr. Mechanicville NY 12118
Lois LaBelle 518-664-2734 10 Riverside Park North Mechanicville NY 12118
Jennifer Ross 518-366-8523 41 Lakeside Dr. Mechanicville NY 12118
Lois LaBelle 518-664-2734 100 Riverside Park North Mechanicville NY 12118
Donna Kratzenberg 315-891-3103 P.O Box 382 Middleville NY 13406
Sonja Tafel 315-458-1491 124 Crystal Dr. N.Syracuse NY 13212
Betty Kestler 845-565-1012 Bark1989¢@aol.com 1396 NYS Rte 94 New Windsor NY 12553
Richard Kestler 845-565-1012 bark1989@aol.com 1396 NYS Rte 94 New Windsor NY 12553
|Lynda Kratzenberg 315-845-8233 P.0. Box 214 Newport NY 13416
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Holly Steady 518-251-5590 874 Bird Pond Rd. North Creek NY 12853
Holly Bradway 518-251-5590 576 Bird Pond Rd. North Creek NY 112853
Diane O'Connor 315-457-4945 4 Bevell Lane North Syracuse NY 13212
Martha G 518-251-3297 633 Church St. Olmsteadville NY 12857
Jack Ford 315-845-3576 mi-ford@peoplepe, 77 Scotts Bridge Rd. Oswegatchie NY 13670
Rose Ford 315-848-3576 fri-ford@peoplepc.com 77 Scotts Bridge Rd. Oswegatchie NY 13670
Pat Shea 518-643-9390 231 Gohn Boswell Rd. Peru NY 12972
Josh Chapman ke-jke@dhe com 34 Seth Square Plattsburg NY 12901
Sue Houston 8435-454-0638 sthm] 9@aol com 19 Hewlett Rd, Poughkeepsie NY 12603
Peter Diamond 518-299-3469 Box 14024 Rt, 23 Prattsville NY 12468
Katherine Kelley 518-307-1098 kiforeverandeveri@email.com 236 C Burke Dr. Queensbury NY 12804
Erica Thomas 518-260-2760 dancearl99@yahoo.com 236A Burke Dr. Queensbury NY 12804
Josh Pomgley 518-307-9443 woodchuck@email.com 236C Burke Dr. Queensbury NY 12804
Kelly Koone 518-792-5922 kelkoone@msn.com 51 Oak Tree Circle Queensbury NY_ 12804
Haley Coffin 518-798-3370 2047 Ridge Rd. Queensbury NY 12804
Brandon Jordan 518-260-2760 eard50808@aol.com 236A Burke Dr. Queensbury NY 12804
Ron Bryant 518-793-4971 35 Quincy Lane Queensbury NY 12804
Megan LeMountain 518-338-3286 18 Luzeme Rd. Queensbury NY 12804 |
Scott LaMountain 518-338-3286 18 Luzerne Rd. Queensbury NY 12804
Kathy Cole 518-798-1620 3 Sunset Dr. Queensbury NY 12804
Angela Bryant 518-793-4971 35 Quincy Lane Queensbury NY 112804
Kelly Koone 518-792-5922 51 Qak Tree Circle Queensbury NY 12804
Kim Dennebaum 518-878-5864 2 Eri¢ Lane Rexford NY 12148
Deb LaRose 518-339-4378 bugwithatti2de@y yahoo.com 297 Riverview Rd. Rexford NY 12148
James Mari 845-876-3343 531 Old Wurtenburg Rd. Rhinebeck NY 12572
Ginny Schick 631-208-0009 49 Gooseneck Lane - Riverhead NY 11901
Henry Schick 631-208-0009 49 Gooseneck Lane Riverhead NY 11901
Mary Lynn Jones 518-884-2930 P.0. Box 22 Rock City Falls NY {12863
Cindy Wolff 631-721-5925 29 17th Ave, Ronk 11779
Alberta Fondacaro 518-887-5230 Po. Box 172 Rotterdam Jet. 12150
Amy Carter 518-8004 115 Park Ave. Saranac Lake 12983
Denny Bryant 518-584-1061 3 Wagon Wheel Tr. Saratoga Springs NY 12866
Sam Wanol 518-583-3160 228 Caroline St Saratoga Springs NY 12866
Paul Gunthneu 845-901-7998 wolfspirit234/@juno.com 17 Robinson St. Saugerties NY 12477
Phyllis Hill 518-669-2269 595 Skyline Dr. Schenectady NY 12306
Fran Adams 518-377-2847 29 Cordell Rd. Schenectady NY 12304
Karen Rifenburgh 518-366-8483 22 Ferrara Ave, Schenectady NY 12304
Joanne Brayman 518-356-5915 1029 Spry Lane Schenectady NY 12303
Mike Brayman 518-356-5915 1029 Spry Lane Schenectady NY 12303
Rainelle Mayer 518-357-0473 7023 Suzanne Lane Schenectady _INY 12383
Jeffery Brayman 1029 Spry Lane Schenectady NY 12303
Dan Rifenburgh 518-423-4228 N 22 Ferrara Ave, Schenectady NY 12304
Mike Mayer 518-357-0473 redbaronn@amail.com 7023 Suzanne Lane Schenectady NY {12303
Sharlene Peudrah 518-695-6986 1136 Rt. 29 Scheylerville NY 112871
Albin Peudrah 518-695-6986 1136 Rt. 29 Scheylerville NY 12871
Julia LaPerle 518-532-7561 50 Hemlock Dr. Schroon Lake NY 12870
Jennifer LaPerle 518-532-7561 50 Hemlock Dr. Schroon Lake NY 12870
Donna Miller 518-532-9735 Schroon Lake NY 12870
Deb Root 518-351-5646 Schroontake NY 12870
Deb Williford 518-532-7987 252 Alder Meadow Rd. Schroon Lake NY  ]12870
Beverly Cooper 518-532-9023 pbeooper@verizon net N Schroon Lake NY 12870
Doreen Alderman 518-507-6396 7 Schuyler Heights Dr. Schuylerville iesn
Margaret Mehok 518-507-6396 7 Schuyler Heights Dr, Schuylerville 12871
John Bodak 518-377-5876 227 Broad St. Scotia . 112302
Joseph Bodak 518-377-5876 227 Broad St, e

Jane Earley 518-388-6220 606 Charles St, .

Ellen Beals 518-370-5680 608 Charles St, Scotia 12302
William Osterhoudt 518-489-4547 199 Krumkill Rd. Slingerlands 12159
Dennis Rose 845-709-9089 Sloatsburg 10974
Nancy Rose 845-709-9089 25 Johnstown Rd. Sloatsburg 10974
Elizabeth Marcou 631-645-5664 290 White Oak Dr, Smithtown 10087
Katie Bovair 518-792-7412 23 North Rd. South Glens Falls NY 12803
Danny Bovair 518-792.7412 32 North Rd. South Glens Falls NY 12803
Emily | 518-696-4602 18 Grist Mill Rd. Stony Creek NY 12878
Wayne Eranz 315-222-4526 4723 Brenon Rd. Torin NY 13473
Karen Gorleski 518-279-9333 14 Plumadore Dr. Troy. NY 112180
William Smith 716-674-6186 20 Newell PL W. Seneca . NY 14224
Dale Smith 716-674-6186 20 Newell PI. W. Seneca NY 424
Deb Goodrich 607-865-6771 8485 Houck Mtn. Rd. Walton NY 13856
Rich Goodrich 607-865-6771 8485 Houck Min. Rd. Walton NY 13856
Suzy Hemroth 845-462-1168 36 Hackensack Heights Wapp. Falls NY 12590
George Hemroth 845-462-1168 36 Hackensack Heights Wapp. Falls NY 12590
Rose Baker 518-504-4102 30 Prospect St. Warrensburg NY 12885
Mary Beth Burandt 518-623-9833 P.Q. Box 277 Warrensburg NY 12885
Chance McCraw 518-668-2444 523 Diamond Pt. Rd. Warrensburg NY 12885
Gail Braley 518-623-5790 10 Scott Dr. Warrensburg NY 12885
Sue Belden S518-623-2194 66 Elm St. Warrensburg NY 12885

Ed Braley 518-504-4102 30 Prospect St. Warrensburg .
Joanne Wood 42 King St. Warrensburg ]
Jennifer Langworthy 518-623-3125 _11225A Schroon River Rd. Warrensburg

Janice Persons 518-668-2444 526 Diamond Point Rd. Warrensburg

Walt Triebel 973-879-1827 § Mountain Ave, Warrensburg

Flo Schenck 518-626-9833 Box 277 {Warrensburg
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Phone

First Name Last Name . email address - Address Line 1 Address Line2 City State ZIP Code
Ron Rupert 518-623-9030 238 Athol Rd. Warrensburg NY 12885
Doreen Harrington 518-623-5159 29 Horicon Ave. Warrensburg NY 12885
Arthur Chri 845-986-4154 4 East Ridge Rd. Warwick NY 10990
Donna Chri 845-800-9573 Jjade@warwick net 4 East Ridge Rd. Warwick NY 10990
Sandic Bradway 518-499-1424 188 N. Williams St. Whitehall NY 12887
Cindy Gnau 518-892-2445 cindy2234226hvahoo com 21 Joseph Ave. Wilton NY 12831
Debbie Almasy 315-353-9908 2788 County Rt. 47 Winthrop NY 13697
Marilyn Belden 215-822-3857 - Chalfort PA 18914
Star Gabrus 802-442-8742 suabros@@eomeast net Branch St. Bennington VT 05201
Margaret Drew 802-447-8262 206 School St. Apt. 219 Bennington VT 05201
Linda Castien 802-387-4182 134 Greenhoe Rd. _ E. Dummerston vT .
Christina Gabrus 802-442-5860 caabrus@comeast.net 94 Lake Dr. North Bennington vT 05257
Dawn Tripp 802-949-7023 P.0. Box 44 North Pownal VT 05260
Sally Buell 802-985-5206 jimmyb658@@msn.com 223 Stokes Lane Shelbume VT 05482
VENDOR Bear DE 19701
VENDOR Fort Lauderdale FL 33308
VENDOR Naples FL 34113
VENDOR Pensacola FL 32534
VENDOR Sarasota FL 34239
VENDOR South Dennis MA 02660
VENDOR Turners Falls MA 01376
VENDOR Waltham MA 02453
VENDOR West Bamnstable MA 02668
VENDOR Topsham ME 04086
VENDOR Antrim NH 03440
VENDOR Forked River NJ 08731
VENDOR Sussex NJ 07461
VENDOR West New York NJ 07093
VENDOR Albany NY 12205
VENDOR Albany NY 12211
VENDOR Albany NY 12205
VENDOR Albany NY 12208
VENDOR Alfred Station NY 14803
VENDOR Astoria NY 11105
VENDOR Brant Lake NY 12815
VENDOR Brewster NY 10509
VENDOR Bridgeport NY 13030
VENDOR Bronx NY 10461
VENDOR Brooklyn NY 11223
VENDOR Buffalo NY 14222
VENDOR Buffalo NY 14206
VENDOR Cambridge NY 12816
VENDOR Camillus NY 13031
VENDOR Canton NY 13617
VENDOR Caroga Lake NY 12032
VENDOR Catskill NY 12414
VENDOR Chaumont NY 13622
VENDOR Chester NY 10918
VENDOR Clifton Park NY 12065
VENDOR Clifion Park NY 12065
VENDOR Cohoes NY 12047
VENDOR Cooperstown NY 13326
VENDOR Corona NY 11368
VENDOR Delmar NY 12054
VENDOR Diamond Point NY 12824
VENDOR East Elmhurst NY 11369
VENDOR Eaton NY 13334
VENDOR Flushing NY 11354
VENDOR Flushing NY 11358
VENDOR Fort Edward NY 12828
VENDOR Fultonville NY 12071
VENDOR Fultonville NY 12072
VENDOR Ghent NY 12075
VENDOR Glens Falls NY 12801
VENDOR Glens Falls NY 12804
VENDOR Green Island NY 12183
VENDOR Guilderland NY 12084
VENDOR H 1 NY 12086
VENDOR Hague NY 12836
VENDOR Highland NY 12528
VENDOR Ilion NY 13357
VENDOR Jackson Heights NY 11372
VENDOR Jackson Heights NY 11372
VENDOR Jamaica NY 11434
VENDOR Jamaica NY 11432
VENDOR Johnsonville NY 12094
VENDOR Johnstown NY 12095
VENDOR Kerhonkson NY 12446
VENDOR Lake George NY 12845
VENDOR Lake George NY 12845
VENDOR Lew Beach NY 12758
VENDOR Liberty NY 12754
VENDOR Little Neck NY 11362
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First Name Last Name Phone email address - Address Line 1 Address Line2 |City State Z1P Code
VENDOR Loudonville NY 12211
VENDOR Mahopac NY 10541
VENDOR Mechanicville NY 12118
VENDOR Meiling NY 10001
VENDOR Memphis NY 13112
VENDOR Middle Falls NY 12848
VENDOR Middle Grove NY 12850
VENDOR Millbrook NY 12545
VENDOR Minerva NY 12851
VENDOR New City NY 10956
VENDOR New Windsor NY 12553
VENDOR Newark NY 14513
VENDOR Newburgh NY 12550
VENDOR North Creek NY 12853
VENDOR Northville NY 12134
VENDOR Norwich NY 13815
VENDOR Old Forge NY 13420
VENDOR Olean NY 14760
VENDOR Pennellville NY 13132
VENDOR Poughkeepsie NY 12603
VENDOR Queensbury NY 12804
VENDOR Queensbury NY 12804
VENDOR Queensbury NY 12804
VENDOR Rochester NY 14616
VENDOR Rome NY 13440
VENDOR Rotterdam Jet. NY 12150
VENDOR Saranac NY 12981
VENDOR Saratoga Springs NY 12866
VENDOR Saratoga Springs NY 12866
VENDOR Saratoga Springs NY 12866
VENDOR Schenectady NY 12306
VENDOR Scheneuus NY 12155
VENDOR Schoharie NY 12157
VENDOR Schoharie NY 12157
VENDOR Selkirk NY 12158
VENDOR Sloansville NY 12160
VENDOR Star Lake NY 13690
VENDOR Stephentown NY 12168
VENDOR Stillwater NY 12170
VENDOR Syracuse NY 13204
VENDOR Troy NY 12182
VENDOR Utica NY 13501
VENDOR Voorhesville NY 12186
VENDOR . West Islip NY 11795
VENDOR Wevertown NY 12886
VENDOR Whitesboro NY 13492
VENDOR Williamson NY 14589
VENDOR Yonkers NY 10701
VENDOR East Stroudsburg PA 18301
VENDOR Lancaster PA 17601
VENDOR Milford PA 18337
VENDOR Mount Ponoco PA 18344
VENDOR Norristown PA 19401
VENDOR North Wales PA 19454
VENDOR Tannersville PA 18372
VENDOR Pawtuckaet Rl 02860
VENDOR Providence Ri 02909
VENDOR Shoreham vT 05770
VENDOR Stowe vT 05672
VENDOR West Pawlet VT 05775
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OCCUPANCY TAX SCORING SHEET

APPLICANT: LORRR s BURG WAL G- L, .
C N2 Tih a0 Ny VinTa6e  Sh/idscep ARCERS )
DATE APPLICATION RECEIVED: ESNY
APPLICATION MEETS 50%INVESTMENT CRITERIA YES NO
POINTS
BED NIGHTS:
ECONOMIC IMPACT:
LENGTH OF EVENT:
MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

AMOUNT REQUESTED BY APPLICANT: )

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION: -

AWARD AMOUNT:

COMMENTS:




245 ) RECEIVED DEC01 2009

\‘ \u -

APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L ORGANIZATION AND CONTACT INFORMATION
1. A.  Pleage set forth your complete corporate, association or group name.
» |

AR ENShurs (Vestiing Cldb

A4
B. Please set forth the name of the event for which you wish to contract with

Warren County.

Na & bvern) ploot Gale ntrce Sssted fuc

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

/@oocﬁ).ozﬁ

2. Is the above name the only name you conduct business or fund raising under?

@ Yes O No. IfNo, please provide all other names you use for business and

fund raising purposes.

3, If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

o JE.

4. Please set forth your organization’s principal business address.

Boostn Chus fon Locar WORESuIE Ton

3 Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
01/27/09




II.

or other questions). ; ‘
leodars  Lrree (232584
/7/Ze3/a 4T

EVENT BACKGROUND INFORMATION

6.

8.

10.

(Continued on next page)

Please state the date or dates on which your event is planned to occur and for which

you wish to contract with Warren County.

//2/5(10 1 z/é{(o

Please set forth the planned location of your event.

Lot Lake &/ﬁ%@»&é)ueﬁ;/ Alec ‘/72,2 <

Please provide a general descriptioﬁ of your event i.e. the nature and type of event

and why it is held.

',7%//‘/5 BT S B Coldbinatia.) o + SHhocd QY

K ot (fantoc & §70m//456x/e; T Ae/gj
éfz/ér'/ﬂ/fz/m&w”; —4}-\/\0/@/'5/«/@/ Aoz %va«my%

Please describe what licenses, contracts and/or infrastructure have been or will be /]

arranged for to support the event.

P i ssi0.4) oy~ 1peid) o LURGAEISAu2e ~To
ss  lawes

Pleagg set forth the number of attendees projected to attend the event.
,/écges TN S/dec/rﬁ//éf_s = /500 - X000

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\Funding App2008.wpd\tme\
01/27/09
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L.
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I1.

12.

13.

EVENT FINANCING INFORMATION

Please state whether this is a one-time event in Warren County or whether you plan

future events.

Zf//% w//zégf 4hre ?/_;zo Oreqrl yg:gdﬁ £ c\bg ]
‘onFAVE A28 200 9/@,7, OSS iV, s pouls

Vo s evenr e

Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight

accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written feport which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such qualifications to your information as you may feel necessary.

Soer 5 /’/D’/’C/ , 20 ;%%'45
2 G ¢ &eﬁ@%j - |
Uﬁéff_lxwx/ /s Ko s

<_L ol S4y Alopmd SO Mw//() cr)ac//o/
Sﬂaf overnidrer [/ vierrs L

Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,

state, national etc).

X 0(/9/ /1%0/0 /(/@P/é,d@ﬂars ,Zow/ Gard) /gc:/an/&/
,,L/‘/%Zﬂ/i’*r/ [c’(z‘*/ &5/04//9/ S?éék G/ //%/04//@—/
g&?c’fj /f\/ ZGC/?/ a4l /gc:/awft/

14.

Please set forth the total cost anticipated to be borne by your organization as sponsor




15.

16.

17.

18.

19.

- for the event.

f/’SjOOO - 2;25,00 0 T4.s gﬂj becn/ O1vee %
/0,455/ /57:45 »ﬂ/ﬁlf’S s afresrsSEQ,

Please set forth the funding that has been obtained or is expected to be obtained
from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

4{/5 'f?zf ,743 /cw/f’ Q/d/n//?)l/én/s ‘74”25/77 Z)z)sritzz,sse‘g

Dersen/s _en/lu
/ /

Please set forth how much you expect to raise from admission charges or fees earned
from participating vendors.

Onf e Averece faf. oc7 U500 -S3sp0 QA ﬂq/Mf‘sst/v,

LAE b nor fleve LVZ o=,

Please set forth any other governmental or non-profit group financial assistance you
have applied for (if this is already stated in response to paragraph 15, you need only

to state this).
ol oe  Warpelstupe - (9cwﬂ4w‘0o( TTAX

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.

*/0, 000

Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditme\
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EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A. fé (For events of 2 or more consecutive days)

B. O (For events only over long periods of time)

(Choose One) _

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

Ve
7

Please note: Any advertising, promoting and marketing for the EVENT must
include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditmch

01/27/09




advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and

Development Agreement which includes insurance requirements, and whether you .
are willing to be bound and execute the same, should the County determine to

contract with your organization.

=
4

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief.
TYPE OR PRINT NAME
SIGNATURE ‘
P/Ze;’: DT
TITLE
H / 30 / %
DATE '

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tme\
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OCCUPANCY TAX SCORING SHEET

APPLICANT: - Wes+ Glens Falls ér;yvfi\&r;cg_ ,—S%-W, NS

. At P § Sd A o Ao
bt bt AATnp évav “’/IZMW taf #leq zﬁ@
APPLICATION MEETS 50% INVESTMENT CRITERIA YES NO

DATE APPLICATION RECEIVED

POINTS.

»

BED NIGHTS:

ECONOMIC IMPACT:

LENGTH OF EVENT:

MONTH OF EVENT:

YEAR OF EVENT (First year, second year, third year, etc.):

TOTAL POINTS

' AMOUNT REQUESTED BY APPLICANT:

REVIEWERS RECOMMENDATION:

COMMITTEE RECOMMENDATION:

AWARD AMOUNT:

'COMMENTS: - | i
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APPLICATION FOR CONTRACT FUNDING WITH
WARREN COUNTY
UNDER THE TOURIST AND CONVENTION DEVELOPMENT AGREEMENT

L. ORGANIZATION AND CONTACT INFORMATION

1. A. Please set forth your complete corporate, association or group name.
West Glens Falls Emergency §q\uad,, Inc)
B. Please set forth the name of the event for whic you V:l{Sh to c{gntract with
Warren County.

EMS_Symposivim 0(0

C. Please set forth the contract amount you propose to be paid by the County

toward the event.

2. Is the above name the only name you conduct business or fund raising under?
_& Yes __Q_ No. If No, please provide all other names you use for business and

fund raising purposes.

3. If your organization is incorporated, please provide the state of incorporation and

the complete corporate name, if different than set forth above.

N/
j

4. Please set forth your organization’s principal business address.

Sle Luzerne Rd
Queensbury, M(JJ [380Y

5. Please set forth your organization’s contact person and that person’s address and
telephone number (this should be the person County representatives may contact for

contract information or if there is a need for presentations before County Committees

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tmc\
01/27/09




or other questions). _

" Sandy MMakeney (518)301-3119
clo V\!(TPJFmemmrfu
e Luzemy Kd

Quarnsbuny , Wy 1380

EVENT BACKGROUND INFORMATION
Please state the date or dates on which your event is planned to occur and for which

II.

6.
you wi wish to contract with Warren County.

Om,cuu AG + 7)()/“"‘ A010

N

Please set forth the planned location of your event.

The Great E%m.@p Lﬂd@é

7.

Please provide a general description of your event i.e. the nature and type of event

and why it is held.
EMesnency meﬂ eod gp)\_btﬂﬂg *Hamma

C:HMDUSJWU’Y)J Lm&ff)r’m(u mF/flfﬁLﬂ TP(’Jﬂﬂ(CJMS
QJ/IO h(‘U)Om(,QC ?m lra conhnwe Education

Please describe what licenses, contracts and/or infrastructure have been or will be

arranged for to support the event.

Please set forth the number of attendees projected to attend the event.

[50 - 200

10.

(Continued on next page)

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpditmc\
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11.  Please state whether this is a one-time event in Warren County or whether you plan

future events.

This Is second +fime_in hones of /’ﬁnhmum
0 onnued event’

12. Please set forth the number of hotel, motel, inn, bed and breakfast or other overnight

accommodations anticipated or projected and the length of stay is anticipated . If
your organization has previously received funding from the County, please attach the
written report previously provided to the County which provided an estimate of the
number of attendees to the event each day, together with a listing of the number of
people from each zip code obtained each day of the event. If your organization was
not previously required to furnish this report, and did not collect zip codes, please
attach a written report which provides an estimate of the number of attendees and
where the attendees may have resided to the best of your ability. Please feel free to

use such quahﬁcatlons to your information as you may feel necessary.

We qre in hopes of Qilm@ 50 10D rooms oY inorg
aHathed (o will ser o I«éhtw of ()m/znzzajww
and adddesces e howe <ont infhmation tew,

v
A

13.  Please set forth the marketing and advertising that is planned to occur. Please state,
particularly the planned marketing and advertising areas (specify local, regional,
state, national etc).

IAJJ) QA Smm@d into o ('memn[ wdh fa:lq/\mh
Ve Midthev, TV Actar Randol [ph Man Lricth
L lohinng " Bom | ‘/merﬂer»(u which ]l /)m/%?
m ma m mfrl(dwm abil }IM %wus* We h@{r&
SenJr S will be Sendi f/ co ;’P all locad, regipnak

. EVENT FINANCING INFORMATION dstak wide €mS FE Clae,nue.j

14.  Please set forth the total cost anticipated to be borne by your organization as sponsor

Z:\Shared\2009Docs\Occupancy Tax\2008 funding\FundingApp2008.wpd\tme\
01/27/09




15.

16.

17.

18.

19.

for the event.

005t b event mdmdma (’Jm%mc% with fandolp
MNontooth s behueen J H17 00D - 5,600, 00-

Please set forth the funding that has been obtained or is expected to be obtained

from the businesses, persons, governmental or non-profit agencies listed (an

attachment may be provided instead of listing the same):

«N G/lPﬂQ Falls. Emergencig 1S mfhn@ ijard’
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Please set forth how much you expect to raise from admission charges or fees earned

from part1c1patmg vendors.
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Please set forth any other governmental or non-profit group financial assistance you

have applied for (if this is already stated in response to paragraph 15, you need only
to state this).

Wo haue Gmohecﬂ Yo Ths @wfw%m Town Boucl
{83600, 0D

Please set forth the total amount that your organization has calculated that needs to

be raised to fund the event that is currently not available or expected to be available.
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Please attach your proposed budget for the event, showing anticipated income and
expenditures.

(Continued on next page)
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EVENT FINANCING INFORMATION (Continued)

20.

Please set forth whether you are requesting payment:

A. . (For events of 2 or more consecutive days)

B.__Q) (For events only over long periods of time)

(Choose One)

A. within twenty-seven (27) days of all of the following occurring: (I)
conclusion of the event; and (ii) the furnishing of: (a) a completed and
properly executed County Voucher; and (b) proof (copies of ads, invoices
etc- not paid receipts or canceled checks) that the marketing and promotional
opportunities were furnished to the County as required under this agreement

OR

B. within twenty-seven (27) days of the occurrence of the first day of an event
(where the event is planned to occur over a number of days, weeks or
months), a portion of the amount payable equal to the amount expended for
promotion and marketing where the County Logo was used as identified in
paragraph three (3) of the agreement not exceeding seventy-five percent
(75%) of the amount payable under the agreement. The balance of the
amount due under this agreement shall be payable at the conclusion of the
event upon sponsor furnishing: (i) a completed and properly executed
County Voucher and (ii) proof (copies of ads, invoices etc-not paid receipts
or canceled checks) that the marketing and promotional opportunities were
furnished to the County as required under this agreement.

IV.  WARREN COUNTY AGREEMENT INFORMATION

21.

Please state whether you will agree to use the Warren County Tourism Logo with
website provided by the Tourism Department in all advertisements, promotions and
marketing materials distributed for the EVENT where reimbursement is requested
and to secure prior approval by Tourism Department for the use and placement of the
logo or if use is limited to certain promotional material, please describe where and

when the logo will be used.

\es we will plac@. on_ QL eme v
et

Please note: Any advertising, promoting and marketing for the EVENT must

include the Warren County Tourism logo with website to be reimbursed.

Additionally, the sponsor shall provide, at no cost, up to one (1) full page of
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advertising as shall be requested by the County Tourism Department for County
promotion and/or advertising in the primary program, directory, magazine or other

publication used by the sponsor during the event.

22.  Please state whether you have read the standard form County Tourist and
Development Agreement which includes insurance requirements, and whether you
are willing to be bound and execute the same, should the County determine to

contract with your organization.

Yen
0

I hereby certify that the above statements are true, complete and correct to the best of my

knowledge and belief. SOf\du”\(l \) W\a%b V\CU
TYPE OR PRINT NAME
5({/ CLMI/LUA "J/)MLCWMLL
SIGNATURE
\/ D p W@f} WG
TITLE
11-38-09
DATE
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Presenters
Name
Dr. Kevin Jones
Scott Castelli
Steve Anderson
Tony Caliguire
Barbara York
Tom Walsh
Jonathan Bubb
Dr Bryan Bledsoe
Randy Mantooth

Total Qut-Presenters

Six Flags Proposal

Day One
Breakfast
Lunch
Afternoon Break
Dinner

Day Two
Breakfast

Break

Budget Detail

Qualifications
MD

EMT-P

EMT-P, FP-C
EMT-P, CIC
OPC, EMT-P
CCEMT-P, FP-C
CCEMT-P

DO (Key Note)
Special Guest

Settings
150
150
150
120

120
120

$ 300.00
$ 200.00
$ 200.00
$ 200.00
Free

200.00
200.00

4 P P

5,000.00

$ 6,300.00

Cost (pp)
10.00
15.00
5.00
20.00

P £H P

$10.00
$5.00

Hotel

$119.00

Total

300.00
319.00
200.00
200.00

200.00
200.00

$ 5,000.00

P O P PP

$ 6,419.00

Total
$1,500.00
$2,250.00

$750.00
$2,400.00

$1,200.00
$600.00

Participants

General-Day One
General-Day Two
Dinner

Total In-Participants

Vendors
Vendor Space
Giveaway

VIP Level

Total In-Vendors

In-Town & County
In-Participants
In-Vendors

Total In

Out-Presenters
Qut-Six Flags
Out-Marketing
Total Out

Bottom Line

WGF Estimate

20
20
20

Cost per

120 § 45.00

95 § 25.00

95 § 15.00

5 % 200.00

1 $ 800.00

1 $4,000.00
$ 5,000.00
$ 9,200.00
$ 5,800.00
$ 20,000.00
$ 6,419.00
$8,700.00
$ 2,000.00
$17,119.00

$ 2,881.00

Total Paying
$ 5,400.00
$ 2,375.00
$ 1,425.00

$ 9,200.00
$ 1,000.00
$ 800.00
$ 4,000.00

$ 5,800.00



. Altona’Volunteer Fire Dept
PO Box 36; 480 Devils Den Rd.
Altona, NY 12910

Bangor Volunteer Fire Dept.
PO Box 391
North Bangor, NY 12966

Beekmantown Fire District #1
PO Box 321
West Chazy, NY 12992

Burke Volunteer Fire Dept., Inc.
1041 East Main St; PO Box 40

Dosrlemn NIV 130177

~— 7 ——

Champlain EMS Inc.
PO Box 837, 162 Elm St
Champlain, NY 12919

Churubusco Volunteer Fire Dept.
1301 Clinton Mills Road
Churubusco, NY 12923

Cossayuna First Responders
PO Box 321
Cossayuna, NY 12823

Dannemora Fire Dept.
PO Box 123
Dannemora, NY 12929

Elizabethtown Lewis Emergency Squad, Inc
PO Box 443
Elizabethtown, NY 12932 e

Emergency Medical Transport of CVPH, Inc.
75 Beekman Street
Plattsburgh, NY 12901

Argyle Emergency Squad
15 Sheridan Street
Argyle, NY 12809

Bay Ridge Fire Company, Inc.
1080 Bay Road
Lake George, NY 12804

Bolton Volunteer Fire Company, Inc.
PO Box 1054 P
Bolton Landing, NY 12814

Cadyville Fire Dept
2122 Route 3; PO Box 97

Cadwniilla NV 12010
- e

Chateaugay Fire Company, Inc.
PO Box 911; 2 Lake Street
Chateaugay, NY 12920

City of Plattsburgh Fire Dept.
65 Cornelia Street
Plattsburgh, NY 12901

Crown Point Fire & Rescue Department (AE
Phelps)

2764 Main St

Crown Point, NY 12928

Easton Greenwich Rescue Squad, Inc.
PO Box 84, 441 State Rte 29
Greenwich, NY 12834

Ellenburg Center Volunteer Fire Dept.
1 Church Street/ PO Box 1
Ellenburg Center, NY 12934

Empire Ambulance Service
120 Dix Avenue
Glens Falls, NY 12801

AuSable Forks Ambulance Corporation
PO Box 835, 26 School Lane
Ausable Forks, NY 12912

Bay Ridge Rescue Squad, Inc.
1109 Ridge Road
Queensbury, NY 12804 ~

Bombay Fire Dept. Rescue Squad
PO Box 27
Bombay, NY 12914

Cambridge Valley Rescue Squad
PO Box 52; 37 Gilbert St
Camhridoa. NY 12816

v

Chazy Volunteer Fire Dept.
PO Box 116
Chazy, NY 12921

Constable Volunteer Firemen, Inc.
1136 State Route 122
Constable, NY 12926

Cumberland Head Fire Department
38 Firehouse Lane
Plattsburgh, NY 12901

Easton Volunteer Fire Company
PO Box 84
Greenwich, NY 12834

Ellenburg Depot Volunteer Fire Dept.
5035 State Route 11
Ellenburg Depot, NY 12935

Essex Fire Dept. and Rescue Squad
PO Box 174
Essex, NY 12936



FACT
MCV Campus, 111 Colchester Ave, 208 MC1
Burlington, VT 05401

Fort Covington Volunteer Fire Company, Inc.
PO Box 447
Fort Covington, NY 12937

Glens Falls Fire Dept., City of
134 Ridge Street
Glens Falls, NY 12801

Hague Volunteer Fire Dept., Inc.
PO Box 585, 4 West Hague Rd

P e e
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Indian Lake Volunteer Ambulance Corps., Inc.
Pelon Road, PO Box 39
Indian Lake, NY 12842

Keene Valley Fire Dept.& Ambulance
PO Box 699, Market Street
Keene Valley, NY 12943

Lake George Emergency Sduad, Inc.
24 Gage Road v
Lake George, NY 12845

Lamoille Ambulance Service
PO Box 495
Ticonderoga, NY 12883

Lyon Mountain Volunteer Fire Dept.
PO Box 145
Lyon Mountain, NY 12952

Mohawk Council Ambulance Unit ; Akwesasne
Ambulance

PO Box 912,
Hogansburg, NY 13655

First Responders EMS Assoc. (FREMSA)
Box 765
Saranac Lake, NY 12983

Fort Edward Rescue Squad, Inc.
PO Box 226
Fort Edward, NY 12828

ko

Granville Rescue Squad, Inc.
PO Box 153, 56 East Potter Ave
Granville, NY 12832 o

Hartford Volunteer Fire Company, Inc.
PO Box 121

e Caed AR & AANA
[ R

International Paper
568 Shore Airport Rd.
Ticonderga, NY 12883

Keene Volunteer Fire Department & Ambulance
PO Box 136;1300 Hurricaine Rd
Keene, NY 12942

Lake George Fire Dept., Village of
PO Box 791 o
Lake George, NY 12845

Long Lake Rescue Squad
Po Box 415, 8555 Newcomb Rd >~
Long Lake, NY 12847

Malone Call Firemen, Inc.
PO Box 412
Malone, NY 12953

Moira Volunteer Firemen's Association
PO Box 122; 2340 County Route 5
Moira, NY 12957

Fort Ann Rescue Squad, Inc.
PO Box 237;11287 State Rte 149
Fort Ann, NY 12827

Franklin County-Alice Hyde First Response
Agency

55 Bare Hill Rd

Malone, NY 12953

Greenwich Fire Department First Responders
6 Academy Street
Greenwich, NY 12834

Hebron Fire Dept.
170 Button Road

MHamma il AV 177002

—— ey

Johnsburg Emergency Squad
PO Box 413
North Creek, NY 12853 [,

Keeseville Volunteer Fire Dept.
8 Pleasant St
Keeseville, NY 12944

Lake Placid Volunteer Ambulance Service, Inc.
PO Box 107; 388 Mili Pond Rd
Lake Placid, NY 12946

Luzerne-Hadley Consolidated Fire District
PO Box 214, 35 Lake Ave
Lake Luzerne, NY 12846

Minerva Volunteer Fire Dept., Inc.
PO Box 924
Minerva, NY 12851

Mooers Fire Department, Inc.
PO Box 276
Mooers, NY 12958



MOFigl ADUIENCe Squad, INC.; 10Wn oF
PO Box 72
Moriah Center, NY 12961

Newcomb Volunteer Fire Dept.Inc.; Town of
PO Box 98, 20 Marcy Lane
Newcomb, NY 12852

North Queensbury Volunteer Fire Co. Inc.
Box 61

Cleverdale, NY 12820 v

Owl's Head-Mt. View Vol. Fire Company, Inc.

PO Box 26; 46 Ragged Lake Road
Nwl's Heard NY 1279AQ

Peru Fire District
PO Box 635
Peru, NY 12972

Queensbury Central Fire Dept.
17 Lafayette Street e
Queensbury, NY 12804

Saranac Lake Volunteer Fire Dept., Inc.
PO Box 509, 100 Broadway
Saranac Lake, NY 12983

Shushan Volunteer Fire Dept.
93 Rexleigh Road
Cambridge, NY 12816

St. Regis Falls Volunteer Fire Dept., Inc.
PO Box 177; 7 North River Rd
St. Regis Falls, NY 12980

Ticonderoga Emergency Squad, Inc.
PO Box 265, 1 Depot St. o
Ticonderoga, NY 12883

MOnan voiunteer rire vept.
PO Box 72, Tarbell Hill Rd.
Moriah, NY 12960

North Country Life Flight, Inc.
PO Box 994
Saranac Lake, NY 12983

North Warren Emergency Squad, Inc.
PO Box 323, 2 Cougar Lane
Chestertown, NY 12817

Paul Smiths-Gabriels Volunteer Fire Dept.

PO Box 145
Panl Smithe NY 17029

Pottersville Volunteer Fire Dept.
PO Box 281, 20 Valley Farm Rd
Pottersville, NY 12860

Rouses Point Fire Dept.
PO Box 185; 139 Lake Street
Rouses Point, NY 12979

Saranac Volunteer Fire Department and Rescue
PO Box 130
Saranac, NY 12981

Skenesborough Emergency Squad, Inc.
PO Box 333 .
Whitehall, NY 12887

Stony Creek Volunteer Fire Co. Inc.
PO Box 38; 42 Harrisburg Road .~
Stony Creek, NY 12878

Tupper Lake Volunteer Ambulance &
Emergency Squad

PO Box 901

Tupper Lake, NY 12986

MOrTISonvIie SCnuyler Fails cmnergency Squad
21 Banker Road
Morrisonville, NY 12962

North Queensbury Rescue Squad, Inc
PO Box 272, 9L at Cleverdale Rd
Cleverdale, NY 12820 v

Northem Ambulance
PO Box 607
Malone, NY 12953

Payne Emergency Medical Services
PO Box 911
Renninaton. VT 05201

Putnam Fire Dept.
43 Fire House Ln.
Putnam Station, NY 12861

Salem Rescue Squad
PO Box 360; 152 East Broadway
Salem, NY 12865 o

Schroon Lake Emergency Squad
PO Box 774 L
Schroon Lake, NY 12870

South Plattsburgh Fire Department
PO Box 2009
Plattsburgh, NY 12901

Thurman Emergency Medical Services, Inc
572 High Street; PO Box 114
Athol, NY 12810

Varin's Ambulance Service
15 Flanagan Dr.
Plattsburgh, NY 12901



Warrensburg Emergency Medical Services, Inc.
PO Box 157
Warrensburg, NY 12885

West Fort Ann Volunteer Fire Dept. Inc.
49 Joe Green Rd.
West Fort Ann, NY 12827

Westpoart Fire District Emergency Squad
PO Box 375
Westport, NY 12993

Wilmington Volunteer Fire & Rescue
PO Box 425
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Warrensburg Volunteer Fire Co. Inc.
18 Eim Street, PO Box 371
Warrensburg, NY 12885

West Glens Falls Emergency Squad, Inc.
86 Luzerne Rd
Queensbury, NY 12804

Westville Volunteer Firemen's Association, Inc.

3891 State Route 37
Constable, NY 12926

West Chazy Volunteer Fire Dept.
PO Box 185
West Chazy, NY 12992

West Glens Falls Fire Co #1, Inc.
33 Luzerne Road
Queensbury, NY 12804

Willsboro Fire Department
PO Box 332
Willsboro, NY 12996



